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Estimated Estimated Start | Estimated End Material Max
Program Group Program Name Content Opportunity Detailed Program Overview Partners Receive Recommendations and . Space Deadline . Rate .
Notes Impressions Date Date Deadline Participants
As a one-stop shop for everything related to travel, the Great Vacations Travel
AAA Great Vacations Expo: Expo is a destination in itself. Favorite travel spots come alive with interactive
Domestic Sales Shows| Columbus, OH - February Leisure Consumer Consumer Tradeshow events and experiences that are as entertaining as they are educational. It is Booth with VCB 11,000 02/01/2022 02/28/2022 09/15/2021 $500 2
2022 estimated that more than 11,650 consumers will attend the trade show floor
throughout the 3-day show.
The Annual Partner Meeting connects the most valued Partners with
ConferenceDirect Annual ConferenceDirect Associates in one convenient event. Partners attending have the
Domestic Sales Shows|  Fartner Meeting: TBD Meeting Planner | Meeting Planner Tradeshow opportunity to meet and conduct business with over 200 qualified Shared Appointments with VCB, 200 03/01/2022 | 04/30/2022 | 09/15/2021 $4,300 1
Location - TBD March or April ConferenceDirect Associates under one roof. The elements of APM include an All- Planner Contact Information
2022 Partner General Session, reverse trade show and Networking Reception to assist
Partners in developing more business from ConferenceDirect.
Connect is a hosted-buyer event that brings together the most active planners,
suppliers and experts in Association meetings and events for preset
Domestic Sales Shows Connect Association: Detroit, Meeting Planner Meeting Planner Tradeshow appomtments, keynote general sessions, planner/supplier roundtables and quality Shared Appointments with YCB, 450 08/01/2022 08/31/2022 09/15/2021 $2,000 1
Ml - TBD August 2022 networking. The event offers a reverse trade show format that matches planners Planner Contact Information
and suppliers for individual appointments based on their requests, as well as
additional factors.
Connect is a hosted-buyer event that brings together the most active planners,
. . suppliers and experts in Corporate meetings and events for preset appointments, . .
Domestic Sales Shows Connect Corporate: Detroit, Meeting Planner Meeting Planner Tradeshow keynote general sessions, planner/supplier roundtables and quality networking. Shared Appointments with ,VCB’ 450 08/01/2022 08/31/2022 09/15/2021 $2,000 1
Ml - TBD August 2022 . Planner Contact Information
The event offers a reverse trade show format that matches planners and suppliers
for individual appointments based on their requests, as well as additional factors.
Connect Faith is an annual education conference and planner appointment trade
Domestic Sales Shows Connect Faith: Round Rock, TX Meeting Planner Faith-Based Meeting Planner Tradeshow show that brmgs together the most active planners, supplfers, and experts in faith-| Shared Appointments with yCB, 450 10/26/2021 10/28/2021 09/15/2021 $2,000 1
- October 2021 based meetings and events for three days of general sessions, roundtables, Planner Contact Information
workshops, preset appointments and networking.
Delta Vacations University is recognized as the nation's premier travel industry
educational seminar series and tradeshow. Along with a popular tradeshow
. Delta Vacations University: R R featuring leading hotel and destination partners from around the world, Delta .
Domestic Sales Shows Travel Advisor Travel Advisor Tradeshow ! Booth with VCB 2,000 09/01/2022 09/30/2022 09/15/2021 1,100 1
Atlanta, GA - September 2022 Vacations University offers travel advisors from the U.S. and Canada in-depth /01/ /30/ /15/ 4
destination, specialty, and business development classes taught by knowledgeable
destination and product experts.
I . The VCB will participate in a hosted meeting planner themed event in the
Destination Celebration & . . . . - . .
Holidav Client Event: Minneapolis market, targeting planners in the corporate, association and incentive Meeting Planner Contact
Domestic Sales Shows | ‘y i Meeting Planner Meeting Planner Client Events markets. Participants will receive all contact information of the planners at the 8 R 125 11/15/2021 11/17/2021 09/15/2021 $850 2
Minneapolis, MN - November K . K . Information
5021 conclusion of the event. In addition, the VCB wll organize and host another client
event with a holiday theme.
Destination Southeast brings together the most highly-qualified meeting and
incentive buyers with top destinations, hotels/resort, DMOs and tourism offices
from the Southeastern states including: Alabama, Arkansas, Florida, Georgia, .
A - o : . Booth and Shared Appointments
Domestic Sales Sh Destination Southeast: Meeting Planner Meeting Planner Tradesh Kentucky, Louisiana, Mississippi, North Carolina, South Carolina, Tennessee, ith VCB. Planner Contact 75 09/11/2022 09/13/2022 09/15/2021 $2,000 1
omestic >ales Shows Daytona, FL - September 2022 eeting Flanne eeting Flanner fradeshow Virginia and West Virginia. Attendees participate in one-on-one pre-scheduled wi » P8 n? ontac ’
. L Lo R Information
appointments, gain industry insights from our guest speakers and network with
this exclusive group. All planners undergo a comprehensive application and
interview with our dedicated teams to verify past and future programs.
Destinations Celebration: ‘ll'flje VCB V;I-I” partklc:cpz:te m: hoslted mee_tlzﬁ planner tthemed e_vet_nt in tl;e_ . Meetine b Contact
Domestic Sales Shows | Indianapolis, IN - October Meeting Planner Meeting Planner Client Event nclanapolis market, targeting planners In the corporate, assoclation and Incentive eeting Flanner Lontac 80 10/14/2021 10/15/2021 09/15/2021 $350 2

2021

markets. Participants will receive all contact information of the planners at the
conclusion of the event.

Information
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Program Group Program Name Content Opportunity Detailed Program Overview Partners Receive Recommendations and . Space Deadline . Rate .
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East Coast Florida Travel This is y'our chance t? get your proper.ty "top—gf—mind" with our state’s most ' '
Advisor Sales Mission: Miami influential travel advisors. The VCB will organize and lead several days of Travel Advisor Education
Domestic Sales Shows i ! Travel Advisor Travel Advisor Sales Calls organized sales calls to travel agencies, tour planners and AAA offices to highlight Opportunity and Contact 50 05/17/2022 05/20/2022 09/15/2021 S0 5
Fort Lauderdale, West Palm . . .
The Beaches of Fort Myers & Sanibel for the important summer and fall travel Information
Beach - May 2022
seasons.
The Greater Midwest Chapter Professional Convention Management Association
Greater Midwest Chapter of (PCMA) meeting planner event is a great opportunity to network with area
PCMA Signature Event & meeting professionals. The VCB will also organize a client event in the Chicago Meeting Planner Contact
Domestic Sales Shows | - -\ >'8Nature Meeting Planner  |Meeting Planner Client Event § prote : ganize a’ vemin & & ! 100 11/04/2021 | 11/05/2021 | 09/15/2021 $500 2
Client Event: Chicago, IL - market targeting planners in the corporate, association and incentive markets. Information
November 2021 Participants will receive all contact information of all attendees at the conclusion
of the mission.
HelmsBriscoe Annual The HelmsBriscoe Annual Business Conference & Partner Fair reunites over 4,000
. Business Conference & . . HelmsBriscoe associates and suppliers to engage in two days of business sessions Shared Appointments with VCB,
Domestic Sales Shows Partner Fair: Las Vegas, NV - Meeting Planner Meeting Planner Tradeshow and networking. Have the opportunity to meet with the HelmsBriscoe top- Planner Contact Information 4,000 05/09/2022 05/12/2022 09/15/2021 54,500 !
May 2022 producing associates.
IMEX America features the largest Hosted Buyer Program in North America and
attracts thousands of meeting planners and exhibitors from the U.S. and around
IMEX America: Las Vegas, NV therworld l:l/lore than 3 20(I)+g 'L)Jal?fied bunersxfrlorln all industry sectors comeuto Booth with VCB (with Visit Florida)
Domestic Sales Shows ) 83s, Meeting Planner Meeting Planner Tradeshow ) 4 q 'y . . v . & Shared Appointments, Planner 3,200 11/08/2021 11/12/2021 09/15/2021 $600 1
November 2021 IMEX to plan and book everything from high-level incentives to association R
X X - . Contact Information
conferences. You will have the benefit of group as well as individual appointments
with buyers.
Hosted by Northstar Meetings Group, IPEC (Independent Planner Education
Conference) is the exclusive event tailored to the unique needs of independent
Independent Planner planners that are not associated with any 3rd-party organizations. At IPEC the
Domestic Sales Shows Education Conference (!PEC) Meeting Planner Meeting Planner Tradeshow leading |ndepender1t pI-anners will meet face—to—fa-ce Wlth top destinations, Shared Appointments with YCB, 100 04/01/2022 04/30/2022 09/15/2021 $2,000 1
Tradeshow: TBD Location - hotels/resorts, cruise lines, DMCs, DMOs and tourism offices from the U.S. and Planner Contact Information
TBD April 2022 around the globe. Attendees participate in one-on-one pre-scheduled
appointments, gain industry insights from keynote guest speakers and network
with this exclusive group.
The New York Society of Association Executives (NYSAE) meeting planner event is
NYSAE Tradeshow, Theatre a greaF opportunity to hefcwc_)rk w_|th association and r_10t—for—prof|t management
Client Event & Sales Calls: executives. The VCB will invite clients to the networking tradeshow followed by a Booth with VCB, Client Event, and
Domestic Sales Shows . ’ Meeting Planner Meeting Planner Tradeshow and Sales Calls client theatre event. The VCB will also organize a day of sales calls in the New ! .' 50 02/01/2022 03/31/2022 09/15/2021 $2,500 1
New York City, NY - TBD | X K ) Planner Contact Information
York market. Targeted appointments will be with planners in the corporate,
February or March 2022 . . A L K R . .
association and incentive markets. Participant will receive all contact information
from all sales appointments.
Smart Meetings Northeast Regional brings together the most highly-qualified
Smart Meetings Northeast meeting and incentive buyers with top destinations, hotels/resort, DMOs and Shared booth and Appointments
Domestic Sales Shows | Regional Show: TBD Location A Meeting Planner Meeting Planner Tradeshow tourism offices from the Northeastern states. During this one-day event, attendees with VCB, Planner Contact 75 07/01/2022 07/31/2022 09/15/2021 $1,000 1
TBD July 2022 participate in one-on-one pre-scheduled appointments, gain industry insights from Information
keynote guest speakers and network with this exclusive group.
The VCB will organize daily sales calls and host meeting planners at destination
themed event in the Talalhassee area. Targeted attendees and appointments will
Tallahassee Meeting Planner be with meeting planners in the association market. The VCB will additionally . .
. . ) . . X ! X . . . Client Event with VCB, Shared Sales
Domestic Sales Shows | Client Event & Sales Calls: Meeting Planner Meeting Planner Client Event & Sales Calls provide contact information for each meeting planner. Participants will be able to . 30 06/14/2022 06/17/2022 09/15/2021 $600 1
X X X X Calls, Planner Contact Information
Tallahassee, FL - June 2022 display hotel information at the themed event as well as receive all contact
information and qualification sheets from all sales appointments at the conclusion
of the mission.
The VCB will organize daily sales calls and host meeting planners at a destination
Tampa/st. Petersburg them.ed event |n‘the Tampa/St. I'?etersburg ar.ea. Targeted attendges anfi
Meeting Planner Client Event appointments will be with meeting planners in the corporate and incentive Client Event with VCB. Shared Sales
Domestic Sales Shows Meeting Planner Meeting Planner Client Event & Sales Calls markets. The VCB will additionally provide contact information for each meeting ! 30 04/27/2022 04/29/2022 09/15/2021 $600 1

& Sales Calls: Tampa/St.
Petersburg - April 2022

planner. Participants will be able to display hotel information at the themed event
as well as receive all contact information and qualification sheets from all sales
appointments at the conclusion of the mission.

Calls, Planner Contact Information
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Program Group Program Name Content Opportunity Detailed Program Overview Partners Receive Recumm;gg::lons and Impressions Date P Space Deadline Deadline Rate Participants
After 17 years and over 100 events, the Travel & Adventure Shows are a time-
Travel & Adventure Show: tested and highly regarded travel marketing opportunity. You'll meet tens-of-
Domestic Sales Shows v ventu W Leisure Consumer Consumer Tradeshow thousands of consumers at each event who are on hand to find their next vacation Booth with VCB 10,000 03/05/2022 03/06/2022 09/15/2021 $1,300 2
Boston, MA - March 2022 - R X .
and meet you. Pre-qualified and highly informed, you can count on quality face-to-
face conversations, leading to lead generation and bookings, all under one roof.
After 17 years and over 100 events, the Travel & Adventure Shows are a time-
Travel & Adventure Show: tested and highly regarded travel marketing opportunity. You’ll meet tens-of-
Domestic Sales Shows Chicago Rosemont, IL - Leisure Consumer Consumer Tradeshow thousands of consumers at each event who are on hand to find their next vacation Booth with VCB 10,000 02/05/2022 02/06/2022 09/15/2021 $1,300 2
February 2022 and meet you. Pre-qualified and highly informed, you can count on quality face-to-
face conversations, leading to lead generation and bookings, all under one roof.
West Coast Florida Travel This is your chance to get your property “top-of-mind” with our state’s most
Advisor Sales Mission: Venice, influential travel advisors. The VCB will organize and lead several days of Travel Advisor Education
Domestic Sales Shows Sarasota, Tampa, St. Travel Advisor Travel Advisor Sales Calls organized sales calls to travel agencies, tour planners and AAA offices to highlight Opportunity and Contact 50 04/26/2022 04/29/2022 09/15/2021 S0 5
Petersburg, Springhill - April The Beaches of Fort Myers & Sanibel for the important summer and fall travel Information
2022 seasons.
Parti h th tunity to t: t ific Lee Count:
ar pers' ave - e' OPPOTIUNILY to target specitic Lee Loun y An OTA, or an Online Travel Agency, is an online company whose website allows Offer Strongly
International Leisure OTA International Digital: destinations within our OTA partner through banner ad units, as consumers to book various travel-related services either directly or indirectly. Man Photo, Headline, Offer/Message Recommended
nationa ‘ sital: well as retarget consumers who have shown interests. er | y or Indirectly. Many > - 2538 i 50,000 10/25/2021 | 01/31/2022 | 09/15/2021 | 09/15/2021 $550 5
Digital Display CANADA - Winter 2021/22 OTAs also host content, source deals, and aggregate listings that provide a very and Link to Partner's OTA Listing (offer must be valid
- . . direct response-oriented user experience. Will click thru to listings within the OTA. through end date)
This is a conversion tactic.
Partners have the opportunity to target specific Lee County . . . .
L L ! An OTA, or an Online Travel Agency, is an online company whose website allows Offer Strongly
International Leisure OTA International Digital: destinations within our OTA partner through banner ad units, as consumers to book various travel-related services either directly or indirectly. Man Photo, Headline, Offer/Message Recommended
nationa ‘ grar well as retarget consumers who have shown interests. er directly or Indirectly. Many > ! 538 _ 50,000 10/25/2021 | 01/31/2022 | 09/15/2021 | 09/15/2021 $550 5
Digital Display GERMANY - Winter 2021/22 OTAs also host content, source deals, and aggregate listings that provide a very and Link to Partner's OTA Listing (offer must be valid
- . . direct response-oriented user experience. Will click thru to listings within the OTA. through end date)
This is a conversion tactic.
Partners have the opportunity to target specific Lee County
OTA International Digital: destinations within our OTA partner through banner ad units, as An OTA, or an Online Travel Agency, is an online company whose website allows Offer Strongly
Inter_na.tlona_l Leisure GERMANY - Spring/Summer well as retarget consumers who have shown interests. Partners consumers to book various travel-related services elth_er_dlrectly or |nQ|rectIy. Many Photc?, Headline, Offer/Messa.ge Recommended_ 35,000 03/01/2022 05/31/2022 12/15/2021 01/05/2022 $500 5
Digital Display 2022 can purchase more than one spot. OTAs also host content, source deals, and aggregate listings that provide a very and Link to Partner's OTA Listing (offer must be valid
direct response-oriented user experience. Will click thru to listings within the OTA. through end date)
This is a conversion tactic.
Partners have the opportunity to target specific Lee County . . . .
A e . An OTA, or an Online Travel Agency, is an online company whose website allows Offer Strongly
International Leisure | OTA International Digital: UK destinations within our OTA partner through banner ad units, as consumers to book various travel-related services either directly or indirectly. Man Photo, Headline, Offer/Message Recommended
o : i sy N ! gital: well as retarget consumers who have shown interests. u variou v v ! . ' yori ,I Y- Y _’ ine, , X .g . 50,000 01/18/2022 04/30/2022 11/24/2021 12/01/2021 $550 5
Digital Display Spring/Summer 2022 OTAs also host content, source deals, and aggregate listings that provide a very and Link to Partner's OTA Listing (offer must be valid
- . . direct response-oriented user experience. Will click thru to listings within the OTA. through end date)
This is a conversion tactic.
ZZ?;:;A:::‘E t,'::A:Zp?_rgfrr:ty:St:‘a;:gtitrzpeﬁlzzrl"::rc;un?ts as An OTA, or an Online Travel Agency, is an online company whose website allows Offer Strongly
International Leisure |OTA International Digital: UK - III ! ¢ WIt 'nou ph h hug int ¢ units, consumers to book various travel-related services either directly or indirectly. Many| Photo, Headline, Offer/Message Recommended 56,000 08/01/2022 09/30/2022 05/03/2022 05/17/2022 $550 5
Digital Display Fall 2022 Well as retarget consumers who have shown Interests. OTAs also host content, source deals, and aggregate listings that provide a very and Link to Partner's OTA Listing (offer must be valid ’
. . . direct response-oriented user experience. Will click thru to listings within the OTA. through end date)
This is a conversion tactic.
Programmatic targeting provides reach at an efficient cost, as well as targeting
. ) our specific consumers who show the behaviors of travel intent for beach and
Partners have the opportunity to increase overall reach and target . . I . e
L X R Florida vacations. Programmatic utilizes RTB (real-time bidding) across exchanges
consumers who have exhibited online behaviors indicating they are . .
. X N X o to reach our audience through data aggregation on a DMP (data management Offer Strongly
. . Travel Intenders International planning a beach/Florida vacation. Types of targeting include . . R .
International Leisure . ) X X N . platform). In essence, this means that the programmatic partner will be able to Photo, Headline, Offer/Message Recommended
Digital: CANADA - Winter behavioral, contextual, demographic, geographic, and site and 75,000 10/25/2021 01/31/2022 09/15/2021 09/15/2021 $500 6

Digital Display

2021/22

search retargeting.

This is an intent tactic.

reach our target audience across all devices including desktop, tablet and mobile in
a real-time environment. For example, if a consumer searches for "hotels on
Sanibel Island" in a search engine, the network will bid in real time for the next
available ad unit in order to show the consumer a co-op partner's message at the
most relevant time.

and Direct Website Link

(offer must be valid
through end date)
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Estimated Estimated Start | Estimated End Material Max
Program Group Program Name Content Opportunity Detailed Program Overview Partners Receive Recommendations and . Space Deadline . Rate .
Notes Impressions Date Date Deadline Participants
Programmatic targeting provides reach at an efficient cost, as well as targeting
. ) our specific consumers who show the behaviors of travel intent for beach and
Partners have the opportunity to increase overall reach and target X R - . s
. X AR Florida vacations. Programmatic utilizes RTB (real-time bidding) across exchanges
consumers who have exhibited online behaviors indicating they are . .
. X X . o to reach our audience through data aggregation on a DMP (data management Offer Strongly
. . Travel Intenders International planning a beach/Florida vacation. Types of targeting include . . . .
International Leisure Digital: GERMANY - Winter behavioral. contextual. demographic. geogranhic. and site and platform). In essence, this means that the programmatic partner will be able to Photo, Headline, Offer/Message Recommended 75 000 10/25/2021 01/31/2022 09/15/2021 09/15/2021 $500 6
Digital Display gital: : loral, X ’ graphic, geograpnic, reach our target audience across all devices including desktop, tablet and mobile in and Direct Website Link (offer must be valid !
2021/22 search retargeting. . . ; "
a real-time environment. For example, if a consumer searches for "hotels on through end date)
. i i Sanibel Island" in a search engine, the network will bid in real time for the next
This is an intent tactic. . s \
available ad unit in order to show the consumer a co-op partner's message at the
most relevant time.
Programmatic targeting provides reach at an efficient cost, as well as targeting
. . our specific consumers who show the behaviors of travel intent for beach and
Partners have the opportunity to increase overall reach and target X . I . o
L X R Florida vacations. Programmatic utilizes RTB (real-time bidding) across exchanges
consumers who have exhibited online behaviors indicating they are . .
X X N . o to reach our audience through data aggregation on a DMP (data management Offer Strongly
. . Travel Intenders International planning a beach/Florida vacation. Types of targeting include . X R .
International Leisure o X i N . platform). In essence, this means that the programmatic partner will be able to Photo, Headline, Offer/Message Recommended
- . Digital: GERMANY - behavioral, contextual, demographic, geographic, and site and K i ) R o K o . 75,000 03/01/2022 05/31/2022 12/15/2021 01/05/2022 $500 6
Digital Display > . reach our target audience across all devices including desktop, tablet and mobile in and Direct Website Link (offer must be valid
Spring/Summer 2022 search retargeting. . . - "
a real-time environment. For example, if a consumer searches for "hotels on through end date)
. X i Sanibel Island" in a search engine, the network will bid in real time for the next
This is an intent tactic. K L '
available ad unit in order to show the consumer a co-op partner's message at the
most relevant time.
Programmatic targeting provides reach at an efficient cost, as well as targeting
. ) our specific consumers who show the behaviors of travel intent for beach and
Partners have the opportunity to increase overall reach and target X R I . e
. R AR Florida vacations. Programmatic utilizes RTB (real-time bidding) across exchanges
consumers who have exhibited online behaviors indicating they are A .
. X , . o to reach our audience through data aggregation on a DMP (data management Offer Strongly
International Leisure Travel Intenders International planning a beachy/Florida vacation. Types of targeting include platform). In essence, this means that the programmatic partner will be able to Photo, Headline, Offer/Message Recommended
Digital Display Digital: UK - Spring/Summer behavioral, cont-extual, demographic, geographic, and site and reach our target audience across all devices including desktop, tablet and mobile in and Direct Website Link (offer must be valid 75,000 01/18/2022 04/30/2022 11/24/2021 12/01/2021 $500 6
2022 search retargeting. . . R "
a real-time environment. For example, if a consumer searches for "hotels on through end date)
L . . Sanibel Island" in a search engine, the network will bid in real time for the next
This is an intent tactic. ) L \
available ad unit in order to show the consumer a co-op partner's message at the
most relevant time.
Programmatic targeting provides reach at an efficient cost, as well as targeting
. ) our specific consumers who show the behaviors of travel intent for beach and
Partners have the opportunity to increase overall reach and target X . I . o
L R R Florida vacations. Programmatic utilizes RTB (real-time bidding) across exchanges
consumers who have exhibited online behaviors indicating they are . .
X N . o to reach our audience through data aggregation on a DMP (data management Offer Strongly
. . . planning a beach/Florida vacation. Types of targeting include . . R .
International Leisure |Travel Intenders International behavioral textual. d hi hi dsit d platform). In essence, this means that the programmatic partner will be able to Photo, Headline, Offer/Message Recommended 75000 08/01/2022 09/30/2022 05/03/2022 05/17/2022 $500 6
- . L vioral, contextual, demographic, raphic, and site an . L . - | L . 3
Digital Display Digital: UK - Fall 2022 ehavioral, co 'e ual, demographic, geograpnic, and site a reach our target audience across all devices including desktop, tablet and mobile in and Direct Website Link (offer must be valid
search retargeting. ) . ; "
a real-time environment. For example, if a consumer searches for "hotels on through end date)
L i i Sanibel Island" in a search engine, the network will bid in real time for the next
This is an intent tactic. . s \
available ad unit in order to show the consumer a co-op partner's message at the
most relevant time.
Partners have the opportunity to target consumers across
Tripadvisor.com with display banners. Campaigns will utilize
X . X contextual targeting for placement within Lee County content, X . . . . . Offer Strongly
International Leisure Tripadvisor International competitive conquesting to reach consumers searching for Tripadvisor provides recommendations for hotels, resorts, inns, vacations, travel Photo, Headline, Offer/Message Recommended
- R Digital: CANADA - Winter L . R packages, vacation packages, travel guides,restaurants, activitiesand more. This is a L i’ o . 35,000 10/25/2021 01/31/2022 09/15/2021 09/15/2021 $425 10
Digital Display comparable destinations and unique reach to vacation rental . . I . . and Direct Website Link (offer must be valid
2021/22 K . high-performing tactic aligning with consumer intent.
searchers (if applicable to partner). through end date)
This is an intent tactic.
Partners have the opportunity to target consumers across
Tripadvisor.com with display banners. Campaigns will utilize
. X . contextual targeting for placement within Lee County content, . . . . . . Offer Strongly
. . Tripadvisor International . . . Tripadvisor provides recommendations for hotels, resorts, inns, vacations, travel .
International Leisure L . competitive conquesting to reach consumers searching for . . L .. Photo, Headline, Offer/Message Recommended
- R Digital: GERMANY - Winter L . R packages, vacation packages, travel guides,restaurants, activitiesand more. This is a R o . 35,000 10/25/2021 01/31/2022 09/15/2021 09/15/2021 $425 10
Digital Display comparable destinations and unique reach to vacation rental . . L . . and Direct Website Link (offer must be valid
2021/22 K . high-performing tactic aligning with consumer intent.
searchers (if applicable to partner). through end date)
This is an intent tactic.
Partners have the opportunity to target consumers across
Tripadvisor.com with display banners. Campaigns will utilize
X . . contextual targeting for placement within Lee County content, . . . . . . . Offer Strongly
International Leisure Tripadvisor International competitive conquesting to reach consumers searching for Tripadvisor provides recommendations for hotels, resorts, inns, vacations, travel Photo, Headline, Offer/Message Recommended
- R Digital: GERMANY - . . R packages, vacation packages, travel guides,restaurants, activitiesand more. This is a L i’ o . 35,000 03/01/2022 05/31/2022 12/15/2021 01/05/2022 $425 10
Digital Display Spring/Summer 2022 comparable destinations and unique reach to vacation rental hish-performine tactic aliening with consumer intent and Direct Website Link (offer must be valid
pring searchers (if applicable to partner). £0-p ng 1¢ aligning wi U ! ) through end date)
This is an intent tactic.
Partners have the opportunity to target consumers across
Tripadvisor.com with display banners. Campaigns will utilize
. i . contextual targeting for placement within Lee County content, . . . . . . Offer Strongly
International Leisure Tripadvisor International competitive conquesting to reach consumers searching for Tripadvisor provides recommendations for hotels, resorts, inns, vacations, travel Photo, Headline, Offer/Message Recommended
Digital: UK - Spring/Summer packages, vacation packages, travel guides,restaurants, activitiesand more. This is a ! ! 35,000 01/18/2022 04/30/2022 11/24/2021 12/01/2021 $425 10

Digital Display

2022

comparable destinations and unique reach to vacation rental
searchers (if applicable to partner).

This is an intent tactic.

high-performing tactic aligning with consumer intent.

and Direct Website Link

(offer must be valid
through end date)




Material

Estimated Estimated Start | Estimated End Material Max
Program Group Program Name Content Opportunity Detailed Program Overview Partners Receive Recommendations and . Space Deadline . Rate .
Notes Impressions Date Date Deadline Participants
Partners have the opportunity to target consumers across
Tripadvisor.com with display banners. Campaigns will utilize
contextual targeting for placement within Lee County content, . . . . . . Offer Strongly
. . . X . " . . Tripadvisor provides recommendations for hotels, resorts, inns, vacations, travel .
International Leisure Tripadvisor International competitive conquesting to reach consumers searching for X i K ¢ 1 euid y " tiviti P This i Photo, Headline, Offer/Message Recommended 35000 08/01/2022 09/30/2022 05/03/2022 05/17/2022 $425 10
Digital Displa Digital: UK - Fall 2022 comparable destinations and unique reach to vacation rental packages, vacation packages, trave: guides,restaurants, acivitiesand more. Hhis 15 a and Direct Website Link offer must be valid !
& pay € P : . a high-performing tactic aligning with consumer intent. (
searchers (if applicable to partner). through end date)
This is an intent tactic.
Partners have the opportunity to be included in Lee County's AFAR inspires, guides and enables travelers to have deeper, richer and more
AFAR (Premium Publisher) overarching campaign with AFAR by running targeted display meaningful travel experiences. AFAR is one of the fastest growing travel media Photo, Headline, Offer/Message
Leisure Digital Display Digital: Summer 2022 banners across AFAR's site. brands, running in both the print and digital spaces. They reach an affluent a;\d Direct \;Vebsite Link 25,000 04/01/2022 06/30/2022 01/05/2022 01/13/2022 $425 2
gital: audience, with an average household income of $350,000, and 13 round trips
This is an intent tactic. annually.
Partners have the opportunity to be included in Lee County's Conde Nast is a premium publisher of large, national household name magazines
- . overarching campaign with Conde Nast by running targeted display |including Conde Nast Traveler, Bon Appetit, Vanity Fair and Wired, among others. .
Conde Nast Digital (Premium Photo, Headline, Offer/Message
Leisure Digital Display Publisher)'i rin( 2022 banners across Conde Nast's portfolio of sites. Conde Nast will use their 1st party data from all their sites to identify users most and Direct Websitiz Link g 100,000 01/18/2022 03/31/2022 11/24/2021 12/01/2021 $500 4
Fopring likely to travel and those that show the greatest interest in Florida. Banners will
This is an intent tactic. run across the full network of Conde Nast sites, and click through to partner's site.
Partners have the opportunity to increase overall reach and target . . X . .
consumers who have shown online behaviors indicating they are Programmatic targeting provides reach at an efficient cost, as well as targeting
lanning to attend the Island Hooper Sonewriter Fest ?_ esyof our specific consumers who show the behaviors of travel intent for beach and
far eting include behavioral conintual iemo ra hié y§o raphic Florida vacations. Programmatic utilizes RTB (real-time bidding) across exchanges
. . geting ) ’ Y ‘g p‘ '8 gu PMC |16 reach our audience through data aggregation on a DMP (data management Must Submit a Deal for
Island Hopper Songwriter Fest site retargeting, and search retargeting. Creative will be 100% SOV latf X thi that th i d ill be able Photo, Headline, Offer/M this Pl R
Leisure Digital Display | Programmatic Digital: Fall Island Hopper Fest for partner and the VCB. This also includes site retargeting from platrormy. in essenct?, s means tha ‘e prlogranflma ¢ vendor will be able 0, oto, eé ‘ne, eT .essage s Flacemen ) 50,000 08/08/2022 09/24/2022 05/05/2022 05/17/2022 $400 10
2022 the LVCB website. By utilizing the VCB's website, partners have the reach our target audience across all devices including desktop, tablet, and mobile and Direct Website Link (offer must be valid
opportunity to tar. et consumers who have show;m direct interest in in a real time environment. For example if a consumer searches for "hotels on through end date)
t:epevent ¥ & Sanibel island" on Google, the network will bid in real time for the next available
’ ad unit in order to show the consumer a co-op partner's message at the most
This is a conversion tactic. relevant time.
Meredith is a premium publisher of large, national household name magazines
Partners have the opportunity to be included in Lee County's including Midwest Living, Parents, Southern Living and Travel + Leisure in which
. - . overarching campaign with Meredith by running display banners the brand runs print. Other big names sinclude People, Better Homes & Gardens, .
Meredith Digital (Premium Photo, Headline, Offer/Message
Leisure Digital Display Publisher)'iumr(ner 2022 across Meredith's portfolio of sites. Real Simple, Magnolia and Martha Stewart Living, among many others. Meredith and Direct Websitiz Link g 85,000 04/01/2022 06/30/2022 01/05/2022 01/13/2022 $500 6
' brands reach a largely female audience who are actively planning for their
This is an intent tactic. families. Banners will run across the full network of Meredith sites, and click
through to partner's site.
Meredith is a premium publisher of large, national household name magazines
Partners have the opportunity to be included in Lee County's including Midwest Living, Parents, Southern Living and Travel + Leisure in which
. - . overarching campaign with Meredith by running display banners the brand runs print. Other big names sinclude People, Better Homes & Gardens, .
Meredith Digital (Premium Photo, Headline, Offer/Message
Leisure Digital Display Publisherg)' Fa:l 2022 across Meredith's portfolio of sites. Real Simple, Magnolia and Martha Stewart Living, among many others. Meredith and Direct Websitiz Link g 85,000 07/05/2022 09/30/2022 04/05/2022 04/14/2022 $500 6
’ brands reach a largely female audience who are actively planning for their
This is an intent tactic. families. Banners will run across the full network of Meredith sites, and click
through to partner's site.
§ . RIS Ahave e o‘pport.unlty iolbe |nc|udefi In lee Coun-ty s . The New York Times website provides comprehensive coverage of the news, from
New York Times Digital overarching campaign with the New York Times by running display R R R .
. - X X X . : arts and entertainment to sports and science, and from business and technology to| Photo, Headline, Offer/Message
Leisure Digital Display | (Premium Publisher): Winter banners across NYTimes.com. 50,000 10/25/2021 12/31/2021 09/15/2021 09/15/2021 $450 6

2021/22

This is an intent tactic.

dining and home design. Banners will run across NYTimes.com and click through to
partner's site.

and Direct Website Link




Material

Estimated

Estimated Start

Estimated End

Material

Max

Program Group Program Name Content Opportunity Detailed Program Overview Partners Receive Recumm;gg::lons and Impressions Date P Space Deadline Deadline Rate Participants
Part have th tunity to be included in Lee County'
. L ar ners. ave the Qppor ‘un| uoL s e‘ intee Oun. e . The New York Times website provides comprehensive coverage of the news, from
New York Times Digital overarching campaign with the New York Times by running display " iy na o d sci qf busi d technol n Photo, Headline, Offer/M
Leisure Digital Display [ (Premium Publisher): Spring banners across NYTimes.com. ar S and ente alnme_n 0 sports an_ science, an ro_m usiness an _ec nology to oto, e;_a Ine, &Tr _essage 50,000 01/18/2022 03/31/2022 11/24/2021 12/01/2021 $450 6
2022 dining and home design. Banners will run across NYTimes.com and click through to and Direct Website Link
This is an intent tactic. (R EN
Partners have the opportunity to be included in Lee County's . X X .
. L . . R X . . The New York Times website provides comprehensive coverage of the news, from
New York Times Digital overarching campaign with the New York Times by running display . o i he ts and sci af busi 4 technol . Photo, Headline, Offer/M
Leisure Digital Display |  (Premium Publisher): banners across NYTimes.com. EINES CITEI G (IATETINISINE UDRTIN e IXAEEE, ELI UREI) MBS Ele SIS/ UD)| - (ASIEe) (RTINS, BRI 50,000 04/01/2022 | 06/30/2022 | 01/05/2022 | 01/13/2022 $450 6
Summer 2022 dining and home design. Banners will run across NYTimes.com and click through to and Direct Website Link
This is an intent tactic. partner's site.
Partners have the opportunity to be included in Lee County's § . X .
" L . . . X . . The New York Times website provides comprehensive coverage of the news, from
New York Times Digital overarching campaign with the New York Times by running display . d entertai on . d sci af busi d technol 5 Photo, Headline, Offer/M
Leisure Digital Display | (Premium Publisher): Fall banners across NYTimes.com. SIS UL G WD SEelEs Qe SEITEe, S VL MESES el USSR UD) | - AL e, QIS 50,000 07/05/2022 | 09/30/2022 | 04/05/2022 | 04/14/2022 $450 6
2022 dining and home design. Banners will run across NYTimes.com and click through to and Direct Website Link
This is an intent tactic. [RS8 i,
Partners have the opportunity to target specific Lee County An OTA, or an Online Travel Agency, is an online company whose website allows
A . . . . - . - Offer Strongly
OTAD tic Digital: Wint destinations within our OTA vendor through banner ad units, as consumers to book various travel-related services either directly or indirectly. Many Photo, Headline, Offer/M R ded
Leisure Digital Display omestic Digital: Winter well as retarget consumers who have shown interests. OTAs also host content, source deals, and aggregate listings that provide a very ° Cf’ cactine, , il e§salge ecommende X 100,000 10/25/2021 12/31/2021 09/15/2021 09/15/2021 $500 5
2021/22 . . . A L o and Link to Partner's OTA Listing (offer must be valid
direct response-oriented user experience. Will click thru to partner listing within th h end date)
This is a conversion tactic. the OTA. rough end cate
Partners have the opportunity to target specific Lee County An OTA, or an Online Travel Agency, is an online company whose website allows Offer Strongl
OTA Domestic Digital: Spring destinations within our OTA vendor through banner ad units, as consumers to book various travel-related services either directly or indirectly. Many Photo, Headline, Offer/Message Recommende\:i
Leisure Digital Display 2022 well as retarget consumers who have shown interests. QTAs also host cor‘1tent, source dealé, and aggregate listings that perwAde a Yery and Link to Partner's OTA Listing (offer must be valid 100,000 01/18/2022 03/31/2022 11/24/2021 12/01/2021 $500 5
direct response-oriented user experience. Will click thru to partner listing within
- . . through end date)
This is a conversion tactic. the OTA.
Partners have the opportunity to target specific Lee County An OTA, or an Online Travel Agency, is an online company whose website allows Offer Strong
OTA Domestic Digital: destinations within our OTA vendor through banner ad units, as consumers to book various travel-related services either directly or indirectly. Many Photo, Headline, Offer/Message Recommendetj
Leisure Digital Display Summer 2022 well as retarget consumers who have shown interests. QTAS also host cor‘1tent, source dealé, and aggregate listings that pr.ow.de a Yery and Link to Partner's OTA Listing (offer must be valid 100,000 04/01/2022 06/30/2022 01/05/2022 01/13/2022 $500 5
direct response-oriented user experience. Will click thru to partner listing within
- . . through end date)
This is a conversion tactic. the OTA.
Partners have the opportunity to target specific Lee County An OTA, or an Online Travel Agency, is an online company whose website allows Offer Stronal
OTA Domestic Digital: Fall destinations within our OTA vendor through banner ad units, as consumers to book various travel-related services either directly or indirectly. Many Photo, Headline, Offer/Message Recommenge\::i
Leisure Digital Display giat: well as retarget consumers who have shown interests. OTAs also host content, source deals, and aggregate listings that provide a very ” C . .g . 100,000 07/05/2022 09/30/2022 04/05/2022 04/14/2022 $500 5
2022 . X X o o L and Link to Partner's OTA Listing (offer must be valid
direct response-oriented user experience. Will click thru to partner listing within
- . . through end date)
This is a conversion tactic. the OTA.
Cross-device site retargeting provides an opportunity to reach consumers who have
Partner Site Retargeting Digital Partners have the opportunity to utilize their own website data and vlsltgd your ?lte an:j are 1nt:3rested in your brand, For 'example, ifa consumler goes fo Direct Response
. o i i http://partner.com "Partner" would have the opportunity to retarget them with a . N
(Annual): October 2021- retarget visitors to their site across all devices, through display VCB/co-op banner to entice them to come back to the site and convert. Direct Photo, Headline, Offer/Message Messaging Highly
Leisure Digital Display | September 2022 (*MUST banners. P N . L L i’ o Encouraged. MUST have 250,000 10/25/2021 09/30/2022 09/15/2021 09/15/2021 $750 20
o response messaging is extremely encouraged in this type of opportunity. Co-op and Direct Website Link .
have ability to place flood tag . . g . ability to place flood tag
it This i ion tacti partners will only be able to retarget from their own site and use their first-party data) it
on your site) 15 15 a conversion tactic. Their data will not be shared with other co-op partners. Partners MUST have the on your site.
ability to place a floodlight tag on your website.
Partner;have the qppobrtunlty Fo bte mdtuieg, |n|LeebCounty $ The mission of Shermans Travel is to provide readers with expert advice on great Direct R
Lei Digital Displ Sherman's Travel Digital: :\r/]erarc |n$ canl1pa|gn Y running targeted display banners across destinations. Shermans advice simplifies travel research, providing both the tools Photo, Headline, Offer/Message erec 'es;:-lc')nile 50,000 10/25/2021 12/31/2021 09/15/2021 09/15/2021 $350 4
elsure Digital Lisplay Winter 2021/22 ermanstravel.com. and inspiration to make the perfect trip. Banners will click through to partner's and Direct Website Link e;iiz}ig;i v !
ite.
This is an intent tactic. stte
Partner;have the o‘ppol;tunlty _to bte |nc|tutzie;il|n|LeebCounty s The mission of Shermans Travel is to provide readers with expert advice on great Direct R
. . X Sherman's Travel Digital: overarching campaign by running targeted display banners across | 4. inations. Shermans advice simplifies travel research, providing both the tools Photo, Headline, Offer/Message irec _espo_nse
Leisure Digital Display ShermansTravel.com. Messaging Highly 50,000 01/18/2022 03/31/2022 11/24/2021 12/01/2021 $350 4

Spring 2022

This is an intent tactic.

and inspiration to make the perfect trip. Banners will click through to partner's
site.

and Direct Website Link

Encouraged




Material

Estimated

Estimated Start

Estimated End

Material

Max

Program Group Program Name Content Opportunity Detailed Program Overview Partners Receive Recumm;gg::lons and Impressions Date P Space Deadline Deadline Rate Participants
Partners have the opportunity to be included in Lee County's . . ) i i
. . . - The mission of Shermans Travel is to provide readers with expert advice on great .
Sherman's Travel Digital: overarching campaign by running targeted display banners across destinations. Shermans advice simplifies travel research, providing both the tools Photo, Headline, Offer/Message Direct Response
Leisure Digital Display sital: ShermansTravel.com. inations. pim =arch, p! g ! , neadline, Ltler/Vlessag Messaging Highly 50,000 04/01/2022 | 06/30/2022 | 01/05/2022 | 01/13/2022 $350 4
Summer 2022 and inspiration to make the perfect trip. Banners will click through to partner's and Direct Website Link Encouraged
This is an intent tactic. site.
Partner;_have the o_ppotl;tumty _to bte |ncltuc(ijeccjj.mlLeebCounty s The mission of Shermans Travel is to provide readers with expert advice on great Direct R
, - overarching campaign by running targeted display banners across A o . ) irect Response
. o . Sherman's Travel Digital: Fall destinations. Shermans advice simplifies travel research, providing both the tools Photo, Headline, Offer/Message R X
Leisure Digital Display 2022 ShermansTravel.com. and inspiration to make the perfect trip. Banners will click through to partner's and Direct Website Link Messaging Highly 50,000 07/05/2022 09/30/2022 04/05/2022 04/14/2022 $350 4
site Encouraged
This is an intent tactic. ’
Partners have the opportunity to leverage premium audio A mobile strategy utilizing Mobile Audio and Mobile Display will reach listeners on- Display: Photo, Headline
platforms' scale, to reach exact consumers through powerful audio |the-go at scale. Both the Mobile Audio spots and the Mobile Display units can be Offer/MZss! o and‘ Direct Wébsite Must Submit a Deal for
Leisure Digital Disbla Streaming Audio and Display and display messages in an uncluttered, premium environment, tailored to each partner. Mobile Audio spots will allow partners to engage with Link. Audior IEar'tner Dealland Web this Placement 15,000 10/28/2021 12/31/2021 09/15/2021 09/15/2021 $350 6
syl 81 Isplay Digital: Winter 2021/22 architected for capturing attention. users in-between the songs they love. The display units will run across the ink. Audio: X (offer must be valid !
. L . o Address Incorporated into VCB
platform's interface, driving user action and building brand awareness for the Audio Spot. through end date)
This is an intent tactic. partner. Both the audio and display ads will lead with VCB messaging. pot.
Partners have the opportunity to leverage premium audio A mobile strategy utilizing Mobile Audio and Mobile Display will reach listeners on- Display: Photo, Headli
platforms' scale, to reach exact consumers through powerful audio |the-go at scale. Both the Mobile Audio spots and the Mobile Display units can be Offer/lSIZs?;ge :nc;, Dichtl\rI]\stite Must Submit a Deal for
Streaming Audio and Displa and display messages in an uncluttered, premium environment, tailored to each partner. Mobile Audio spots will allow partners to engage with X X this Placement
Leisure Digital Display - = SR e X ? X ? o & L 1 Link. Audio: Partner Deal and Web ) 215,000 07/05/2022 | 09/30/2022 | 04/05/2022 | 04/14/2022 $350 6
Digital: Fall 2022 architected for capturing attention. users in-between the songs they love. The display units will run across the X (offer must be valid
s L . o Address Incorporated into VCB
platform's interface, driving user action and building brand awareness for the Ao S not through end date)
This is an intent tactic. partner. Both the audio and display ads will lead with VCB messaging. udlo Spot.
Partners have the opportunity to be included in Lee County's
The Knot Digital: Winter overarching campaign with The Knot by running targeted display  |The Knot Worldwide family of brands inspire, inform and celebrate life’s biggest Photo, Logo, Headline, Your copy should focus on
Leisure Digital Display 202g1/22- Weddings banners across Theknot.com. milestones. The Knot enables every couple to plan and celebrate their wedding Offer/Message and Direct Website p\)\,/eddin s 50,000 10/25/2021 12/31/2021 09/15/2021 09/15/2021 $350 3
their way, with 9-of-10 brides using the The Knot during their wedding journey. Link g
This is an intent tactic.
Partners have the opportunity to be included in Lee County's
overarching campaign with The Knot by running targeted display  |The Knot Worldwide family of brands inspire, inform and celebrate life’s biggest Photo, Logo, Headline, Your copy should focus on
Leisure Digital Display | The Knot Digital: Spring 2022 Weddings banners across TheKnot.com. milestones. The Knot enables every couple to plan and celebrate their wedding Offer/Message and Direct Website weddings 50,000 01/18/2022 03/31/2022 11/24/2021 12/01/2021 $350 3
their way, with 9-of-10 brides using the The Knot during their wedding journey. Link &
This is an intent tactic.
Programmatic targeting provides reach at an efficient cost, as well as targeting
Partners have the opportunity to increase overall reach and target | °Y" specific consumers who show the behaviors of travel intent for beach and
consumers who hav‘;pexhibitZd online behaviors indicating theygare Florida vacations. Programmatic utilizes RTB (real-time bidding) across exchanges
Travel Intenders planning a beach/Florida vacation. Types of targeting include to reach our audience through data aggregation on a DMP (data management Offer Strongly
Leisure Digital Display [ Programmatic Digital: Winter behavioral, contextual, demographic, geographic, and site and platform). In essencg this means that the prlogranflmatlc vendor will be able t? . Photo, Heédlme, Offejr/M.essage Recommended' 150,000 10/25/2021 12/31/2021 09/15/2021 09/15/2021 $500 6
2021/22 search retargeting reach our target audience across all devices including desktop, tablet and mobile in and Direct Website Link (offer must be valid
’ a real-time environment. For example, if a consumer searches for "hotels in Fort through end date)
This is an intent tactic Myers" in a search engine, the network will bid in real time for the next available
’ ad unit in order to show the consumer a co-op partner's message at the most
relevant time.
Programmatic targeting provides reach at an efficient cost, as well as targeting
Partners have the opportunity to increase overall reach and target our specific consumers who show the behaviors of travel intent for beach and
ho h pp h'b‘tyd line behaviors indicating th g Florida vacations. Programmatic utilizes RTB (real-time bidding) across exchanges
Travel Intenders czl):s::eras l:aaih/i\l/ir?;al ;;tz: |_r;e :; jf\llt:rs |ert1Ar:caln|:|g deey aT€ |to reach our audience through data aggregation on a DMP (data management Offer Strongly
Leisure Digital Display | Pro ramrr:Iatic Digital: Sprin zehavliogral contextuall de\:no rla Hicvpeo ra higc z:mi Isiteuand platform). In essence, this means that the programmatic vendor will be able to Photo, Headline, Offer/Message Recommended 150,000 01/18/2022 | 03/31/2022 | 11/24/2021 | 12/01/2021 $500 6
J play J 2022g Fopring search reta;r etin ! graphic, geograpnic, reach our target audience across all devices including desktop, tablet and mobile in and Direct Website Link (offer must be valid ’
geting. a real-time environment. For example, if a consumer searches for "hotels in Fort through end date)
This i intent tacti Myers" in a search engine, the network will bid in real time for the next available
s Is an Intent tactic. ad unit in order to show the consumer a co-op partner's message at the most
relevant time.
Programmatic targeting provides reach at an efficient cost, as well as targeting
Partners have the opportunity to increase overall reach and target our specific consumers who show the behaviors of travel intent for beach and
consumers who have exhibited online behaviors indicating they are Florida vacations. Programmatic utilizes RTB (real-time bidding) across exchanges
Travel Intenders planning a beach/Florida vacation. Types of targeting incﬁjde v to reach our audience through data aggregation on a DMP (data management Offer Strongly
Leisure Digital Display Programmatic Digital: behavioral, contextual, demographic, geographic, and site and platform). In essence, this means that the programmatic vendor will be able to Photo, Headline, Offer/Message Recommended 150,000 04/01/2022 06/30/2022 01/05/2022 01/13/2022 $500 6

Summer 2022

search retargeting.

This is an intent tactic.

reach our target audience across all devices including desktop, tablet and mobile in
a real-time environment. For example, if a consumer searches for "hotels in Fort
Myers" in a search engine, the network will bid in real time for the next available
ad unit in order to show the consumer a co-op partner's message at the most
relevant time.

and Direct Website Link

(offer must be valid
through end date)




Material

Estimated

Estimated Start

Estimated End

Material

Max

Program Group Program Name Content Opportunity Detailed Program Overview Partners Receive Recumm;gg::lons and Impressions Date P Space Deadline Deadline Rate Participants
Programmatic targeting provides reach at an efficient cost, as well as targeting
. ) our specific consumers who show the behaviors of travel intent for beach and
Partners have the opportunity to increase overall reach and target X . I . o
. X o Florida vacations. Programmatic utilizes RTB (real-time bidding) across exchanges
consumers who have exhibited online behaviors indicating they are . .
X N . o to reach our audience through data aggregation on a DMP (data management Offer Strongly
Travel Intenders planning a beach/Florida vacation. Types of targeting include . . . .
Lei Digital Displ P tic Digital: Fall behavioral textual. d hi hi dsit d platform). In essence, this means that the programmatic vendor will be able to Photo, Headline, Offer/Message Recommended 150,000 07/05/2022 09/30/2022 04/05/2022 04/14/2022 $500 6
1sure g1 | rogrammati g1 N VIOr: ntex m r | r | ni I n . . . . . . . . . . )
elsure Digital Lisplay ogra azo;z gital:ra s:afch(:';;;:(:etis ual, demograpnic, geographic, and site a reach our target audience across all devices including desktop, tablet and mobile in and Direct Website Link (offer must be valid
geting. a real-time environment. For example, if a consumer searches for "hotels in Fort through end date)
. . . Myers" in a search engine, the network will bid in real time for the next available
This is an intent tactic. L ,
ad unit in order to show the consumer a co-op partner's message at the most
relevant time.
Partners have the opportunity to be included in Lee County's Offer Strongly
Travel Spike Digital (Travel overarching campaign with Travel Spike by running targeted Travel Spike is a travel-dedicated platform reaching travelers during their activities Photo, Headline, Offer/Message Recommended
Leisure Digital Display Retail)")Wintegr 2021/22 display banners across the Travel Spike network. leading up to a booking. A co-op partner's messaging will be deployed to a;1d Direct \}\/ebsite Link 8 (offer must be valid 75,000 10/25/2021 12/31/2021 09/15/2021 09/15/2021 $450 8
’ consumers actively researching and booking travel. through end date)
This is an intent tactic. s
Partners have the opportunity to be included in Lee County's Offer Stronal
Travel Spike Digital (Travel overarching campaign with Travel Spike by running targeted Travel Spike is a travel-dedicated platform reaching travelers during their activities Photo, Headline, Offer/Message Recommenge\:i
Leisure Digital Display Retail): Spring 2022 display banners across the Travel Spike network. leading up to a booking. A co-op partner's messaging will be deployed to a;\d Direct \;Vebsite Link (offer must be valid 75,000 01/18/2022 03/31/2022 11/24/2021 12/01/2021 $450 8
F>pring consumers actively researching and booking travel. through end date)
This is an intent tactic. €
Partners have the opportunity to be included in Lee County's Offer Strongl
Travel Spike (Travel Retail): overarching campaign with Travel Spike by running targeted Travel Spike is a travel-dedicated platform reaching travelers during their activities Photo, Headline, Offer/Message Recommenge\::l
Leisure Digital Display SSmmer 2022 ’ display banners across the Travel Spike network. leading up to a booking. A co-op partner's messaging will be deployed to a;ld Direct \;\lebsite Link g (offer must be valid 75,000 04/01/2022 06/30/2022 01/05/2022 01/13/2022 $450 8
consumers actively researching and booking travel. through end date)
This is an intent tactic. €
Partners have the opportunity to be included in Lee County's Offer Strongl
Travel Spike (Travel Retail): overarching campaign with Travel Spike by running targeted Travel Spike is a travel-dedicated platform reaching travelers during their activities Photo, Headline, Offer/Message Recommenge\:i
Leisure Digital Display pFaII 2022 ’ display banners across the Travel Spike network. leading up to a booking. A co-op partner's messaging will be deployed to a;md Direct \}\/ebsite Link g (offer must be valid 75,000 07/05/2022 09/30/2022 04/05/2022 04/14/2022 $450 8
consumers actively researching and booking travel. through end date)
This is an intent tactic.
Partners have the opportunity to target consumers across
Tripadvisor.com with display banners. Campaigns will utilize
contextual targeting for placement within Lee County content, . . . . . . Offer Strongly
Tripadvisor Domestic Digital: competitive conquesting to reach consumers searching for Tripadvisor provides recommendations for hotels, resorts, inns, vacations, travel Photo, Headline, Offer/Message Recommended
Leisure Digital Display . o X R packages, vacation packages, travel guides, restaurants, activitiesnd more. This is a L ! . . 35,000 10/25/2021 12/31/2021 09/15/2021 09/15/2021 $425 10
Winter 2021/22 comparable destinations and unique reach to vacation rental . . L . . and Direct Website Link (offer must be valid
X X high-performing tactic aligning with consumer intent.
searchers (if applicable to partner). through end date)
This is an intent tactic.
Partners have the opportunity to target consumers across
Tripadvisor.com with display banners. Campaigns will utilize
contextual targeting for placement within Lee County content, . . . . . . Offer Strongly
Tripadvisor Domestic Digital: competitive conquesting to reach consumers searching for Tripadvisor provides recommendations for hotels, resorts, inns, vacations, travel Photo, Headline, Offer/Message Recommended
Leisure Digital Display ) - . ) packages, vacation packages, travel guides, restaurants, activitiesnd more. This is a T ' o . 35,000 01/18/2022 03/31/2022 11/24/2021 12/01/2021 $425 10
Spring 2022 comparable destinations and unique reach to vacation rental . . Lo . . and Direct Website Link (offer must be valid
X X high-performing tactic aligning with consumer intent.
searchers (if applicable to partner). through end date)
This is an intent tactic.
Partners have the opportunity to target consumers across
Tripadvisor.com with display banners. Campaigns will utilize
contextual targeting for placement within Lee County content, . . . . o L Offer Strongly
Tripadvisor Domestic Digital: competitive conquesting to reach consumers searching for Tripadvisor provides recommendations for hotels, resorts, inns, vacations, travel Photo, Headline, Offer/Message Recommended
Leisure Digital Display ’ s . R packages, vacation packages, travel guides, restaurants, activitiesnd more. This is a . ' o . 35,000 04/01/2022 06/30/2022 01/05/2022 01/13/2022 $425 10
Summer 2022 comparable destinations and unique reach to vacation rental . . Lo . . and Direct Website Link (offer must be valid
- . high-performing tactic aligning with consumer intent.
searchers (if applicable to partner). through end date)
This is an intent tactic.
Partners have the opportunity to target consumers across
Tripadvisor.com with display banners. Campaigns will utilize
i ithi . . . . . . Offer Strongl
Tripadvisor Domestic Digital: zznmteZZ?t?L:aclf:tLli:::\r ptlgcrzr:cinzownlst:rl:eiz::ruc?i:l C(;?)trent’ Tripadvisor provides recommendations for hotels, resorts, inns, vacations, travel Photo, Headline, Offer/Message Recommenge\:i
Leisure Digital Display P gitat: P q . g R R g packages, vacation packages, travel guides, restaurants, activitiesnd more. This is a L ! L g . 35,000 07/05/2022 09/30/2022 04/05/2022 04/14/2022 $425 10
Fall 2022 comparable destinations and unique reach to vacation rental . . Lo . . and Direct Website Link (offer must be valid
X X high-performing tactic aligning with consumer intent.
searchers (if applicable to partner). through end date)
This is an intent tactic.
Partner;_have the o_pport.:rr:la/st;-lk—)e(;nclsded m. Leet Cour;t\:jsd_ | USA TODAY delivers current local and national news, sports, entertainment,
. overarching campaign wi oday by running targeted display | . . )
USA TODAY (Premium finance, technology and more. USA TODAY offers strong reach against adults Photo, Headline, Offer/Message
Leisure Digital Display ( banners across USA Today's site. &y . d / d 100,000 04/01/2022 | 06/30/2022 | 01/05/2022 | 01/13/2022 $600 4

Publisher): Summer 2022

This is an intent tactic.

planning Florida vacations and beachgoers. A co-op partner's messaging will be
deployed using targeting tactics that align with the larger brand campaign.

and Direct Website Link




Material

Estimated Estimated Start | Estimated End Material Max
Program Group Program Name Content Opportunity Detailed Program Overview Partners Receive Recommendations and . Space Deadline . Rate .
Notes Impressions Date Date Deadline Participants
Partners have th,e opportunltly't'o reach VI?ItOI‘S a'ctlveIY in-market to Partners have an opportunity to run display banners and be part of custom creative . Offer Strongly
Visitors - In-Market Mobile promote attractions and activities on their mobile devices through on mobile devices that will be targeted to users who are currently in Lee County. Photo, Headline, Offer/Message Recommended
Leisure Digital Display . . geofencing technology. . R X . A X ) and Direct Website Link . 100,000 10/25/2021 12/31/2021 09/15/2021 09/15/2021 $400 5
Geofencing Digital: Fall 2021 This campaign will only message to visitors by utilizing geofencing technology to (offer must be valid
o . . " (300250 web banner)
. . . distinguish between residents; messaging to encourage in-market spend. through end date)
This is a conversion tactic.
Partners have the opportunity to reach visitors actively in-market to
romote attractionspgnd acti:ities on their mobile de\)lices through Partners have an opportunity to run display banners and be part of custom creative Offer Strongl|
Visitors - In-Market Mobile P . X 6 on mobile devices that will be targeted to users who are currently in Lee County. Photo, Headline, Offer/Message By
. - . K - geofencing technology. Partners are only able to promote their i i X o o . i S Recommended
Leisure Digital Display | Geofencing Digital: Winter restaurant or attraction. No accommodation promotion This campaign will only message to visitors, based on proximity, by utilizing and Direct Website Link (offer must be valid 100,000 01/18/2022 03/31/2022 11/24/2021 12/01/2021 $400 5
2022 ’ P ’ geofencing technology to distinguish between residents; messaging to encourage (300x250 web banner)
in-market spend through end date)
This is a conversion tactic. :
Partners have the opportunity to reach visitors actively in-market to
romote attractionspznd actizities on their mobile de:ices through Partners have an opportunity to run display banners and be part of custom creative Offer Strongl
Visitors - In-Market Mobile P . X & on mobile devices that will be targeted to users who are currently in Lee County. Photo, Headline, Offer/Message sy
. . X . o ) geofencing technology. Partners are only able to promote their i R X o o . i S Recommended
Leisure Digital Display [ Geofencing Digital: Spring restaurant o attraction. No accommodation promotion This campaign will only message to visitors, based on proximity, by utilizing and Direct Website Link (offer must be valid 100,000 04/01/2022 06/30/2022 01/05/2022 01/13/2022 $400 5
2022 ’ ’ geofencing technology to distinguish between residents; messaging to encourage (300250 web banner)
in-market spend through end date)
This is a conversion tactic. :
Partners have the opportunity to reach visitors actively in-market to
romote attractionspgnd actizities on their mobile de\)lices through Partners have an opportunity to run display banners and be part of custom creative Offer Strongl
Visitors - In-Market Mobile peofencin technology. Partners are only able to promote their s on mobile devices that will be targeted to users who are currently in Lee County. Photo, Headline, Offer/Message Recommenge\:i
Leisure Digital Display | Geofencing Digital: Summer festaurantgor attractiggﬁ No accommod:tion ron‘:otion This campaign will only message to visitors, based on proximity, by utilizing and Direct Website Link (offer must be valid 100,000 07/05/2022 09/30/2022 04/05/2022 04/14/2022 $400 5
2022 ’ P ’ geofencing technology to distinguish between residents; messaging to encourage (300x250 web banner)
N ot d through end date)
This is a conversion tactic. In-market spend.
:z;znf;serjvehzh:aozpi;un:-.t\:;:\? r:ch;z:ze AZ\::r,ilcli_Zat,c: atr;'i taarrgeet Programmatic targeting provides reach at an efficient cost, as well as targeting
| u_ t‘)N h/F\II d W dd'l th Vlh b indl ljg it yT our specific consumers who show the behaviors of intent for destination beach and
planning ‘a v'eac orida v've INg, through banner a u,m S+ TYPES It iorida weddings. Programmatic utilizes RTB (real-time bidding) across exchanges
of targeting include behavioral, contextual, demographic, - .
o R ' R to reach our audience through data aggregation on a DMP (data management .
. . geographic, site retargeting, and search retargeting. This also . . . Photo, Logo, Headline,
. . X Weddings Programmatic . ; . ; . o . |platform). In essence, this means that the programmatic vendor will be able to R .. |Your copy should focus on
Leisure Digital Display o . Weddings includes site retargeting from the LVCB site. By utilizing the VCB's K i A R .| Offer/Message and Direct Website X 150,000 10/25/2021 12/31/2021 09/15/2021 09/15/2021 $375 6
Digital: Winter 2021/22 X R reach our target audience across all devices including desktop, tablet and mobile in R weddings
website, partners have the opportunity to target consumers who . X A " X Link
have shown direct interest in the destination by visiting the VCB's a real-time environment. For example, if a consumer searches for "beach wedding
X v J venues on Fort Myers Beach" in a search engine, the network will bid in real time
website. R L ,
for the next available ad unit in order to show the consumer a co-op partner's
. . X message at the most relevant time.
This is an intent tactic.
cpcan:tsr;?:er:\fhzh:aizp:r:::w:\;:wﬂ r:zz:z;z‘::ﬁ'(ljir;aﬂc: atr;i taarfeet Programmatic targeting provides reach at an efficient cost, as well as targeting
lanning a beach/Florida wedding, through banner ad ﬁnitsyT os our specific consumers who show the behaviors of intent for destination beach and
P g‘ X X e, s o P Florida weddings. Programmatic utilizes RTB (real-time bidding) across exchanges
of targeting include behavioral, contextual, demographic, - .
o R R’ to reach our audience through data aggregation on a DMP (data management X
Weddings Programmatic geographic, site retargeting, and search retargeting. Partners can platform). In essence, this means that the programmatic vendor will be able to Photo, Logo, Headline, Your copy should focus on
Leisure Digital Display L . Weddings purchase more than one spot. Creative will be 100% SOV for ) - i . R . .| Offer/Message and Direct Website X 150,000 01/18/2022 03/31/2022 11/24/2021 12/01/2021 $375 6
Digital: Spring 2022 artner and the VCB. This also includes site retargeting from the reach our target audience across all devices including desktop, tablet and mobile in Link weddings
EVCB site. By utili ‘n. the VCB's website artneri havge the a real-time environment. For example, if a consumer searches for "beach wedding
- y utllizing e, p . R . |venues on Fort Myers Beach" in a search engine, the network will bid in real time
opportunity to target consumers who have shown direct interest in R L \
) o : i o i for the next available ad unit in order to show the consumer a co-op partner's
the destination by visiting the VCB's website. This is an intent message at the most relevant time
tactic. & ’
Partners have the opportunity to increase overall reach and target
consumers who have shown online behaviors indicating they are Programmatic targeting provides reach at an efficient cost, as well as targeting
planning a beach/Florida wedding, through banner ad units. Types |our specific consumers who show the behaviors of intent for destination beach and
of targeting include behavioral, contextual, demographic, Florida weddings. Programmatic utilizes RTB (real-time bidding) across exchanges
geographic, site retargeting, and search retargeting. Partners can [to reach our audience through data aggregation on a DMP (data management Photo, Logo, Headline
" . . . o . . . ) a )
Leisure Digital Display Weddings Programmatic Weddings purchase more than one spot. Creative will be 100% SOV for platform). In essence, this means that the programmatic vendor will be able to Offer/Message and Direct Website Your copy should focus on 150,000 04/01/2022 06/30/2022 01/05/2022 01/13/2022 375 6

Digital: Summer 2022

partner and the VCB. This also includes site retargeting from the
LVCB site. By utilizing the VCB's website, partners have the
opportunity to target consumers who have shown direct interest in
the destination by visiting the VCB's website.

This is an intent tactic.

reach our target audience across all devices including desktop, tablet and mobile in
a real-time environment. For example, if a consumer searches for "beach wedding
venues on Fort Myers Beach" in a search engine, the network will bid in real time
for the next available ad unit in order to show the consumer a co-op partner's
message at the most relevant time.

Link

weddings




Material

Program Group Program Name Content Opportunity Detailed Program Overview Partners Receive Recommendations and Estlma.ted Estimated Start | Estimated End Space Deadline Matel'.lal Rate l}/l_ax
Notes Impressions Date Date Deadline Participants
Partners have the opportunity to increase overall reach and target
consumers who have shown online behaviors indicating they are Programmatic targeting provides reach at an efficient cost, as well as targeting
planning a beach/Florida wedding, through banner ad units. Types |our specific consumers who show the behaviors of intent for destination beach and
of targeting include behavioral, contextual, demographic, Florida weddings. Programmatic utilizes RTB (real-time bidding) across exchanges
geographic, site retargeting, and search retargeting. Partners can [to reach our audience through data aggregation on a DMP (data management Photo, Logo, Headline
. o X Weddings Programmatic . purchase more than one spot. Creative will be 100% SOV for platform). In essence, this means that the programmatic vendor will be able to ! L ' |Your copy should focus on
Leisure Digital Display Digital: Fall 2022 Weddings partner and the VCB. This also includes site retargeting from the  |reach our target audience across all devices including desktop, tablet and mobile in Offer/Message a‘nd Direct Website weddings 150,000 07/05/2022 09/30/2022 04/05/2022 04/14/2022 5375 6
LVCB site. By utilizing the VCB's website, partners have the a real-time environment. For example, if a consumer searches for "beach wedding Link
opportunity to target consumers who have shown direct interest in |venues on Fort Myers Beach" in a search engine, the network will bid in real time
the destination by visiting the VCB's website. for the next available ad unit in order to show the consumer a co-op partner's
message at the most relevant time.
This is an intent tactic.
Partners have the opportunity to increase overall reach and target |Programmatic targeting provides reach at an efficient cost, as well as targeting
consumers who have shown online behaviors indicating they are our specific consumers who show the behaviors of intent for destination beach and
planning a beach/Florida wedding, through banner ad units Florida weddings. Programmatic utilizes RTB (real-time bidding) across exchanges
featuring partner-specific 360 video. The 360 video provides an to reach our audience through data aggregation on a DMP (data management
immersive experience for engaged couples to "tour" the property. |platform). In essence, this means that the programmatic partner will be able to Your copy should focus on
Weddings Programmatic reach our target audience across all devices including desktop, tablet and mobile in Photo, Logo, Headline, weddings; Previous
Leisure Digital Display Digital with 360 Video: Weddings Types of targeting include behavioral, contextual, demographic, a real-time environment. For example, if a consumer searches for "beach wedding | Offer/Message and Direct Website |Participation in 360 Video 250,000 04/01/2022 06/30/2022 01/05/2022 01/13/2022 $850 2
Summer 2022 geographic, site retargeting, and search retargeting. This also venues on Sanibel Island" in a search engine, the network will bid in real time for | Link. EXACT MATERIAL SPECS TBD. Collection Efforts
includes site retargeting from the LVCB website. By utilizing the the next available ad unit in order to show the consumer a co-op partner's Required.
VCB's website, partners have the opportunity to target consumers |[message at the most relevant time.
who have shown direct interest in the destination.
Creative will feature 360 video gathered through Lee County's partnership with
This is an intent tactic. Threshold 360.
Partners have the opportunity to increase overall reach and target
consumers who have shown online behaviors indicating they are Programmatic targeting provides reach at an efficient cost, as well as targeting
planning a beach/Florida wedding, through banner ad units our specific consumers who show the behaviors of intent for destination beach and
featuring partner-specific 360 video. The 360 video provides an Florida weddings. Programmatic utilizes RTB (real-time bidding) across exchanges
immersive experience for engaged couples to "tour" the property. |to reach our audience through data aggregation on a DMP (data management
platform). In essence, this means that the programmatic partner will be able to Your copy should focus on
Weddings Programmatic Types of targeting include behavioral, contextual, demographic, reach our target audience across all devices including desktop, tablet and mobile in Photo, Logo, Headline, weddings; Previous
Leisure Digital Display [ Digital with 360 Video: Fall Weddings geographic, site retargeting, and search retargeting. Partners can |a real-time environment. For example, if a consumer searches for "beach wedding | Offer/Message and Direct Website |Participation in 360 Video 250,000 07/05/2022 09/30/2022 04/05/2022 04/14/2022 $850 2
2022 purchase more than one spot. Creative will be 100% SOV for venues on Sanibel Island" in a search engine, the network will bid in real time for | Link. EXACT MATERIAL SPECS TBD. Collection Efforts
partner and the VCB. This also includes site retargeting from the |the next available ad unit in order to show the consumer a co-op partner's Required.
LVCB site. By utilizing the VCB's website, partners have the message at the most relevant time.
opportunity to target consumers who have shown direct interest in
the destination by visiting the VCB's website. Creative will feature 360 video gathered through Lee County's partnership with
Threshold 360.
This is an intent tactic.
Partners have the opportunity to be included as a featured property |Bridal Guide magazine’s editorial pages address the needs of today’s engaged
Leisure Thiljd—Party Bridal Guide (Weddings): Weddings in a Bridal Guide email dedicated to Lee County. couples, from the Iate;st nfsws in fa‘shion and beauty to the hottest spots ff)r Photo, Heafiline/Offerf Des.cription Your copy sho'uld focus on 25,000 03/01/2022 03/31/2022 01/05/2022 01/05/2022 425 6
Email March 2022 honeymoons and destination weddings. Over half of all readers are planning a and Direct Website Link weddings
This is an intent tactic. destination wedding. Nearly all (97%) are planning a honeymoon.
Partners have the opportunity to be included as a featured property |Bridal Guide magazine’s editorial pages address the needs of today’s engaged
Leisure Thil;d—Party Bridal Guide (Weddings): Weddings in a Bridal Guide email dedicated to Lee County. couples, from the Iate'st ngws in fa.shion and beauty to the hottest spots ff)r Photo, Heat:jline/Offerf Des.cription Your copy sho'uld focus on 25,000 06/01/2022 06/30/2022 04/01/2022 04/01/2022 4425 6
Email June 2022 honeymoons and destination weddings. Over half of all readers are planning a and Direct Website Link weddings
This is an intent tactic. destination wedding. Nearly all (97%) are planning a honeymoon.
Partners have the opportunity to be included as a featured property |eTarget Media has the ability to micro target our desired audience through
in an email dedicated to Lee County. The email will be distributed |targeted email lists. Their email database is enriched with multiple sources, which
Leisure Third-Party eTarget (Email Publisher): by eTarget to all double opt-in users who are interested in beach |allows them to verify each record's authenticity and append a vast amount of Photo, Headline/Offer, Description
Email December 2021 and Florida travel. demographic and lifestyle data to each record. Their email list database is one of and Direct Website Link 2,000,000 12/01/2021 12/31/2021 10/01/2021 10/01/2021 $450 6
the largest on the market today, containing information on more than 150 million
This is an intent tactic. consumers and 15 million businesses.
Partners have the opportunity to be included as a featured property |eTarget Media has the ability to micro target our desired audience through
in an email dedicated to Lee County. The email will be distributed |targeted email lists. Their email database is enriched with multiple sources, which
Leisure Third-Party eTarget (Email Publisher): by eTarget to all double opt-in users who are interested in beach |allows them to verify each record's authenticity and append a vast amount of Photo, Headline/Offer, Description
2,000,000 01/01/2022 01/31/2022 11/01/2021 11/01/2021 $450 6

Email

January 2022

and Florida travel.

This is an intent tactic.

demographic and lifestyle data to each record. Their email list database is one of
the largest on the market today, containing information on more than 150 million
consumers and 15 million businesses.

and Direct Website Link




Material

Estimated Estimated Start | Estimated End Material Ma
Program Group Program Name Content Opportunity Detailed Program Overview Partners Receive Recommendations and ! . ! ! Space Deadline .I Rate . X
Notes Impressions Date Date Deadline Participants
Partners have the opportunity to be included as a featured property |eTarget Media has the ability to micro target our desired audience through
in an email dedicated to Lee County. The email will be distributed |targeted email lists. Their email database is enriched with multiple sources, which
Leisure Third-Party eTarget (Email Publisher): by eTarget to all double opt-in users who are interested in beach |allows them to verify each record's authenticity and append a vast amount of Photo, Headline/Offer, Description
Email April 2022 and Florida travel. demographic and lifestyle data to each record. Their email list database is one of and Direct Website Link 2,000,000 04/01/2022 04/30/2022 02/01/2022 02/01/2022 $450 6
the largest on the market today, containing information on more than 150 million
This is an intent tactic. consumers and 15 million businesses.
Partners have the opportunity to be included as a featured property |eTarget Media has the ability to micro target our desired audience through
in an email dedicated to Lee County. The email will be distributed |targeted email lists. Their email database is enriched with multiple sources, which
Leisure Thn_'d—Party eTarget (Email Publisher): by eTarget to all double opt-in users who are interested in beach |allows therr_\ to ver_lfy each record's authenticity anc_i appe_nd_a vast amou_nt of Photo, Heat_illne/Offerf Des:crlptlon 2,000,000 07/01/2022 07/31/2022 05/02/2022 05/02/2022 8450 6
Email July 2022 and Florida travel. demographic and lifestyle data to each record. Their email list database is one of and Direct Website Link
the largest on the market today, containing information on more than 150 million
This is an intent tactic. consumers and 15 million businesses.
Partners have the opportunity to be included as a featured property |eTarget Media has the ability to micro target our desired audience through
in an email dedicated to Lee County. The email will be distributed |targeted email lists. Their email database is enriched with multiple sources, which
Leisure Thu"d—Party eTarget (Email Publisher): by eTarget to all double opt-in users who are interested in beach  |allows therr"n to ver'lfy each record's authenticity ansi appe'nd'a vast amoupt of Photo, Heat?ﬂme/offert Des'crlptlon 2,000,000 08/01/2022 08/31/2022 06/01/2022 06/01/2022 450 6
Email August 2022 and Florida travel. demographic and lifestyle data to each record. Their email list database is one of and Direct Website Link
the largest on the market today, containing information on more than 150 million
This is an intent tactic. consumers and 15 million businesses.
Partners have the opportunity to be included as a featured property | Luxury Link is a unique online destination for inspiration and information about the
Leisure Third-Party | Luxury Link (Email Publisher): in a Luxury Link email dedicated to Lee County. world’s best destinations, luxury accommodations, and curated travel experiences. | Photo, Headline/Offer, Description
500,000 12/01/2021 12/31/2021 10/01/2021 10/01/2021 375 6
Email December 2021 Luxury Link reaches an older (56% are adults 45+) and affluent (average household and Direct Website Link 101/ /31 /01/ /01/ s
This is an intent tactic. income of $275K+) audience.
Partners have the opportunity to be included as a featured property | Luxury Link is a unique online destination for inspiration and information about the
Leisure Third-Party | Luxury Link (Email Publisher): in a Luxury Link email dedicated to Lee County. world’s best destinations, luxury accommodations, and curated travel experiences. | Photo, Headline/Offer, Description
500,000 08/01/2022 08/31/2022 06/01/2022 06/01/2022 375 6
Email August 2022 Luxury Link reaches an older (56% are adults 45+) and affluent (average household and Direct Website Link /01/ /31/ /01/ /01/ s
This is an intent tactic. income of $275K+) audience.
. . Sherman's Travel dedicated emails are distributed to their opt-in subscriber
, . Partners have the opportunity to be included as a featured property . , R . X .
Lei Third-Part Sherman's Travel Email Weekend & Holid inash T | il dedicated to Lee Count database. The mission of Sherman's Travel is to provide readers with expert advice Photo, Headline/Offer, D ot Al ith th
elsure “,' -rarty (Travel Retail): November eeken oliday ina >herman's Travel emall dedicated to Lee tounty. on great destinations. Sherman's advice simplifies travel research, providing both oto, ea‘ ine erf es‘crlp on gn your copy w! . © 750,000 11/01/2021 11/30/2021 09/15/2021 09/15/2021 $450 6
Email Getaways L . L and Direct Website Link content of the email
2021 . . . the tools and inspiration to make the perfect trip. The email will focus on travel to
This is a conversion tactic. X
Lee County exclusively.
. . Sherman's Travel dedicated emails are distributed to their opt-in subscriber
Partners have the opportunity to be included as a featured property Lo , . . X .
Lei Third-Part h T | Email inaSh ST | il dedicated to Lee Count database. The mission of Sherman's Travel is to provide readers with expert advice Photo, Headline/Offer, D ot Al ith th
eisure Third-Party ermans fravel tmal Road Trips inasherman’s Travel email dedicated to Lee County. on great destinations. Sherman's advice simplifies travel research, providing both | 10 > "eacline/Liter, Lescription | Allgn your copy with the | 55 0 01/01/2022 | 01/31/2022 | 11/01/2021 | 11/01/2021 $450 6

Email

(Travel Retail): January 2022

This is a conversion tactic.

the tools and inspiration to make the perfect trip. The email will focus on travel to
Lee County exclusively.

and Direct Website Link

content of the email




Material

Estimated Estimated Start | Estimated End Material Ma
Program Group Program Name Content Opportunity Detailed Program Overview Partners Receive Recommendations and ! . ! ! Space Deadline .I Rate . -x
Notes Impressions Date Date Deadline Participants
. . Sherman's Travel dedicated emails are distributed to their opt-in subscriber
Partners have the opportunity to be included as a featured property Lo , . . . .
Lei Third-Part h T | Email inash ST | il dedicated to Lee Count database. The mission of Sherman's Travel is to provide readers with expert advice Photo, Headline/Offer, Descripti Ali ith th
elsure |r -rarty erman S, ravel tmal Family Travel Ina Sherman’s Travel emall dedicated to Lee Lounty. on great destinations. Sherman's advice simplifies travel research, providing both oto, ea‘ ine erf eS‘CI’Ip ‘on 8N your copy wi ) € 750,000 03/01/2022 03/31/2022 01/05/2022 01/05/2022 $450 6
Email (Travel Retail): March 2022 L . - and Direct Website Link content of the email
. . X the tools and inspiration to make the perfect trip. The email will focus on travel to
This is a conversion tactic. .
Lee County exclusively.
. . Sherman's Travel dedicated emails are distributed to their opt-in subscriber
Partners have the opportunity to be included as a featured property L \ . . X .
Lei Third-Part h T | Email sland H inash ST | il dedicated to Lee Count database. The mission of Sherman's Travel is to provide readers with expert advice Photo, Headline/Offer, Descripti Al ith th
eisure Third-Party ermans fravel Emai sland Hopper inasherman’s Travel emall dedicated to Lee County. on great destinations. Sherman's advice simplifies travel research, providing both | 10 > eacline/Liter, Lescription | Align your copy with the | 55 08/01/2022 | 08/31/2022 | 06/01/2022 | 06/01/2022 $450 6
Email (Travel Retail): August 2022 Songwriters Festival L . - and Direct Website Link content of the email
L . i the tools and inspiration to make the perfect trip. The email will focus on travel to
This is a conversion tactic. :
Lee County exclusively.
Partners have the opportunity to be included as a featured property
Leisure Third-Party Weddings Vendor Email: Wedd: in a Weddings email (formerly BrideClick) dedicated to Lee County. [Emails will reach followers of bridal websites and social media influencers to Photo, Headline/Offer, Description |Your copy should focus on 19.000 12/01/2021 12/31/2021 10/01/2021 10/01/2021 $400 6
Email December 2021 eadings target the most relevant and active wedding-planning audiences. and Direct Website Link weddings !
This is an intent tactic.
Partners have the opportunity to be included as a featured property
Leisure Thlrd—Party Weddings Vendor Email: Weddings in a Weddings email (formerly BrideClick) dedicated to Lee County. [Emails will reach followers of br!dal webs'ltes and §OC|aI n?edla influencers to Photo, Heatfillne/Offert Des'crlptlon Your copy sho'uld focus on 19,000 03/01/2022 03/31/2022 01/05/2022 01/05/2022 400 6
Email March 2022 target the most relevant and active wedding-planning audiences. and Direct Website Link weddings
This is an intent tactic.
Gives partners dedicated space on the destination's Facebook . . .
. . . R . , , 1-3 Key Messaging Points, Link to
page, showcasing timely messaging to an engaged audience of One Facebook post will be created on the partner's behalf and shared on the VCB's Website and Link to Partner's
over 720,000 followers. consumer Facebook page. Once the post is created based on the messaging points . .
Facebook - Content Calend ided h part ib t th tand | h date for final L Th Facebook Page (for tagging Imagery will be selected
Social Media acebook - Lontent Lalendar , ) . ) provided, each partner will be sent the post and faunch date Tor Tinal approval. The |, . co<) to be utilized for post | by the VCB for content 50,000 10/01/2021 | 10/31/2021 | 09/15/2021 | 09/15/2021 $250 2
Inclusion: October 2021 This placement will run on the VCB's pages and the VCB will post will be shared organically to an engaged audience of over 720,000 as well as . . - . .
R L X R i copy creation. VCB will write copy calendar inclusion
source imagery and finalize messaging. promoted for a period of 3 days to further extend post reach to a highly targeted based on messaging points
audience. VCB to match funds 1:1. .
This i ting tacti submitted by partner to ensure
s Is a prospecting tactic. alignment with brand standards.
Gives partners .dedl_cated space 0!1 the destination's Fac.ebook _ . . 1-3 Key Messaging Points, Link to
page, showcasing timely messaging to an engaged audience of One Facebook post will be created on the partner's behalf and shared on the VCB's Website and Link to Partner's
over 720,000 followers. consumer Facebook page. Once the post is created based on the messaging points - .
Facebook - Content Calend ided h part ib t th tand | h date for final L Th Facebook Page (for tagging Imagery will be selected
Social Media acebook - Lontent Lalendar , ) , i provided, each partner will be sent the post and faunch date Tor Tinal approval. The |, ., coq) to be utilized for post | by the VCB for content 50,000 11/01/2021 | 11/30/2021 | 10/01/2021 | 10/01/2021 $250 2
Inclusion: November 2021 This placement will run on the VCB's pages and the VCB will post will be shared organically to an engaged audience of over 720,000 as well as cony creation. VCB will write co calendar inclusion
source imagery and finalize messaging. promoted for a period of 3 days to further extend post reach to a highly targeted pzased on r-nessa ing points Py
audience. VCB to match funds 1:1. : §Ing p
This i ting tacti submitted by partner to ensure
s Is a prospecting tactic. alignment with brand standards.
Gives partners ldedl'cated space o'n the destination's Fa({ebook ) , , 1-3 Key Messaging Points, Link to
page, showcasing timely messaging to an engaged audience of One Facebook post will be created on the partner's behalf and shared on the VCB's Website and Link to Partner's
over 720,000 followers. consumer Facebook page. Once the post is created based on the messaging points - .
Facebook - Content Calend ided h part ib t th tand | h date for final L Th Facebook Page (for tagging Imagery will be selected
Social Media acebook - Lontent Lalendar _ ) | i provided, each partner will be sent the post and faunch date Tor Tinal approval. The |, ., coq) to be utilized for post | by the VCB for content 50,000 12/01/2021 | 12/31/2021 | 11/01/2021 | 11/01/2021 $250 2
Inclusion: December 2021 This placement will run on the VCB's pages and the VCB will post will be shared organically to an engaged audience of over 720,000 as well as copy creation. VCB will write cop calendar inclusion
source imagery and finalize messaging. promoted for a period of 3 days to further extend post reach to a highly targeted Y ' . . v
. based on messaging points
audience. VCB to match funds 1:1. .
This i ting tacti submitted by partner to ensure
I Is a prospecting tactic. alignment with brand standards.
Gives partners dedicated space on the destination's Facebook . . .
. . . . . \ , 1-3 Key Messaging Points, Link to
page, showcasing timely messaging to an engaged audience of One Facebook post will be created on the partner's behalf and shared on the VCB's Website and Link to Partner's
over 720,000 followers. consumer Facebook page. Once the post is created based on the messaging points - .
Facebook - Content Calend ided h part il b  th tand | h date for final L Th Facebook Page (for tagging Imagery will be selected
Social Media acebook - Content Lalendar provided, each partner will be sent the post and faunch date Tor Tinal approval. The |, ., coq) to be utilized for post | by the VCB for content 50,000 01/01/2022 | 01/31/2022 | 11/17/2021 | 11/17/2021 $250 2

Inclusion: January 2022

This placement will run on the VCB's pages and the VCB will
source imagery and finalize messaging.

This is a prospecting tactic.

post will be shared organically to an engaged audience of over 720,000 as well as
promoted for a period of 3 days to further extend post reach to a highly targeted
audience. VCB to match funds 1:1.

copy creation. VCB will write copy
based on messaging points
submitted by partner to ensure
alignment with brand standards.

calendar inclusion




Material

Program Group Program Name Content Opportunity Detailed Program Overview Partners Receive Recommendations and Estlma.ted Estimated Start | Estimated End Space Deadline Mater_lal Rate l}/l:ax
Notes Impressions Date Date Deadline Participants
Gives partners .dedl_cated space o_n the destination's Fac_ebook _ 1-3 Key Messaging Points, Link to
page, showcasing timely messaging to an engaged audience of One Facebook post will be created on the partner's behalf and shared on the VCB's Website and Link to Partner's
over 720,000 followers. consumer Facebook page. Once the post is created based on the messaging points Facebook Page (for tagging Imagery will be selected
Social Media Facebook - Content Calendar , _ A provided, each partner will be sent the post and launch date for final approval. The | -\ o0 o140 pe tilized for post | by the VCB for content 50,000 02/01/2022 | 02/28/2022 | 12/21/2021 | 01/05/2022 $250 2
Inclusion: February 2022 This placement will run on the VCB's pages and the VCB will post will be shared organically to an engaged audience of over 720,000 as well as copy creation. VCB will write copy calendar inclusion
source imagery and finalize messaging. promoted for a period of 3 days to further extend post reach to a highly targeted based on messaging points
audience. VCB to match funds 1:1. .
This is a prospecting tactic. s.ubm|tted by partner to ensure
alignment with brand standards.
Gives partners ldedl'cated space 0!1 the destination's Fagebook ' 1-3 Key Messaging Points, Link to
page, showcasing timely messaging to an engaged audience of One Facebook post will be created on the partner's behalf and shared on the VCB's Website and Link to Partner's
over 720,000 followers. consumer Facebook page. Once the post is created based on the messaging points Facebook Page (for tagging Imagery will be selected
Social Media Facebook - Content Calendar , A A provided, each partner will be sent the post and launch date for final approval. The | -\ o 140y’ ilized for post | by the VCB for content 50,000 03/01/2022 | 03/31/2022 | 02/01/2022 | 02/01/2022 $250 2
Inclusion: March 2022 This placement will run on the VCB's pages and the VCB will post will be shared organically to an engaged audience of over 720,000 as well as copy creation. VCB will write copy calendar inclusion
source imagery and finalize messaging. promoted for a period of 3 days to further extend post reach to a highly targeted based on messaging points
audience. VCB to match funds 1:1. :
This is a prospecting tactic. subm|tted by partner to ensure
alignment with brand standards.
Gives partners dedicated space on the destination's Facebook 1-3 Key Messaging Points, Link to
page, showcasing timely messaging to an engaged audience of One Facebook post will be created on the partner's behalf and shared on the VCB's Website and Link to Parltner's
over 720,000 followers. consumer Facebook page. Once the post is created based on the messaging points Facebook Page (for tagging Imagery will be selected
. ) Facebook - Content Calendar provided, each partner will be sent the post and launch date for final approval. The .
Social Media Inclusion: April 2022 This placement will run on the VCB's pages and the VCB will post will be shared organically to an engaged audience of over 720,000 as well as purposes)' to be ut|||'zed fgr post by the VCB for co.ntent 50,000 04/01/2022 04/30/2022 03/01/2022 03/01/2022 $250 2
source imagery and finalize messaging. promoted for a period of 3 days to further extend post reach to a highly targeted copy creation. VCB W,'” erFe copy calendar inclusion
audience. VCB to match funds 1:1. bas?d on messaging points
This is a prospecting tactic. s_ubmltted b_y partner to ensure
alignment with brand standards.
Gives partners dedicated space on the destination's Facebook 1-3 Key Messaging Points, Link to
page, showcasing timely messaging to an engaged audience of One Facebook post will be created on the partner's behalf and shared on the VCB's Website and Link to Par,tner's
over 720,000 followers. consumer Facebook page. Once the post is created based on the messaging points Facebook Page (for tagging Imagery will be selected
Social Media Facebook - Content Calendar , ) ) provided, each partner will be sent the post and launch date for final approval. The | |\ o0 () o be utilized for post | by the VCB for content 50,000 05/01/2022 | 05/31/2022 | 04/01/2022 | 04/01/2022 $250 2
Inclusion: May 2022 This placement will run on the VCB's pages and the VCB will post will be shared organically to an engaged audience of over 720,000 as well as copy creation. VCB will write copy calendar inclusion
source imagery and finalize messaging. promoted for a period of 3 days to further extend post reach to a highly targeted based on messaging points
audience. VCB to match funds 1:1. .
This is a prospecting tactic. S.meltted b_y partner to ensure
alignment with brand standards.
Gives partners dedicated space on the destination's Facebook 1-3 Key Messaging Points, Link to
page, showcasing timely messaging to an engaged audience of One Facebook post will be created on the partner's behalf and shared on the VCB's . X L
over 720,000 followers. consumer Facebook page. Once the post is created based on the messaging points V\é:(t:)zgsoinsa:zk(ftgr'::;tgii:gs Imagery will be selected
Social Media Facebook - Content Calendar provided, each partner will be sent the post and launch date for final approval. The | | (% ' iiisod for post | by the VCB for content 50,000 06/01/2022 | 06/30/2022 | 04/28/2022 | 04/28/2022 $250 2
Inclusion: June 2022 This placement will run on the VCB's pages and the VCB will post will be shared organically to an engaged audience of over 720,000 as well as ] X ) X X ’
source imagery and finalize messaging. promoted for a period of 3 days to further extend post reach to a highly targeted copy creation. VCB w'|II W”Fe copy calendar inclusion
audience. VCB to match funds 1:1. basgd on messaging points
This is a prospecting tactic. s‘ubm|tted by partner to ensure
alignment with brand standards.
Gives partners dedicated space on the destination's Facebook 1-3 Key Messaging Points, Link to
page, showcasing timely messaging to an engaged audience of One Facebook post will be created on the partner's behalf and shared on the VCB's Website and Link to Par:mer's
over 720,000 followers. consumer Facebook page. Once the post is created based on the messaging points Facebook Page (for tagging Imagery will be selected
Social Media Facebook - Content Calendar provided, each partner will be sent the post and launch date for final approval. The | |\ o () 4o be utilized for post | by the VCB for content 50,000 07/01/2022 | 07/31/2022 | 06/01/2022 | 06/01/2022 $250 2

Inclusion: July 2022

This placement will run on the VCB's pages and the VCB will
source imagery and finalize messaging.

This is a prospecting tactic.

post will be shared organically to an engaged audience of over 720,000 as well as
promoted for a period of 3 days to further extend post reach to a highly targeted
audience. VCB to match funds 1:1.

copy creation. VCB will write copy
based on messaging points
submitted by partner to ensure
alignment with brand standards.

calendar inclusion




Material

Estimated Estimated Start | Estimated End Material Max
Program Group Program Name Content Opportunity Detailed Program Overview Partners Receive Recommendations and . Space Deadline . Rate .
Notes Impressions Date Date Deadline Participants
Gives partners dedicated space on the destination's Facebook 1-3 Kev Messaging Points. Link to
page, showcasing timely messaging to an engaged audience of One Facebook post will be created on the partner's behalf and shared on the VCB's y. g'_ g Foints, L \
R . . Website and Link to Partner's
over 720,000 followers. consumer Facebook page. Once the post is created based on the messaging points . .
Facebook - Content Calendar provided, each partner will be sent the post and launch date for final approval. The Facebook Page (for tagging Imagery will be selected
Social Media Inclusion: August 2022 This placement will run on the VCB's pages and the VCB will post will be shared organically to an engaged audience of over 720,000 as well as purposes) tobe ut|I|Fed fér post by the VCB for cor\tent 50,000 08/01/2022 08/31/2022 06/30/2022 06/30/2022 $250 2
K S K . X copy creation. VCB will write copy calendar inclusion
source imagery and finalize messaging. promoted for a period of 3 days to further extend post reach to a highly targeted X X
. based on messaging points
audience. VCB to match funds 1:1. N
This is a prospecting tactic submitted by partner to ensure
prosp g ’ alignment with brand standards.
Gives partners dedicated space on the destination's Facebook 1-3 Kev Messaging Points. Link to
page, showcasing timely messaging to an engaged audience of One Facebook post will be created on the partner's behalf and shared on the VCB's y, gA g L
R . ) Website and Link to Partner's
over 720,000 followers. consumer Facebook page. Once the post is created based on the messaging points . .
Facebook - Content Calendar provided, each partner will be sent the post and launch date for final approval. The Facebook Page (for tagging Imagery will be selected
Social Media Inclusion: September 2022 This placement will run on the VCB's pages and the VCB will post will be shared organically to an engaged audience of over 720,000 as well as purposes)‘ tobe ut|||‘zed fér post by the VCB for co‘ntent 50,000 09/01/2022 09/30/2022 07/28/2022 07/28/2022 5250 2
K S . . . copy creation. VCB will write copy calendar inclusion
source imagery and finalize messaging. promoted for a period of 3 days to further extend post reach to a highly targeted X X
. based on messaging points
audience. VCB to match funds 1:1. N
This is a prospecting tactic submitted by partner to ensure
prosp & ’ alignment with brand standards.
Provides partners with the ability to showcase their business, on
Faceb})ok and Instagram, through multiple images to tell a Provides partners with the aF)lllty to showcase VO}JF business on fa-cebook andl 3 High-Quality images, 3 Ad
Facebook & Instagram cohesive story. Instagram to generate website referral leads. This placement utilizes a proprietary N . . .
. ) . X , X o i Headlines, Post Copy and Linkto | Strive to showcase high-
Social Media Advertising - Carousel Unit: audience comprised of Facebook and Instagram users who have similar behaviors Website uality, organic image 100,000 10/01/2021 10/31/2021 09/15/2021 09/15/2021 $500 2
October 2021 This placement will run on the partner's pages. to Lee County's current database. Ads are displayed within the Facebook and q v, o8 gery
Instagram Newsfeed. VCB to match funds 1:1.
This is a conversion tactic.
Provides partners with the ability to showcase their business, on
Faceb‘ook and Instagram, through multiple images to tell a Provides partners with the alf)lhty to showcase yoyr business on Ifa?cebook andl 3 High-Quality images, 3 Ad
Facebook & Instagram cohesive story. Instagram to generate website referral leads. This placement utilizes a proprietary N . . .
X ) . . , X o X Headlines, Post Copy and Linkto | Strive to showcase high-
Social Media Advertising - Carousel Unit: audience comprised of Facebook and Instagram users who have similar behaviors Website quality, organic imagery 100,000 11/01/2021 11/30/2021 10/01/2021 10/01/2021 $500 2
November 2021 This placement will run on the partner's pages. to Lee County's current database. Ads are displayed within the Facebook and !
Instagram Newsfeed. VCB to match funds 1:1.
This is a conversion tactic.
Provides partners with the ability to showcase their business, on
Faceb‘ook and Instagram, through multiple images to tell a Provides partners with the alf)lhty to showcase yoyr business on Ifa?cebook andl 3 High-Quality images, 3 Ad
Facebook & Instagram cohesive story. Instagram to generate website referral leads. This placement utilizes a proprietary N . . .
. . L X X X o X Headlines, Post Copy and Linkto | Strive to showcase high-
Social Media Advertising - Carousel Unit: audience comprised of Facebook and Instagram users who have similar behaviors Website quality, organic imagery 100,000 12/01/2021 12/31/2021 11/01/2021 11/01/2021 $500 2
December 2021 This placement will run on the partner's pages. to Lee County's current database. Ads are displayed within the Facebook and !
Instagram Newsfeed. VCB to match funds 1:1.
This is a conversion tactic.
Provides partners with the ability to showcase their business, on
Facebook and Instagram, through multiple images to tell a Provides partners with the ability to showcase your business on Facebook and 3 High-Quality i 3 Ad
Facebook & Instagram cohesive story. Instagram to generate website referral leads. This placement utilizes a proprietary H dll'gn - l;a |tyc|mage:c; Link t Strive to sh high
Social Media Advertising - Carousel Unit: audience comprised of Facebook and Instagram users who have similar behaviors eadlines, Post Copy a inito Ive to showcase hig 100,000 01/01/2022 01/31/2022 11/17/2021 11/17/2021 $500 2

January 2022

This placement will run on the partner's pages.

This is a conversion tactic.

to Lee County's current database. Ads are displayed within the Facebook and
Instagram Newsfeed. VCB to match funds 1:1.

Website

quality, organic imagery




Material

Program Group Program Name Content Opportunity Detailed Program Overview Partners Receive Recommendations and I;ﬁ::it::s Eshm;t;: BT Eshm;at:i End Space Deadline 'I;l!!a ::II;:; Rate Pa n';:ia:ants
Notes
Provides partners with the ability to showcase their business, on
Facebook and Instagram, through multiple images to tell a Provides partners with the ability to showcase your business on Facebook and 3 High-Quality images, 3 Ad
Facebook & Instagram cohesive story. Instagram to generate website referral leads. This placement utilizes a proprietary Headlines, Post Copy anc; Linkto | Strive to showcase high-
Social Media Advertising - Carousel Unit: audience comprised of Facebook and Instagram users who have similar behaviors ! Website quality, organic imagery 100,000 02/01/2022 02/28/2022 12/21/2021 01/05/2022 $500 2
February 2022 This placement will run on the partner's pages. to Lee County's current database. Ads are displayed within the Facebook and !
Instagram Newsfeed. VCB to match funds 1:1.
This is a conversion tactic.
Provides partners with the ability to showcase their business, on
Facebook and Instagram, through multiple images to tell a Provides partners with the ability to showcase your business on Facebook and 3 High-Quality images, 3 Ad
Facebook & Instagram cohesive story. Instagram to generate website referral leads. This placement utilizes a proprietary Headlines, Post Copy anc" Linkto | Strive to showcase high-
Social Media Advertising - Carousel Unit: audience comprised of Facebook and Instagram users who have similar behaviors ’ Website quality, organic imagery 100,000 03/01/2022 03/31/2022 02/01/2022 02/01/2022 $500 2
March 2022 This placement will run on the partner's pages. to Lee County's current database. Ads are displayed within the Facebook and ’
Instagram Newsfeed. VCB to match funds 1:1.
This is a conversion tactic.
Provides partners with the ability to showcase their business, on
Facebook and Instagram, through multiple images to tell a Provides partners with the ability to showcase your business on Facebook and 3 High-Quality images, 3 Ad
Facebook & Instagram cohesive story. Instagram to generate website referral leads. This placement utilizes a proprietary Headlines, Post Copy anc’| Linkto | Strive to showcase high-
Social Media Advertising - Carousel Unit: audience comprised of Facebook and Instagram users who have similar behaviors ! Website quality, organic imagery 100,000 04/01/2022 04/30/2022 03/01/2022 03/01/2022 $500 2
April 2022 This placement will run on the partner's pages. to Lee County's current database. Ads are displayed within the Facebook and ’
Instagram Newsfeed. VCB to match funds 1:1.
This is a conversion tactic.
Provides partners with the ability to showcase their business, on
Facebook and Instagram, through multiple images to tell a Provides partners with the ability to showcase your business on Facebook and 3 High-Quality images, 3 Ad
Facebook & Instagram cohesive story. Instagram to generate website referral leads. This placement utilizes a proprietary Headlines, Post Copy an(; Linkto | Strive to showcase high-
Social Media Advertising - Carousel Unit: audience comprised of Facebook and Instagram users who have similar behaviors ’ Website quality, organic imagery 100,000 05/01/2022 05/31/2022 04/01/2022 04/01/2022 $500 2
May 2022 This placement will run on the partner's pages. to Lee County's current database. Ads are displayed within the Facebook and ’
Instagram Newsfeed. VCB to match funds 1:1.
This is a conversion tactic.
Provides partners with the ability to showcase their business, on
Facebook and Instagram, through multiple images to tell a Provides partners with the ability to showcase your business on Facebook and 3 High-Quality images, 3 Ad
Facebook & Instagram cohesive story. Instagram to generate website referral leads. This placement utilizes a proprietary Headlines, Post Copy an(; Linkto | Strive to showcase high-
Social Media Advertising - Carousel Unit: audience comprised of Facebook and Instagram users who have similar behaviors ! Website quality, organic imagery 100,000 06/01/2022 06/30/2022 04/28/2022 04/28/2022 $500 2
June 2022 This placement will run on the partner's pages. to Lee County's current database. Ads are displayed within the Facebook and !
Instagram Newsfeed. VCB to match funds 1:1.
This is a conversion tactic.
Provides partners with the ability to showcase their business, on
Facebook and Instagram, through multiple images to tell a Provides partners with the ability to showcase your business on Facebook and 3 High-Quality images, 3 Ad
Facebook & Instagram cohesive story. Instagram to generate website referral leads. This placement utilizes a proprietary Headlines, Post Copy and, Linkto | Strive to showcase high-
Social Media Advertising - Carousel Unit: audience comprised of Facebook and Instagram users who have similar behaviors ! Website quality, organic imagery 100,000 07/01/2022 07/31/2022 06/01/2022 06/01/2022 $500 2
July 2022 This placement will run on the partner's pages. to Lee County's current database. Ads are displayed within the Facebook and ’
Instagram Newsfeed. VCB to match funds 1:1.
This is a conversion tactic.
Provides partners with the ability to showcase their business, on
Facebook and Instagram, through multiple images to tell a Provides partners with the ability to showcase your business on Facebook and 3 High-Quality images, 3 Ad
Facebook & Instagram cohesive story. Instagram to generate website referral leads. This placement utilizes a proprietary Headlines, Post Copy an(; Linkto | Strive to showcase high-
Social Media Advertising - Carousel Unit: audience comprised of Facebook and Instagram users who have similar behaviors ! Website quality, organic imagery 100,000 08/01/2022 08/31/2022 06/30/2022 06/30/2022 $500 2
August 2022 This placement will run on the partner's pages. to Lee County's current database. Ads are displayed within the Facebook and !
Instagram Newsfeed. VCB to match funds 1:1.
This is a conversion tactic.
Provides partners with the ability to showcase their business, on
Facebook and Instagram, through multiple images to tell a Provides partners with the ability to showcase your business on Facebook and 3 High-Quality images, 3 Ad
Facebook & Instagram cohesive story. Instagram to generate website referral leads. This placement utilizes a proprietary Headlines, Post Copy anc; Linkto | Strive to showcase high-
Social Media Advertising - Carousel Unit: audience comprised of Facebook and Instagram users who have similar behaviors ! 100,000 09/01/2022 09/30/2022 07/28/2022 07/28/2022 $500 2

September 2022

This placement will run on the partner's pages.

This is a conversion tactic.

to Lee County's current database. Ads are displayed within the Facebook and
Instagram Newsfeed. VCB to match funds 1:1.

Website

quality, organic imagery




Material

Estimated Estimated Start | Estimated End Material Ma
Program Group Program Name Content Opportunity Detailed Program Overview Partners Receive Recommendations and ! . ! ! Space Deadline .I Rate . X
Notes Impressions Date Date Deadline Participants
Provides partners with the ability to showcase their business, on
Facebook and Instagram, by targeting a custom audience This placement will be reaching a highly engaged audience who has already
Facebook & Instagram comprised of the VCB's current eNewsletter subscribers. subscribed to the VCB's eNewsletter and retarget that audience with partner High-Quality Image, Ad Headline, | Strive to showcase high-
Social Media Advertising - Single Image specific messaging. Ads are displayed within the Facebook and Instagram g v 8 .' L . i 8 100,000 10/01/2021 10/31/2021 09/15/2021 09/15/2021 $500 3
. . X Ad Post Copy and Link to Website | quality, organic imagery
Placement: October 2021 This placement will run on the partner's pages. Newsfeed and are shared from the partner's social channels. VCB to match funds
1:1.
This is a conversion tactic.
Provides partners with the ability to showcase their business, on
Facebook and Instagram, by targeting a custom audience This placement will be reaching a highly engaged audience who has already
Facebook & Instagram comprised of the VCB's current eNewsletter subscribers. subscribed to the VCB's eNewsletter and retarget that audience with partner . . . . .
. ) . R - ) . L High-Quality Image, Ad Headline, | Strive to showcase high-
Social Media Advertising - Single Image specific messaging. Ads are displayed within the Facebook and Instagram Ad Post Copy and Link to Website uality, organic image 100,000 11/01/2021 11/30/2021 10/01/2021 10/01/2021 $500 3
Placement: November 2021 This placement will run on the partner's pages. Newsfeed and are shared from the partner's social channels. VCB to match funds Py q v, o8 gery
1:1.
This is a conversion tactic.
Provides partners with the ability to showcase their business, on
Facebook and Instagram, by targeting a custom audience This placement will be reaching a highly engaged audience who has already
Facebook & Instagram comprised of the VCB's current eNewsletter subscribers. subscribed to the VCB's eNewsletter and retarget that audience with partner . . . . .
. . L. R - . . L High-Quality Image, Ad Headline, | Strive to showcase high-
Social Media Advertising - Single Image specific messaging. Ads are displayed within the Facebook and Instagram . R X . 100,000 12/01/2021 12/31/2021 11/01/2021 11/01/2021 $500 3
) . , \ i Ad Post Copy and Link to Website | quality, organic imagery
Placement: December 2021 This placement will run on the partner's pages. Newsfeed and are shared from the partner's social channels. VCB to match funds
1:1.
This is a conversion tactic.
Provides partners with the ability to showcase their business, on
Facebook and Instagram, by targeting a custom audience This placement will be reaching a highly engaged audience who has already
Facebook & Instagram comprised of the VCB's current eNewsletter subscribers. subscribed to the VCB's eNewsletter and retarget that audience with partner High-Quality Image, Ad Headline, | Strive to showcase high-
Social Media Advertising - Single Image specific messaging. Ads are displayed within the Facebook and Instagram g v 8 ” L . o 8 100,000 01/01/2022 01/31/2022 11/17/2021 11/17/2021 $500 3
) . , \ X Ad Post Copy and Link to Website | quality, organic imagery
Placement: January 2022 This placement will run on the partner's pages. Newsfeed and are shared from the partner's social channels. VCB to match funds
1:1.
This is a conversion tactic.
Provides partners with the ability to showcase their business, on
Facebook and Instagram, by targeting a custom audience This placement will be reaching a highly engaged audience who has already High-Quality Image, Link to
Facebook & Instagram comprised of the VCB's current eNewsletter subscribers. subscribed to the VCB's eNewsletter and retarget that audience with partner Website, Ad Heyadline a;nd Ad Post | Strive to showcase high-
Social Media Advertising - Single Image specific messaging. Ads are displayed within the Facebook and Instagram ! . i 8 100,000 02/01/2022 02/28/2022 12/21/2021 01/05/2022 $500 3
: : . \ . Copy quality, organic imagery
Placement: February 2022 This placement will run on the partner's pages. Newsfeed and are shared from the partner's social channels. VCB to match funds
1:1.
This is a conversion tactic.
Provides partners with the ability to showcase their business, on
Facebook and Instagram, by targeting a custom audience This placement will be reaching a highly engaged audience who has already
Facebook & Instagram comprised of the VCB's current eNewsletter subscribers. subscribed to the VCB's eNewsletter and retarget that audience with partner . . . . .
i . . X . ) | o High-Quality Image, Ad Headline, | Strive to showcase high-
Social Media Advertising - Single Image specific messaging. Ads are displayed within the Facebook and Instagram Ad Post Copy and Link to Website uality. organic image 100,000 03/01/2022 03/31/2022 02/01/2022 02/01/2022 $500 3
Placement: March 2022 This placement will run on the partner's pages. Newsfeed and are shared from the partner's social channels. VCB to match funds Py q v, o8 gery
1:1.
This is a conversion tactic.
Provides partners with the ability to showcase their business, on
Facebook and Instagram, by targeting a custom audience This placement will be reaching a highly engaged audience who has already
Facebook & Instagram comprised of the VCB's current eNewsletter subscribers. subscribed to the VCB's eNewsletter and retarget that audience with partner . . . . .
X ) . R " ) | o High-Quality Image, Ad Headline, | Strive to showcase high-
Social Media Advertising - Single Image specific messaging. Ads are displayed within the Facebook and Instagram i K X L 100,000 04/01/2022 04/30/2022 03/01/2022 03/01/2022 $500 3
X ) . , \ i Ad Post Copy and Link to Website | quality, organic imagery
Placement: April 2022 This placement will run on the partner's pages. Newsfeed and are shared from the partner's social channels. VCB to match funds
1:1.
This is a conversion tactic.
Provides partners with the ability to showcase their business, on
Facebook and Instagram, by targeting a custom audience This placement will be reaching a highly engaged audience who has already
Facebook & Instagram comprised of the VCB's current eNewsletter subscribers. subscribed to the VCB's eNewsletter and retarget that audience with partner High-Quality Image, Ad Headline, | Strive to showcase high-
Social Media Advertising - Single Image specific messaging. Ads are displayed within the Facebook and Instagram g v 8 ” L . o 8 100,000 05/01/2022 05/31/2022 04/01/2022 04/01/2022 $500 3
) . , \ X Ad Post Copy and Link to Website | quality, organic imagery
Placement: May 2022 This placement will run on the partner's pages. Newsfeed and are shared from the partner's social channels. VCB to match funds
1:1.
This is a conversion tactic.
Provides partners with the ability to showcase their business, on
Facebook and Instagram, by targeting a custom audience This placement will be reaching a highly engaged audience who has already
Facebook & Instagram comprised of the VCB's current eNewsletter subscribers. subscribed to the VCB's eNewsletter and retarget that audience with partner High-Quality Image, Ad Headline, | Strive to showcase high-
Social Media Advertising - Single Image specific messaging. Ads are displayed within the Facebook and Instagram 8 v 8 .' L . i 8 100,000 06/01/2022 06/30/2022 04/28/2022 04/28/2022 $500 3
) . , \ . Ad Post Copy and Link to Website | quality, organic imagery
Placement: June 2022 This placement will run on the partner's pages. Newsfeed and are shared from the partner's social channels. VCB to match funds
1:1.
This is a conversion tactic.
Provides partners with the ability to showcase their business, on
Facebook and Instagram, by targeting a custom audience This placement will be reaching a highly engaged audience who has already
Facebook & Instagram comprised of the VCB's current eNewsletter subscribers. subscribed to the VCB's eNewsletter and retarget that audience with partner . . . . .
. ) L R - ) . L High-Quality Image, Ad Headline, | Strive to showcase high-
Social Media Advertising - Single Image specific messaging. Ads are displayed within the Facebook and Instagram 100,000 07/01/2022 07/31/2022 06/01/2022 06/01/2022 $500 3

Placement: July 2022

This placement will run on the partner's pages.

This is a conversion tactic.

Newsfeed and are shared from the partner's social channels. VCB to match funds
1:1.

Ad Post Copy and Link to Website

quality, organic imagery




Material

Estimated Estimated Start | Estimated End Material Ma
Program Group Program Name Content Opportunity Detailed Program Overview Partners Receive Recommendations and Impll'essions ! Date ! Date Space Deadline Deadlilne Rate Partici:ants
Notes
Provides partners with the ability to showcase their business, on
Facebook and Instagram, by targeting a custom audience This placement will be reaching a highly engaged audience who has already
Facebook & Instagram comprised of the VCB's current eNewsletter subscribers. subscribed to the VCB's eNewsletter and retarget that audience with partner High-Quality Image, Ad Headline, | Strive to showcase high-
Social Media Advertising - Single Image specific messaging. Ads are displayed within the Facebook and Instagram g v 8 .' L . i 8 100,000 08/01/2022 08/31/2022 06/30/2022 06/30/2022 $500 3
. . , \ X Ad Post Copy and Link to Website | quality, organic imagery
Placement: August 2022 This placement will run on the partner's pages. Newsfeed and are shared from the partner's social channels. VCB to match funds
1:1.
This is a conversion tactic.
Provides partners with the ability to showcase their business, on
Facebook and Instagram, by targeting a custom audience This placement will be reaching a highly engaged audience who has already
Facebook & Instagram comprised of the VCB's current eNewsletter subscribers. subscribed to the VCB's eNewsletter and retarget that audience with partner High-Quality Image, Ad Headline, | Strive to showcase high-
Social Media Advertising - Single Image specific messaging. Ads are displayed within the Facebook and Instagram Ad Post Co v and Li,nk to Website, uality, organic image 100,000 09/01/2022 09/30/2022 07/28/2022 07/28/2022 $500 3
Placement: September 2022 This placement will run on the partner's pages. Newsfeed and are shared from the partner's social channels. VCB to match funds Py q v, o8 gery
1:1.
This is a conversion tactic.
Provides partners with the ability to showcase their business, on
Facebook and Instagram, with images in a video format, to Facebook and Instagram slideshow ads are video-like ads that use motion via . .
X C 3-4 High-Quality Images, Ad
Facebook & Instagram generate website referral leads. multiple images and text to tell your story across Facebook and Instagram Headline. Ad Post Cony and Link to | Strive to showcase high-
Social Media Advertising - Slideshow: channels. This placement utilizes custom targeting of those who have previously ! Websit:y quality, organic imagiry 100,000 10/01/2021 10/31/2021 09/15/2021 09/15/2021 $500 2
October 2021 This placement will run on the partner's pages. engaged with Lee County's social media content. Ads are displayed within the v
Facebook and Instagram Newsfeed. VCB to match funds 1:1.
This is a conversion tactic.
Provides partners with the ability to showcase their business, on
Facebook and Instagram, with images in a video format, to Facebook and Instagram slideshow ads are video-like ads that use motion via . .
. . 3-4 High-Quality Images, Ad
Facebook & Instagram generate website referral leads. multiple images and text to tell your story across Facebook and Instagram Headline, Ad Post Cony and Link to | Strive to showcase high-
Social Media Advertising - Slideshow: channels. This placement utilizes custom targeting of those who have previously ! Websitepy Lality oreanic ima ir 100,000 11/01/2021 11/30/2021 10/01/2021 10/01/2021 $500 2
November 2021 This placement will run on the partner's pages. engaged with Lee County's social media content. Ads are displayed within the a v, o Bery
Facebook and Instagram Newsfeed. VCB to match funds 1:1.
This is a conversion tactic.
Provides partners with the ability to showcase their business, on
Facebook and Instagram, with images in a video format, to Facebook and Instagram slideshow ads are video-like ads that use motion via 3-4 High-Quality Images, Ad
Facebook & Instagram generate website referral leads. multiple images and text to tell your story across Facebook and Instagram Headline, Ad Post Zo and’Linkto Strive to showcase high-
Social Media Advertising - Slideshow: channels. This placement utilizes custom targeting of those who have previously ! Websitgy uality. oreanic ima ir 100,000 12/01/2021 12/31/2021 11/01/2021 11/01/2021 $500 2
December 2021 This placement will run on the partner's pages. engaged with Lee County's social media content. Ads are displayed within the a v, o8 gery
Facebook and Instagram Newsfeed. VCB to match funds 1:1.
This is a conversion tactic.
Provides partners with the ability to showcase their business, on
Facebook and Instagram, with images in a video format, to Facebook and Instagram slideshow ads are video-like ads that use motion via . .
X o 3-4 High-Quality Images, Ad
Facebook & Instagram generate website referral leads. multiple images and text to tell your story across Facebook and Instagram Headline, Ad Post Copy and Link to | Strive to showcase high-
Social Media Advertising - Slideshow: channels. This placement utilizes custom targeting of those who have previously ! Websitey uality. organic image 100,000 01/01/2022 01/31/2022 11/17/2021 11/17/2021 $500 2
January 2022 This placement will run on the partner's pages. engaged with Lee County's social media content. Ads are displayed within the q v, o8 gery
Facebook and Instagram Newsfeed. VCB to match funds 1:1.
This is a conversion tactic.
Provides partners with the ability to showcase their business, on
Facebook and Instagram, with images in a video format, to Facebook and Instagram slideshow ads are video-like ads that use motion via . .
X C 3-4 High-Quality Images, Ad
Facebook & Instagram generate website referral leads. multiple images and text to tell your story across Facebook and Instagram Headline. Ad Post Cony and Link to | Strive to showcase high-
Social Media Advertising - Slideshow: channels. This placement utilizes custom targeting of those who have previously ! Websit:y quality, organic imagiry 100,000 02/01/2022 02/28/2022 12/21/2021 01/05/2022 $500 2
February 2022 This placement will run on the partner's pages. engaged with Lee County's social media content. Ads are displayed within the v
Facebook and Instagram Newsfeed. VCB to match funds 1:1.
This is a conversion tactic.
Provides partners with the ability to showcase their business, on
Facebook and Instagram, with images in a video format, to Facebook and Instagram slideshow ads are video-like ads that use motion via . .
. . 3-4 High-Quality Images, Ad
Facebook & Instagram generate website referral leads. multiple images and text to tell your story across Facebook and Instagram Headline, Ad Post Cony and Link to | Strive to showcase high-
Social Media Advertising - Slideshow: channels. This placement utilizes custom targeting of those who have previously ! Websitepy Lality oreanic ima ir 100,000 03/01/2022 03/31/2022 02/01/2022 02/01/2022 $500 2
March 2022 This placement will run on the partner's pages. engaged with Lee County's social media content. Ads are displayed within the a v, o Bery
Facebook and Instagram Newsfeed. VCB to match funds 1:1.
This is a conversion tactic.
Provides partners with the ability to showcase their business, on
Facebook and Instagram, with images in a video format, to Facebook and Instagram slideshow ads are video-like ads that use motion via 3-4 High-Quality Images, Ad
Facebook & Instagram generate website referral leads. multiple images and text to tell your story across Facebook and Instagram Headline, Ad Post Zo and’Linkto Strive to showcase high-
Social Media Advertising - Slideshow: April channels. This placement utilizes custom targeting of those who have previously ! Websitgy uality. oreanic ima ir 100,000 04/01/2022 04/30/2022 03/01/2022 03/01/2022 $500 2
2022 This placement will run on the partner's pages. engaged with Lee County's social media content. Ads are displayed within the q v, o8 gery
Facebook and Instagram Newsfeed. VCB to match funds 1:1.
This is a conversion tactic.
Provides partners with the ability to showcase their business, on
Facebook and Instagram, with images in a video format, to Facebook and Instagram slideshow ads are video-like ads that use motion via . .
X o 3-4 High-Quality Images, Ad
Facebook & Instagram generate website referral leads. multiple images and text to tell your story across Facebook and Instagram Headline, Ad Post Copy and Link to | Strive to showcase high-
Social Media Advertising - Slideshow: May channels. This placement utilizes custom targeting of those who have previously ! 4 100,000 05/01/2022 05/31/2022 04/01/2022 04/01/2022 $500 2

2022

This placement will run on the partner's pages.

This is a conversion tactic.

engaged with Lee County's social media content. Ads are displayed within the
Facebook and Instagram Newsfeed. VCB to match funds 1:1.

Website

quality, organic imagery




Material

Estimated Estimated Start | Estimated End Material Ma
Program Group Program Name Content Opportunity Detailed Program Overview Partners Receive Recommendations and ! . ! ! Space Deadline .I Rate . X
Notes Impressions Date Date Deadline Participants
Provides partners with the ability to showcase their business, on
Facebook and Instagram, with images in a video format, to Facebook and Instagram slideshow ads are video-like ads that use motion via 3-4 High-Quality Images, Ad
Facebook & Instagram generate website referral leads. multiple images and text to tell your story across Facebook and Instagram Headline, Ad Post Zo andILinkto Strive to showcase high-
Social Media Advertising - Slideshow: June channels. This placement utilizes custom targeting of those who have previously ! Websitgy uality. oreanic ima ir 100,000 06/01/2022 06/30/2022 04/28/2022 04/28/2022 $500 2
2022 This placement will run on the partner's pages. engaged with Lee County's social media content. Ads are displayed within the a v, o8 gery
Facebook and Instagram Newsfeed. VCB to match funds 1:1.
This is a conversion tactic.
Provides partners with the ability to showcase their business, on
Facebook and Instagram, with images in a video format, to Facebook and Instagram slideshow ads are video-like ads that use motion via . .
X o 3-4 High-Quality Images, Ad
Facebook & Instagram generate website referral leads. multiple images and text to tell your story across Facebook and Instagram . R . .
i . o X A . i i Headline, Ad Post Copy and Link to | Strive to showcase high-
Social Media Advertising - Slideshow: July channels. This placement utilizes custom targeting of those who have previously Website uality, organic image 100,000 07/01/2022 07/31/2022 06/01/2022 06/01/2022 $500 2
2022 This placement will run on the partner's pages. engaged with Lee County's social media content. Ads are displayed within the q v, o8 gery
Facebook and Instagram Newsfeed. VCB to match funds 1:1.
This is a conversion tactic.
Provides partners with the ability to showcase their business, on
Facebook and Instagram, with images in a video format, to Facebook and Instagram slideshow ads are video-like ads that use motion via . .
X C 3-4 High-Quality Images, Ad
Facebook & Instagram generate website referral leads. multiple images and text to tell your story across Facebook and Instagram - . . .
. . .. . R - . X Headline, Ad Post Copy and Link to | Strive to showcase high-
Social Media Advertising - Slideshow: channels. This placement utilizes custom targeting of those who have previously Website quality, organic imagery 100,000 08/01/2022 08/31/2022 06/30/2022 06/30/2022 $500 2
August 2022 This placement will run on the partner's pages. engaged with Lee County's social media content. Ads are displayed within the v
Facebook and Instagram Newsfeed. VCB to match funds 1:1.
This is a conversion tactic.
Provides partners with the ability to showcase their business, on
Facebook and Instagram, with images in a video format, to Facebook and Instagram slideshow ads are video-like ads that use motion via . .
. . 3-4 High-Quality Images, Ad
Facebook & Instagram generate website referral leads. multiple images and text to tell your story across Facebook and Instagram Headline, Ad Post Cony and Link to | Strive to showcase high-
Social Media Advertising - Slideshow: channels. This placement utilizes custom targeting of those who have previously ! Websitepy Lality oreanic ima ir 100,000 09/01/2022 09/30/2022 07/28/2022 07/28/2022 $500 2
September 2022 This placement will run on the partner's pages. engaged with Lee County's social media content. Ads are displayed within the a v, o Bery
Facebook and Instagram Newsfeed. VCB to match funds 1:1.
This is a conversion tactic.
Partners have the opportunity to be included as a featured property
. . in an email dedicated to Lee County. This is targeting meeting
Travel Trad Convention South Email | d decision-mak Convention South's audi Convention South reach 24,000 pl located throughout the United | Photo, Headline/Offer, Descripti
_ ravel Trade A (Meetings): Meetings pl annerg ar_\ ecision-ma ersAacros_s onvention South's audience |Convention Sou Areac es F)ver ) pl anﬁers ocated throughout the Unite oto, eaA ine, erf esrcrlp ion 24,000 04/01/2022 04/30/2022 02/01/2022 02/01/2022 $300 6
Third-Party Email April 2022 of association, corporate and incentive planners. States — all organize meetings and events in the South. and Direct Website Link
This is an intent tactic.
Partners have the opportunity to be included as a featured property
in an email dedicated to Lee County. This is targeting meeting
Travel Trade ‘ Corp‘orate &‘Incentwe Travel Meetings plar?ners and decmon-mak.ers across Corporate & Incentive Travel's [Corporate & Incentﬂn{e Trayel reaches over 19,000 corporate and incentive travel Photo, Hea{illne/Offert Des‘crlpt|on 19,000 07/01/2022 07/31/2022 05/02/2022 05/02/2022 $300 6
Third-Party Email Email (Meetings): June 2022 audience of corporate and incentive planners. planners who participate in MPI, SITE, GBTA and PCMA and Direct Website Link
This is an intent tactic.
Partners have the opportunity to be included as a featured property
- | Trad EproDirect Email (Meetings): in an email dedicated to Lee County. Email will target planners in |EproDirect is a hospitality marketing company reaching meeting and event Photo, Headline/Offer, D ot
Jravel frade probirect Emall fMeetings): Meetings states with highest propensity to book meetings in Florida. planning professionals. They specialize specifically in email marketing and verify oto, Readline/Uner, Lescription 22,500 11/01/2021 | 11/30/2021 | 09/15/2021 | 09/15/2021 $300 6
Third-Party Email November 2021 - . X X and Direct Website Link
their lists daily to ensure you are reaching the most accurate and active prospects.
This is an intent tactic.
Partners have the opportunity to be included as a featured property
T | Trad EproDirect Email (Meetings): in an email dedicated to Lee County. Email will target planners in |EproDirect is a hospitality marketing company reaching meeting and event Photo, Headline/Offer, Descripti
X ravel frade i probirect Emall {Meetings): Meetings states with highest propensity to book meetings in Florida. planning professionals. They specialize specifically in email marketing and verify oto, ea_ ine erf es:crlp fon 22,500 02/01/2022 02/28/2022 12/01/2021 12/01/2021 $300 6
Third-Party Email February 2022 - . X > and Direct Website Link
their lists daily to ensure you are reaching the most accurate and active prospects.
This is an intent tactic.
Partners have the opportunity to be included as a featured property
. . . . in an email dedicated to Lee County. Email will target planners in |EproDirect is a hospitality marketing company reaching meeting and event . .
Travel Trade X EproDirect Email (Meetings): Meetings states with highest propensity to book meetings in Florida. planning professionals. They specialize specifically in email marketing and verify Photo, Hea{ilme/Offert Des‘crlpt|on 22,500 05/01/2022 05/31/2022 03/01/2022 03/01/2022 $300 6
Third-Party Email May 2022 - . X > and Direct Website Link
their lists daily to ensure you are reaching the most accurate and active prospects.
This is an intent tactic.
Partners have the opportunity to be included as a featured property
- | Trad EproDirect Email (Meetings): in an email dedicated to Lee County. Email will target planners in |EproDirect is a hospitality marketing company reaching meeting and event Photo, Headline/Offer, Descripti
ravet frade probirect Emall {Meetings): Meetings states with highest propensity to book meetings in Florida. planning professionals. They specialize specifically in email marketing and verify oto, Readline/UTer, Lescription 22,500 08/01/2022 08/31/2022 06/01/2022 06/01/2022 $300 6

Third-Party Email

August 2022

This is an intent tactic.

their lists daily to ensure you are reaching the most accurate and active prospects.

and Direct Website Link




Material

Estimated Estimated Start | Estimated End Material Max
Program Group Program Name Content Opportunity Detailed Program Overview Partners Receive Recommendations and . Space Deadline . Rate .
Notes Impressions Date Date Deadline Participants
Part have th tunity to be included featured rt
. . - artners 'ave .e opportunity to be |nc'u .e asa 'ea ure prf)pe ¥ FSAE is the Florida Society of Association Executive. FSAE reaches association
Travel Trade FSAE Dedicated Email in an email dedicated to Lee County. This is targeting key business executives, meeting planners, CEOs, association management companies. Partners| Photo, Headline/Offer, Description
| ) (Meetings): Meetings executives across Florida. Ves, ing p » LEUs, association geme \panies. » Head » Descriptl 750 11/01/2021 | 11/30/2021 | 09/15/2021 | 09/15/2021 $275 6
Third-Party Email have the opportunity to have a listing in the dedicated email reaching this and Direct Website Link
November 2021 di
This is an intent tactic. aucience.
Partners have the opportunity to be included as a featured property . i . o . e
. . . . " . A X FSAE is the Florida Society of Association Executive. FSAE reaches association
Travel Trade FSAE Dedicated Email in an email dedicated to Lee County. This is targeting key business executives, meeting planners, CEOs, association management companies. Partners| Photo, Headline/Offer, Description
‘ ) (Meetings): Meetings executives across Florida. ’ 8 p ) LEDS, ) geme ypanies. » heac » escrip 750 03/01/2022 | 03/31/2022 | 01/05/2022 | 01/05/2022 $275 6
Third-Party Email March 2022 have the opportunity to have a listing in the dedicated email reaching this and Direct Website Link
This is an intent tactic. audience.
Partners have the opportunity to be included as a featured property . . . . . .
. . - R " . R K FSAE is the Florida Society of Association Executive. FSAE reaches association
- | Trad FSAE Dedicated Email in an email dedicated to Lee County. This is targeting key business i i | CEG iati ¢ ies. Part Photo, Headline/Offer, Descripti
Jravel frade (Meetings): Meetings executives across Florida. EXecutives, meeting planners, LELs, association management companies. Fartners Fhoto, Headline/LTier, escription 750 05/01/2022 | 05/31/2022 | 03/01/2022 | 03/01/2022 $275 6
Third-Party Email May 2022 have the opportunity to have a listing in the dedicated email reaching this and Direct Website Link
This is an intent tactic. audience.
Part have th tunity to be included featured rt
. . ) artners 'ave .e opportunity to be |nc'u .e asa 'ea ure prf)pe ¥ FSAE is the Florida Society of Association Executive. FSAE reaches association
Travel Trade FSAE Dedicated Email in an email dedicated to Lee County. This is targeting key business executives, meeting planners, CEOs, association management companies. Partners| Photo, Headline/Offer, Description
| ) (Meetings): Meetings executives across Florida. Ves, ng p » LEUs, association geme \panies. » Head » Descriptl 750 06/01/2022 | 06/30/2022 | 04/01/2022 | 04/01/2022 $275 6
Third-Party Email June 2022 have the opportunity to have a listing in the dedicated email reaching this and Direct Website Link
This is an intent tactic. audience.
Travel Trade Insider Travel Report Email ip:;t:zl:m::\;ee;?:agsg::lizzélz:te included as a featured property Insider Travel Report delivers daily curated content to advisors based on the in- Photo, Headline/Offer, Description
X i (Travel Agents): Travel Agents Y- depth profile they have with to connect, which reaches 75% of U.S. and Canadian ! X T P 48,000 11/01/2021 11/30/2021 09/15/2021 09/15/2021 $275 6
Third-Party Email . and Direct Website Link
November 2021 . . . travel advisors.
This is an intent tactic.
- | Trad Insider Travel Report Email Fartners h_::\;e :jhe r;pg(;rtt:mt\go b: included as a featured property Insider Travel Report delivers daily curated content to advisors based on the in- Photo, Headline/Offer, Descripti
Jravel frade (Travel Agents): Travel Agents inan emall dedicated to Lee Lounty. depth profile they have with to connect, which reaches 75% of U.S. and Canadian | ' 10ro Headiine/Drer, bescription 48,000 02/01/2022 | 02/28/2022 | 12/01/2021 | 12/01/2021 $275 6
Third-Party Email . and Direct Website Link
February 2022 . . . travel advisors.
This is an intent tactic.
Partners have the opportunity to be included as a featured property
Northstar Travel Group Email in an email dedicated to Lee County. This is targeting meeting Northstar Travel Group is a leading publisher of trade magazines edited for
Travel Trade _ (Meetings): Meetings plann_ers_ and deasmn—makgrs acr_oss Northstar's audience of corpor_ate met_etmg managers, pr.ofessmna_l assomatlo_ns, incentive houses, travel Photo, Heat_illne/Offerf Des:crlptlon 25,000 11/01/2021 11/30/2021 09/15/2021 09/15/2021 $300 6
Third-Party Email November 2021 association, corporate and incentive planners. agencies and independent meeting planning companies. Partners have the and Direct Website Link
opportunity to have a listing in the dedicated email reaching this audience.
This is an intent tactic.
Partners have the opportunity to be included as a featured property
Northstar Travel Group Email in an email dedicated to Lee County. This is targeting meeting Northstar Travel Group is a leading publisher of trade magazines edited for
Travel Trade ‘ (Meetings): Meetings planngrs‘ and deusmn-mak(.ers acr.oss Northstar's audience of corpor‘ate met.-:'tmg managers, prlofessmnall assouatlo.ns, incentive houses, travel Photo, Hea{ilme/Offert Des‘crlpt|on 25,000 01/01/2022 01/31/2022 11/01/2021 11/01/2021 $300 6
Third-Party Email January 2022 association, corporate and incentive planners. agencies and independent meeting planning companies. Partners have the and Direct Website Link
opportunity to have a listing in the dedicated email reaching this audience.
This is an intent tactic.
Partners have the opportunity to be included as a featured property
. trad Northstar Travel Group Email mI an email gzdlc_aFed to L:e County. 'I;\lhlstls ttar‘getlnglmeetlr;g Northst:r Travi_l Group is a Ieadmfg pu_bllsr;er of t_ratc_ie ma_gaznl_es e;ﬂted fo: | hoto, Headline/Offer. Descroti
‘ ravel Trade . (Meetings): Meetings pl ann'ers. and decision-ma vlers acr'oss orthstar's audience o corpor.a e me§ ing managers, prlo essnonz? associa |9ns, incentive houses, trave oto, ea. ine erf es.crlp ion 25,000 03/01/2022 03/31/2022 01/05/2022 01/05/2022 $300 6
Third-Party Email March 2022 association, corporate and incentive planners. agencies and independent meeting planning companies. Partners have the and Direct Website Link
opportunity to have a listing in the dedicated email reaching this audience.
This is an intent tactic.
Partners have the opportunity to be included as a featured property
Northstar Travel Group Email in an email dedicated to Lee County. This is targeting meeting Northstar Travel Group is a leading publisher of trade magazines edited for
Travel Trade _ (Meetings): Meetings plann_ers_ and deasmn—makgrs acr_oss Northstar's audience of corpor_ate met_etmg managers, pr.ofessmna_l assomatlo_ns, incentive houses, travel Photo, Heat_illne/Offerf Des:crlptlon 25,000 05/01/2022 05/31/2022 03/01/2022 03/01/2022 $300 6
Third-Party Email May 2022 association, corporate and incentive planners. agencies and independent meeting planning companies. Partners have the and Direct Website Link

This is an intent tactic.

opportunity to have a listing in the dedicated email reaching this audience.




Material

Estimated Estimated Start | Estimated End Material Max
Program Group Program Name Content Opportunity Detailed Program Overview Partners Receive Recommendations and Ireaes Date Date Space Deadline Deadline Rate Participants
Notes
Partners have the opportunity to be included as a featured property |Recommend has been helping travel advisors sell travel by providing them with in-
Travel Trade Recommend Email (Travel in an email dedicated to Lee County. Email will target planners in |depth destination and product information. Its editors travel the globe previewing, Photo, Headline/Offer, Description
Third-Party Email Agents): Travel Agents states with highest propensity to book meetings in Florida. reviewing and crafting experiential articles that make for some of the most ! d Direct Web ft ¥ kp ! 30,000 02/01/2022 02/28/2022 12/01/2021 12/01/2021 $200 6
ira- I mai . . . . . . n 1T | 1n
artytma February 2022 informative and engrossing destination content available today. Partners may be a ect Website
This is an intent tactic. featured in a Lee County destination ad.
Partners have the opportunity to be included as a featured property |Recommend has been helping travel advisors sell travel by providing them with in-
Travel Trade Recommend Email (Travel in an email dedicated to Lee County. Email will target planners in |depth destination and product information. Its editors travel the globe previewing, Photo, Headline/Offer, Description
Third-Party Email Agents): Travel Agents states with highest propensity to book meetings in Florida. reviewing and crafting experiential articles that make for some of the most ;nd Direct Webs;te Linkp 30,000 04/01/2022 04/30/2022 02/01/2022 02/01/2022 $200 6
¥ April 2022 informative and engrossing destination content available today. Partners may be
This is an intent tactic. featured in a Lee County destination ad.
Partners have the opportunity to be included as a featured property
- | Trad Travel Agent Central Email in an email dedicated to Lee County. This is targeting travel agents |Travel Agent Central covers the latest news and trends in travel related to cruise, Photo, Headline/Offer, Descripti
Thi ;a\'/)e traE N i (Travel Agents): Travel Agents across Travel Agent Central's audience. destinations, hotels, airlines and tours. Partners have the opportunity to have a oto, ;; mi W Erft eLS_C:p ‘on 30,000 02/01/2022 02/18/2022 12/01/2021 12/01/2021 $300 6
rd-Farty Emal February 2022 listing in the dedicated email reaching this audience. and irect Website Lin
This is an intent tactic.
Partners have the opportunity to be included as a featured property
Travel Trade Travel Agent Central Email in an email dedicated to Lee County. This is targeting travel agents |Travel Agent Central covers the latest news and trends in travel related to cruise, Photo, Headline/Offer, Description
Third-Party Email (Travel Agents): Travel Agents across Travel Agent Central's audience. destinations, hotels, airlines and tours. Partners have the opportunity to have a ! d Direct Web ft ¥ kp ! 30,000 07/01/2022 07/31/2022 05/02/2022 05/02/2022 $300 6
ird-Farty tmat July 2022 listing in the dedicated email reaching this audience. and Direct Website Lin
This is an intent tactic.
P (e e CEeariiy o ke Tl 65 & feeties) Sy Travel Market Report is an online business publication that serves as an
in an email dedicated to Lee County. This is targeting travel agents independent forum and voice for retail travel sellers in North America. Travel
Travel Trade Travel Market Report Email \ .y. g & Market Report provides in-depth coverage and analysis of news and trends Photo, Headline/Offer, Description
A . . Travel Agents across Travel Market Report's audience. . ) ) ) ) ) ) L 116,000 04/01/2022 04/30/2022 02/01/2022 02/01/2022 $350 6
Third-Party Email (Travel Agents): April 2022 affecting leisure and corporate travel agents, along with practical business advice and Direct Website Link
This is an intent tactic and insights into key growth markets. Partners have the opportunity to have a
’ listing in the dedicated email reaching this audience.
partners have the opportunity to be included as a featured propert Travel Market Report is an online business publication that serves as an
Travel Market Report Email in an email dedicatsgto Lee{Zounty This is targeting travelpag‘;ntsy [P pdert o landioiceoietallltabe el ot mericaiia vel
- i in- i i D ipti
UENAIRER || oot ety Syl Travel Agents across Travel Market Report's audience. MR8 (REFaE [alss i-dlpih @sveege et enelsh of maus andl e | (e, ieelline)(Olitss, Pesaijsin 116,000 09/01/2022 | 09/30/2022 | 07/01/2022 | 07/01/2022 4350 6
Third-Party Email 2022 affecting leisure and corporate travel agents, along with practical business advice and Direct Website Link
This is an intent tactic and insights into key growth markets. Partners have the opportunity to have a
’ listing in the dedicated email reaching this audience.
Travel Trade Travel Weekly Email (Travel rjrt:oesortzasy Zigllcllsii,ﬁ;no?:ef::inu::\a/(\e/eclus:ggs:?::ar;itIon emat Travel Weekly provides news and information regarding travel trends and Photo, Headline/Offer, Description
X i Y ! Travel Agents P p P . destinations relevant to travel professionals. This custom email will be sent to ! i T Pt 48,000 11/01/2021 11/30/2021 09/15/2021 09/15/2021 $250 6
Third-Party Email Agents): November 2021 . X and Direct Website Link
. ’ . travel professionals across the United States.
This is an intent tactic.
Travel Trade Travel Weekly Email (Travel :c?rtrnoe:ortzasy Zii:llcllsiastuer;no?:ef:ii:ui:\al?/;usrggs(:ie:r:!;?tIon et Travel Weekly provides news and information regarding travel trends and Photo, Headline/Offer, Description
X i Y Travel Agents p p p : destinations relevant to travel professionals. This custom email will be sent to ! X T P 48,000 01/01/2022 01/31/2022 11/01/2021 11/01/2021 $250 6
Third-Party Email Agents): January 2022 . X and Direct Website Link
. . X travel professionals across the United States.
This is an intent tactic.
- | Trad - | Weekly Email (T | :artners rtnay pa_rtllcllp_ate n ]ac: ex(t_'lu:we clustofm d_estlr;atlon email Travel Weekly provides news and information regarding travel trends and Photo, Headline/Offer, Descripti
. ravet frade . ravel Weekly tmall {lrave Travel Agents 0 promote speciallelsure otters Lo travel protessionals. destinations relevant to travel professionals. This custom email will be sent to oto, ea‘ ine erf es_mp ‘on 48,000 03/01/2022 03/31/2022 01/05/2022 01/05/2022 $250 6
Third-Party Email Agents): March 2022 . . and Direct Website Link
. . . travel professionals across the United States.
This is an intent tactic.
Travel Trade Travel Weekly Email (Travel rjrt:oesortzasy Zigllcllsii,ﬁ;no?:ef::inu::\a/(\e/eclus:ggs:?::ar;itIon emat Travel Weekly provides news and information regarding travel trends and Photo, Headline/Offer, Description
Y ! Travel Agents P p P . destinations relevant to travel professionals. This custom email will be sent to ! 4 Pt 48,000 05/01/2022 05/31/2022 03/01/2022 03/01/2022 $250 6

Third-Party Email

Agents): May 2022

This is an intent tactic.

travel professionals across the United States.

and Direct Website Link




Material

Estimated

Estimated Start

Estimated End

Material

Max

Program Group Program Name Content Opportunity Detailed Program Overview Partners Receive Recumm;gf::ions and Ireaes Date Date Space Deadline Deadline Rate Participants
Partners have the opportunity to increase overall reach and target |Programmatic targeting provides reach at an efficient cost, as well as targeting
meeting planners who have shown online behaviors indicating they |our specific consumers who show the behaviors of travel intent for beach and
plan Florida meetings, through banner ad units. Types of targeting |Florida vacations. Programmatic utilizes RTB (real-time bidding) across exchanges
Meeting Planner include behavioral, §ontextlljal, der}nographic}, geographi.c, and site [to reach our audience thlrough data aggregation on a DMP (data ma}nagement ' -
Travel Trade Digital | Programmatic Digital: Winter Meetings and searchA retarget!r?g: This also |'ncludes. site retargeting from platform). In essencg, this means that the pliograrrlmatlc partner will be able FO A Photo, Heédllne, Offgr/Mfessage Speak to Meeting 100,000 10/25/2021 12/31/2021 09/15/2021 09/15/2021 475 5
2021/22 the LVCB site. By utilizing the VCB's website, partners have the reach our target audience across all devices including desktop, tablet and mobile in and Direct Website Link Planners
opportunity to target consumers who have shown direct interest in |a real-time environment. For example, if a consumer searches for "meeting
the destination by visiting the VCB's website. venues on Sanibel island" in a search engine, the network will bid in real time for
the next available ad unit in order to show the consumer a co-op partner's
This is an intent tactic. message at the most relevant time.
Partners have the opportunity to increase overall reach and target |Programmatic targeting provides reach at an efficient cost, as well as targeting
meeting planners who have shown online behaviors indicating they |our specific consumers who show the behaviors of travel intent for beach and
plan Florida meetings, through banner ad units. Types of targeting |Florida vacations. Programmatic utilizes RTB (real-time bidding) across exchanges
Meeting Planner include behavioral, contextual, demographic, geographic, and site |to reach our audience through data aggregation on a DMP (data management
. o . . and search retargeting. This also includes site retargeting from platform). In essence, this means that the programmatic partner will be able to Photo, Headline, Offer/Message Speak to Meeting
Travel Trade Digital | Programmatic Digital: Spring Meetings the LVCB site. By utilizing the VCB's website, partners have the reach our target audience across all devices including desktop, tablet and mobile in and Direct Website Link Planners 100,000 01/18/2022 03/31/2022 11/24/2021 12/01/2021 5475 5
2022 opportunity to target consumers who have shown direct interest in |a real-time environment. For example, if a consumer searches for "meeting
the destination by visiting the VCB's website. venues on Sanibel island" in a search engine, the network will bid in real time for
the next available ad unit in order to show the consumer a co-op partner's
This is an intent tactic. message at the most relevant time.
Partners have the opportunity to increase overall reach and target |Programmatic targeting provides reach at an efficient cost, as well as targeting
meeting planners who have shown online behaviors indicating they |our specific consumers who show the behaviors of travel intent for beach and
plan Florida meetings, through banner ad units. Types of targeting |Florida vacations. Programmatic utilizes RTB (real-time bidding) across exchanges
Meeting Planner inc(ljude behhavioral, Fonte:;gal,ldemolgrsphic', geographi'c, a:d site tcla refach ;3u|r audience t:{’ough datahaggLegation ona DMP (data ma.llwlasembelnt on Headiine, Offer/M ool to Meati
. o . and search retargeting. This also includes site retargeting from platform). In essence, this means that the programmatic partner will be able to oto, Headline, Offer/Message peak to Meeting
Travel Trade Digital Programmatic Digital: Meetings the LVCB site. By utilizing the VCB's website, partners have the reach our target audience across all devices including desktop, tablet and mobile in and Direct Website Link Planners 100,000 04/01/2022 06/30/2022 01/05/2022 01/13/2022 5475 5
Summer 2022 opportunity to target consumers who have shown direct interest in |a real-time environment. For example, if a consumer searches for "meeting
the destination by visiting the VCB's website. venues on Sanibel island" in a search engine, the network will bid in real time for
the next available ad unit in order to show the consumer a co-op partner's
This is an intent tactic. message at the most relevant time.
Partners have the opportunity to increase overall reach and target |Programmatic targeting provides reach at an efficient cost, as well as targeting
meeting planners who have shown online behaviors indicating they|our specific consumers who show the behaviors of travel intent for beach and
plan Florida meetings, through banner ad units. Types of targeting |Florida vacations. Programmatic utilizes RTB (real-time bidding) across exchanges
Meeting Planner include behavioral, Fontexttllal, der}nographic}, geographiF, and site [to reach our audience through data aggregation on a DMP (data ma}nagement - -
Travel Trade Digital Programmatic Digital: Fall Meetings and search_ retargetfrTg_. This also |'nclude§ site retargeting from platform). In essence_, this means that the pr.ograrr'lmatlc partner will be able t_o _ Photo, Hea_dlme, Offgr/M_essage Speak to Meeting 100,000 07/05/2022 09/30/2022 04/05/2022 04/14/2022 475 5
2022 the LVCB site. By utilizing the VCB's website, partners have the reach our target audience across all devices including desktop, tablet and mobile in and Direct Website Link Planners
opportunity to target consumers who have shown direct interest in |a real-time environment. For example, if a consumer searches for "meeting
the destination by visiting the VCB's website. venues on Sanibel island" in a search engine, the network will bid in real time for
the next available ad unit in order to show the consumer a co-op partner's
This is an intent tactic. message at the most relevant time.
Partners have the opportunity to increase overall reach and target
meeting planners who have shown online behaviors indicating they |Programmatic targeting provides reach at an efficient cost, as well as targeting
plan Florida meetings, through banner ad units featuring partner- |our specific consumers who show the behaviors of meeting & event planners.
specific 360 video. The 360 video provides an immersive Programmatic utilizes RTB (real-time bidding) across exchanges to reach our
experience for meeting planners to "tour" the property. audience through data aggregation on a DMP (data management platform). In Speak to Meeting
. essence, this means that the programmatic partner will be able to reach our . .
Meeting Planner L X i X X R i I Photo, Headline, Offer/Message Planners; Previous
Travel Trade Digital | Programmatic Digital with Meetings U= IR SUE G, DR SRR Il ) RS e E S Cll G e R LG (el s Lt OB CEL and Direct Website Link. EXACT |Participation in 360 Video| 250,000 04/01/2022 | 06/30/2022 | 01/05/2022 | 01/13/2022 $850 2
360 Video: Summer 2022 geographlc, and site and seérch retar'g.et'mgA This also |ncluqes site [time enylronment. For 'example, ifa planr?er §e§rches f?r meeting spaces |!1 Fort MATERIAL SPECS TBD. Collection Efforts
retargeting from the LVCB site. By utilizing the VCB's website, Myers" in a search engine, the network will bid in real time for the next available Raspi]
partners have the opportunity to target consumers who have ad unit in order to show the co-op partner's message at the most relevant time.
shown direct interest in the destination by visiting the VCB's
website. Creative will feature 360 video gathered through Lee County's partnership with
Threshold 360.
This is an intent tactic.
Partners have the opportunity to increase overall reach and target
meeting planners who have shown online behaviors indicating they|Programmatic targeting provides reach at an efficient cost, as well as targeting
plan Florida meetings, through banner ad units featuring partner- |our specific consumers who show the behaviors of meeting & event planners.
specific 360 video. The 360 video provides an immersive Programmatic utilizes RTB (real-time bidding) across exchanges to reach our
experience for meeting planners to "tour" the property. audience through data aggregation on a DMP (data management platform). In Speak to Meeting
. essence, this means that the programmatic partner will be able to reach our . .
Meeting Planner . X . X X R X o Photo, Headline, Offer/Message Planners; Previous
Travel Trade Digital | Programmatic Digital with Meetings VRGeS i ENgEiing MElie s (BeliErerl, cenieivel, Cemegerite, | (Engss ereimes aeess elll cisess il clsiien, st e metHis ha ieel- and Direct Website Link. EXACT  |Participation in 360 Video| 250,000 07/05/2022 | 09/30/2022 | 04/05/2022 | 04/14/2022 4850 2

360 Video: Fall 2022

geographic, and site and search retargeting. This also includes site
retargeting from the LVCB site. By utilizing the VCB's website,
partners have the opportunity to target consumers who have
shown direct interest in the destination by visiting the VCB's
website.

This is an intent tactic.

time environment. For example, if a planner searches for "meeting spaces in Fort
Myers" in a search engine, the network will bid in real time for the next available
ad unit in order to show the co-op partner's message at the most relevant time.

Creative will feature 360 video gathered through Lee County's partnership with
Threshold 360.

MATERIAL SPECS TBD.

Collection Efforts
Required.




Material

Estimated Estimated Start | Estimated End Material Max
Program Group Program Name Content Opportunity Detailed Program Overview Partners Receive Recommendations and . Space Deadline . Rate .
Notes Impressions Date Date Deadline Participants
Partners will have the opportunity to target meeting planners who  |Meetings Today is a leading national trade magazine delivering news, features
Travel Trade Digital Mee_tl_ngs To#ay Retargeting Meetings have visited MeetingsToday.com as they visit other websites. and regional de_stmatlon information on th_e meet_ln_g_ market with r_eglonal section Photo, Hea_dlme, Offe_r/M_essage Speak to Meeting 30,000 11/01/2021 11/30/2021 09/15/2021 09/15/2021 $250 2
Digital: Winter 2021/22 focused on Florida. Content covers properties, activities and attractions throughout and Direct Website Link Planners
This is a intent tactic. the state that are of interest to meeting planning professionals.
Partners will have the opportunity to target meeting planners who |Meetings Today is a leading national trade magazine delivering news, features
Travel Trade Digital Meetllng-s TodaY Retargeting Meetings have visited MeetingsToday.com as they visit other websites. and regional de§t|nat|0n information on thf-:n meet-|r1‘g‘market with rf-:ngmnal section Photo, He§d||ne, Offejr/M‘essage Speak to Meeting 30,000 02/01/2022 02/28/2022 09/30/2021 10/14/2021 250 2
Digital: Spring 2021 focused on Florida. Content covers properties, activities and attractions throughout and Direct Website Link Planners
This is a intent tactic. the state that are of interest to meeting planning professionals.
Partners will have the opportunity to target meeting planners who |Meetings Today is a leading national trade magazine delivering news, features
Travel Trade Digital Mee'flr?gs Today Retargeting Meetings have visited MeetingsToday.com as they visit other websites. and regional de§t|nat|on information on thg meet'ln.g.market with r'eg|ona| section Photo, Hez?dllne, Offér/M.essage Speak to Meeting 30,000 06/01/2022 06/30/2022 03/01/2022 03/15/2022 250 2
Digital: Summer 2022 focused on Florida. Content covers properties, activities and attractions throughout and Direct Website Link Planners
This is a intent tactic. the state that are of interest to meeting planning professionals.
Partners will have the opportunity to target meeting planners who |Meetings Today is a leading national trade magazine delivering news, features
Travel Trade Digital Meetm'gs_ Today Retargeting Meetings have visited MeetingsToday.com as they visit other websites. and regional de_stmatlon information on th_e meet_ln_g_market with r_eglonal section Photo, Hea_dlme, Offe_r/M_essage Speak to Meeting 30,000 07/01/2022 07/31/2022 04/05/2022 04/14/2022 $250 2
Digital: Fall 2022 focused on Florida. Content covers properties, activities and attractions throughout and Direct Website Link Planners
This is a intent tactic. the state that are of interest to meeting planning professionals.
Partners have the opportunity to increase overall reach and target |Programmatic targeting provides reach at an efficient cost, as well as targeting
travel agents who have shown online behaviors indicating they our specific consumers who show the behaviors of travel intent for beach and
plan Florida meetings, through banner ad units. Types of targeting |Florida vacations. Programmatic utilizes RTB (real-time bidding) across exchanges
include behavioral, contextual, demographic, geographic, and site |to reach our audience through data aggregation on a DMP (data management
. Travel Agent Programmatic and search retargeting. This also includes site retargeting from the |platform). In essence, this means that the programmatic partner will be able to Photo, Headline, Offer/Message
Travel Trade Digital Digital: Winter 2021/22 Travel Agents LVCB site. By utilizing the VCB's website, partners have the reach our target audience across all devices including desktop, tablet and mobile in and Direct Website Link Speak to Travel Agents 100,000 10/25/2021 12/31/2021 09/15/2021 09/15/2021 5475 5
opportunity to target consumers who have shown direct interest in |a real-time environment. For example, if a consumer searches for "vacation
the destination by visiting the VCB's website. packages on Sanibel island" in a search engine, the network will bid in real time
for the next available ad unit in order to show the consumer a co-op partner's
This is an intent tactic. message at the most relevant time.
Partners have the opportunity to increase overall reach and target |Programmatic targeting provides reach at an efficient cost, as well as targeting
travel agents who have shown online behaviors indicating they specific users who show the behaviors of travel planning intent for beach and
plan Florida meetings, through banner ad units. Types of targeting |Florida vacations. Programmatic utilizes RTB (real-time bidding) across exchanges
include behavioral, contextual, demographic, geographic, and site |to reach our audience through data aggregation on a DMP (data management
Travel Trade Digital Trave! Agent Pr'ogrammatlc Travel Agents and sez'arch retarg'efclng. This al‘so |nclufies site retargeting from the |platform). In essencg, this means that the prlogran?matlc partner will be able t'o ' Photo, Heédllne, Offgr/Mfessage Speak to Travel Agents 100,000 01/18/2022 03/31/2022 11/24/2021 12/01/2021 475 5
Digital: Spring 2022 LVCB site. By utilizing the VCB's website, partners have the reach our target audience across all devices including desktop, tablet and mobile in and Direct Website Link
opportunity to target consumers who have shown direct interest in |a real-time environment. For example, if a consumer searches for "vacation
the destination by visiting the VCB's website. packages on Sanibel island" in a search engine, the network will bid in real time
for the next available ad unit in order to show the co-op partner's message at the
This is an intent tactic. most relevant time.
Partners have the opportunity to increase overall reach and target |Programmatic targeting provides reach at an efficient cost, as well as targeting
travel agents who have shown online behaviors indicating they specific users who show the behaviors of travel planning intent for beach and
plan Florida meetings, through banner ad units. Types of targeting |Florida vacations. Programmatic utilizes RTB (real-time bidding) across exchanges
include behavioral, contextual, demographic, geographic, and site |to reach our audience through data aggregation on a DMP (data management
Travel Agent Programmatic and search retargeting. This also includes site retargeting from the [platform). In essence, this means that the programmatic partner will be able to Photo, Headline, Offer/Message
Travel Trade Digital 8 8 Travel Agents geting geting P ) prog P / 8¢ | speak to Travel Agents 100,000 04/01/2022 | 06/30/2022 | 01/05/2022 | 01/13/2022 475 5

Digital: Summer 2022

LVCB site. By utilizing the VCB's website, partners have the
opportunity to target consumers who have shown direct interest in
the destination by visiting the VCB's website.

This is an intent tactic.

reach our target audience across all devices including desktop, tablet and mobile in
a real-time environment. For example, if a consumer searches for "vacation
packages on Sanibel island" in a search engine, the network will bid in real time
for the next available ad unit in order to show the co-op partner's message at the
most relevant time.

and Direct Website Link




Material

Estimated

Estimated Start

Estimated End

Material

Max

Program Group Program Name Content Opportunity Detailed Program Overview Partners Receive Recumm;gf::lons and Impressions Date P Space Deadline Deadline Rate Participants
Partners have the opportunity to increase overall reach and target |Programmatic targeting provides reach at an efficient cost, as well as targeting
travel agents who have shown online behaviors indicating they specific users who show the behaviors of travel planning intent for beach and
plan Florida meetings, through banner ad units. Types of targeting |Florida vacations. Programmatic utilizes RTB (real-time bidding) across exchanges
include behavioral, contextual, demographic, geographic, and site |to reach our audience through data aggregation on a DMP (data management
Travel Trade Digital Travel Agent Programmatic Travel Agent and search retargeting. This also includes site retargeting from the |platform). In essence, this means that the programmatic partner will be able to Photo, Headline, Offer/Message Speak to Travel Agent 100,000 07/05/2022 09/30/2022 04/05/2022 04/14/2022 $475 5
avel Trace Digita Digital: Fall 2022 avel Agents LVCB site. By utilizing the VCB's website, partners have the reach our target audience across all devices including desktop, tablet and mobile in and Direct Website Link peakto Travel Agents ’
opportunity to target consumers who have shown direct interest in |a real-time environment. For example, if a consumer searches for "vacation
the destination by visiting the VCB's website. packages on Sanibel island" in a search engine, the network will bid in real time
for the next available ad unit in order to show the co-op partner's message at the
This is an intent tactic. most relevant time.
Website link should be
Partners may participate in full-page display ad to reach travel Agent@Home magazine is still today the only publication written for and short and easy to
Travel Trade Print Agent@Home (Travel Travel Age!'lts (Groups |agents who work from home. distributed exclusively to home-based travel agents, the fastest-growing segment Photo, Offer/Message, I?honfa remember. N.O bitly UR-Ls 32,000 06/01/2022 06/30/2022 03/01/2022 03/15/2022 $230 3
Agents): June 2022 and Family Travel) of the travel agent market and also the hardest to reach. Partners may be featured| Number, and Direct Website Link |or utms. Consider a vanity
This is a prospecting tactic. in a Lee County destination ad. URL if your link is too
long.
Website link should be
Association Conventions & Partners may participate in full-page display ad to reach decision |Association Conventions & Facilities targets association and conventions planners short and easy to
. I . . makers and meetings planners. through national, state, professional and SMERF associations. Subscribers are Photo, Offer/Message, Phone remember. No bitly URLs
T | Trade Print Facilit Meet Jul Meet 20,500 07/01/2022 07/30/2022 03/01/2022 03/15/2022 230 3
ravel frade Frin actiities (zoezez ings): July S members of ASAE, PCMA and MPI. Partners may be featured in a Lee County Number, and Direct Website Link |or utms. Consider a vanity /o 130/ /01/ /15/ s
This is a prospecting tactic. destination ad. URL if your link is too
long.
Website link should be
Conference Direct/ Meeting :?;:(2:53:1;?"1’;?:Zatﬁa:‘nn::!page displaviaditolieachidecision Conference Direct's Meeting Mentor offers reach to corporate, association and P, CE e, e remz:?ll;te?ns:ab?t\ll tTJRLs
Travel Trade Print Mentor (Meetings): March Meetings ings p . sports planners handling event site selection and negotiations. Partners may be ’ X ge, o o "ty N 18,000 03/01/2022 03/31/2022 11/24/2021 12/01/2021 $230 3
K - Number, and Direct Website Link |or utms. Consider a vanity
2022 . . . featured in a Lee County destination ad. . L
This is a prospecting tactic. URL if your link is too
long.
Website link should be
Convention South (Meetings): ::;:(Zisar:jrnzaerttilr?Zatilnnng!»page cisplay adtoreach deciion Convention South reaches over 18,000 planners located throughout the United Photo, Offer/Message, Phone rem:rr]:ll;te?nl\(:tff)is‘gll t(EJRLS
Travel Trade Print K 8s): Meetings s P . States — all organize meetings and events in the South. Partners may be featured ! X ge, o o Y K 64,757 04/01/2022 04/30/2022 11/24/2021 12/01/2021 $270 3
April 2022 X L Number, and Direct Website Link [or utms. Consider a vanity
. . X in a Lee County destination ad. . L
This is a prospecting tactic. URL if your link is too
long.
Website link should be
@ PRI —_— | Par;ners mday par:upatr in full-page display ad to reach decision Corporate & Incentive Travel reaches over 40,000 corporate and incentive travel Photo, Offer/M Ph Shot:t anﬁ ef)'st\ll tcL)JRL
Travel Trade Print | ~O'POrate uincentive frave Meetings MaXkers and meetings planners. planners who participate in MPI, SITE, GBTA and PCMA. Partners may be featured oto, Liter/Viessage, Fhone | remember. o bitly URLS 40,000 06/01/2022 | 06/30/2022 | 03/01/2022 | 03/15/2022 $230 3
(Meetings): June 2022 . N Number, and Direct Website Link [or utms. Consider a vanity
. . . in a Lee County destination ad. X L
This is a prospecting tactic. URL if your link is too
long.
Website link should be
Florida Trend (Meetings): :jgzrfar:':wag Zirttl‘m::/t:']:er]e:‘r:UIl-I‘;T'\iZ:splay 2 tareeting Florica Florida Trend is a monthly magazine covering Florida business, industry, education Photo, Offer/Message, Phone remz:'?:e?ns:ab?t\f t(EJRLs
Travel Trade Print ' Ings): Meetings fatl xecutiv ing p . and leisure. Florida Trend is read by business executives, government officials and ’ X 8e, o o "ty K 55,754 12/01/2021 12/31/2021 09/15/2021 09/21/2021 $270 3
December 2021 L R L Number, and Direct Website Link |or utms. Consider a vanity
o . . civic leaders. Partners may be featured in a Lee County destination ad. . L
This is a prospecting tactic. URL if your link is too
long.
Website link should be
Florida Trend (Meetings): ::S)r:;igagxr;i:tlss:/t;:ar;:ir:unﬂz:\gneeilsplay A argeting Florde Florida Trend is a monthly magazine covering Florida business, industry, education Photo, Offer/Message, Phone rem:rr]:ll;te?nl\di(ff)ist\f tcL)JRLs
Travel Trade Print 8s): Meetings g P : and leisure. Florida Trend is read by business executives, government officials and ’ X ge, o o Y K 55,754 05/01/2022 05/31/2022 12/01/2021 01/14/2022 $270 3
May 2022 L R S Number, and Direct Website Link [or utms. Consider a vanity
. . X civic leaders. Partners may be featured in a Lee County destination ad. R L
This is a prospecting tactic. URL if your link is too
long.
Association SOURCE is sent directly to the executives and meeting planners who Website link should be
Partners may participate in a full-page display ad targeting Florida |make the decisions in Florida’s associations. These executives, their staffs, and short and easy to
Travel Trade Print FSAE Source (Meetings): Meetings association executives/meeting planners. their association members represent millions of dollars in sales opportunities. Photo, Offer/Message, Phone remember. No bitly URLs 1,200 11/01/2021 12/31/2021 09/15/2021 09/21/2021 215 3

November/December 2021

This is a prospecting tactic.

SOURCE is a top source for information on Florida association business
management and resources. Partners may be featured in a Lee County destination
ad.

Number, and Direct Website Link

or utms. Consider a vanity
URL if your link is too
long.




Material

Estimated

Estimated Start

Estimated End

Material

Max

Program Group Program Name Content Opportunity Detailed Program Overview Partners Receive Recumm;gg:stlons and Impressions Date P Space Deadline Deadline Rate Participants
Association SOURCE is sent directly to the executives and meeting planners who Website link should be
Partners may participate in a full-page display ad targeting Florida |make the decisions in Florida’s associations. These executives, their staffs, and short and easy to
. FSAE Source (Meetings): . association executives/meeting planners. their association members represent millions of dollars in sales opportunities. Photo, Offer/Message, Phone remember. No bitly URLs
Travel Trade Print January/February 2022 Meetings SOURCE is a top source for information on Florida association business Number, and Direct Website Link |or utms. Consider a vanity 1,200 01/01/2022 02/28/2022 09/15/2021 09/21/2021 5215 3
This is a prospecting tactic. management and resources. Partners may be featured in a Lee County destination URL if your link is too
ad. long.
Association SOURCE is sent directly to the executives and meeting planners who Website link should be
Partners may participate in a full-page display ad targeting Florida |make the decisions in Florida’s associations. These executives, their staffs, and short and easy to
T | Trade Print FSAE Source (Meetings): Meeti association executives/meeting planners. their association members represent millions of dollars in sales opportunities. Photo, Offer/Message, Phone remember. No bitly URLs 1.200 05/01/2022 06/30/2022 03/01/2022 03/15/2022 $215 3
ravel frade Frin May/June 2022 eetings SOURCE is a top source for information on Florida association business Number, and Direct Website Link |or utms. Consider a vanity !
This is a prospecting tactic. management and resources. Partners may be featured in a Lee County destination URL if your link is too
ad. long.
Association SOURCE is sent directly to the executives and meeting planners who Website link should be
Partners may participate in a full-page display ad targeting Florida |make the decisions in Florida’s associations. These executives, their staffs, and short and easy to
T | Trade Print FSAE Source (Meetings): Meeti association executives/meeting planners. their association members represent millions of dollars in sales opportunities. Photo, Offer/Message, Phone remember. No bitly URLs 1.200 07/01/2022 08/31/2022 04/05/2022 04/12/2022 $215 3
ravel frade Prin July/August 2022 eetings SOURCE is a top source for information on Florida association business Number, and Direct Website Link |or utms. Consider a vanity ’
This is a prospecting tactic. management and resources. Partners may be featured in a Lee County destination URL if your link is too
ad. long.
Meetlngs Today |§ a Igad!ng natlo!wal trade magaz'me dellverlng newst features' Website link should be
. . . . |and regional destination information on the meeting market with regional section
Partners may participate in a full-page display ad to reach meeting . . . L . short and easy to
Meetings Today (Meetings): lanners focused on Florida. Articles cover properties, activities and attractions throughout Photo, Offer/Message, Phone remember. No bitly URLS
Travel Trade Print s X v 6s): Meetings P ’ the state that are of interest to meeting planning professionals located in or ! . 8¢, o C Y K 76,000 04/01/2022 04/30/2022 12/01/2021 12/14/2021 $415 3
April 2022 X R A R X . . Number, and Direct Website Link |or utms. Consider a vanity
. . . planning a high concentration of meetings in the South. The April issue will feature . L
This is a prospecting tactic. i L i i URL if your link is too
the annual Florida Guide, in which co-op partners may be featured in the Lee lon
County destination ad. g
Website link should be
- . . . Recommend has been helping travel advisors sell travel by providing them with in-
Partners may participate in full-page display ad targeting travel L . ) ) o short and easy to
Recommend (Travel Agents): agents depth destination and product information. Its editors travel the globe previewing, Photo, Offer/Message, Phone remember. No bitly URLs
Travel Trade Print ’ Travel Agents ’ reviewing and crafting experiential articles that make for some of the most ! . - C . 50,050 03/01/2022 03/31/2022 09/15/2021 09/21/2021 $230 3
March 2022 X N i N R Number, and Direct Website Link |or utms. Consider a vanity
- . . informative and engrossing destination content available today. Partners may be R Lo
This is a prospecting tactic. R L URL if your link is too
featured in a Lee County destination ad. long
Website link should be
Partners may participate in full-page display ad to reach decision short and easy to
. . . VP R P pag play Meetings & Conventions is a leading national trade magazines edited for C-Level 'y
X Meetings & Conventions Meetings - FL makers and meetings planners. R ; . X Photo, Offer/Message, Phone remember. No bitly URLs
Travel Trade Print X X execs to presidents to VPs to meeting planners. The March/April issue includes a X o X K 100,000 03/01/2022 04/30/2022 11/24/2021 12/01/2021 $430 3
(Meetings): March/April 2022 Supplement i X R el Number, and Direct Website Link |or utms. Consider a vanity
- . . Florida Supplement, in which partners may be featured within a Lee County ad. . L
This is a prospecting tactic. URL if your link is too
long.
Website link should be
Partners may participate in a full-page display ad targeting travel short and easy to
Travel Agent Magazine vP P pag pay geting Travel Agent & Luxury Travel Advisor are bi-monthly trade magazines targeted at 'y
X X agents. ! ) X Photo, Offer/Message, Phone remember. No bitly URLs
Travel Trade Print | /Luxury Travel Advisor (Travel Travel Agents travel agency professionals, featuring travel industry news. Partners may be X o X K 64,000 04/01/2022 05/31/2022 12/01/2021 12/14/2021 $430 3
Agents): April/May 2022 featured in a Lee County destinati d Number, and Direct Website Link |or utms. Consider a vanity
gents): April/Vay This is a prospecting tactic. eaturedin a Lee Lounty destination ad. URL if your link is too
long.
Website link should be
Partners may participate in a full-page display ad targeting travel short and easy to
Travel Weekly (Travel agents VP P pag Play geting Travel Weekly is the leading national travel trade newspaper providing news and Photo, Offer/Message, Phone remember. No bit\ll URLs
Travel Trade Print v Travel Agents g ’ information regarding travel trends and destinations relevant for travel ! . g, o - Y K 37,000 03/01/2022 03/31/2022 11/24/2021 12/01/2021 $330 3
Agents): March 2022 R R L Number, and Direct Website Link |or utms. Consider a vanity
. . . professionals. Partners may be featured in a Lee County destination ad. . L
This is a prospecting tactic. URL if your link is too
long.
Partners have the opportunity to be included as a featured property
. . in an email dedicated to Lee County. This is targeting meeting . . o L i
Travel Trade Third- Csmaiilon oS & lanners and decision-makers across Association Conventions & Cismatiion QU & (e [ i Sesmatilon ) Gemeniies (e Photo, Headline/Offer, Description
. Facilities Email (Meetings): Meetings e I . - through national, state, professional and SMERF associations. Subscribers are . i o ? 16,000 07/01/2022 07/31/2022 05/02/2022 05/02/2022 $300 6
Party Email Facilities' audience of association planners. and Direct Website Link
July 2022 members of ASAE, PCMA and MPI.
This is an intent tactic.
Partners may participate in an exclusive custom destination email Travel Weekly provides n nd information regarding travel trends and
Travel Trade Third- | Travel Weekly Email (Travel to promote special leisure offers to travel professionals. av'e 'ee Y provides news and i 0, atio gga ng ave' er'm sa Photo, Headline/Offer, Description
Travel Agents destinations relevant to travel professionals. This custom email will be sent to 48,000 07/01/2022 07/31/2022 05/02/2022 05/02/2022 $250 6

Party Email

Agents): July 2022

This is an intent tactic.

travel professionals across the United States.

and Direct Website Link




Material

Estimated

Estimated Start

Estimated End

Material

Max

Program Group Program Name Content Opportunity Detailed Program Overview Partners Receive Recumm;gg::lons and Impressions Date P Space Deadline Deadline Rate Participants
Partners have the opportunity to target specific Lee County A Vacation Rental OTA. or an Online T A s an onlin mpany wh
Vacation Rentals destinations within our Vacation Rental OTA vendor through ac'a ion Renta , or an Online raye gency, is an o ! ine cc') pany whose Offer Strongly
Digital Displa Domestic Vacation Rental banner ad units, as well as retarget consumers who have shown website allows consumers to book vacation rental homes either directly or Photo, Headline, Offer/Message Recommended
gital Display e ° : ' & indirectly. Many OTAs also host content, source deals, and aggregate listings that » rieaciine, ier/ivlessag ) 40,000 10/25/2021 | 12/31/2021 | 09/15/2021 | 09/15/2021 $500 4
(Domestic and OTA Digital: Spring 2022 interests and Direct Website Link (offer must be valid
International) gital: >pring ’ provide a very direct response-oriented user experience. Will click through to through end date)
This is a conversion tactic partner's website.
Partners have the opportunity to target specific Lee County A Vacation Rental OTA, or an Online Travel Agency, is an online company whose
Vacation Rentals destinations within our Vacation Rental OTA vendor through R ! . 8ency, . X pany Offer Strongly
- | . . X website allows consumers to book vacation rental homes either directly or .
Digital Display Domestic Vacation Rental banner ad units, as well as retarget consumers who have shown o o Photo, Headline, Offer/Message Recommended
) - ) indirectly. Many s also host content, source deals, and aggregate listings tha ; o . ,
(Domestic and OTA Digital: Summer 2022 interests directly. M OTAs also host tent deal d te list that and Direct Website Link (offer must be valid 40,000 02/01/2022 04/30/2022 11/24/2021 12/01/2021 $500 4
International) giat: ’ provide a very direct response-oriented user experience. Will click through to through end date)
This is a conversion tactic partner's website. ¢
Partners have the opportunity to target specific Lee County . . . .
Vacation Rentals destinations within our Vacation Rental OTA vendor through A Vac-atlon Rental OTA, or an Online Trayel Agency, is an or?llne cc‘>mpany whose Offer Strongly
- . . . X website allows consumers to book vacation rental homes either directly or .
Digital Display Domestic Vacation Rental banner ad units, as well as retarget consumers who have shown Lo o Photo, Headline, Offer/Message Recommended
h - ) indirectly. Many ost content, sou , ggregate listing ) o . ,
(Domestic and OTA Digital: Fall 2022 interests directly. Many OTAs also host content, source deals, and aggregate listings that and Direct Website Link (offer must be valid 40,000 03/15/2022 05/14/2022 01/05/2022 01/13/2022 $500 4
International) ’ ’ provide a very direct response-oriented user experience. Will click through to through end date)
This is a conversion tactic partner's website. ¢
Partners have the opportunity to target specific Lee County A Vacation Rental OTA online T LA i i h
Vacation Rentals destinations within our Vacation Rental OTA vendor through ac'a lon Renta » oran niine ra\(e ency, 1s an or? ine C(?mpanyw 0s€ Offer Strongly
Digital Displa Domestic Vacation Rental banner ad units, as well as retarget consumers who have shown website allows consumers to book vacation rental homes either directly or Photo, Headline, Offer/Message Recommended
g . play . X . ’ g indirectly. Many OTAs also host content, source deals, and aggregate listings that L ! . g . 40,000 05/15/2022 09/30/2022 03/01/2022 03/08/2022 $500 4
(Domestic and OTA Digital: Winter 2022/23 interests and Direct Website Link (offer must be valid
International) giat: ’ provide a very direct response-oriented user experience. Will click through to through end date)
This is a conversion tactic partner's website.
Programmatic targeting provides reach at an efficient cost, as well as targeting
our specific consumers who show the behaviors of travel intent for beach and
Partners have the opportunity to increase overall reach and target |Florida vacations and want to stay in a vacation rental property. Programmatic
Vacation Rentals consumers who have exhibited online behaviors indicating they are |utilizes RTB (real-time bidding) across exchanges to reach our audience through Offer Strong!
Digital Displa Domestic Vacation Rental planning a beach/Florida vacation and want to stay in a vacation |data aggregation on a DMP (data management platform). In essence, this means Photo, Headline, Offer/Message Recommenge\:i
E . [P Travel Intenders Digital: rental property. Types of targeting include behavioral, contextual, |that the programmatic vendor will be able to reach our target audience across all L ! o e . 150,000 10/25/2021 12/31/2021 09/15/2021 09/15/2021 $500 6
(Domestic and and Direct Website Link (offer must be valid
International) Spring 2022 demographic, geographic, and site and search retargeting. devices including desktop, tablet and mobile in a real-time environment. For i
example, if a consumer searches for "vacation rentals on Captiva Island" in a
This is an intent tactic. search engine, the network will bid in real time for the next available ad unit in
order to show the consumer a co-op partner's message at the most relevant time.
Will click through to partner's website.
Programmatic targeting provides reach at an efficient cost, as well as targeting
our specific consumers who show the behaviors of travel intent for beach and
Partners have the opportunity to increase overall reach and target |Florida vacations and want to stay in a vacation rental property. Programmatic
Vacation Rentals consumers who have exhibited online behaviors indicating they are |utilizes RTB (real-time bidding) across exchanges to reach our audience through Offer Strongly
Digital Display Domestic Vacation Rental planning a beach/Florida vacation and want to stay in a vacation |data aggregation on a DMP (data management platform). In essence, this means Photo, Headline, Offer/Message Recommended
. Travel Intenders Digital: rental property. Types of targeting include behavioral, contextual, |that the programmatic vendor will be able to reach our target audience across all T ! o . 150,000 02/01/2022 04/30/2022 12/01/2021 12/01/2021 $500 6
(Domestic and and Direct Website Link (offer must be valid
International) Summer 2022 demographic, geographic, and site and search retargeting. devices including desktop, tablet and mobile in a real-time environment. For e e )
example, if a consumer searches for "vacation rentals on Captiva Island" in a E
This is an intent tactic. search engine, the network will bid in real time for the next available ad unit in
order to show the consumer a co-op partner's message at the most relevant time.
Will click through to partner's website.
Programmatic targeting provides reach at an efficient cost, as well as targeting
our specific consumers who show the behaviors of travel intent for beach and
Partners have the opportunity to increase overall reach and target |Florida vacations and want to stay in a vacation rental property. Programmatic
V- consumers who have exhibited online behaviors indicating they are |utilizes RTB (real-time bidding) across exchanges to reach our audience through Offer Strongl
Digital Displa Domestic Vacation Rental planning a beach/Florida vacation and want to stay in a vacation |data aggregation on a DMP (data management platform). In essence, this means Photo, Headline, Offer/Message Recommenge\:j
8 play Travel Intenders Digital: Fall rental property. Types of targeting include behavioral, contextual, [that the programmatic vendor will be able to reach our target audience across all ! ’ 8 150,000 03/15/2022 05/14/2022 01/05/2022 01/13/2022 $500 6

(Domestic and
International)

2022

demographic, geographic, and site and search retargeting.

This is an intent tactic.

devices including desktop, tablet and mobile in a real-time environment. For
example, if a consumer searches for "vacation rentals on Captiva Island" in a
search engine, the network will bid in real time for the next available ad unit in

order to show the consumer a co-op partner's message at the most relevant time.

Will click through to partner's website.

and Direct Website Link

(offer must be valid
through end date)
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Estimated

Estimated Start

Estimated End
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Max

Program Group Program Name Content Opportunity Detailed Program Overview Partners Receive Recumm;gg::lons and Impressions Date P Space Deadline Deadline Rate Participants
Programmatic targeting provides reach at an efficient cost, as well as targeting
our specific consumers who show the behaviors of travel intent for beach and
Partners have the opportunity to increase overall reach and target |Florida vacations and want to stay in a vacation rental property. Programmatic
) consumers who have exhibited online behaviors indicating they are |utilizes RTB (real-time bidding) across exchanges to reach our audience through
Vacation Rentals . . . . . . . . . Offer Strongly
Digital Display Domestic Vacation Rental planning a beach/Florida vacation and want to stay in a vacation |data aggregation on a DMP (data management platform). In essence, this means Photo, Headline, Offer/Message Recommended
. Travel Intenders Digital: rental property. Types of targeting include behavioral, contextual, [that the programmatic vendor will be able to reach our target audience across all v ’ S i 150,000 05/15/2022 09/30/2022 03/01/2022 03/08/2022 $500 6
(Domestic and ; . X ) . L X I . . and Direct Website Link (offer must be valid
X Winter 2022/23 demographic, geographic, and site and search retargeting. devices including desktop, tablet and mobile in a real-time environment. For
International) X " . X " through end date)
example, if a consumer searches for "vacation rentals on Captiva Island" in a
This is an intent tactic. search engine, the network will bid in real time for the next available ad unit in
order to show the consumer a co-op partner's message at the most relevant time.
Will click through to partner's website.
Partners have the opportunity to target specific Lee County P — onlineT A . i h
Vacation Rentals destinations within our Vacation Rental OTA partner through wek?sci?elzz‘lovtg :onsun;eorrsiz bgoIESac;at:'lZn rss‘?aclyr,\::r’r?;soer;tlf?:rcdc;zsjcirl 0s€ Offer Strongly
Digital Display CANADA Vacation Rental OTA banner ad units, as well as retarget consumers who have shown o o Photo, Headline, Offer/Message Recommended
D Digital: Winter 2021/22 —— |nd|r-ectly. Many‘ OTAs also host c-ontent, source dgals, and Aaggr‘egate listings that and Direct Website Link (offer must be valid 35,000 10/25/2021 01/31/2022 09/15/2021 09/15/2021 $450 4
R provide a very direct response-oriented user experience. Will click through to
International) , ) through end date)
- . . partner's website.
This is a conversion tactic.
Partners have the opportunity to target specific Lee County A Vacation Rental OTA, or an Online Travel Agency, is an online company whose
Vacation Rentals . destinations within our Vacation Rental OTA partner through R ! ’ ! v gency, | . ! ! pany w Offer Strongly
Digital Displa Yk Vereztitem (el G banner ad units, as well as retarget consumers who have shown el alllows EBMmE & Peekvaeen Rl emes sy iy ar Photo, Headline, Offer/Message Recommended
el BIEAEY Digital: UK Spring/Summer : J & indirectly. Many OTAs also host content, source deals, and aggregate listings that b LIS, BREUERE ) 35,000 01/18/2022 | 04/30/2022 | 11/24/2021 | 12/01/2021 3450 4
(Domestic and interests. X . R R oo and Direct Website Link (offer must be valid
. 2022 provide a very direct response-oriented user experience. Will click through to
International) , ) through end date)
- . . partner's website.
This is a conversion tactic.
Partners have the opportunity to target specific Lee Count:
. s L AP y . v A Vacation Rental OTA, or an Online Travel Agency, is an online company whose
Vacation Rentals destinations within our Vacation Rental OTA partner through R . . X Offer Strongly
- . . X website allows consumers to book vacation rental homes either directly or .
Digital Display UK Vacation Rental OTA banner ad units, as well as retarget consumers who have shown L o Photo, Headline, Offer/Message Recommended
. - . indirectly. Many OTAs also host content, source deals, and aggregate listings that R o . 35,000 08/01/2022 09/30/2022 05/03/2022 05/17/2022 $450 4
(Domestic and Digital: Fall 2022 interests. X g R R oo and Direct Website Link (offer must be valid
. provide a very direct response-oriented user experience. Will click through to
International) , X through end date)
- . . partner's website.
This is a conversion tactic.
. . . . . - Provide any special
Provides partners with the ability to showcase their business in the upcoming seasonal deals
monthly eNewsletter. Ads are displayed within the body of the Leverage the extensive reach of the VCB's monthly eNewsletter. This is sent to a . . P &
i X . L X L K Photo, Headline/Offer, Description or offers. Include any
VCB Email Enewsletter: October 2021 Seasonal Content email. growing database of individuals that have opted-in to receive information about i o K . 225,000 10/01/2021 10/31/2021 09/15/2021 09/15/2021 $750 6
and Direct Website Link unique amenities or
Lee County. . .
- . . complimentary services
This is an intent tactic. )
available.
X . - . . . Provide any special
Provides partners with the ability to showcase their business in the upcoming seasonal deals
monthly eNewsletter. Ads are displayed within the body of the Leverage the extensive reach of the VCB's monthly eNewsletter. This is sent to a Photo, Headline/Offer, Description por offe%s Include an
VCB Email Enewsletter: November 2021 Seasonal Content email. growing database of individuals that have opted-in to receive information about ! i o P K ’ . v 225,000 11/01/2021 11/30/2021 09/15/2021 09/15/2021 $750 6
and Direct Website Link unique amenities or
Lee County. . .
o . . complimentary services
This is an intent tactic. .
available.
. . - . R . Provide any special
Provides partners with the ability to showcase their business in the upcoming seasonal deals
monthly eNewsletter. Ads are displayed within the body of the Leverage the extensive reach of the VCB's monthly eNewsletter. This is sent to a Photo, Headline/Offer, Description or offers. Include an
VCB Email Enewsletter: December 2021 Seasonal Content email. growing database of individuals that have opted-in to receive information about . i o P K ) . v 225,000 12/01/2021 12/31/2021 10/01/2021 10/01/2021 $750 6
Lee Count and Direct Website Link unique amenities or
L . . i complimentary services
This is an intent tactic. R
available.
. . . . . - Provide any special
Provides partners with the ability to showcase their business in the .
N e . . . upcoming seasonal deals
monthly eNewsletter. Ads are displayed within the body of the Leverage the extensive reach of the VCB's monthly eNewsletter. This is sent to a Photo, Headline/Offer, Description or offers. Include any
VCB Email Enewsletter: January 2022 Seasonal Content email. growing database of individuals that have opted-in to receive information about . Rk o K : . 225,000 01/01/2022 01/31/2022 11/01/2021 11/01/2021 $750 6
Lee Count and Direct Website Link unique amenities or
L . . v complimentary services
This is an intent tactic. )
available.
. . . . . - Provide any special
Provides partners with the ability to showcase their business in the upcoming seasonal deals
monthly eNewsletter. Ads are displayed within the body of the Leverage the extensive reach of the VCB's monthly eNewsletter. This is sent to a . . P &
. . . L X o i Photo, Headline/Offer, Description or offers. Include any
VCB Email Enewsletter: February 2022 Seasonal Content email. growing database of individuals that have opted-in to receive information about i o K . 225,000 02/01/2022 02/28/2022 12/01/2021 12/01/2021 $750 6
and Direct Website Link unique amenities or
Lee County. . .
- . . complimentary services
This is an intent tactic. )
available.
R . - . . . Provide any special
Provides partners with the ability to showcase their business in the upcoming seasonal deals
monthly eNewsletter. Ads are displayed within the body of the Leverage the extensive reach of the VCB's monthly eNewsletter. This is sent to a Photo, Headline/Offer, Description por offe%s Include an
VCB Email Enewsletter: March 2022 Seasonal Content email. growing database of individuals that have opted-in to receive information about ! ! P ’ v 225,000 03/01/2022 03/31/2022 01/05/2022 01/05/2022 $750 6

This is an intent tactic.

Lee County.

and Direct Website Link

unique amenities or
complimentary services
available.




Material

Estimated Estimated Start | Estimated End Material Ma
Program Group Program Name Content Opportunity Detailed Program Overview Partners Receive Recommendations and ! . ! ! Space Deadline .I Rate . X
Notes Impressions Date Date Deadline Participants
Provide any special
Provides partners with the ability to showcase their business in the upcoming sea\;osal deals
monthly eNewsletter. Ads are displayed within the body of the Leverage the extensive reach of the VCB's monthly eNewsletter. This is sent to a Photo, Headline/Offer, Description or offers. Include an
VCB Email Enewsletter: April 2022 Seasonal Content email. growing database of individuals that have opted-in to receive information about . i o P K ’ . v 225,000 04/01/2022 04/30/2022 02/01/2022 02/01/2022 $750 6
Lee Count and Direct Website Link unique amenities or
- . . €6 Lounty. complimentary services
This is an intent tactic. i
available.
. . - . . - Provide any special
Provides partners with the ability to showcase their business in the .
. L . . . upcoming seasonal deals
monthly eNewsletter. Ads are displayed within the body of the Leverage the extensive reach of the VCB's monthly eNewsletter. This is sent to a Photo, Headline/Offer, Description or offers. Include an
VCB Email Enewsletter: May 2022 Seasonal Content email. growing database of individuals that have opted-in to receive information about ! | o K ’ . v 225,000 05/01/2022 05/31/2022 03/01/2022 03/01/2022 $750 6
Lee Count and Direct Website Link unique amenities or
- . . ee tounty. complimentary services
This is an intent tactic. )
available.
Provid ial
Provides partners with the ability to showcase their business in the rOYI ¢ any specia
K o . , . upcoming seasonal deals
monthly eNewsletter. Ads are displayed within the body of the Leverage the extensive reach of the VCB's monthly eNewsletter. This is sent to a . .
i X . L X L K Photo, Headline/Offer, Description or offers. Include any
VCB Email Enewsletter: June 2022 Seasonal Content email. growing database of individuals that have opted-in to receive information about | o K . 225,000 06/01/2022 06/30/2022 04/01/2022 04/01/2022 $750 6
and Direct Website Link unique amenities or
Lee County. X X
- . . complimentary services
This is an intent tactic. )
available.
i . . . . . Provide any special
Provides partners with the ability to showcase their business in the upcoming seasonal deals
monthly eNewsletter. Ads are displayed within the body of the Leverage the extensive reach of the VCB's monthly eNewsletter. This is sent to a Photo, Headline/Offer, Description por offe?s Include an
VCB Email Enewsletter: July 2022 Seasonal Content email. growing database of individuals that have opted-in to receive information about ! : o P K ’ . v 225,000 07/01/2022 07/31/2022 05/02/2022 05/02/2022 $750 6
Lee Count and Direct Website Link unique amenities or
L . . e€ tounty. complimentary services
This is an intent tactic. A
available.
Provide any special
Provides partners with the ability to showcase their business in the upcoming sea\;osal deals
monthly eNewsletter. Ads are displayed within the body of the Leverage the extensive reach of the VCB's monthly eNewsletter. This is sent to a Photo, Headline/Offer, Description or offers. Include an
VCB Email Enewsletter: August 2022 Seasonal Content email. growing database of individuals that have opted-in to receive information about ’ i o P K ’ . v 225,000 08/01/2022 08/31/2022 06/01/2022 06/01/2022 $750 6
Lee Count and Direct Website Link unique amenities or
. . X ee tounty. complimentary services
This is an intent tactic. i
available.
. . . . . - Provide any special
Provides partners with the ability to showcase their business in the .
K . . , . upcoming seasonal deals
monthly eNewsletter. Ads are displayed within the body of the Leverage the extensive reach of the VCB's monthly eNewsletter. This is sent to a Photo, Headline/Offer, Description or offers. Include an
VCB Email Enewsletter: September 2022 Seasonal Content email. growing database of individuals that have opted-in to receive information about ! i o K ’ . v 225,000 09/01/2022 09/30/2022 07/01/2022 07/01/2022 $750 6
Lee Count and Direct Website Link unique amenities or
L . . ee tounty. complimentary services
This is an intent tactic. )
available.
Provid ial
Provides partners with the ability to showcase their business in the rOYI € any specia
thly eNewsletter. Ads are displayed within the body of th upcoming seasonal deals
VCB Email Florida Residents s | Content monAI y eflewsletter. Ads are dispiayed within the body of the Leverage the extensive reach of the VCB's monthly eNewsletter. This email targets| Photo, Headline/Offer, Description or offers. Include any 20,000 04/01/2022 04/30/2022 02/01/2022 02/01/2022 $500 6
mai Enewsletter: April 2022 easonal Conten email. Florida residents that have opted-in to receive information about Lee County. and Direct Website Link unique amenities or ’
li t i
This is an intent tactic. comp |mer'1 ary services
available.
. . . . . . Provide any special
Provides partners with the ability to showcase their business in the .
monthly eNewsletter. Ads are displayed within the body of the upcoming seasonal deals
. Florida Residents X ' Leverage the extensive reach of the VCB's monthly eNewsletter. This email targets| Photo, Headline/Offer, Description or offers. Include any
VCB Email Enewsletter: May 2022 Seasonal Content email. Florida residents that have opted-in to receive information about Lee County. and Direct Website Link unique amenities or 20,000 05/01/2022 05/31/2022 03/01/2022 03/01/2022 $500 6
L . . complimentary services
This is an intent tactic. A
available.
Provide any special
Provides partners with the ability to showcase their business in the X v sp
monthly eNewsletter. Ads are displayed within the body of the upcoming seasonal deals
. Florida Residents X ' Leverage the extensive reach of the VCB's monthly eNewsletter. This email targets| Photo, Headline/Offer, Description or offers. Include any
VCB Email Enewsletter: June 2022 Seasonal Content email. Florida residents that have opted-in to receive information about Lee County. and Direct Website Link unique amenities or 20,000 06/01/2022 06/30/2022 04/01/2022 04/01/2022 $500 6
- . . complimentary services
This is an intent tactic. i
available.
. . . . . - Provide any special
Provides partners with the ability to showcase their business in the .
thly eN letter. Ad! displayed within the body of th: upcoming seasonal deals
i Florida Residents mon' y eNewsletter. Ads are displayed within the body of the Leverage the extensive reach of the VCB's monthly eNewsletter. This email targets| Photo, Headline/Offer, Description or offers. Include any
VCB Email Seasonal Content email. 20,000 07/01/2022 07/31/2022 05/02/2022 05/02/2022 $500 6

Enewsletter: July 2022

This is an intent tactic.

Florida residents that have opted-in to receive information about Lee County.

and Direct Website Link

unique amenities or
complimentary services
available.




Material

Estimated

Estimated Start

Estimated End

Material

Max

Program Group Program Name Content Opportunity Detailed Program Overview Partners Receive Recumm;gg:stlons and Impressions Date P Space Deadline Deadline Rate Participants
X . . . . . Provide any special
Provides partners with the ability to showcase their business in the X
thly eNewsletter. Ads are displayed within the body of th upcoming seasonal deals
) ) monthly eNewsletter. Ads are displayed within the body of the . , . . . -
Florida Residents Leverage the extensive reach of the VCB's monthly eNewsletter. This email targets| Photo, Headline/Offer, Description or offers. Include an
VCB Email Seasonal Content  |email. rage t . nonthly eney & dline/Offer, Descrip ; ice any 20,000 08/01/2022 | 08/31/2022 | 06/01/2022 | 06/01/2022 | $500 6
Enewsletter: August 2022 Florida residents that have opted-in to receive information about Lee County. and Direct Website Link unique amenities or
. . . complimentary services
This is an intent tactic. i
available.
X . - . . . Provide any special
Provides partners with the ability to showcase their business in the .
monthly eN letter. Ads are displayed within the body of th upcoming seasonal deals
VCB Email Florida Residents s | Content on'l y eNewsletter. Ads are displayed withi @ body of the Leverage the extensive reach of the VCB's monthly eNewsletter. This email targets| Photo, Headline/Offer, Description or offers. Include any 26,000 09/01/2022 09/30/2022 07/01/2022 07/01/2022 $500 6
mal Enewsletter: September 2022 easonat Lonten ematl. Florida residents that have opted-in to receive information about Lee County. and Direct Website Link unique amenities or ’
- . . complimentary services
This is an intent tactic. )
available.
Provide any special
This quarterly email showcases an individual partner and is sent to |This quarterly email showcases an individual partner. Those who chose to VCB Approved Photo, Promotional | upcoming seasonal deals
VCB Email Partner Dedicated Email: Partner/VCB a portion of the VCB's active database. participate must provide a promotional offer or noteworthy content to be featured. Offer/Noteworthy Messaging or offers. Include any 100,000 10/01/2021 12/31/2021 09/15/2021 09/15/2021 $750 3
mai October-December 2021 artner All content will be developed on behalf of the featured partner. No other partners |Points, Logo and Direct Website Link|  unique amenities or ’
This is an intent tactic. or CTAs will be promoted outside of the featured partner and VCB. complimentary services
available.
Provide any special
This quarterly email showcases an individual partner and is sent to |This quarterly email showcases an individual partner. Those who chose to VCB Approved Photo, Promotional | upcoming seasonal deals
. Partner Dedicated Email: a portion of the VCB's active database. participate must provide a promotional offer or noteworthy content to be featured. Offer/Noteworthy Messaging or offers. Include any
VCB Email January-March 2022 Partner/VCB All content will be developed on behalf of the featured partner. No other partners |Points, Logo and Direct Website Link|  unique amenities or 100,000 01/01/2022 03/31/2022 11/01/2021 11/01/2021 5750 3
This is an intent tactic. or CTAs will be promoted outside of the featured partner and VCB. complimentary services
available.
Provide any special
This quarterly email showcases an individual partner and is sent to |This quarterly email showcases an individual partner. Those who chose to VCB Approved Photo, Promotional | upcoming seasonal deals
. Partner Dedicated Email: April a portion of the VCB's active database. participate must provide a promotional offer or noteworthy content to be featured. Offer/Noteworthy Messaging or offers. Include any
VCB Email June 2022 Partner/VC8 All content will be developed on behalf of the featured partner. No other partners |Points, Logo and Direct Website Link|  unique amenities or 100,000 04/01/2022 06/30/2022 02/01/2022 02/01/2022 5750 3
This is an intent tactic. or CTAs will be promoted outside of the featured partner and VCB. complimentary services
available.
Provide any special
This quarterly email showcases an individual partner and is sent to |This quarterly email showcases an individual partner. Those who chose to VCB Approved Photo, Promotional | upcoming seasonal deals
VCB Email Partner Dedicated Email: July- Partner/VCB a portion of the VCB's active database. participate must provide a promotional offer or noteworthy content to be featured. Offer/Noteworthy Messaging or offers. Include any 100,000 07/01/2022 09/30/2022 05/02/2022 05/02/2022 $750 3
mal September 2022 artner All content will be developed on behalf of the featured partner. No other partners |Points, Logo and Direct Website Link|  unique amenities or !
This is an intent tactic. or CTAs will be promoted outside of the featured partner and VCB. complimentary services
available.
L . Provide any special
The Welcome Email is sent to all new leads that have opted-in to .
Lo . s . . . , . . upcoming seasonal deals
. . receive information about the destination. Partners will be Welcome new email subscribers to the VCB's eNewsletter list. Provides partners . .
i Welcome Email - Leisure: . X X X R . A R i . Photo, Headline/Offer, Description or offers. Include any
VCB Email Welcome included in all 3 Welcome emails of the series. with the ability to showcase their business in the welcome email. Ads are i o K o 15,000 10/01/2021 12/31/2021 09/15/2021 09/15/2021 $520 6
October-December 2021 X L i and Direct Website Link unique amenities or
displayed within the body of the email. X X
. . . complimentary services
This is an intent tactic. )
available.
. i Provide any special
The Welcome Email is sent to all new leads that have opted-in to .
Lo . S . . . , . . upcoming seasonal deals
Welcome Email - Leisure: receive information about the destination. Partners will be Welcome new email subscribers to the VCB's eNewsletter list. Provides partners Photo, Headline/Offer, Description or offers. Include an
VCB Email ’ Welcome included in all 3 Welcome emails of the series. with the ability to showcase their business in the welcome email. Ads are ! : o P K ’ . v 15,000 01/01/2022 03/31/2022 11/01/2021 11/01/2021 $520 6
January-March 2022 X L R and Direct Website Link unique amenities or
displayed within the body of the email. X X
. . . complimentary services
This is an intent tactic. A
available.
L . Provide any special
The Welcome Email is sent to all new leads that have opted-in to .
Lo . R . . . , . X upcoming seasonal deals
Welcome Email - Leisure: receive information about the destination. Partners will be Welcome new email subscribers to the VCB's eNewsletter list. Provides partners Photo, Headline/Offer, Description or offers. Include any
VCB Email . ’ Welcome included in all 3 Welcome emails of the series. with the ability to showcase their business in the welcome email. Ads are ’ i o K ’ . 15,000 04/01/2022 06/30/2022 02/01/2022 02/01/2022 $520 6
April-June 2022 X L R and Direct Website Link unique amenities or
displayed within the body of the email. . X
- ’ . complimentary services
This is an intent tactic. K
available.
. . Provide any special
The Welcome Email is sent to all new leads that have opted-in to .
Lo . S . . . , . . upcoming seasonal deals
. ) receive information about the destination. Partners will be Welcome new email subscribers to the VCB's eNewsletter list. Provides partners . .
i Welcome Email - Leisure: July . X X X R . A R i . Photo, Headline/Offer, Description or offers. Include any
VCB Email Welcome included in all 3 Welcome emails of the series. with the ability to showcase their business in the welcome email. Ads are 15,000 07/01/2022 09/30/2022 05/02/2022 05/02/2022 $520 6

September 2022

This is an intent tactic.

displayed within the body of the email.

and Direct Website Link

unique amenities or
complimentary services
available.




Material

Estimated

Estimated Start

Estimated End

Material

Max

Program Group Program Name Content Opportunity Detailed Program Overview Partners Receive Recumm;gg:stlons and Impressions Date P Space Deadline Deadline Rate Participants
The Welcome Email is sent to all new leads that h ted-in t Provide any special
i e X e'come mal Issenttoa n.ew 4ea s that have op 'e -into Welcome new email subscribers to the VCB's eNewsletter list with a dedicated upcoming seasonal deals
Welcome Email - Partner receive information about the destination and engaged with one of email sent to those who clicked on the first Welcome email sent. Provides Photo, Description and Direct or offers. Include an
VCB Email Focused: October-December | Welcome Partner Deals |the first three emails of the welcome series. . . R K X i R ! p . K ’ . v 350 10/01/2021 12/31/2021 09/15/2021 09/15/2021 $125 6
2021 partners with the ability to showcase their business in the welcome email. Ads are Website Link unique amenities or
. . X displayed within the body of the email. complimentary services
This is an intent tactic. i
available.
The Wel Email is sent to all new leads that h ted-in t Provide any special
€ X eAcome mal lssenttoa n.ew ‘ea s that have op ? N0 f\welcome new email subscribers to the VCB's eNewsletter list with a dedicated upcoming seasonal deals
. receive information about the destination and engaged with one of R R X . | . .
VCB Email Welcome Email - Partner wel Part Deals |the first th ils of th | i email sent to those who clicked on the first Welcome email sent. Provides Photo, Description and Direct or offers. Include any 350 01/01/2022 03/31/2022 11/01/2021 11/01/2021 $125 6
mal Focused: January-March 2022 eicome Fartner Leals € Tirst three emals of the welcome series. partners with the ability to showcase their business in the welcome email. Ads are Website Link unique amenities or
. . X displayed within the body of the email. complimentary services
This is an intent tactic. )
available.
The Wel Email is sent to all new leads that h ted-in t Provide any special
N X e‘come rT1a| 'ssenttoa n.ew ‘ea s that have op ? N0 f\Welcome new email subscribers to the VCB's eNewsletter list with a dedicated upcoming seasonal deals
. receive information about the destination and engaged with one of . R X . i A .
VCB Email Welcome Email - Partner wel Partner Deals |the first th ils of th | . email sent to those who clicked on the first Welcome email sent. Provides Photo, Description and Direct or offers. Include any 350 04/01/2022 06/30/2022 02/01/2022 02/01/2022 $125 6
mai Focused: April-June 2022 elcome Fartner Deals € Tirst three emails of the welcome series. partners with the ability to showcase their business in the welcome email. Ads are Website Link unique amenities or
displayed within the body of th il. li t i
This is an intent tactic. isplayed within the body of the emai comp |mer'1 ary services
available.
. i Provide any special
The Welcome Email is sent to all new leads that have opted-in to . . , . . . .
. L . o R Welcome new email subscribers to the VCB's eNewsletter list with a dedicated upcoming seasonal deals
Welcome Email - Partner receive information about the destination and engaged with one of email sent to those who clicked on the first Welcome email sent. Provides Photo, Description and Direct or offers. Include an
VCB Email Focused: July-September Welcome Partner Deals [the first three emails of the welcome series. . . R K X i R ! p . K ’ . v 350 07/01/2022 09/30/2022 05/02/2022 05/02/2022 $125 6
2022 partners with the ability to showcase their business in the welcome email. Ads are Website Link unique amenities or
. . X displayed within the body of the email. complimentary services
This is an intent tactic. A
available.
Provide any special
The Weddings Welcome Email is sent to all leads that have opted- . . o i i upcoming seasonal deals
Welcome Email - Weddings: in to receive more information about weddings in destination Contains information about the destination's wedding products and services. Photo, Headline/Offer, Description or offers. Include an
VCB Email 6s: Welcome Weddings s ’ Provides partners with the ability to showcase their business in the Weddings ’ I o P ) ’ " v 150 10/01/2021 12/31/2021 09/15/2021 09/15/2021 $75 6
October-December 2021 X R . X and Direct Website Link unique amenities or
- . . Welcome Email. Ads are displayed within the body of the email. X X
This is an intent tactic. complimentary services
available.
Provide any special
The Weddings Welcome Email is sent to all leads that have opted- L . . . . upcoming seasonal deals
. . . R R . X R - Contains information about the destination's wedding products and services. . _
i Welcome Email - Weddings: . in to receive more information about weddings in destination. N . o i X | X Photo, Headline/Offer, Description or offers. Include any
VCB Email Welcome Weddings Provides partners with the ability to showcase their business in the Weddings i o K . 150 01/01/2022 03/31/2022 11/01/2021 11/01/2021 $75 6
January-March 2022 X ' . X and Direct Website Link unique amenities or
- . . Welcome Email. Ads are displayed within the body of the email. . X
This is an intent tactic. complimentary services
available.
Provide any special
The Weddings Welcome Email is sent to all leads that have opted- L . . . X upcoming seasonal deals
. . ) . R . . R S Contains information about the destination's wedding products and services. . .
. Welcome Email - Weddings: . in to receive more information about weddings in destination. N . o X X | X Photo, Headline/Offer, Description or offers. Include any
VCB Email X Welcome Weddings Provides partners with the ability to showcase their business in the Weddings i o K o 150 04/01/2022 06/30/2022 02/01/2022 02/01/2022 $75 6
April-June 2022 X : . X and Direct Website Link unique amenities or
- . . Welcome Email. Ads are displayed within the body of the email. X X
This is an intent tactic. complimentary services
available.
Provide any special
The Weddings Welcome Email is sent to all leads that have opted- L . o . i upcoming seasonal deals
Welcome Email - Weddings: in to receive more information about weddings in destination Contains information about the destination's wedding products and services. Photo, Headline/Offer, Description or offers. Include an:
VCB Email 6s: Welcome Weddings 6 ’ Provides partners with the ability to showcase their business in the Weddings ! ) o P ) ’ " v 150 07/01/2022 09/30/2022 05/02/2022 05/02/2022 $75 6
July-September 2022 K R . X and Direct Website Link unique amenities or
- . . Welcome Email. Ads are displayed within the body of the email. . X
This is an intent tactic. complimentary services
available.
Featured listings will be displayed
. . N Leverage the extensive reach of fortmyers-sanibel.com by showcasing your at the top of all accommodation I R
Featured Accommodation: Partners have the opportunity to be highlighted as a featured MUST submit listing via
VCB Website . PP v R shiie accommodation as a featured listing. This enhancement provides your business listings. Participating partners are s 8,000 10/01/2021 11/30/2021 09/15/2021 $165 25
October-November 2021 accommodation on fortmyers-sanibel.com L N R X R X VCB Industry Portal
listing with premium exposure in the accommodations search results. rotated throughout run time to
ensure equal exposure.
Featured listings will be displayed
. Featured Accommodation: Partners have the opportunity to be highlighted as a featured Leverage the 'extenswe reach Of, th,e veB ,S website by showca'smg your . ,at,the top O,f ‘?” a'ccommodatlon MUST submit listing via
VCB Website accommodation as a featured listing. This enhancement provides your business listings. Participating partners are 15,000 01/04/2022 03/31/2022 12/01/2021 $265 25

January-March 2022

accommodation on the VCB's website

listing with premium exposure in the accommodations search results.

rotated throughout run time to
ensure equal exposure.

VCB Industry Portal




Material

Estimated Estimated Start | Estimated End Material Max
Program Group Program Name Content Opportunity Detailed Program Overview Partners Receive Recommendations and . Space Deadline . Rate .
Notes Impressions Date Date Deadline Participants
Featured listings will be displayed
. . N Leverage the extensive reach of the VCB's website by showcasing your at the top of all accommodation I X
Featured Accommodation: Partners have the opportunity to be highlighted as a featured MUST submit listing via
VCB Website . . PP 'y . shiie accommodation as a featured listing. This enhancement provides your business listings. Participating partners are e 15,000 04/01/2022 06/30/2022 03/01/2022 $265 25
April-June 2022 accommodation on the VCB's website L N R X R X VCB Industry Portal
listing with premium exposure in the accommodations search results. rotated throughout run time to
ensure equal exposure.
Featured listings will be displayed
. Featured Accommodation: Partners have the opportunity to be highlighted as a featured Leverage the 'extenswe reach Of, th,e veB ,S website by showca'smg your . ,at,the top O,f ‘?” a'ccommodatlon MUST submit listing via
VCB Website . X . accommodation as a featured listing. This enhancement provides your business listings. Participating partners are 15,000 07/01/2022 09/30/2022 06/01/2022 $265 25
July-September 2022 accommodation on the VCB's website L . . X R X VCB Industry Portal
listing with premium exposure in the accommodations search results. rotated throughout run time to
ensure equal exposure.
Featured listings will be displayed
. Featured Attraction: Partners have the opportunity to be highlighted as a featured Leverage the extensive rgat{h of fo}rtmyers—sambel.comAby showcasmg yourt . at thAeAtopAof all attraction listings. MUST submit listing via
VCB Website . K attraction as a featured listing. This enhancement provides your business listing Participating partners are rotated 6,500 10/01/2021 11/30/2021 09/15/2021 $75 25
October-November 2021 attraction on fortmyers-sanibel.com X i i X i VCB Industry Portal
with premium exposure in the attraction search results. throughout run time to ensure equal
exposure.
Featured listings will be displayed
Featured Attraction: Partners have the opportunity to be highlighted as a featured Leverage the extensive reach of the VCB's website by showcasing your attraction at the top of all attraction listings. MUST submit listing via
VCB Website January-March 2022 attraction on the VCB's website asa ffaatured I|st|ng. This enhan?ement provides your business listing with Participating paftners are rotated VCB Industry Portal 7,500 01/07/2022 03/31/2022 12/01/2021 $115 25
premium exposure in the attraction search results. throughout run time to ensure equal
exposure.
Featured listings will be displayed
Featured Attraction: Partners have the opportunity to be highlighted as a featured Leverage the extensive reach of the VCB's website by showcasing your attraction at the top of all attraction listings. MUST submit listing via
VCB Website April-June 2022 attraction on the VCB's website asa f-eatured I|st|ng. This enhancgment provides your business listing with Participating pa‘mners are rotated VCB Industry Portal 7,500 04/01/2022 06/30/2022 03/01/2022 $115 25
premium exposure in the attraction search results. throughout run time to ensure equal
exposure.
Featured listings will be displayed
VCB Websit Featured Attraction: Partners have the opportunity to be highlighted as a featured Leve;agf thedel'xtte'nswfhl"eachhof the VCtB s wje:SIte by sk)hoyvcaS|||"gt\./our a'tttr:actlon z:)t t:'e'topt'of all ?tttractlon Ilstt”:g: MUST submit listing via 7500 07/01/2022 09/30/2022 06/01/2022 $115 25
ebsite July-September 2022 attraction on the VCB's website asa 'ea ured lis |ng. is en anéemen provides your business listing wi articipating pz? ners are rotate VCB Industry Portal ,
premium exposure in the attraction search results. throughout run time to ensure equal
exposure.
Featured deal will be displayed at
. Featured Deals: Partners have the opportunity to feature a deal or special offer on Leverage the extensive reach of ff)rtmyers—sambel.com by showcasmg your . th? tor? of all deals listings. MUST submit a deal via
VCB Website X promotion as a featured deal. This enhancement provides your special offer with Participating partners are rotated 3,300 10/01/2021 11/30/2021 09/15/2021 $130 15
October-November 2021 fortmyers-sanibel.com X R i VCB Industry portal
premium exposure in the deals search results. throughout run time to ensure equal
exposure.
Featured deal will be displayed at
. . Leverage the extensive reach of the VCB's website by showcasing your promotion the top of all deals listings. . .
Featured Deals: Partners have the opportunity to feature a deal or special offer on MUST submit a deal via
VCB Website \ . PP v P as a featured deal. This enhancement provides your special offer with premium Participating partners are rotated 3,000 01/03/2022 03/31/2022 12/01/2021 $195 15
January-March 2022 the VCB's website R R VCB Industry portal
exposure in the deals search results. throughout run time to ensure equal
exposure.
Featured deal will be displayed at
. . Leverage the extensive reach of the VCB's website by showcasing your promotion the top of all deals listings. . X
Featured Deals: Partners have the opportunity to feature a deal or special offer on MUST submit a deal via
VCB Website . \ . PP v P as a featured deal. This enhancement provides your special offer with premium Participating partners are rotated 3,000 04/01/2022 06/30/2022 03/01/2022 $195 15
April-June 2022 the VCB's website R R VCB Industry portal
exposure in the deals search results. throughout run time to ensure equal
exposure.
Featured deal will be displayed at
. Featured Deals: Partners have the opportunity to feature a deal or special offer on Leverage the extensw'e reach of the VCB's \,NEbSIte by shc')wcasmg yF:ur prom'otlon th? to;? of all deals listings. MUST submit a deal via
VCB Website as a featured deal. This enhancement provides your special offer with premium Participating partners are rotated 3,000 07/01/2022 09/30/2022 06/01/2022 $195 15

July-September 2022

the VCB's website

exposure in the deals search results.

throughout run time to ensure equal
exposure.

VCB Industry portal




Material

Estimated Estimated Start | Estimated End Material Max
Program Group Program Name Content Opportunity Detailed Program Overview Partners Receive Recommendations and . Space Deadline . Rate .
Notes Impressions Date Date Deadline Participants
Featured listings will be displayed
. N Leverage the extensive reach of fortmyers-sanibel.com by showcasing your at the top of all restaurant listings. I X
Featured Restaurant: Partners have the opportunity to be highlighted as a featured MUST submit listing via
VCB Website it 'y ghiie restaurant as a featured listing. This enhancement provides your business listing Participating partners are rotated s 1,000 10/01/2021 11/30/2021 09/15/2021 $70 25
October-November 2021 restaurant on fortmyers-sanibel.com _ R . R VCB Industry Portal
with premium exposure in the restaurant search results. throughout run time to ensure equal
exposure.
Featured listings will be displayed
VCB Websit Featured Restaurant: Partners have the opportunity to be highlighted as a featured Leve;agf thedel'xtte'nswfhl"eachhof the VCtB s wje:SIte by sk)hoyvcaS|||"gt\./our ri;taurant a’: t:,e ,tOPt,Of all :staurant “Stn:g;' MUST submit listing via 2250 01/03/2022 03/31/2022 12/01/2021 $115 25
ebsite January-March 2022 restaurant on the VCB's website asa 'ea ured lis |ng. is enhancement provides your business listing wi articipating pz? ners are rotate VCB Industry Portal "
premium exposure in the restaurant search results. throughout run time to ensure equal
exposure.
Featured listings will be displayed
VCB Websit Featured Restaurant: Partners have the opportunity to be highlighted as a featured Level;agf theth?(ttén5|v$hreachhof the VCtB s wili)sne by Zhowcamvggour ri;taurant a; ﬂ:? FOptPf al :staurant l'in:g: MUST submit listing via 2 250 04/01/2022 06/30/2022 03/01/2022 $115 25
ebsite April-June 2022 restaurant on the VCB's website asa 'ea ured lis mg. is enhancement provides your business listing wi articipating pa' ners are rotate VCB Industry Portal ,
premium exposure in the restaurant search results. throughout run time to ensure equal
exposure.
Featured listings will be displayed
. I Leverage the extensive reach of the VCB's website by showcasing your restaurant | at the top of all restaurant listings. - .
. Featured Restaurant: Partners have the opportunity to be highlighted as a featured o X X X o N R MUST submit listing via
VCB Website July-September 2022 restaurant on the VCB's website asa ffaatured I|st|ng. This enhancement provides your business listing with Participating paftners are rotated VCB Industry Portal 2,250 07/01/2022 09/30/2022 06/01/2022 $115 25
premium exposure in the restaurant search results. throughout run time to ensure equal
exposure.
Featured listings will be displayed
. N Leverage the extensive reach of fortmyers-sanibel.com by showcasing your event at the top of all event listings. I R
Featured Event: Partners have the opportunity to be highlighted as a featured event MUST submit listing via
VCB Website Rk PP v shiie as a featured listing. This enhancement provides your business listing with Participating partners are rotated e 2,000 10/01/2021 11/30/2021 09/15/2021 $70 2
October-November 2021 on fortmyers-sanibel.com . > R VCB Industry Portal
premium exposure in the event search results. throughout run time to ensure equal
exposure.
Featured listings will be displayed
VCB Websit Featured Event: Partners have the opportunity to be highlighted as a featured event If_ev;eragde I'fhte, ext_e”r:'swe Leach of thte VCB,; websn:z by' showl'ca:mg yi:r evenF asa P ar:ﬂ"le t;)p of arltl event Ilsmt]g:' d MUST submit listing via 3,000 01/03/2022 03/31/2022 12/01/2021 $105 )
ebsite January-March 2022 on the VCB's website eature }s ing. This enhancement provides your business listing with premium articipating pz? ners are rotate VCB Industry Portal !
exposure in the event search results. throughout run time to ensure equal
exposure.
Featured listings will be displayed
VCB Websit Featured Event: Partners have the opportunity to be highlighted as a featured event If.ev:ragj Ifhs ext:;swe rheach of thf VCB,Z WEbSItz bY shomra:mg yil: evenF asa P a:the t:p of a:tl event I|st|r;g:,. d MUST submit listing via 3.000 04/01/2022 06/30/2022 03/01/2022 $105 5
ebsite April-June 2022 on the VCB's website eature '|s ing. This enhancement provides your business listing with premium articipating pz? ners are rotate VCB Industry Portal X
exposure in the event search results. throughout run time to ensure equal
exposure.
Featured listings will be displayed
. I Leverage the extensive reach of the VCB's website by showcasing your event as a at the top of all event listings. - .
. Featured Event: Partners have the opportunity to be highlighted as a featured event o X ; g . X X L MUST submit listing via
VCB Website July-September 2022 on the VCB's website featured Ifstlng. This enhancement provides your business listing with premium Participating paftners are rotated VCB Industry Portal 3,000 07/01/2022 09/30/2022 06/01/2022 $105 2
exposure in the event search results. throughout run time to ensure equal
exposure.
Premium Featured Accommodation partners have the opportunity to be highlighted as [Unlike featured accommodations which are embedded into the page, premium
Accommodation Deals a featured deal on fortmyers-sanibel.com as well as appear to featured accommodations receive a desktop fly-in and mobile banner within the Partners must upload their deal MUST submit a deal to
VCB Website (Desktop Fly-Ins & Mobile desktop users as a fly-in and to mobile users as a banner. The fly-in|accommodations section of the website. This is a dedicated ad unit. Only 1 partner | through the VCB's Industry portal in VCB Industry portal 5,300 10/01/2021 11/30/2021 09/15/2021 $235 5
Banners): and banner will display within the accommodations section of is shown per impression of the ad unit. Ad unit impressions are rotated among 5 order to be featured. vp
October-November 2021 fortmyers-sanibel.com. partners to ensure equal exposure.
Premium Featured Accommodation partners have the opportunity to be highlighted as |Unlike featured accommodations which are embedded into the page, premium
Accommodation Deals a featured deal on fortmyers-sanibel.com as well as appear to featured accommodations receive a desktop fly-in and mobile banner within the Partners must upload their deal MUST submit a deal to
VCB Website (Desktop Fly-Ins & Mobile desktop users as a fly-in and to mobile users as a banner. The fly-in|accommodations section of the website. This is a dedicated ad unit. Only 1 partner | through the VCB's Industry portal in 8,000 01/03/2022 03/31/2022 12/01/2021 $350 5

Banners):
January-March 2022

and banner will display within the accommodations section of the
VCB's website.

is shown per impression of the ad unit. Ad unit impressions are rotated among 5
partners to ensure equal exposure.

order to be featured.

VCB Industry portal




Material

Program Group Program Name Content Opportunity Detailed Program Overview Partners Receive Recommendations and Estlma.ted Estimated Start | Estimated End Space Deadline Mater_lal Rate l}/l:ax
Notes Impressions Date Date Deadline Participants
Premium Featured Accommodation partners have the opportunity to be highlighted as [Unlike featured accommodations which are embedded into the page, premium
Accommodation Deals a featured deal on fortmyers-sanibel.com as well as appear to featured accommodations receive a desktop fly-in and mobile banner within the Partners must upload their deal MUST submit a deal to
VCB Website (Desktop Fly-Ins & Mobile desktop users as a fly-in and to mobile users as a banner. The fly-in|accommodations section of the website. This is a dedicated ad unit. Only 1 partner | through the VCB's Industry portal in VCB Industry portal 8,000 04/01/2022 06/30/2022 03/01/2022 $350 5
Banners): and banner will display within the accommodations section of the |is shown per impression of the ad unit. Ad unit impressions are rotated among 5 order to be featured.
April-June 2022 VCB's website. partners to ensure equal exposure.
Premium Featured Accommodation partners have the opportunity to be highlighted as |Unlike featured accommodations which are embedded into the page, premium
Accommodation Deals a featured deal on fortmyers-sanibel.com as well as appear to featured accommodations receive a desktop fly-in and mobile banner within the Partners must upload their deal MUST submit a deal to
VCB Website (Desktop Fly-Ins & Mobile desktop users as a fly-in and to mobile users as a banner. The fly-in|accommodations section of the website. This is a dedicated ad unit. Only 1 partner | through the VCB's Industry portal in 8,000 07/01/2022 09/30/2022 06/01/2022 $350 5

Banners):
July-September 2022

and banner will display within the accommodations section of the
VCB's website.

is shown per impression of the ad unit. Ad unit impressions are rotated among 5
partners to ensure equal exposure.

order to be featured.

VCB Industry portal




