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Tripadvisor (still) exists 
to make everyone a 
better traveler.



Globally, 
Tripadvisor 
sits on top

Source: Similarweb, Monthly De-Duplicated Unique Users, June 2025

Dominating not only the travel landscape but the 
lifestyle landscape too.

Lifestyle

Travel
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Source: AdAge-Harris Poll Rankings 2025

And we are catching the 
attention of the most 
influential generation

See article here

https://adage.com/brand-marketing/aa-gen-z-brands-q2-2025-poppi-sofi-coinbase/


Your online 
reputation matters



3 out of 4
Travelers said online reviews were extremely or 
very important when making travel decisions

Source: 2023 Tripadvisor Power of Reviews

And reviews 
are a big part 
of that

@435austink

From a real review of 
Honolulu Xtreme Parasail 
listed on Tripadvisor.

@arthurzche
n

@409kathy
c

From a real review of Historic 
Center Food Tour in Mexico City 
listed on Tripadvisor.

@fiyink2024

From a real review of Playa
del Carmen Walking Food Tour 
Mexico listed on Tripadvisor.

@blove1911

From a real review of Ultimate Island 
Jeep Safari with Natural Pool, Baby 
Beach, Lunch listed on Tripadvisor.



We get reviews from 
many sources, but the 
only ones we care about 
are the ones on 
Tripadvisor. 
Hervé Houdré
H2 Sustainability Consulting



Source: 2023 Tripadvisor Power of Reviews

76%
prefer long form 
reviews when booking 
accomodations

68%
are more likely to 
book after reading a 
long form review

The power of 
reviews



Our tools help you 
maintain & maximize 
your reputation



Business listings on Tripadvisor with a review response rate above 30% –

11

5.5x more impressions



Business listings on Tripadvisor with 10+ photos -

9x more impressions 
& 8x more clicks



Business listings on Tripadvisor with up-to-date address and map pin –

160% more impressions 
and 70% more clicks



Business listings on Tripadvisor that use free tools like our QR code stickers and review collection emails –

1.6x more reviews



+30%
Lift in clicks to direct hotel 
offers on listings with 
GenAI reviews 

+9%
Lift in number of 
reviews read

-8%
Traveler interaction 
with negative reviews

31%
Of travelers are finding 
review attributes that 
matter most to them 

Introducing, 
Gen AI 
Reviews



25% 9%

26% 14%

6% 2%

8%5%

Reflects % of clicks

We now have an even better understanding 
of what travelers really care about…



Source: Tripadvisor User Journey Study 2025; GWI Q3 2025; USA 

82%

More likely to find reviews as an important 
factor influencing choice of destination

86%

Rely on community input like reviews and, 
forums to guide their planning and research

And reviews = influence



Number of photos

Total numbers of reviews

Management responses in the past year

Number of reviews in the past year

Promotion of inclusivity

01.

02.

03.

04.

05.

Factors driving 
engagement for 
your brand



A tiered approach to 
managing your online 

reputation



A tiered approach to managing your 
online reputation

1. Claim your listing 2. Review & enhance 
business details

3. Upload & manage 
photos

4. Encourage guests to 
write reviews

5. Track reviews in one 
place



01. Claim your Tripadvisor listing 
www.tripadvisor.de/Owners

https://www.tripadvisor.com/Owners


01. Claim your Tripadvisor listing (cont) 



02. Review & enhance business details



03. Upload and manage photos



As you see, reviews matter. Consider how your business is 
creating a safe and welcoming environment for community 
members and visitors from different background and abilities.

Fresh reviews matter 
What are things like today at your property?

Improvements matter
How have you adapted to the current environment?

Rankings matter
What makes your property the best and safest option for 
potential guests?

How to encourage guests to write reviews:

04. Encourage guests to write reviews



Access free promotional 
tools directly in the 
management center that 
can help you collect more 
reviews, like:

● Window stickers
● Website widgets
● Printed branding
● Digital branding

Promotional 
tools for 
businesses



Provide prompts
How did we create a welcoming atmosphere for you?

How did we accommodate your needs?

Is there anything exceptional or special about your experience that you can share?
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New Tripadvisor Management Center Overview Page

● Single, intuitive dashboard to:
○ Manage reviews,
○ Engage with travelers, and
○ Track performance with fresh analytics.

● Offering:
○ Faster insights,
○ Smarter benchmarks, and
○ Scalable tools.

Together, allow you to shape reputation, build trust, and convert 
travelers into customers - right where travel decisions happen.

Tripadvisor gives you 
more than visibility -
We provide tools to 
transform reputation 
into revenue



01 Check for new 
reviews regularly

02 Respond 
promptly

03 Say ‘Thank you’

04 Be original and 
empathetic 

05 Highlight 
positives

06 Address any 
specific issues

07 Be polite and 
professional

08 Invite outreach 
by phone or 
email if relevant

Best 
practices for 
responding 
to reviews



Thank you for taking the time to share your experience and feedback 
on your recent stay with us. We are glad to hear you enjoyed our guest 
rooms, the fitness centre, and our complimentary BMW bikes for a ride 
around Stanley Park. We do, however, regret to hear we may have 
missed any opportunities to ensure your check in was smooth and 
seamless. I would welcome you to contact me directly at 
Philip.Barnes@Fairmont.com should you wish to discuss your 
experience in further detail. We look forward to the opportunity to 
welcome you back to experience in further detail. We look forward to 
the opportunity to welcome you back to experience the high standard 
of service we have become known for.

Sincerely,
Philip M. Barnes 
General Manager Fairmont Pacific Rim & Regional Vice President, 
Pacific Northwest

The 
anatomy of 
a good 
response

mailto:Philip.Barnes@Fairmont.com


And what a 
not so good 
response 
looks like…

georgianhouse1000, Manager at The Georgian House, responded to this review,

Sadly this couple were not the normal standard of guest we have (Thank goodness).
….
All in all I am sure potential guests will understand the type of personality that these 
guests had. How glad we are they will not be returning.

georgianhouse 1000, Owner at The Georgian House, responded to this review,
December 30, 2013

If you want a good breakfast go to the hilton and pay £100.00 a night. You pay little 
you get little.

georgianhouse1000, Manager at The Georgian House, responded to this review, 
May 26, 2012

Everything said in this review is a fabrication. These two guests had two non 
paying female guests in there room after midnight and were disturbing other 
guests. When we asked these two non paying guests to leave. These men got 
upset. Therefore the bad review.



Thank you for taking the time to share your experience and 
feedback on your recent stay with us. We are glad to hear you 
enjoyed our guest rooms, the fitness centre, and our complimentary 
BMW bikes for a ride around Stanley Park. We do, however, regret to 
hear we may have missed any opportunities to ensure your check in 
was smooth and seamless. I would welcome you to contact me 
directly at Philip.Barnes@Fairmont.com should you wish to discuss 
your experience in further detail. We look forward to the opportunity 
to welcome you back to experience in further detail. We look forward 
to the opportunity to welcome you back to experience the high 
standard of service we have become known for.

Sincerely,
Philip M. Barnes 
General Manager Fairmont Pacific Rim & Regional Vice President, 
Pacific Northwest

+16% 
Increased propensity to click a 
price offer on the property 
when there are management 
responses to reviews

The 
importance of 
management 
response

mailto:Philip.Barnes@Fairmont.com


Manage your business listing and self-identify (US & Canada)

Include detailed features of your business (i.e. accessibility accommodations), consider different traveler perspectives & languages. 

Make sure they address accessibility concerns and include visitors of different backgrounds, body sizes, age groups (as applicable)

Encourage consumers to leave reviews; welcoming service also encourages positive reviews

Manage reviews and responses in real time 

Claim your listing

Include a thorough description of your business

Add photos and videos

Encourage reviews

Track reviews and respond in a timely fashion

01.

02.

03.

04.

05.

Tips to remember
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More Reviews.
More Visibility.
More Booking.



www.tripadvisorsupport.com

Help Center



Accessibility-related note: The customer service associated with the phone number that is listed to provide more 
information about accessibility-related topics cannot answer questions beyond what is listed on the business listing 

Log into the owner 
Management Center

Click “Contact us” 
from the navigation

Complete and 
submit the form

Contact Us



Fraud prevention



All reviews are analyzed by a 
dedicated fraud detection 
system and suspicious 
activity is flagged for 
additional investigation.

When a business engages in 
fraudulent activity, Tripadvisor 
not only removes the fraudulent 
reviews but also imposes a 
variety of penalties, including 
dropping the offending 
business in the popularity 
ranking and adding a 
notification to the business’ 
profile. Tripadvisor may also 
pursue legal action.  

If a company has offered to 
boost your ranking, we want to 
hear from you. All reports made 
will be investigated by 
our Content Integrity team and 
kept confidential. 

The Tripadvisor fraud 
investigation team regularly sets 
up dummy optimization 
accounts on sites where users 
are paid to write reviews. The 
goal is to identify and penalize 
property owners who try to 
purchase these fraudulent 
services.

Analyze Incoming 
Reviews: 

Listen to the 
Community: 

Identify Unscrupulous 
Businesses: 

Take Action: 

1 2 3 4

Four ways we’re fighting review fraud



AI & Its 
Opportunities
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Source: Deloitte 2025 Travel Outlook 

Gen AI’s role 
in trip 
planning is 
growing 
considerably

100%
YoY Increase in the share of 
travelers using AI for 
planning travel

21%
of travelers, excluding 
Boomers, have used AI for 
trip planning

40



Source: Deloitte 2025 Travel Outlook 
41

43%
of those who’ve 
used GenAI for travel 
planning have 
booked an 
accommodation 
recommended to 
them by AI

30%
of those who’ve 
used GenAI used for 
travel planning have 
booked a restaurant 
recommended to 
them by AI

38%
of those who’ve 
used GenAI for travel 
planning have 
visited a destination 
recommended to 
them by AI

And AI usage 
doesn’t stop with 
experimentation…

GenAI travel 
queries are 
translating to 
action.



Source: Similarweb, 2024-2025
42

This growing 
adoption of AI has 
led to real behavior 
change
Traffic Volume Growth from AI Chatbots to 
Tripadvisor, 2024-2025

+670%
YoY increase in referral 
traffic from AI Chatbots



Tripadvisor: the #1 travel source 
shaping AI search 

New third-party research highlights 
Tripadvisor’s influence in the AI 
landscape, ranking us #8 among the 
most-cited websites by large 
language models (LLMs). 

With a 12.5% citation frequency, 
Tripadvisor is not only shaping how AI 
learns and responds, but also stands 
out as the only travel brand to appear 
in the top 20 list.

Source: Based on a Semrush Study of 150,000 citations conducted in June 2025
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We can now tap 
into positive 
review sentiment 
to produce 
relevant content 
at scale with the 
help of AI.

We can mine all the wonderful things said 
about POIs, brands and/or destinations and 
turn these into Unique Selling Points (USPs) 
that we feature in social videos - pulling in 
relevant visuals and review snippets from 
the Tripadvisor feed to support each 
attribute featured.
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15-Second Social Video Structure

Tripadvisor opening 
frame to drive trust 

and advocacy

Introduction to hotel, 
attraction, 

destination, or theme

3 reviews of a POI or 
3 POIs tied to a 

destination or theme 

End frame with a CTA 
of choice linking 

to client site
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Let’s see some in action

Property Thematic

http://drive.google.com/file/d/1WZxnWhj0_gRrnacIjbKqj7nAYOySEcMR/view
http://drive.google.com/file/d/1Z5kKQv528s7-fpjd3Npr7dbbTWvrpWZJ/view
http://drive.google.com/file/d/1x8Fl2W5J2tD1qKgk7THxybr4KJ3HQfbX/view
http://drive.google.com/file/d/1p-CRv6KeF2epBLeIJt5TQPe9mM078Al5/view


● The Power of Reviews

● 2023 Tripadvisor Review Transparency Report

● Boost your business reputation with online stickers

● 5 reasons online reputation management is essential

● How to respond to negative reviews

Resources to help 
manage your 
online reputation

Tripadvisor Trendcast
Micro-trends for years to come

Brands We Travel With
Annual report on how travelers consider brands

Travelers’ Favorites
the top trusted brands we travel with at every 
step of our journey.

Our latest research:

Tripadvisor Insights
Connect to the travel industry with helpful guides 
and resources

& much more in the Tripadvisor learning center: 
https://www.tripadvisor.com/business/insights/tag/learning-center

Option for QR Code Contact Info:
https://www.hihello.com/

https://www.tripadvisor.com/PowerOfReviews
https://www.tripadvisor.com/TransparencyReport2023
https://www.tripadvisor.com/business/insights/boost-your-business-reputation-withfree-tripadvisor-stickers
https://www.tripadvisor.com/business/insights/restaurants/resources/5-reasons-online-reputation-management-is-essential
https://www.tripadvisor.com/business/insights/restaurants/resources/responding-to-negative-reviews
https://www.tripadvisor.com/business/insights/tag/learning-center
https://www.hihello.com/


Thank you.
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Appendix



Most popular rating filters

85% of rating filter interactions 
are with “poor and terrible” 
reviews despite making up 
only 2% of reviews

Reviews are 
critical to a 
brand’s 
reputation



Share ownership identification details
US & Canada

Business owners can now select 
the following attributes within 
the management center 
(optional):

● Black-owned
● Asian-owned
● Disability-owned
● Hispanic/Latinx-owned
● Indigenous-owned
● LGBTQIA+-owned
● Veteran-owned
● Woman-owned
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Anatomy 
of a strong 
business 
listing
To optimize your listing, 
consider how to attract visitors 
of different backgrounds, 
experiences, and abilities. Highlight how you can 

connect with people of 
different backgrounds 
and experiences

Include imagery
representing different 
types of travelers, 
ethnicities, abilities, 
sizes, age ranges, life 
stages, etc. 

Use inclusive language, 
such as, “We welcome 
all identities and 
experiences”

Provide as much 
information as 
possible to different 
identified audiences in 
‘accessibility,’ 
‘additional information,’ 
or ‘FAQ’ section 

Consider different 
traveler perspectives, 
experiences and 
languages within your 
target audience

Review features of 
your business



Examples of welcoming & inclusive 
reviews



Compared to 92% in excellent or 
very good standing and 2% average.

Only 6% are “bad reviews”

4.2
average 
review score

5.0

4.5

4.0



Activate your ads, optimize 
your results.

Get started in 4 easy steps:
1. Choose your audience
2. Create your ad
3. Set your budget
4. Learn and optimize

Ad Express

“
“Ad Express came just at the right time for us. With hotels and travel trying to 
recover, Ad Express gives great control over what you do and don’t spend, it 
allows you to access Tripadvisor’s premium audience without facing high 
minimum spend thresholds or complicated platform fees. Full steam ahead”

- Matthew Hamilton-Dale, Principal Advertising Strategist, Crafted


