
FY 2025-26
Room Night

Results

47,360
Room Nights Contracted By 
Partners

Annual Goal: 45,000

332,805
Meeting-lead Room Nights 
Sourced

Annual Goal: 350,000



• Reach Affluent Travelers

• Increase Destination Awareness

• Build Direct Advisor Relationships

• Participate in Signature Events



• Proprietary Sourcing Platform

• Qualified Meeting and Groups

• Corporate and Association 
Opportunities

• Measured Bookings



New Market 
Exploration

• Brazil & Argentina Campaigns

• Maintain Core International Pillars

• Build Demand, Strengthen Access



From Vision 
to Value Industry Partners:

• Participate in Co-op Campaigns

• Welcome Site Visits and FAM Tours

• Showcase Unique Experiences
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