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SESSION OVERVIEW 

• WHY INSTAGRAM? 

• HOW TO SOURCE AND CREATE ENGAGING IMAGES 

• BEST PRACTICES 

• HOW TO DRIVE TRAFFIC AND $$$ TO YOUR 

BUSINESS 

• TAKEAWAYS 

 

 



INSTAGRAM AT A GLANCE 

• 400M+ MONTHLY USERS 

• 75% OUTSIDE THE U.S. 

• 80M+ AVERAGE PHOTOS 

PER DAY 

 



INSTAGRAM + TRAVEL 

90% OF MILLENNIALS UPDATE 

THEIR SOCIAL ACCOUNTS 

WHILE TRAVELING   

48% OF INSTAGRAM USERS 

TURN TO INSTAGRAM TO 

CHOOSE VACATION 

DESTINATIONS 
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CREATING IMAGERY 

THAT INSPIRES 



WHAT’S YOUR STORY? 



BE AUTHENTIC 



• PRODUCE PHOTOS IN-HOUSE 

  

 

AGGREGATE PHOTOS 

• LEAN ON PARTNERS 

• RELY ON YOUR FANS [UGC] • TAP INFLUENCERS 



• ASK PERMISSION BEFORE 

REPURPOSING FAN PHOTOS 

 

 

• CREATE A UNIQUE HASHTAG 

FANS CAN USE TO SHARE 

CONTENT WITH YOU 

RIGHTS MANAGEMENT 101 
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BEST PRACTICES 



FOLLOW THE 80/20 RULE 



#TWO IS THE MAGIC #NUMBER 



POST 1-2 TIMES PER DAY 



BEST TIME TO POST? 5 P.M. 
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DRIVING TRAFFIC & 

REVENUE BACK TO 

YOUR BUSINESS 



INSTAGRAM ADS: THE BASICS 

• COST IS RELATED TO YOUR 

BUDGET 

• YOU CAN SELECT A DAILY, 

MONTHLY OR LIFETIME BUDGET 

• YOU NEED A FACEBOOK PAGE 

TO PURCHASE INSTAGRAM ADS 

• TARGET PEOPLE WHO HAVE 

SHOWN INTENT TO PURCHASE 

WITH ‘LOOKALIKE AUDIENCES’ 



INSTAGRAM AD  

PRO-TIPS 

 • DON’T CRAM TOO MUCH 

CONTENT INTO THE POST 

• THINK ABOUT WHAT YOUR 

CUSTOMERS LOVE 

• MAKE SURE YOUR LANDING PAGE 

IS MOBILE-OPTIMIZED 

• DOUBLE CHECK DATES FOR TIME-

SENSITIVE CONTENT 



MEET YOUR NEW BFF 



INFLUENCER 

TAKEOVER 

@marriotthotels 
+ 

@blakescott_ 
 

#BSTravels 



 

TAKE THOSE INSPIRING 

PHOTOS TO YOUR SITE 



TAKEAWAYS 

 • THINK MOBILE 

• PAY ATTENTION TO WHAT’S WORKING 

• AUTHENTICITY IS EVERYTHING 

 


