


QUICK SURVEY

Anyone not using Google Analytics?
Do you have access? Are you the owner?
Running paid search?
Anyone directly managing?
Including Microsoft/Bing paid search?
Access to Google My Business (GMB)?

YouTube channel?
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SEARCH LINGO

* SEO/SEM? / search engine optimization/marketing
* free listings / non-paid
* editorial listings
* paid search
* PPC/ pay-per-click
* paid placement
* SEM? / search engine marketing
* Keyphrase vs search query

* Google Ads (AdWords) vs Google Analytics vs Google account

* SERPs = search engine results pages
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CHANGE IN TRAFFIC

Google Desktop Click-Through Rates (2016-2018, EU+UK vs. US)

Data Via Jumpshot's Panel of ~100 Billion Searches

Organic search traffic is mOrganic CTR @Paid CTR @ No-Click-Searches
. . . 100%

decreasing while paid

search is increasing:

EU+UK (2016) EU+UK (2018) US (2016) USs (2018)
: - Jumpshot v ivonsr SparkToro
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CHANGE IN TRAFFIC

Google s | (] e

Web Gooks Hews Results 1 - 10 of about 123,000,000 for credit cards

Top Credit Cards Sponsored Link Sgbnsored Links
www CreditCards com  Compare Offers Side By Side. Visa, MasterCard, AMEX & More. Apply Now! c | One® Credit Cards

0% Intro APR_ Miles & Cash Rewards
Related searches: cradt cards no credit  credd cards for foir credit compare credd cards gascredtcads & BTl PRt PR A

Credit Cards - C re Credit Card Offers at CreditCards com www.CapitalOne.com
Compare Credit Cards & Credit Card Offers at CreditCards com Search credit cards and ®C
reviews about the best low interest, 0% balance transfer, reward, ... American Express® Cards
www croditcards com/ - 48k - Cached - Similar pages g‘: Card Offers ":‘: M(;m =
ess Compare and Apply
Low Intorest Cash Back WWW. aMencanexpress com
Balance Transfer Cards  Raward Credit Cards
Bad Credit Auling Crodit Cards Citi® Credit Cards
In3tant Apgroal Cards Student Credt Cardy Low Intro APR. Rates & Rewards
More rasylts from credicards com » Find The Card That's Right For You!

www Ca:Cards com

Best Credit Cards - Compare Offers and Apply Online ...

We provide you the tools and information to compare and choose the best credit card offer for Visa® Platinum Plus® Card
your needs, and the credit card application is only a click ... Start Building Solid Credit History
www creditcardguide conV - 63k - Cached - Simdat pages Great Benefits & Value. Apply Now!

www BankofAmenca com

All Credit Cards - Credit com

Easily search all of the credit cards offered at Credit com including rewards cards, b 100 BestCredit Card Deals

cards, student cards, prepaid cards, secured cards. gas cards ... g% for 15 Months. Instant Approval
1
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CHANGE IN TRAFFIC

— Goo g!e t
fort miyers vazaton ferans x

Google iS noW dedicating Al B News BMaps O Shopping [ Images | More Settings  Tools . 2 LT L
m O re rea I estate to paid ads: About 4,110,000 results (.78 seconds) e

Vacation Rentals in Fort Myers | Great Prices, Large Selection
www.vrbo.com/ ~

Go;j,;gle fort myers vacation rentals s Q

ViStaton Reotes in Fat Mpss | Fnd the
FPorect Match on Vrho | vitio com

Compare Vacation Rentals in Fort Myers. Great Selection for All Budgets & Family Sizes. 2 Comgar Vaction Serrsls m Fort Weers Sewat
Million Rentals Worldwide. 24/7 Customer Service. Book Your Next Amazing Stay at Vrbo®? Sefeciion o NI Badpets & Famsly Soes 2 Milos
Fniais Wiorktele 2477 Customer Sarvics
Fort Myers Sleeps 2+ Poolside in Fort Myers
Planning the Perfect Getaway for 27 tay Whera You Play! Search Top Fan Myers Country Ciub
Book Your Rental On Vrbo.com Fort Myers Rentals with a Poal

Fant Myery 200 Ronta
Airbnb Fort Myers Beach - Vacation Rentals & Places to Stay

www.airbnb.com/ ~
Book Your Stay From Airbnb's Hotel Coilection - Verified For Quality, Comfort, And Design

Eogle Rocge Got Clut
Fort Myars Seaps 4+

Fort Myers Vacation Rentals | Vacation & Beach House Rentals
www.vacasa.com/Fort-Myers/Florida ~ (503) 2459300 A48 » W TS oy
Near beacnes, poels. Professionally managed homes. Book with certainty. Easy chack-in,

AKDND Fort Myers Saach - Vecanon Rentals
W Coen
1y ANDID Has 74 Ason

Unsgue Listngs AT Over The Vord!

Vacation Rentals in Fort Myers | Largest Selection, Best Prices
wiww.hometogo.com/Fort-Myers/VacationRentals ~
Book the Perfact Vacation Rental in Fort Myers witn up to 75% Discount! Compare the...

A | warw btthry e coenied

About thése resilts © FI Myets Viacation Renals | Guarnsnises)
| owast Rates | simkeyvr com
Gres Rafes on Peemer Propestes. Sook Ssfely &
2 Mon,Jan27 3 The Jan30 2~ Seconsy Cothe b Real Time. 2477 Local Suppoct
- &

Vacation Rentals | Fort Myers, FL




ZERO CLICK SEARCHES

Google is also keeping more

traffic to themselves: Gor >g|e what Is the best time to vislt fort myers L Q
Q Al =) images M) News @ Shopping ® Maps 1 More Settings Tools
Paid, Organic, & Zero-Click Searches in Google [June 2019) _

Abaut 45,000,000 results (0.69 seconds)

The best time to visit Fort Myers |s between March
and May. Although the sun Is up and rates are down,
visitors wanting a qulet vacatlon should be on the
lookout for spring breakers. The summer months see
the most crowds, especlally families, so plan to book
at least three months In advance If you'll be traveling
then

Best Times to Visit Fort Myers | U.S. News Travel
https:/travel usnews.com » Fort_Myers_FL » When_To_Visit

SperiTury




CURRENT SERPS

Paid Listings
0-4 listings
Real-time auction

Local Listings

Oor4d

proximity-based / address verified
(non-paid currently)

v

Organic Listings > R AR 4 O e
10 listings pee 2




VCB APPROACH

Not outbidding Industry Partners Focus on non-competing broad terms

GOGgle fort myers vacation rentals ) Kejpwond Chebe cpe
525,767 $50.52
Q all E] News 8 Maps { Shopping () Images i More Settings ot S ramn Pty ‘v,“
About 6,310,000 results (0.44 seconds) O RO s 2 nn
2 Morvis Desches 6538 | 073
Vacation Rentals in Fort Myers | Great Prices, Large Selection
3 morthyy rereal in forids 6LBS \ SCSE

www.vrbo.com/ ~
Compare Vacation Rentals in Fort Myers. Great Selection for All Budgets & Family Sizes. 2 4 Noriin anomting fetaly q183 W
Million Rentals Worldwide. 24/7 Customer Service. Book Your Next Amazing Stay at Vrbo®!

€ +fonita travel guite A2 A s
Pets Welcome: Fort Myers Fort Myers 2BD Rentals L p—p— 4950 5 2052
Need Space for your Furry Friend? Spacious Rentals in Fort Myers -
Search and Book Pet Friendly Homes! with Room for the Whole Family! 7. fanda rentss 4342 0.5
B paEos 10 00 % I Norde 2547 w2 067
Airbnb Fort Myers Beach - Vacation Rentals & Places to Stay @ smonthiy +rentais +fonda 5325 v 643
& www.airbnb.com/ * ' AP 1562 05
Book Your Stay From Airbnb’s Hotel Collection - Verified For Quality, Comfort, And Design. B - ]
11+ dumnter sremtals 4122 8%
Fort Myers Vacation Rentals | Vacation & Beach House Rentals 12 WOWDIG feTars in ionae 322 w7 w52
(&) www.vacasa.com/Fort-Myers/Florida v (503) 345-9399 oRatiien B encnily
Near beaches, pools. Professionally managed homes. Book with certainty. Easy check-in... L et ZE15 e s
14 smonthy srectais +f a4 2o s04:
Ft Myers Vacation Rentals | Guaranteed Lowest Rates
16 *NO0gE re0es +00 10 1946 Y wez

www.turnkeyvr.com/fort v
Great Rates on Premier Properties. Book Safely & Securely Online in Real Time. 16, forda windes teniais m - go6z
- _____________________________________________________i







PAID SEARCH

Google Ads (formerly Google AdWords) GOgle

o ® 9O Ads

Microsoft Advertising (formerly Bing Ads)

O Microsoft:

7 Advertising




AD EXTENSIONS = FREE MONEY

Sitelinks

Product

Listing Ads

© Call Extensions

Enhanced
Sitelinks

Enhanced

Campaigns

Review

Extensions

® Callouts

_ Structured
" Snippets

Text Ads

Structured
© Snippets
(Second Line)

Extended

@

Promotion
Extensions
Message
Extensions
Responsive
Search Ads

2019

Expanded
Text Ads

Price Extensions
(All Devices)
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PAID SEARCH = ALWAYS PROFITABLE

If traffic is worth $2.00 per click, don’t bid

more than $2.00!

If traffic is only worth $.50 per click, don’t

bid more than $.50!

Volume vs ROI

CPC of Position #1 /

averages 2x

CPC of Position #3 —

Fort Myers Accommodation | Book Homes From Local Hosts.
www.airbnb.com/ ~

Find Unique Rentals in Fort Myers. Book Your Stay Now on Airbnb™. Instant Confirmation, 5 Star
Hosts. 81,000 Cities. Best Prices. Types: Entire Home, Private Room, Shared Room

What Is Airbnb™? Learn How Airbnb Works
The Worldwide Alternative to Hotels Simple, Seamless Bookings for
Unique Accommodations, Worldwide Reservations in a snap. Easy.

Accommodations in Fort Myers | Find the Perfect Match on Vrbo

(ED www.vrbo.com/ ¥
Looking for Accommodations in Fort Myers? Explore our Great Selection on Vrbo® and Save!

Lodging in Fort Myers FL | Great Prices, Book Now | hotels.com

www.hotels.com/Fort-Myers/Lodging
Book Your Lodging in Fort Myers FL. Fast, Secure, Price Guarantee. Browse Reviews. Our..
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DEVICE PERFORMANCE

i Avg. Order Value Ecommerce Conversion  Per Session Value
Device Category Users ' sessions Revenue Transactions Rate

1,512,427 2,184,354 $28,600,404.73 32,712 $874.31 1.50% $13.09
% of Total: 100.00% % of Total: 100.00% % of Total: 100.00% % of Total: 100.00% Avg for View Avg for View: 1.50% Avg for View:
(1,512,427) (2,184,354) (528,600,404.73) (32,712) $874.31 (0.00%) (0.00%) $13.09 (0.00%)
1. mobile 745,265 (49.40%) 1,120,329 (51.29%) $5,599,815.97 (19.58%) 8,164 (24.96%) 5685.92 0.73% $5.00
2. desktop 658,021 (43.62%) 914,247 (41.85%) $20,975,931.85 (73.34%) 22,653 (69.25%) §925.97 2.48% $22.04
3. tablet 105,252 (6.98%) 149,778 (6.86%) $2,024,656.91 (7.08%) 1,895 (5.79%) $1,068.42 1.27% $13.52

Reduce mobile bids in relation to desktop

Py FORT MYERS
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DEMOGRAPHIC PERFORMANCE

Ecommerce
Transactions Avqg. Order Per Session
Age T uUsers Sessions Revenue v:‘ Conversion Rate

411,398 608,966 $10,648310.14 12,304 $865.43 2.02% $17.49

% of Total: 27.15% % of Total: 27.82% % of Total: 37.11% % of Total: Avg for View Avqg for View Ava for View

(1.515018) (2.188,770) (528,695,507.30) 37.47% (32.840) $673.80 1.50% (34.66%) $13.11

(-0.96") (33.37'%)

1. 18-24 21,256 (505%) 29984 (492%) $404,533.33 (3.80%) 494 (101%) $818.89 1.65% $13.49
2. 25-34 128,781 (3061%) 190998 (3136%)  $3,097,635.05 (29.09%) 3,593 (25.20%) $862.13 1.88% $16.22
3. 35-44 102,016 (2425%) 150,488 (2471%)  $2,955,129.53 (27.75%) 3,470 (28.20%) $851.62 231% $19.64
4. 45-54 78948 (1877%) 114071 (18.73%)  $2,183,306.10 (20.50%) 2,617 (21.27%) $834.28 2.29% $19.14
5. 55-64 57966 (1a7e%) 80,584 (1323%) $1,377,840.14 (1254%) 1,511 (12.28%) $911.87 1.88% $17.10

6. 65+ 31,683 (753%) 42841 (7.04%) $629,86599 (592%) 619 (5.03%) §1,017.55 1.44% $14.70




MICROSOFT ADS CAMPAIGN

' Transactions Avg. Order = Per Sessi
| g Conversion Rate
Source / Medium Users ¥ | Sessions Revenue Value Value
914,377 1,687,044 $3,396,841.54 35295 $96.24 2.09% $2.01
% of Total: 40.94% % of Total: 36.35% % of Total: 36.17% % of Total Avg for View Avg for View Avg for View:
{2.233,368) (4,640,526) (59,391,364.74) 38.13% (92,367) $101.45 1.99% (488 5202
(-5.14%) (-0.51%)
1. google/cpc 825,852 (89.45%) | 1,552,322 (9201%) | $3,026,051.17 (29.08%) | 32,094 (90.93%) 59429 207\ $1.95
2. bing/cpc 97,401 (10.55%) 134721 (7.99%) $370,790.37 (1092%) | 3201 (3.07%) $115.84 238% $2.75
. E C Per ion Value
Source [ Medium < Device Category Users Sessions Revenue Transactions Avg. Order Value Rate -
909,682 1,701,197  $3,405,773.52 35,976 $94.67 2.11% $2.00
% of Total: 40.73% % of Total: 36.66% % of Total: 36.26% % of Total: 38.86% Avg for View; 5101.45 Avg for View:- 1.99% Avg for View: $2.02
{2.233368) (4,640,526} (59.391.364.74) (92.567) (-6.69%) (6.02%} {-1.08%)}
1. google/cpc desktop 210,061 (2290%) 374,061 (21.99%) | $1,435078.32 (4214%) 14,005 (3893%) $102.47 3.74% 5384
2. google /cpc mobile 567,715 (61.90%) 1,114,227 (6550%) | $1,390,831.80 40.84%) 17,063 (47.43%) $81.51 1.53% $1.25
3. google/cpc 1ablet 43849 (478%) 78933 (464%) $137,730.22 (4.04%) 1443 @01y $95.45 1.83% 5174
4. bing/cpc desktop 63,561 (6.93%) 90,270 (5.31%) $384,655.46 (11.29%) 3,048 (847%) $126.20 3.38% 5426
5. bing/cpe mobile 22,323 (2.43%) 29976 (1.76%) $25,549.16 (0.75%) 180 (0.50%) $141.94 0.60% $0.85
6. bing/cpc 9,638 (1.05%) 13,730 $31,928.57 (094%) 237 (066%) $13472 1.73% $233

S\ 2
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DYNAMIC SEARCH ADS

Google AdWords
Test Dynamic Search Ads to find

Dynamic Search Ads generate incremental leads Index Status Showing data from the |
d sales b i busi
new keyphrases stk o ket o
Basic Advanced otal 1
Google recommends keyphrases incremantal
opportunity wi
. ) Your active namic Sear
based on your site’s content S Dy | o oo o
R 1,434

1600

Your website's
e inventory and 1,200
promotional content

i et b

1) 102 Cumnghe . AD o rwervesl (;t)\'l IC Ads
‘ N 8 800
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Monitor your Search Queries vs Keyphrases

Jobs/careers

Free/Cheap

Bed bugs

In the news - red tide

Meetings - AA meetings

Similar competing names

Arctic vs Antarctica — 8,600 miles

s o2 See photos 2 -

Carousel Beach Inn

Website Directions Save

4.2 %% %% =~ 284 Google reviews

2-star hotel

BOOK A ROOM

2 min walk from Santa Cruz Beach Boardwalk
Address: 110 Riverside Ave, Santa Cruz, CA 95060

Phone: (831) 425-7090
- &

A




GALLERY / DISCOVERY ADS

Google Gallery Ads Google Discovery Ads
Users swipe to see additional images Audience-based (Affinity/In-Market/Remarketing)
Google ‘

S i ‘B

Gagarr Stybe Altveds Wr Seusege & Clackas
Tasten Foring Goosl g In

4
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YOUTUBE

Your YouTube videos served to users as ads

Islandology Overview
The Beaches of Fort Myers & Sanabed

Views as ads count toward view count
Audience Layering

Contextual

User’s Google Searches
Demographics

User Interests

Expoza Traved  52-£7

o 06 a 1 5 . 30 m 0 St p O p u I a r Florida Vacali:on Travel Video Guide - Great Destinations -=—
* ’ ¢ ’ - xpozs Travel £

i ;e = T views
1:00+ acceptable 173591

L » “oe e % 9.

4
-




YOUTUBE

Inexpensive awareness campaigns
$0.01 - S0.06 Cost Per View

THES
Traffic sent to any page on site VIDEO AD TYPES

f——

Can include a Call To Action — "“_ i
drive conversions (from video? sweet!) o e | e Nals s

TrusView
Sequence ads: o e o
Users shown a series of ads o — o

Don’t badger users with same video
Expose them to more content

4
-




ORGANIC SEARCH TRENDS
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ORGANIC SEARCH IN 2020

1 - CONTENT AltaVista ] Vit com by Al

Ask AltaVista™ a question. Or enter a few words in I any language = I

SearchFor: ™ WebDages ( Bmages © Wideo (0 foadio

genetic engineering Search
Related Searches: - uses of genetic engineering - genetic engite
- Genetic Engineening Mewrs - Plant Genetic Engineenng - Ethics of Genet
- Human genetic engineering - Genetic Engine ering Hetwork - What is genetic
Featured Sites
Shep st Amazon.com Click Here!

« Books: genetic ...
o CD. Video Auctions p AltaVisia found 52839 Web pages.

About.com GENETIC
« Find: genetic ... The Realllames link takes you directly to GENETIC.

« Send 3 card!
GEDY 1. What is genetic engineering?

Shopping.com What is genetic engineering? Genetic engineering is the term used
+ Search: genetic techiigues in moleculat biology that have literally...
URL: warw . aba asn. awleaf? html

Last modified 12-Jun-96 - page size 10K - in English [ Translate ]
AltaVista Shopping

« %isit our online D 3 Cenetic Fngineering and Tis I
shopping guide For an updated version of this page, click here. Please change yow

Engineering and Its Dangers. Compiled by Dt Fon Epstein, Philoso
URL: userwarw.sfsu.edulrone/Fenetic¥20Engine ering htm
Last modified 21-Mar-97 - page size 7K - in English [ Translate ]

THE BEACHES OF
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ORGANIC SEARCH IN 2020

2 - LINK POPULARITY (GOOGLE PAGERANK)

/
R'(u)=c Z ikl + cE(u)
vE By Ny

An equation from an early PageRank paper

THE BEACHES OF

FORT MYERS
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ORGANIC SEARCH IN 2020

3 - CLICK DATA

...Google is now integrating machine learning into that process. So then
training models on when someone clicks on a page and stays on that page,
when they go back and trying to figure out exactly that relationship.
Google, Sept 2017

By FRY NS
“\) AND SANIBEL




ORGANIC SEARCH IN 2020

GO g!e vECHION Keas [3

3 = CLICK DATA 10 BJdge(-Fnendly Famlly Summer Vacation )des’ | Travel Channel

MIPE WwwW TR 0 IMereats « Family » Photos «
wily Fr Lrrerw Vacatien ale
it ek

Dwell time:

The time between when a user clicks on our search
result and when they come back from your website 12 57 et e e
tells a potential story. A minute or two is good as it T s Vacations Tours § etaweys | Trove + Loire

il Coommry River Rogido M rmch batte, Misnseocie Floedey Natues Coust. ADuUGus. Nis
Fuls

The 50 Best Places to Ha el In 2019 | Travel + Leisure

Mt Yeww teyvelandissure comdtnip-ideas v

can easily indicate the visitor consumed your e e o
Content' LESS than a COUple Of SECOHdS Can be T:‘EB?t»‘za‘c‘u’lN lfi‘eas&oecuna tions for 2019 - TripAdvisor
viewed as a poor result. ' R—

vatation sdeas sl

Faniy-friendly »acation 30003 - Top beaches  Popule Dastinations  Saloy

Vacationldea.com - Best Weekend Ideas, Romantic Getaways

PR A VACHGOINeS Loy w
stane, check a1to 9 heetsric RAncey Mountan loage or yinl! remote places m Awvs
nd poest vneation ecormernng with neeyre Floreis Alavka Cape Sor Bimyl Rommantic Sasct

smays Dugldw, Colarathe Calforrad Osumaya

PogO St | C ki n g : 25 Bucket List Vacation Ideas for the New Year | TravelPulse

MDY www. travelpuiae com. 250uchetdistvacotinrrdess-for-the-tew yuar himd »

user quickly returns to search results page

THE BEACHES OF
: FORT MYERS
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ORGANIC SEARCH IN 2020

3 - CLICK DATA

Bullet Style

Paragraph Style

Aszzizstant Production manager
Zhane Fashion

Miami from 02/01 to 11/03

= Worked as a supervisor of the employees.

Responsible for selecting the
merchandise to be displayed in the
fashion show and demonstrations.

Experienced in handling inventories,
maintenance of supplies and stocking.

Responsible for maintaining the quality
control.

Worked as Assistant Production manager in
Zhane Fashion, Miami from 02/01 to 11/03.
Worked as a supervisor of the employees.
Responsible for selecting the merchandise
to be displayed in the fashion show and
demonstrations. Experienced in handling
inventories, maintenance of supplies and
stocking. Responsibie for maintaining the
quality control.

Which is easier to read?

O\ FORT MYERS
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ORGANIC SEARCH IN 2020

FACTORS

Content, link popularity, click data are all “factors.”

Factor = a number or quantity that when multiplied with another produces a given
number or expression.

999 x999x0=0




BEYOND PRIMARY WEBSITE

Promote all assets:
Videos/YouTube

Images
3rd party positive content

@ Homewood Suites by Hilton

HOME Vit oS PLayYLsT COMMLMITY MANNIL ADDLY

Created playists

Fit Men Cook Tewenl W Lewia Debuts = Macy's Maltary Cabstrmtng 25 Yeary!

Thanksgreing Day Parace

FithMenCook's Shwwrp Risotto Spmach Arschoks Quesadila Enchiads Burgers Sweet Stays &2 Homewood Sweet Stays st Fomewood
" A2 B " Suites wih Jooathan Scot Suites with Jonathan Scom




BEYOND PRIMARY WEBSITE

= EBYoulube

Same principles apply:
Title (Title tag)
Description
User engagement
Strong CTA

Top Things To Do in Fort Myers & Sanibel Isfand, Florida!

\ e 755 Hlas 4 sHame

SUBSCRIBE

s More
J N 'Ding Darling National Wildlife Refuge: nmipr/dingdariingzociety.org /
st h wern egisonfordwint=rest g

Edison & Ford Winter Estates

THE BEACHES OF

{ FORT MYERS
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VOICE SEARCH

20%+ of mobile searches

Filter analytics data for:
who|what|when|where|why|how

AnswerThePublic.com

Search Query

40,298

2492 (s

1710 (s2¢

THE BEACHES OF
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CONTENT VS KEYPHRASES:

Go g|e fort myers discount hotels ! Q

Top 10 Cheap Hotels in Fort Myers from $51/night | Hotels.com
https://www.hotels.com > . » Hotels in Florida » Fort Myers Hotels ~
What Are Some of the Best Cheap Hotels in Fort Myers? Holiday Inn Fort Myers - Downtown

Area. Best Western Fort Myers I Suites. Days Inn & Suites by Wyndham Fort Myers Near
G 0 Og I e m atc h e S re I ate d te r m S toget h e r : Jet;ue Park. Baymont by ‘v‘:yndham»KFon :dyets AuoonJT:awelocge!cy Wyndham Fort Myters

Airport

16 Best Hotels in Fort Myers. Hotels from $53/night - KAYAK
”d ea I S” — ”d i scou nts” — ”C h ea n https://www.kayak com » Hotels » United States » Florida
- - p The central neighborhood of Winkler is a good option for travelers looking for cheap hotels in

Fort Myers such as the Super 8 by

yndham Fort Myers

How much is a cheap hotel in Fort Myers? v
Literal ph rasing iS not required How much is a hotel in Fort Myers for tonight? v
’ How much is a hotel in Fort Myers for this weekend? v

v Show more

SO We n OW ta rget CO nte nt VS i n d iVi d u a I keyp h ra Ses Fort Myers Hotels from $160 - Cheap Hotel Deals | Travelocity

nttps://www.travelocity.com » Hotels » United States of America» Florida
Looking for Hotels in Fort Myers? Enjoy Cheap Hotel Deals with our Customer First Guarantee.
Find a Lower Price? We'l Refund the Differenc

THE 10 BEST Cheap Hotels in Fort Myers - Jan 2020 (with ...
https://www.tripadvisar.com » ... » Fort Myers » Fort Myers Hotels

#1 Best Value of 33 Budget Hotels in Fort Myers. "Hampton Inn on Colonial in Fort Myers, FL
made our family's quick tNg with an overnight stay comfortable and

What are the best cheap hotels near Ace Performer Watersports Rentals? v

THE BEACHES OF

I MYERS
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E-A-T

Google seeks Expertise, Authoritativeness, Trustworthiness (E-A-T)

“If you’re offering only commercial content, you should advertise on
Google.”

“Experts provide valuable perspectives on specific topics.”

“Interesting content - content that might be shared”




GOOGLE COMMANDS

site:yourdomain.com
cache:yourdomain.com/url
site:yourdomain.com with specific term

THE BEACHES OF
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GQ g|e site: https-/fwwnw thehibiscushousebnb.com L Q

Q an =) Images D MNews {J Shopping = Maps i Mare Seftings  Tools

About 19 results (0.14 seconds)

Google promation
AGoogle Search Console

wwwwi google comiwebmasters/
Do you own www.thehibiscushousebnb.com? Get indexing and ranking daia from Gooegle.

The Hibiscus House B&B — A Historic and Charming Florida Inn
S |te -yo u r-d oma | n.com hitps:/fwww. thehibiscushousebnb.com ~

Home - Meet Us - Accommodations - What We Offer - Happenings - Contact Us - Directions -
Partners - General Informafion & Policies. Menu. Home - Meet Us

FPartners — The Hibiscus House B&B

CheCk your Tltle tags hitps:/fwww. thehibiscushousebnb.com » pariners »

\We have established partnerships with local businesses, to help our guests enjoy their stay.
Recommended Places To Eat. King's Kitchen - McGregor Cafe ...

Reservations — The Hibiscus House B&B

hitps:/ferww. thehibiscushousebnb.com » reservations =

Guests are welcome to check in o their accommedation between 4pm and 8:00pm on the day of
arrival. Mote; Late arrivals can be accommodated by prier ...

Accommedations — The Hibiscus House B&B

hitps:/fwww. thehibiscushousebnb.com » accommodations -

Each of our guest rooms feature our complimentary amenity package which includes: * Two-
course home style breakfast. + On-site guest parking — 'We are ...

Happenings — The Hibiscus House B&B

hitps:/fwww. thehibiscushousebnb.com : happenings «

Maore than ever is going on in downtown Fort Myers with the river diversion, new library,
restaurants, shops and activiies. The immediate area has more than its ..

THE BEACHES OF

FORT MYERS

AND SANIBEL




TITLE TAG

The Beaches of Fort Myers & Sanibel - Hotels, Vacation Packages & Travel Deals

© TheBeachesof FortMy X [ s~

- 76' 5 https://www.fortmyers-sanibel.com/

To see favorites here, select ¥= then #, and drag to the Favorites Bar fo

e Directly impacts ranking
* Include brand + primary keyphrase
* 55-60 characters (with spaces)

WEDDINGS TRAVEL TRADE

plan your




G cache:https://www.carouselbeachinn.com

Check Availabaity

Is page in Google?
When was it last crawled?
What text is indexed?

CAROUSELINN

O\ FORT MYERS
\\\\>’ AND' SANIBEL




‘- C 0 @ Notazecum | webcachegocgleusercontentcomisearcnig=cach.. @ & QO A ‘a LN o 9 a c

Trie s GCope's SaEv 5 RIS W SHTUASEARSIN Son | S 8 STARIROt of The SE5e A8 1 Ssemares o Ces 2T 2009 210103 GMT The Surmert sage CoUE Fave SETGRS I T TASFIve. LasT)
ore
S e Textanly vervon Vw400 e

" e By segn tewss Cted w BEF BAaal 0ad ube P eud

Welcome to Ft. Myers Beach

Daecty on the sugar whne saad beaches and serese waters, Carcuse) lns on the Beack wraps you vp it corsfort refaxation 2ad Jaid back beach livmg With spactous accoemmodatons and
Flly equpped kitchetm, you'll hate sterytiing vou need b0 ke our g yous home sway ffom Bome

Locaned ou the south end of Estero lsland, our comvenient Jocusscn allows for eayy acoess 00 boamieg, fishatg, and coustiess ofter recveancanl sotmities. Whether vou Jove to sRop of efssy
gradiing 3 bow of satyy South Flonda cnvine, Seve 15 something for everyone af the quaint Sownques, cafes and beacheide bary that ave withm voallang distance

Caropeel [zn on the Beach has been a bevvtone of Fort Myen Beach since the 1950y, With % miles of sand by day and amaning susiets by might. this 13 the perfect destination foc famity
Tacatica asd romaehe gecuways alike Yoo may avive i 4 seamper, but you Il defirctely ledne & & merber of our beach family.

Please note that whe the Carcusel [an 13 2 pet Siendls hotel, caly sertain rooms are designated m being pet fnesdly. Once dese rooms are reserved, no other rooms are penmutied 1o be
waed fow peats veith: pets. There o o sigdaly foe of S22 per rigls £o¢ pets. Pladse comtadt e hotel durectly for detils smd reser) sicns

*No refuads are prien for eaclt depatures




META DESCRIPTION

Google

* Not directly used for ranking

* Enticing — increased click-thru rate

e 115 characters (with spaces) so
description isn’t cut off.

The Hibiscus House B&E L Q

The Hibiscus House B&B — A Historic and Charming Florida Inn
hitps:/fww thehibiscushousebnb.com =

\VWelcome to the Hibizcus House Bed and Breakfast nestled between the Edizon-Ford Winter
Estate and the Old Fort Myers Downtown area. i is within walking ...

Accommodations - YWhat We Offer - Meet Us - Happenings

People alzo search for =

hibizcus house grayton beach legacy harbor hotel fort myers fl

bed and breakfast zanibel island  mango sireei inn
fort myers hotels with suites

mianatee bay inn fort myers 1




A
’ ECHO Global © |

See outside

ECHO Global Farm

Website Directions Save

4.6 %k d k4 76 Google reviews

Farm in North Fort Myers, Florida
Website Save

Address: 17391 Durrance Rd, North Fort Myers, FL 33917 Steady Demand
[ Add your OWn descrlptlon Hours: Closed - Opens 94AM Thu ~ == ‘f*** usoc\g‘emwws‘

Phone: (239) 543-3246 Internet marketing service In Austin, Texas

¢ Ad d your own Q & As Siggest an. et From Steady Demand
* Answer questions Events T e e e s e

to create semantically charged content that drives local search rankings
Using Google-owned properties we ensure your social media presence is

° G I P Sun, Jan 19 Introduction to Tropical Agriculture Develop.. active, engaging. growing, and...More
oogle Posts 0 M

Address: Austin, TX
Hours: Open - Closes 9PM ~

[ ) E n CO u ra ge rEVi eWS ! Mon, Jan 20 Introduction to Tropical Agriculture Develop... Do (k) 7013555

8:00 AM
LI Appointments: calendly.com
* H t I t G i - &
O e Al I I e n l I es tvioo?, Ju&1 Introduction to Tropical Agriculture Develop..
10:01 Al
View 4+ more

( Li m itat i O n S fo r h Ote I S) Know this place? Answer quick questions

Questions & answers
See all questions (33)
Reviews from the web
Facebook Lirbnb

4.9/5 5/5

Ask a question




PROPER CAMPAIGN ANALYSIS



§
Configure GA alerts so problerri}s,
are known immediately!



- GOOGLE ALERTS

{ FORT MYERS
\‘\\\y RDCANIBEL



GOOGLE ALERTS

Alert name:

APPly 10: MASTER - Meritage Collection - [Client Before Sabre] and = 0 other views ~
Period: iv'[)ay -

) Send me an email when this alert triggers.

) Send a text message when this alert is triggered to (913) 927-6015

Alert Conditions
This applies to

Condition Value
|Is less than =

(\B FORT MYERS
\\\\>’ AiL)SANIBEL




CHALLENGES WITH ANALYTICS ANALYSIS

l Segment brand keyphrase from generic keyphrases
t Lost cookie = Direct / Additional Phone Value

t Monitor “assisted” value — 2:1 vs Last Click attribution

t Lifetime Value Analysis




EXCLUDE BRAND TERMS FROM ANALYSIS:

Keyword Users Sessions Impressions Clicks Cost ¥ c1R cPC RPC

341 703 660, 873 11,564,738 496 856 $178,828. 73 4.30% SQ.36 33.52

%of Towal 17 % of Total: 10.25% % "‘T.J al:32

-ug for

92,171 (2338%) | 182,503 (z7.62%) 481939 (217%) | 133400 (25.85%) @ $33,149.77 (18.54%) 27.68% $0.25 $5.17
41,451 (10.50% 59373 (s9s%) | 1092293 (oas%) | 45921 (o22%)  $15431.61 (8.63%) 420% $0.34 $1.92
28647 (733%) | 56438 (a.54%) 87114 (075%) | 37934 (7.63% $5,463.22 (306%) 43.55% $0.14 $5.22
22517 (s576%) | 42262 (6.39%) 77237 (067%) | 28036 (s64%) | $5,371.80 (3.00%) 36.30% $0.19 / $4.49
15,159 (3.88%) | 31678 (a79%) 132,551 (1.15%) 22471 (as52% $4,052.10 (2.27%) 16.95% $0.18 /53.71
3694 (0.95%) 4926 (075%) 57,227 (0.49%) 4215 (085%) | $3,489.86 (1.95%) 7.37% $0.83 $0.86
5807 (1.49%) 8763 (1.23%) | 114399 6467 (130%)  $2,834.23 (1.58%) 5.65% $0.44 $2.16
4398 (113%) 6,500 (0.98% 212,131 (183% 4920 (0.99%) | $2,397.16 (1.34%) 232% $0.49 $1.85
12,665 (324%) | 23,050 (3.49%) 56,710 (049 16383 (3.30%) | $2,263.68 (1.26%) 28.89% $0.14 $4.08
1317 (034 1,800 {(0.27%) 126,648 (1.10%) 1,607 (0.32%) | $2,065.93 (1.16%) 1.27% $1.29 $2.69
403 {010%) 542 (0.08%) 3887 (0.03%) 504 (0.10%) | $1,893.78 (1.06%) 1297% 83.76 $3.92

THE BEACHES OF
YERS
\\\\>7 D ATIBEL




EXCLUDE BRAND TERMS FROM ANALYSIS:

Exclude Matching RegExp | your brand|misspellings
\ o \ ‘

+ Add a dimension or metric

N\ FERIAER?



EXCLUDE BRAND TERMS FROM ANALYSIS:

Keyword Users Sessions Impressions Clicks Cost ¥ c1r CPC RPC

10,205,996 194,826 $1_08613 46 1.91%

Performance is
more reaIIStIC Wlth ; 41,451 (2420% A 1,092,293 (10.70% 57%) | $15,431.61 (14.21%) 420%
branded terms . 3694 (215% (zosw) | 57227 (056%) (216%) | $3489.86 (321%) 7.37%

eXCIUded' : 5807 (239%) (@65%) | 114399 (112%) 5 | $2,834.23 (261%) 5.65%

4398 (257%) (2.71%) 212131 (253%) | $2,397.16 (2.21%) 232%

of Tota Avg for

1317 (o77%) (0.75%) 126,648 (1.24%) $2,065.93 (1.90%) 1.27%
403 (0:24%) (0.23%) 3887 (0.04%) )| $1,893.78 (1.74%) 12.97%
1346 (0.79%) (0.73%) 42193 (041%) 180%) | $1,84291 (1.70%) 3.69%
3,001 (2.05% 33,124 {1.80% $1,769.54 (1.63%) 1061%
1,513 (o.88% {0:83% 12,591 (o12%) $1,601.75 (1.47%) 12.88%
316 (0.18% 3) 3141 (o03%) (0.21%) $1,567.70 (1.44%) 12.93%

2325 (1.36%) (1.23%) 14454 (014%) 1.35%) | $1,462.63 (1.35%) 18.18%

Py FORT MYERS
‘“\)’ ND SANIBEL




“INCREMENTAL” REVENUE:

* Branded paid search queries = “navigational queries”

e Brand ad above organic listing isn’t 100% incremental

 Segment brand and remarketing from acquisition in analysis

* Non-brand paid search campaign should be positive without aid of
brand revenue

* Compare paid search CPC to other channels

O\ FORT MYERS
*\\\» &SANIBEL




“INCREMENTAL” REVENUE:

Go gle Waldorf Astoria 3 n
Your agency shouldn’t take
credit for revenue from —
your brand keyph rases: About 11,500,000 results (0.67 seconds)

Waldorf Astoria - Hilton.com

X waldorfastoria.hilton.com/ v (888) 887-1006

Real Luxury at the Waldorf Astoria! Best Rates Guaranteed. Book Now.

Book Direct & Save - Complimentary Wi-Fi - Personal Concierge

Brands: Hilton, DoubleTree, Hampton, Garden Inn, Waldorf, Homewood, Curic, Conrad, Home2, Emb..

All Maps News Images Shopping More « Search tools

Make A Reservation Extraordinary Locations
Waldorf Special Offers Unforgettable Experiences

Luxury Manhattan Hotel | Waldorf Astoria New York & Towers, NYC
www.waldorfnewyork.com/ v Waldorf Astoria New York ~

Stay in one of the world's foremost grand hotels, the Waldorf Astoria New York. Choose an elegant
room or suite in the luxury Waldorf Towers on floors 27-42

Guest Rooms - Photos - Suites - Contact Us

Py FORT MYERS
\\\\>7 D ANIBEL







ATTRIBUTION — NUMBERS WILL NEVER MATCH

Touch points: > \ > ~ = Conversion
O -7

Who gets credit?

{ FORT MYE
‘\\\\b’ @ SANIBEIS.



ATTRIBUTION — NUMBERS WILL NEVER MATCH
EVERYONE TAKES GREDIT!

RT MYERS
SANIBEL




ATTRIBUTION — NUMBERS WILL NEVER MATCH

Touch points: > \ > ~ = Conversion
© -7

e -Facebook will 100% credit (28 day click — 1 day view)
e -Google Ads tracking will take 100% credit
* -Google Analytics will credit last non-direct source (organic)

THE BEACHES OF

{ FORT MYE
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BEFORE YOU PANIC







SEARCH INDUSTRY RESOURCES

e Search Engine Land

e Search Engine Watch

* Moz Blog

* Backlinko — Brian Dean
* WordStream

* PPCHero

e Pubcon Conference — North Miami, March 24t 2020




SUMMARY

Are you campaigns profitable via incremental revenue?

Easy wins with paid search bid adjustments
mobile
Bing
demographics

Consider running a YouTube campaign

GMB Opportunities:
Add a description
Google Posts
Post common FAQs
Answers questions!

O\ FORT MYERS
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