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$2,865,097,777

$2,768,140,146
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VISITORS STAYING IN PAID ACCOMMODATIONS B Domestic M International DIRECT IMPACT OF VISITOR EXPENDITURES
gy VSR 30sem  3nsgs 802400
] y 736,131 782,333 798,841 639,486
620,347
2,387,914
2,072,309 2,279,842 2,240,688 2,210,778
CY2013* CY2014 CY2015 CY2016 CY2017 CY2013 CY2014 CY2015 CY2016 CY2017
*Survey data does not include “No Answer” for country of origin *Number of employees necessary to produce the direct output purchased with visitor expenditures
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$39,694,021 $39,756,881

$37,789,522 $350,000 $350,000 $19,024,132

$33,347,860 $17.273.772 $17,663,096

$325,000
$325,000

$28,621,792

$15,606,004

$14,099,584
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