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Domestic Sales Shows

Destinations Celebration &
Sales Calls: Milwaukee, WI —
November 2023

Meeting Planner

Meeting Planner Client Event

The VCB will participate in a hosted meeting planner themed
event along with sales calls in the Milwaukee market, targeting
planners in the corporate, association and incentive markets.
Participants will receive all contact information of the planners
at the conclusion of the event.

Trade shows, client events, sales missions and sales calls are
subject to change.

Shared Booth and Sales Calls,
Meeting Planner Contact
Information

75

11/13/2023

11/15/2023

09/15/2023

250

Domestic Sales Shows

Tallahassee Meeting Planner
Sales Calls: Tallahassee, FL —
December 2023

Meeting Planner

Meeting Planner Sales Calls

The VCB will organize daily sales calls in the Tallahassee area.
Targeted appointments will be with meeting planners in the
Florida association market. The VCB will provide contact
information and qualification sheets for each meeting planner
from all sales appointments at the conclusion of the mission.

Trade shows, client events, sales missions and sales calls are
subject to change.

Shared Sales Calls, Planner
Contact Information

20

12/11/2023

12/14/2023

09/15/2023

200

Domestic Sales Shows

RCMA Emerge: San Antonio,
TX —January 2024

Meeting Planner

Faith-Based Meeting Planner Tradeshow

The Religious Conference Management Association (RCMA)
Emerge is a one-stop opportunity for you to meet with the top
faith-based meeting planners, refine your professional skills
with education, and reconnect with friends and colleagues. This
show includes over 30 informative, interactive educational
sessions and three powerful keynote experiences plus six hours
of connectivity with planners during the Emerge Expo. There
are also another 10+ hours of potential engagement during
breaks, meals, receptions and other intentional connection
events.

Trade shows, client events, sales missions and sales calls are
subject to change.

Shared Booth and Conference
Attendance With VCB,
Planner Contact Information

450

01/09/2024

01/11/2024

09/15/2023

300

Domestic Sales Shows

Travel & Adventure Show
Chicago: Rosemont, IL—
January 2024

Leisure Consumer|Travel
Advisor

Consumer Tradeshow

Travel & Adventure Shows are time-tested and highly regarded
destination promotion opportunities. You'll meet tens of
thousands of consumers at each event who are attending to
find their next vacation and meet you. With pre-qualified and
highly informed travel advisors also in attendance, you can
count on quality face-to-face conversations that produce lead
generation and bookings, all under one roof.

Trade shows, client events, sales missions and sales calls are
subject to change.

Booth With VCB

10000

01/13/2024

01/14/2024

09/15/2023

200

Domestic Sales Shows

Travel & Adventure Show New
York City: New York, NY —
January 2024

Leisure Consumer|Travel
Advisor

Consumer Tradeshow

Travel & Adventure Shows are time-tested and highly regarded
destination promotion opportunities. You'll meet tens of
thousands of consumers at each event who are attending to
find their next vacation and meet you. With pre-qualified and
highly informed travel advisors also in attendance, you can
count on quality face-to-face conversations that produce lead
generation and bookings, all under one roof.

Trade shows, client events, sales missions and sales calls are
subject to change.

Booth With VCB

15000

01/27/2024

01/28/2024

09/15/2023

200

Domestic Sales Shows

NYSAE Tradeshow, Theatre
Client Event & Expo: New
York, NY — February/March
2024

Meeting Planner

Meeting Planner Tradeshow and Client Event

The New York Society of Association Executives (NYSAE)
meeting planner event is a great opportunity to network with
association and nonprofit management executives. The VCB will
invite clients to the networking tradeshow followed by a client
theater event. Participant will receive all contact information
from all sales appointments.

Trade shows, client events, sales missions and sales calls are
subject to change. Dates are to be determined.

Booth With VCB, Client Event
and Planner Contact
Information

400

02/01/2024

03/31/2024

09/15/2023

500

Domestic Sales Shows

Florida Encounter: Miami, FL—
February 2024

Meeting Planner

Meeting Planner Tradeshow

Florida Encounter is Visit Florida's premier trade show for
hosted conference planners to meet with Florida's meetings
and events destinations and hotels. This trade show includes
networking opportunities, one-on-one appointments, and
boasts a 50:50 supplier to meeting professional ratio. Similar to
the past couple of years, Florida Encounter is being held during
the same timeframe as Florida Huddle (international travel
trade).

Trade shows, client events, sales missions and sales calls are
subject to change. Dates are to be determined.

Your own Booth,
Appointment Book &
Conference Attendance,
Planner Contact Information.
VCB will provide carpet &
limited décor to create a
destination presence.

200

02/04/2024

02/06/2024

08/17/2023

2500
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Domestic Sales Shows

Rendezvous South:
Spartanburg, SC— February
2024

Meeting Planner

Meeting Planner Tradeshow

Rendezvous South's unique format allows planners who actively
plan events throughout the South to meet with multiple
stakeholders from each destination simultaneously during 15-
minute, qualified appointments in living room—style booths.
Each "Destination Team" includes representatives from area
CVBs, hoteliers and meeting venues giving planners the
opportunity to quickly identify the destinations and venues that
are best suited to hosting their events. At Rendezvous South,
attendees can extend their conversations beyond the meeting
room at various networking events, including not one — but two
— opening receptions, other lively events and an exciting finale
luncheon.

Trade shows, client events, sales missions and sales calls are
subject to change.

Shared Booth, Appointment
Book and Conference
Attendance With VCB,

Planner Contact Information

60

02/26/2024

02/28/2024

09/15/2023

500

Domestic Sales Shows

Travel & Adventure Show
Atlanta: Atlanta, GA — March
2024

Leisure Consumer|Travel
Advisor

Consumer Tradeshow

Travel & Adventure Shows are time-tested and highly regarded
destination promotion opportunities. You'll meet tens of
thousands of consumers at each event who are attending to
find their next vacation and meet you. With pre-qualified and
highly informed travel advisors also in attendance, you can
count on quality face-to-face conversations that produce lead
generation and bookings, all under one roof.

Trade shows, client events, sales missions and sales calls are
subject to change.

Booth With VCB

10000

03/09/2024

03/10/2024

09/15/2023

200

Domestic Sales Shows

Destinations Celebration:
Minneapolis, MN, and Kansas
City, MO — April 2024

Meeting Planner

Meeting Planner Client Event

The VCB will participate in a hosted meeting planner—themed
event in the Minneapolis/St. Paul and Kansas City markets,
targeting planners in the corporate, association and incentive
markets. Participants will receive all contact information of the
planners at the conclusion of the event.

Trade shows, client events, sales missions and sales calls are
subject to change. Dates are to be determined.

Meeting Planner Contact
Information

75

04/01/2024

04/30/2024

09/15/2023

500

Domestic Sales Shows

Northeast Coast Florida Travel
Agency Sales Mission & Client
Event: From Melbourne to
West Palm Beach, FL — April
2024

Travel Advisor

Travel Advisor Sales Calls & Client Event

This is your chance to get your property “top-of-mind” with our
state’s most influential travel advisors. The VCB will organize
and lead several days of organized sales calls to travel agencies,
tour planners and AAA offices to highlight Fort Myers — Islands,
Beaches and Neighborhoods for the important summer and fall
travel seasons.

Trade shows, client events, sales missions and sales calls are
subject to change.

Travel Advisor Education
Opportunity and Contact
Information

30

04/23/2024

04/26/2024

09/15/2023

Domestic Sales Shows

XSITE Tallahassee:
Tallahassee, FL — May 2024

Meeting Planner

Meeting Planner Tradeshow

XSITE is an innovative hosted-buyer appointment-style reverse
trade show designed to bring meeting and event planners
together with industry suppliers. Attendees receive up to 15 8-
minute appointments with planners looking to do business in
Florida along with multiple networking opportunities. Planners
are from all market segments, AMCs, independents and third
parties. Every supplier receives a valuable full profile on every
planner who attends this show.

Trade shows, client events, sales missions and sales calls are
subject to change.

Shared Appointments With
VCB, Planner Contact
Information

75

05/07/2024

05/09/2024

09/15/2023

250

Domestic Sales Shows

West Coast Florida Travel
Agency Sales Mission: From
Punta Gorda to Spring Hill, FL

—May 2024

Travel Advisor

Travel Advisor Sales Calls

This is your chance to get your property “top-of-mind” with our
state’s most influential travel advisors. The VCB will organize
and lead several days of organized sales calls to travel agencies,
tour planners and AAA offices to highlight Fort Myers — Islands,
Beaches and Neighborhoods for the important summer and fall
travel seasons.

Trade shows, client events, sales missions and sales calls are
subject to change.

Travel Advisor Education
Opportunity and Contact
Information

30

05/21/2024

05/23/2024

09/15/2023

Domestic Sales Shows

Red Sox Fenway Client Event:
Boston, MA —July 2024

Meeting Planner

Meeting Planner Client Event

The Red Sox meeting planner event is a great opportunity to
network with greater Boston—area meeting professionals in a
unique, destination-themed setting. Targeted clients will be
with planners in the corporate, association and incentive
markets. Participant will receive all planner contact information
and qualification sheets. Date dependent upon Red Sox home
game schedule.

Trade shows, client events, sales missions and sales calls are
subject to change. Dates are to be determined.

Client Event With VCB,
Planner Contact Information

20

07/01/2024

07/31/2024

09/15/2023

500

Domestic Sales Shows

Chicago Travel Agency Sales
Calls: Chicago, IL —July 2024

Travel Advisor

Travel Agency Sales Calls

This is your chance to get your property “top-of-mind” with
greater Chicago's most influential travel advisors. The VCB will
organize and lead several days of organized sales calls to travel
agencies and AAA offices to highlight Fort Myers — Islands,
Beaches and Neighborhoods for the important fall and winter
travel seasons.

Trade shows, client events, sales missions and sales calls are
subject to change.

Shared Appointments With
VCB, Travel Agency Contact
Information

25

07/29/2024

08/01/2024

09/15/2023
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Domestic Sales Shows

Connect Association:
Milwaukee, WI — August 2024

Meeting Planner

Meeting Planner Tradeshow

Connect is a hosted-buyer event that brings together the most
active planners, suppliers and experts in Association meetings
and events for preset appointments, keynote general sessions,
planner/supplier roundtables and quality networking. The event
offers a reverse trade show format that matches planners and
suppliers for individual appointments based on their requests,
as well as additional factors.

Trade shows, client events, sales missions and sales calls are
subject to change. Dates are to be determined.

Shared Appointments With
VCB, Planner Contact
Information

450

08/01/2024

08/31/2024

09/15/2023

1000

Domestic Sales Shows

Connect Corporate:
Milwaukee, WI — August 2024

Meeting Planner

Meeting Planner Tradeshow

Connect is a hosted-buyer event that brings together the most
active planners, suppliers and experts in Corporate meetings
and events for preset appointments, keynote general sessions,
planner/supplier roundtables and quality networking. The event
offers a reverse trade show format that matches planners and
suppliers for individual appointments based on their requests,
as well as additional factors.

Trade shows, client events, sales missions and sales calls are
subject to change. Dates are to be determined.

Shared Appointments With
VCB, Planner Contact
Information

450

08/01/2024

08/31/2024

09/15/2023

Domestic Sales
Shows




Material

. . . . A Estimated Estimated Start Estimated End . Material Max
Program Group Program Name Content Focus Opportunity Detailed Program Overview Partners Receive Recommendations . Space Deadline . Rate ..
Impressions Date Date Deadline Participants
and Notes
Pe?rtners haye the opportunity to ta'rget specific Lee County destinations Expedia is an OTA (online travel agency) for finding dicsount rates for airline . Offer Strongly
International Leisure Digital | Canada Expedia International with Expedia through banner ad units as well as retarget consumers who tickets and hotel stays. The ads will run on search result pages for consumers Photo, Headline, Recommended
R o X have shown interest. : o " e X Offer/Message and Link to . 50000 11/01/2023 01/31/2024 09/15/2023 09/15/2023 550 5
Display Digital: Winter 2023/24 looking for bookings in Lee County and competitive destinations. Will refer to Partner's OTA Listin (Offer must be valid
s . . the partner listing within Expedia. J through end date)
This is a conversion tactic.
Programmatic targeting provides reach at an efficient cost as well as targeting
specific consumers who show the behaviors of travel intent for beach and
Partners have the opportunity to increase overall reach and target Florida vacations. Programmatic utilizes RTB (real-time bidding) across
Canada Travel Intenders consumers who have exhibited online behaviors indicating they are exchanges to reach the audience through data aggregation on a DMP (data Photo, Headline Offer Strongly
International Leisure Digital lanning a beach/Florida vacation. Types of targeting include behavioral, . i i ’ i Recommended
! B2 | |nternational Digital: Winter planning /Florid ypes of targeting \ management platform). In essence, this means that the programmatic partner | e, /\escage and Direct A 75000 11/01/2023 01/31/2024 09/15/2023 09/15/2023 500 6
Display contextual, demographic, geographic, and site and search retargeting. will be able to reach the target audience across all devices including desktop, N (Offer must be valid
2023/24 o > N ) Website Link
tablet and mobile in a real-time environment. For example, if a consumer through end date)
This is an intent tactic. searches for "hotels on Sanibel Island" in a search engine, the network will bid
in real time for the next available ad unit in order to show the consumer a co-
op partner's message at the most relevant time.
. Pa)rtners haf’e the opportunity to target specific Lee County destinations Expedia is an OTA (online travel agency) for finding dicsount rates for airline . Offer Strongly
International Leisure Digital Germany Expedia with Expedia through banner ad units as well as retarget consumers who tickets and hotel stays. The ads will run on search result pages for consumers Photo, Headline, Recommended
" International Digital: Winter have shown interest. : o o Lo X Offer/Message and Link to ) 50000 11/01/2023 01/31/2024 09/15/2023 09/15/2023 550 5
Display looking for bookings in Lee County and competitive destinations. Will refer to \ o (Offer must be valid
2023/24 L . . Partner's OTA Listing
. . . the partner listing within Expedia. through end date)
This is a conversion tactic.
Programmatic targeting provides reach at an efficient cost as well as targeting
specific consumers who show the behaviors of travel intent for beach and
Partners have the opportunity to increase overall reach and target Florida vacations. Programmatic utilizes RTB (real-time bidding) across
Germany Travel Intenders consumers who have exhibited online behaviors indicating they are exchanges to reach the audience through data aggregation on a DMP (data Photo, Headline Offer Strongly
International Leisure Digital lanni beach/Florid tion. T f t. ting include behavioral i i ! ! Recommended
i ! isu igi International Digital: Winter planning a beach/Flori .a vacation lypes o ) argeting include be aylora , mfmagement platform). In essencet this means that thg pngrammatlc partner Offer/Message and Direct ) 75000 11/01/2023 01/31/2024 09/15/2023 09/15/2023 500 6
Display contextual, demographic, geographic, and site and search retargeting. will be able to reach the target audience across all devices including desktop, O (Offer must be valid
2023/24 o - X ) Website Link
tablet and mobile in a real-time environment. For example, if a consumer through end date)
This is an intent tactic. searches for "hotels on Sanibel Island" in a search engine, the network will bid
in real time for the next available ad unit in order to show the consumer a co-
op partner's message at the most relevant time.
Pértners haye the opportunity to target specific Lee County destinations Expedia is an OTA (online travel agency) for finding dicsount rates for airline . Offer Strongly
International Leisure Digital | U.K. Expedia International with Expedia through banner ad units as well as retarget consumers who tickets and hotel stays. The ads will run on search result pages for consumers Photo, Headline, Recommended
. . . have shown interest. R . . . e ! Offer/Message and Link to . 50000 01/17/2024 04/30/2024 11/01/2023 11/01/2023 550 5
Display Digital: Spring/Summer 2024 looking for bookings in Lee County and competitive destinations. Will refer to Partner's OTA Listin (Offer must be valid
- . . the partner listing within Expedia. J through end date)
This is a conversion tactic.
Programmatic targeting provides reach at an efficient cost as well as targeting
specific consumers who show the behaviors of travel intent for beach and
Partners have the opportunity to increase overall reach and target Florida vacations. Programmatic utilizes RTB (real-time bidding) across
U.K. Travel Intenders consumers who have exhibited online behaviors indicating they are exchanges to reach the audience through data aggregation on a DMP (data Photo, Headline Offer Strongly
International Leisure Digital " lanning a beach/Florida vacation. Types of targeting include behavioral, . i i ! i Recommended
! 8 International Digital: planning /Florid ypes of targeting . management platform). In essence, this means that the programmatic partner | o /njoccaoe and Direct ) 75000 01/17/2024 04/30/2024 11/01/2023 11/01/2023 500 6
Display i contextual, demographic, geographic, and site and search retargeting. will be able to reach the target audience across all devices including desktop, ) ) (Offer must be valid
Spring/Summer 2024 o > N X Website Link
tablet and mobile in a real-time environment. For example, if a consumer through end date)
This is an intent tactic. searches for "hotels on Sanibel Island" in a search engine, the network will bid
in real time for the next available ad unit in order to show the consumer a co-
op partner's message at the most relevant time.
. Pa?rtners ha_ve the opportunity to ta_rget specific Lee County destinations Expedia is an OTA (online travel agency) for finding dicsount rates for airline . Offer Strongly
International Leisure Digital Germany Expedia with Expedia through banner ad units as well as retarget consumers who tickets and hotel stays. The ads will run on search result pages for consumers Photo, Headline, Recommended
R International Digital: have shown interest. A T o Lo X Offer/Message and Link to . 35000 03/01/2024 05/31/2024 01/01/2024 01/01/2024 500 5
Display . looking for bookings in Lee County and competitive destinations. Will refer to \ - (Offer must be valid
Spring/Summer 2024 L. L ) Partner's OTA Listing
. . . the partner listing within Expedia. through end date)
This is a conversion tactic.
Programmatic targeting provides reach at an efficient cost as well as targeting
specific consumers who show the behaviors of travel intent for beach and
Partners have the opportunity to increase overall reach and target Florida vacations. Programmatic utilizes RTB (real-time bidding) across
Germany Travel Intenders consumers who have exhibited online behaviors indicating they are exchanges to reach the audience through data aggregation on a DMP (data Photo. Headline Offer Strongly
Int tional Lei Digital lanni beach/Florid tion. T f targeting include behavioral i i ! ! R ded
nternational Leisure Digita International Digital: planning a beach/Florida vacation. Types of targeting include behavioral, | management platform). In essence, this means that the programmatic partner | e e cooe and Direct ecommendea 75000 03/01/2024 05/31/2024 01/05/2024 01/05/2024 500 6
Display K contextual, demographic, geographic, and site and search retargeting. will be able to reach the target audience across all devices including desktop, o (Offer must be valid
Spring/Summer 2024 o > , . Website Link
tablet and mobile in a real-time environment. For example, if a consumer through end date)
This is an intent tactic. searches for "hotels on Sanibel Island" in a search engine, the network will bid
in real time for the next available ad unit in order to show the consumer a co-
op partner's message at the most relevant time.
Pafrtners ha‘ve the opportunity to target specific Lee County destinations Expedia is an OTA (online travel agency) for finding dicsount rates for airline . Offer Strongly
International Leisure Digital | Canada Expedia International with Expedia through banner ad units as well as retarget consumers who tickets and hotel stays. The ads will run on search result pages for consumers Photo, Headline, Recommended
. . have shown interest. R . o - e ! Offer/Message and Link to . 50000 08/01/2024 09/30/2024 06/01/2024 06/01/2024 550 5
Display Digital: Fall 2024 looking for bookings in Lee County and competitive destinations. Will refer to Partner's OTA Listin (Offer must be valid
. . . the partner listing within Expedia. g through end date)
This is a conversion tactic.
Programmatic targeting provides reach at an efficient cost as well as targeting
specific consumers who show the behaviors of travel intent for beach and
Partners have the opportunity to increase overall reach and target Florida vacations. Programmatic utilizes RTB (real-time bidding) across
consumers who have exhibited online behaviors indicating they are exchanges to reach the audience through data aggregation on a DMP (data Photo, Headline Offer Strongly
International Leisure Digital Canada Travel Intenders lanning a beach/Florida vacation. Types of targeting include behavioral i i ! ! Recommended
' g : el pl ing /Flori la vacati .yp ' geting inclu vioral, ménagement platform). In essenceC this means that thg pngramrnatm partner Offer/Message and Direct ) 75000 08/01/2024 09/30/2024 06/01/2024 06/01/2024 500 6
Display International Digital: Fall 2024 contextual, demographic, geographic, and site and search retargeting.  |will be able to reach the target audience across all devices including desktop, Website Link (Offer must be valid
tablet and mobile in a real-time environment. For example, if a consumer through end date)
This is an intent tactic. searches for "hotels on Sanibel Island" in a search engine, the network will bid
in real time for the next available ad unit in order to show the consumer a co-
op partner's message at the most relevant time.
Pértners ha've the opportunity to target specific Lee County destinations Expedia is an OTA (online travel agency) for finding dicsount rates for airline . Offer Strongly
International Leisure Digital | U.K. Expedia International with Expedia through banner ad units as well as retarget consumers who tickets and hotel stays. The ads will run on search result pages for consumers Photo, Headline, Recommended
o have shown interest. X Offer/Message and Link to 50000 08/01/2024 09/30/2024 06/01/2024 06/01/2024 550 5

Display

Digital: Fall 2024

This is a conversion tactic.

looking for bookings in Lee County and competitive destinations. Will refer to
the partner listing within Expedia.

Partner's OTA Listing

(Offer must be valid
through end date)




International Leisure Digital
Display

U.K. Travel Intenders
International Digital: Fall 2024

Partners have the opportunity to increase overall reach and target
consumers who have exhibited online behaviors indicating they are
planning a beach/Florida vacation. Types of targeting include behavioral,
contextual, demographic, geographic, and site and search retargeting.

This is an intent tactic.

Programmatic targeting provides reach at an efficient cost as well as targeting
specific consumers who show the behaviors of travel intent for beach and
Florida vacations. Programmatic utilizes RTB (real-time bidding) across
exchanges to reach the audience through data aggregation on a DMP (data
management platform). In essence, this means that the programmatic partner
will be able to reach the target audience across all devices including desktop,
tablet and mobile in a real-time environment. For example, if a consumer
searches for "hotels on Sanibel Island" in a search engine, the network will bid
in real time for the next available ad unit in order to show the consumer a co-
op partner's message at the most relevant time.

Photo, Headline,
Offer/Message and Direct
Website Link

Offer Strongly
Recommended
(Offer must be valid
through end date)

75000

08/01/2024

09/30/2024

06/01/2024

06/01/2024

500




. . . . Material Recommendations Estimated Estimated Start | Estimated End . Material Max
Program Group Program Name Content Focus Opportunity Detailed Program Overview Partners Receive . Space Deadline . Rate ..
and Notes Impressions Date Date Deadline Participants
Florida Huddle is Florida’s foremost travel trade event,
welcoming international travel buyers and receptives to meet Individual booth,
directly with Florida suppliers. Featuring pre-requested, pre- appointment book, 1
scheduled appointment sessions and networking opportunities, | appointment-taking badge, 1
International Sales Florida Huddle: Miami, FL — . this event offers three days of Florida-focused wholesale non-appointment taking
Shows February 2024 Travel Trade Travel Trade Appointment Show productivity. Florida Huddle and Florida Encounter (meetings badge, carpet and plants for a 200 02/04/2024 02/06/2024 08/17/2023 2500 4
industry) will be held concurrently. destination themed look on
the show floor.
Trade shows, client events, sales missions and sales calls are
subject to change.
IPW is the travel industry's premier international marketplace
and is the largest generator o.f travel to the U.S. In three days of LVCB provides full booth
pre-scheduled business appointments, more than 1,300 U.S. L .
o X furnishings, plants and design
travel organizations from every region of the U.S.A. conduct
. . . . elements to each booth
International Sales IPW: Los Angeles, CA - Ma business negotiations that result in future travel to the United decorated in the destination
. geles, v Travel Trade Travel Trade Appointment Show States. 6000 05/03/2024 05/07/2024 09/15/2023 1500 2
Shows 2024 theme.
. - NOTE: Partners must
Trade shows, client events, sales missions and sales calls are
biect to ch urchase own booth through
subject to change. USTA.
NOTE: Partners must purchase own booth through USTA.
The global sales team is organizing a sales mission in
partnership with three hotel partners to promote the area as a Opportunity will include
leisure destination to Scandinavia, U.K. and Ireland. During travel agent events, in-house
seven days, covering multiple cities and events, the team will trainings for sales staff of key
Int tional Sal Sales Mission: Scandinavia/U. i inati i tners, ti ith
n erne;r:znwas ales ales Mission: Scandinavia/! Travel Trade Travel Trade | Media Mission have the opportunity to showcase the destination and its hotel partners, meetings wi 20 08/01/2024 09/30/2024 09/15/2023 500 3

K./Ireland — Fall 2024

products to key tour operators and agents, along with various
trade media.

Trade shows, client events, sales missions and sales calls are
subject to change. Dates are to be determined.

product and marketing
managers, and networking
opportunities with trade
professionals.




Material

Estimated Estimated Start Estimated End Material Max
Program Group Program Name Content Focus Opportunity Detailed Program Overview Partners Receive Recommendations ] Space Deadline N Rate -
Impressions Date Date Deadline Participants
and Notes
Pa?rtners haye the opportunity to target specific Lee County destinations Expedia is an OTA (online travel agency) for finding discount rates for airline . Offer Strongly
Expedia Domestic Digital: with Expedia through banner ad units as well as retarget consumers who tickets and hotel stays. The ads will run on search result pages for consumers Photo, Headline, Recommended
Leisure Digital Display P ) eital: have shown interest. R Stays. o page ) Offer/Message and Link to ) 100000 11/01/2023 12/31/2023 09/15/2023 09/15/2023 500 5
Winter 2023/2024 looking for bookings in Lee County and competitive destinations. Will refer to Partner's OTA Listin (Offer must be valid
L . . partner listing within Expedia. J through end date.)
This is a conversion tactic.
Cross-device site retargeting provides an opportunity to reach consumers who
have visited your site and are interested in your brand. For example, if a
Partner Site Retargeting Partners have the opportunity to utilize their own website data and consumer goes to http://partner.com, "Partner" would have the opportunity Direct-Response
Digital (Annual): Oct. 2023— retarget visitors to their site across all devices and through display to retarget them with a VCB/co-op banner to entice them to come back to the Photo, Headline, Messaging Highly
Leisure Digital Display Sept. 2024 (MUST have the banners. site and convert. Direct-response messaging is extremely encouraged in this Offer/Message and Direct Encouraged (MUST 250000 11/01/2023 09/30/2024 09/15/2023 09/15/2023 750 20
ability to place a flood tag on type of opportunity. Co-op partners will only be able to retarget from their Website Link have ability to place
your site) This is a conversion tactic. own site and use their first-party data. Their data will not be shared with other flood tag on your site.)
co-op partners. Partners MUST have the ability to place a floodlight tag on
their website.
Partners have the qpporFunlty to be mcludedl in Lee CountY s The Knot Worldwide family of brands inspire, inform and celebrate life’s .
The Knot Digital: Winter overarching campaign with The Knot by running targeted display biggest milestones. The Knot enables every couple to plan and celebrate their Photo, Logo, Headline, Copy Should Focus on
Leisure Digital Display gital: Weddings banners across TheKnot.com. geest myestones. uery coup’e o p Sorete Offer/Message and Direct | ~°PY . 50000 11/01/2023 12/31/2023 09/15/2023 09/15/2023 350 3
2023/24 wedding their way, with 9 out of 10 brides using the The Knot during their Website Link Weddings
dding journey.
This is an intent tactic. wedding Journey
Programmatic targeting provides reach at an efficient cost as well as targeting
specific consumers who show the behaviors of travel intent for beach and
Partners have the opportunity to increase overall reach and target Florida vacations. Programmatic utilizes RTB (real-time bidding) across
consumers who have exhibited online behaviors indicating they are exchanges to reach our audience through data aggregation on a DMP (data . Offer Strongly
Travel Intenders lanning a beach/Florida vacation. Types of targeting include behavioral t platform). | thi: that th ti d Photo, Headline, Recommended
Leisure Digital Display | Programmatic Digital: Winter planning ! - ypes of targeting vioral, |management platiorm). In essence, this means that the programmatic Vencor | qeeo /v assage and Direct ) 150000 11/01/2023 12/31/2023 09/15/2023 09/15/2023 500 6
contextual, demographic, geographic, and site and search retargeting. will be able to reach our target audience across all devices including desktop, : . (Offer must be valid
2023/24 o > ) N Website Link
tablet and mobile in a real-time environment. For example, if a consumer through end date.)
This is an intent tactic. searches for "hotels on Sanibel island" on Google, the network will bid in real
time for the next available ad unit in order to show the consumer a co-op
partner's m ge at the most relevant time.
Partners have the opportunity to increase overall reach and target Programmatic targeting provides reach at an efficient cost, as well as targeting
consumers who have shown online behaviors indicating they are our specific consumers who show the behaviors of intent for destination beach
planning a beach/Florida wedding through banner ad units. Types of and Florida weddings. Programmatic utilizes RTB (real-time bidding) across
targeting include behavioral, contextual, demographic, geographic, site  |exchanges to reach our audience through data aggregation on a DMP (data Photo, Logo, Headline
. . . Weddings Programmatic . retargeting and search retargeting. This also includes site retargeting management platform). In essence, this means that the programmatic vendor ’ ! 7 Copy Should Focus on
Leisure Digital Displa s - Weddings ! Offer/Message and Direct } 150000 11/01/2023 12/31/2023 09/15/2023 09/15/2023 375 6
8 play Digital: Winter 2023/24 & from the VCB site. By utilizing the VCB's website, partners have the will be able to reach our target audience across all devices including desktop, / Websigte Link Weddings 101/ /31/ /15/ /15/
opportunity to target consumers who have shown direct interest in the |tablet and mobile in a real-time environment. For example, if a consumer
destination by visiting the VCB's website. searches for "beach wedding venues on Fort Myers Beach" in a search engine,
the network will bid in real time for the next available ad unit in order to show
This is an intent tactic. the consumer a co-op partner's message at the most relevant time.
Programmatic targeting provides reach at an efficient cost as well as targeting
Partners have the opportunity to reach baseball fans and the spring specific Fonsumers who show the t?ehayfors of travel |n.tent fgr S'prlng Training
L R . and Florida vacations. Programmatic utilizes RTB (real-time bidding) across
training audience. Ads will be targeted toward Boston Red Sox and . .
. X . A exchanges to reach our audience through data aggregation on a DMP (data .
Spring Training Digital: Spring Minneapolis Twins MLB fans based on contextual, behavioral and past- management platform). In essence, this means that the programmatic vendor Photo, Logo, Headline,
Leisure Digital Display Spring Training Focus purchase data related to baseball. This tactic will run in the Boston and N ’ . o . Offer/Message and Direct 100000 12/01/2023 02/28/2024 10/01/2023 10/01/2023 475 3
2024 . . will be able to reach our target audience across all devices including desktop, o
Minneapolis markets only. o ° N N Website Link
tablet and mobile in a real-time environment. For example, if a consumer
This is an intent tactic searches for "hotels on Sanibel island" on Google, the network will bid in real
' time for the next available ad unit in order to show the consumer a co-op
partner's message at the most relevant time.
Pa?rtners haye the opportunity to target specific Lee County destinations Expedia is an OTA (online travel agency) for finding discount rates for airline ) Offer Strongly
Expedia Domestic Digital: with Expedia through banner ad units as well as retarget consumers who tickets and hotel stays. The ads will run on search result pages for consumers Photo, Headline, Recommended
Leisure Digital Display p X eital: have shown interest. R X y' X - p g4 X Offer/Message and Link to . 100000 01/17/2024 03/31/2024 11/01/2023 11/01/2023 500 5
Spring 2024 looking for bookings in Lee County and competitive destinations. Will refer to Partner's OTA Listin (Offer must be valid
. . . partner listing within Expedia. g through end date.)
This is a conversion tactic.
Partners _have the o_ppor?umty to be |nc|uded. in Lee County_ s The Knot Worldwide family of brands inspire, inform and celebrate life’s .
overarching campaign with The Knot by running targeted display biggest milestones. The Knot enables every couple to plan and celebrate their Photo, Logo, Headline, Copy Should Focus on
Leisure Digital Display | The Knot Digital: Spring 2024 Weddings banners across TheKnot.com. Eges R - Every coup P . . Offer/Message and Direct Py . 50000 01/17/2024 03/31/2024 11/01/2023 11/01/2023 350 3
wedding their way, with 9 out of 10 brides using the The Knot during their Website Link Weddings
wedding journey.
This is an intent tactic. &l v
Programmatic targeting provides reach at an efficient cost as well as targeting
specific consumers who show the behaviors of travel intent for beach and
Partners have the opportunity to increase overall reach and target Florida vacations. Programmatic utilizes RTB (real-time bidding) across
Travel Intenders consumers who have exhibited online behaviors indicating they are exchanges to reach our audience through data aggregation on a DMP (data Photo, Headline Offer Strongly
lanning a beach/Florida vacation. Types of targeting include behavioral, . i i ! l Recommended
Leisure Digital Display | Programmatic Digital: Spring planning /Florid 'ypes of targeting ) management platform). In essence, this means that the programmatic vendor | - (e, jnse o0 0 ang Direct ) 150000 01/17/2024 03/31/2024 11/01/2023 11/01/2023 500 6
contextual, demographic, geographic, and site and search retargeting. will be able to reach our target audience across all devices including desktop, N (Offer must be valid
2024 Lo 4 . R Website Link
tablet and mobile in a real-time environment. For example, if a consumer through end date.)
This is an intent tactic. searches for "hotels on Sanibel island" on Google, the network will bid in real
time for the next available ad unit in order to show the consumer a co-op
partner's message at the most relevant time.
Partners have the opportunity to target consumers across Tripadvisor.
com with display banners. Campaigns will utilize contextual targeting for
o . N . . . . . . . Offer Strongly
Tripadvisor Domestic Digital: placement within Lee County content, competitive conquesting to reach |Tripadvisor provides recommendations for hotels, resorts, inns, vacations, Photo, Headline, Recommended
Leisure Digital Display Spring 2024 : consumers searching for comparable destinations and unique reach to  |travel packages, vacation packages, travel guides, restaurants, activities and Offer/Message and Direct (Offer must be valid 35000 01/17/2024 03/31/2024 11/01/2023 11/01/2023 425 6
i i i . more. This is a high-performing tactic aligning with consumer intent. Website Link
vacation rental searchers (if applicable to partner) gh-p g gning through end date.)
This is an intent tactic.
Partners have the opportunity to increase overall reach and target Programmatic targeting provides reach at an efficient cost, as well as targeting
consumers who have shown online behaviors indicating they are our specific consumers who show the behaviors of intent for destination beach
planning a beach/Florida wedding through banner ad units. Types of and Florida weddings. Programmatic utilizes RTB (real-time bidding) across
targeting include behavioral, contextual, demographic, geographic, site  |exchanges to reach our audience through data aggregation on a DMP (data Photo, Logo, Headline
Weddings Programmatic i ing. Thi i i i . i i ’ ! L Copy Should Focus on
Leisure Digital Display g g Weddings retargeting and search retargeting. This also includes site retargeting management platform). In essence, this means that the programmatic vendor Offer/Message and Direct py 150000 01/17/2024 03/31/2024 11/01/2023 11/01/2023 375 6

Digital: Spring 2024

from the VCB site. By utilizing the VCB's website, partners have the
opportunity to target consumers who have shown direct interest in the
destination by visiting the VCB's website.

This is an intent tactic.

will be able to reach our target audience across all devices including desktop,
tablet and mobile in a real-time environment. For example, if a consumer
searches for "beach wedding venues on Fort Myers Beach" in a search engine,
the network will bid in real time for the next available ad unit in order to show
the consumer a co-op partner's message at the most relevant time.

Website Link

Weddings




Material

Estimated Estimated Start Estimated End Material Max
Program Group Program Name Content Focus Opportunity Detailed Program Overview Partners Receive Recommendations a Space Deadline ) Rate s
Impressions Date Date Deadline Participants
and Notes
Partners have the c{ppor?unlty to be included I.n Lee. County's Tinybeans is a resource for all things parenting, including advice, product .
Tinybeans Digital (Premium overarching campaign with Tinybeans by running display banners across reviews and family travel guides. Tinybeans reaches parents, primarily Photo, Logo, Headline,
Leisure Digital Display . : Parents Focus tinybeans.com. . : 5 - . g A . Offer/Message and Direct 150000 01/17/2024 03/31/2024 11/01/2023 11/01/2023 500 3
Publisher): Spring 2024 Millennial moms (median age 35) with children 2-5 years old. The display units Website Link
L . . will be targeted to Tinybeans website visitors.
This is an intent tactic.
Partners have the opportunity to be included in Lee County's Conde_Nast_ 52 p_remlum r}atlonal publisher of Iargfe,_housghold-.name .
. . . . . . magazines including Condé Nast Traveler, Bon Appétit, Vanity Fair and Wired, .
Condé Nast Digital (Premium overarching campaign with Condé Nast by running targeted display among others, Condé Nast will use their first-party data from all its sites to Photo, Headline,
Leisure Digital Display . banners across Condé Nast's portfolio of sites. N i : . ) . Offer/Message and Direct 100000 04/01/2024 06/30/2024 02/01/2024 02/01/2024 500 2
Publisher): Summer 2024 identify users most likely to travel and those who show the greatest interest in Website Link
. . . Florida. Banners will run across the full network of Condé Nast sites and refer
This is an intent tactic. .
to the partner website.
PaTrtners ha_ve the opportunity to ta.rget specific Lee County destinations Expedia is an OTA (online travel agency) for finding discount rates for airline . Offer Strongly
Expedia Domestic Digital: with Expedia through banner ad units as well as retarget consumers who tickets and hotel stays. The ads will run on search result pages for consumers Photo, Headline, Recommended
Leisure Digital Display ’ have shown interest. A RS o e i Offer/Message and Link to X 100000 04/01/2024 06/30/2024 02/01/2024 02/01/2024 500 5
Summer 2024 looking for bookings in Lee County and competitive destinations. Will refer to Partner's OTA Listin (Offer must be valid
. . . partner listing within Expedia. 8 through end date.)
This is a conversion tactic.
Dotdash Meredith is a premium national publisher of large, household-name
Partners have the opportunity to be included in Lee County's magazines, including Midwest Living, Parents, Southern Living and Travel +
Dotdash Meredith Digital overarching campaign with Dotdash Meredith by running display Leisure, in which the brand runs print. Other big names sinclude People, Better Photo, Headline,
Leisure Digital Display  |(Premium Publisher): Summer banners across Dotdash Meredith's portfolio of sites. Homes & Gardens, Real Simple, Magnolia and Martha Stewart Living, among Offer/Message and Direct 100000 04/01/2024 06/30/2024 02/01/2024 02/01/2024 500 4
2024 many others. Meredith brands reach a largely female audience who are Website Link
This is an intent tactic. actively planning for their families. Banners will run across the full network of
Dotdash Meredith sites and refer to the partner website.
] - Partners have the o‘pporFunlty tobe InCIUdPTd in Lee Couhty S. The New York Times website provides comprehensive coverage of the news .
The New York Times Digital overarching campaign with The New York Times by running display from arts and entertainment to sports and science and from business and Photo, Headline,
Leisure Digital Display  |(Premium Publisher): Summer banners across NYTimes.com. - P . R . Offer/Message and Direct 85000 04/01/2024 06/30/2024 02/01/2024 02/01/2024 500 6
technology to dining and home design. Banners will run across NYTimes.com o
2024 ) Website Link
L . . and and refer to the partner website.
This is an intent tactic.
Partners _have the o_ppor?umty to be included in Lee_County y . The mission of ShermansTravel is to provide readers with expert advice on . .
ShermansTravel Digital: overarching campaign with ShermansTravel by running targeted display great destinations. Shermans' advice simplifies travel research, providing both Photo, Headline, Direct-Response
Leisure Digital Display ’ banners across ShermansTravel.com. RSN . - Offer/Message and Direct Messaging Highly 50000 04/01/2024 06/30/2024 02/01/2024 02/01/2024 350 5
Summer 2024 the tools and inspiration to make the perfect trip. Banners will refer to the o
. Website Link Encouraged
L . . partner website.
This is an intent tactic.
Programmatic targeting provides reach at an efficient cost as well as targeting
specific consumers who show the behaviors of travel intent for beach and
Partners have the opportunity to increase overall reach and target Florida vacations. Programmatic utilizes RTB (real-time bidding) across
Travel Intenders consumers who have exhibited online behaviors indicating they are exchanges to reach our audience through data aggregation on a DMP (data Photo, Headline Offer Strongly
Leisure Digital Display Programmatic Digital: planning a beach/FIorld.a vacation. Types of'targetlng include behalvloral, m?nagement platform). In essence( this means that thfe prggramfnatlc vendor Offer/Message and Direct Recommended ) 150000 04/01/2024 06/30/2024 02/01/2024 02/01/2024 500 6
contextual, demographic, geographic, and site and search retargeting. will be able to reach our target audience across all devices including desktop, N (Offer must be valid
Summer 2024 o c ; . Website Link
tablet and mobile in a real-time environment. For example, if a consumer through end date.)
This is an intent tactic. searches for "hotels on Sanibel island" on Google, the network will bid in real
time for the next available ad unit in order to show the consumer a co-op
partner's message at the most relevant time.
Partners have the opportunity to target consumers across Tripadvisor.
com with display banners. Campaigns will utilize contextual targeting for
. s X . . . . . . . Offer Strongly
Tripadvisor Domestic Digital: placement within Lee County content, competitive conquesting to reach |Tripadvisor provides recommendations for hotels, resorts, inns, vacations, Photo, Headline, Recommended
Leisure Digital Display Summer 2024 ! consumers searching for comparable destinations and unique reach to  |travel packages, vacation packages, travel guides, restaurants, activities and Offer/Message and Direct (Offer must be valid 35000 04/01/2024 06/30/2024 02/01/2024 02/01/2024 425 8
i i i more. This is a high-performing tactic aligning with consumer intent. Website Link
vacation rental searchers (if applicable to partner). isi igh-p ing ic aligning wi u i ite Li through end date.)
This is an intent tactic.
Partners have the opportunity to increase overall reach and target Programmatic targeting provides reach at an efficient cost as well as targeting
consumers who have shown online behaviors indicating they are specific consumers who show the behaviors of travel intent for beach and
planning a beach/Florida wedding through banner ad units featuring Florida vacations. Programmatic utilizes RTB (real-time bidding) across
partner-specific 360° video. The 360° video provides an immersive exchanges to reach our audience through data aggregation on a DMP (data
experience for engaged couples to "tour" the property. management platform). In essence, this means that the programmatic vendor Copy Should Focus on
Weddings Programmatic will be able to reach our target audience across all devices including desktop, Photo, Logo, Headline, Weddings (Previous
Leisure Digital Display Digital With 360° Video: Weddings Types of targeting include behavioral, contextual, demographic, tablet and mobile in a real-time environment. For example, if a consumer Offer/Message and Direct participation in 360°- 250000 04/01/2024 06/30/2024 02/01/2024 02/01/2024 850 2
Summer 2024 geographic, site retargeting and search retargeting. This also includes searches for "hotels on Sanibel island" on Google, the network will bid in real Website Link. video collection efforts
site retargeting from the VCB website. By utilizing the VCB's website, time for the next available ad unit in order to show the consumer a co-op required.)
partners have the opportunity to target consumers who have shown partner's message at the most relevant time.
direct interest in the destination.
Creative will feature 360° video gathered through Lee County's partnership
This is an intent tactic. with Threshold 360.
Partners have the opportunity t(_) |ncrease_ove_ra|l.rea.ch and target Programmatic targeting provides reach at an efficient cost, as well as targeting
consumers who have shown online behaviors indicating they are . . . o
X . R . our specific consumers who show the behaviors of intent for destination beach
planning a beach/Florida wedding through banner ad units. Types of R A L R -
Lo N i C and Florida weddings. Programmatic utilizes RTB (real-time bidding) across
targeting include behavioral, contextual, demographic, geographic, site R .
N X exchanges to reach our audience through data aggregation on a DMP (data .
Weddings Programmatic retargeting and search retargeting. Partners can purchase more than management platform). In essence, this means that the programmatic vendor Photo, Logo, Headline, Copy Should Focus on
Leisure Digital Display o g s Weddings one spot. Creative will be 100% SOV for partner and the VCB. This also . 8 P : " N P 'g . Offer/Message and Direct Py X 150000 04/01/2024 06/30/2024 02/01/2024 02/01/2024 375 6
Digital: Summer 2024 X . X . - , will be able to reach our target audience across all devices including desktop, o Weddings
includes site retargeting from the VCB site. By utilizing the VCB's S : ) A Website Link
) . tablet and mobile in a real-time environment. For example, if a consumer
website, partners have the opportunity to target consumers who have " . " .
h direct interest in the destination by visiting the VCB' bsit searches for "beach wedding venues on Fort Myers Beach" in a search engine,
shown direct Interest In the destination by visiting the s website. the network will bid in real time for the next available ad unit in order to show
This is an intent tactic the consumer a co-op partner's message at the most relevant time.
Partners have the opportunity to be included in Lee County's AFAR .|nsp|res, guides aqd enables trayelers to have deeper, ncher and more )
. R . X . meaningful travel experiences. AFAR is one of the fastest growing travel media .
Afar Digital (Premium overarching campaign with Afar by running display banners across afar. brands, running in both the print and digital spaces. They reach an affluent Photo, Logo, Headline,
Leisure Digital Displa R com. ’ ) Offer/Message and Direct 100000 04/01/2024 06/30/2024 02/01/2024 02/01/2024 500 3
& play Publisher): Summer 2024 audience with an average household income of income of $390,000 who take / Websigte Link 101/ /30/ 101/ /01/
This is an intent tactic 13 trips annually. Sixty-seven percent of the audience has children in the
) household.
Partners 'have the c!pporFunlt'y to be included I,n Le? County's Tinybeans is a resource for all things parenting, including advice, product .
Tinybeans Digital (Premium overarching campaign with Tinybeans by running display banners across reviews and family travel guides. Tinybeans reaches parents, primaril Photo, Logo, Headline,
Leisure Digital Display v 8 Parents Focus tinybeans.com. v suides. Tiny P P v Offer/Message and Direct 150000 04/01/2024 06/30/2024 02/01/2024 02/01/2024 500 3

Publisher): Summer 2024

This is an intent tactic.

Millennial moms (median age 35) with children 2-5 years old. The display units
will be targeted to Tinybeans website visitors.

Website Link




Material

Estimated Estimated Start Estimated End Material Max
Program Group Program Name Content Focus Opportunity Detailed Program Overview Partners Receive Recommendations a Space Deadline ) Rate s
Impressions Date Date Deadline Participants
and Notes
Pa?rtners haye the opportunity to target specific Lee County destinations Expedia is an OTA (online travel agency) for finding discount rates for airline . Offer Strongly
Expedia Domestic Digital: Fall with Expedia through banner ad units as well as retarget consumers who tickets and hotel stays. The ads will run on search result pages for consumers Photo, Headline, Recommended
Leisure Digital Display : have shown interest. . S o L X Offer/Message and Link to ) 100000 07/05/2024 09/30/2024 05/01/2024 05/01/2024 500 5
2024 looking for bookings in Lee County and competitive destinations. Will refer to . - (Offer must be valid
. o . Partner's OTA Listing
L . . partner listing within Expedia. through end date.)
This is a conversion tactic.
; . Partners _have the o_ppor?umty to be |nc|ud§d in Lee Cour\ty S_ The New York Times website provides comprehensive coverage of the news .
The New York Times Digital overarching campaign with The New York Times by running display from arts and entertainment to sports and science and from business and Photo, Headiine,
Leisure Digital Display (Premium Publisher): Fall banners across NYTimes.com. - P X . _ Offer/Message and Direct 85000 07/05/2024 09/30/2024 05/01/2024 05/01/2024 500 6
technology to dining and home design. Banners will run across NYTimes.com o
2024 ) Website Link
L R . and and refer to the partner website.
This is an intent tactic.
Partners 'have the qpporFunlty to be included in Lee‘County S . The mission of ShermansTravel is to provide readers with expert advice on . .
ShermansTravel Digital: Fall overarching campaign with ShermansTravel by running targeted display great destinations. Shermans' advice simplifies travel research, providing both Photo, Headline, Direct-Response
Leisure Digital Display . banners across ShermansTravel.com. BN X 7 Offer/Message and Direct Messaging Highly 50000 07/05/2024 09/30/2024 05/01/2024 05/01/2024 350 5
2024 the tools and inspiration to make the perfect trip. Banners will refer to the o
. Website Link Encouraged
. . . partner website.
This is an intent tactic.
Programmatic targeting provides reach at an efficient cost as well as targeting
specific consumers who show the behaviors of travel intent for beach and
Partners have the opportunity to increase overall reach and target Florida vacations. Programmatic utilizes RTB (real-time bidding) across
consumers who have exhibited online behaviors indicating they are exchanges to reach our audience through data aggregation on a DMP (data . Offer Strongly
Travel Intenders lanning a beach/Florida vacation. Types of targeting include behavioral t platform). | thi that th ti d Photo, Headline, Recommended
Leisure Digital Display | Programmatic Digital: Fall planning ) - [Ypes ot targeting VIoral, | management plattorm). in essence, this means that the programmatic VeNcor | - oter/\essage and Direct ) 150000 07/05/2024 09/30/2024 05/01/2024 05/01/2024 500 6
2024 contextual, demographic, geographic, and site and search retargeting. will be able to reach our target audience across all devices including desktop, Website Link (Offer must be valid
tablet and mobile in a real-time environment. For example, if a consumer through end date.)
This is an intent tactic. searches for "hotels on Sanibel island" on Google, the network will bid in real
time for the next available ad unit in order to show the consumer a co-op
partner's message at the most relevant time.
Partners have the opportunity to target consumers across Tripadvisor.
com with display banners. Campaigns will utilize contextual targeting for
. o X . . . . . . . Offer Strongly
Tripadvisor Domestic Digital: placement within Lee County content, competitive conquesting to reach |Tripadvisor provides recommendations for hotels, resorts, inns, vacations, Photo, Headline, Recommended
Leisure Digital Display Fall 2024 : consumers searching for comparable destinations and unique reach to  |travel packages, vacation packages, travel guides, restaurants, activities and Offer/Message and Direct (Offer must be valid 35000 07/05/2024 09/30/2024 05/01/2024 05/01/2024 425 6
i i i . more. This is a high-performing tactic aligning with consumer intent. Website Link
vacation rental searchers (if applicable to partner) gh-p: g gning through end date.)
This is an intent tactic.
Partners have the opportun|FY t.o reach VI'SItOI’S gctwelY in-market to Partners have an opportunity to run display banners and be part of custom -
- ) promote attractions and activities on their mobile devices through ) B ) . ; Photo, Headline, Offer Strongly
Visitors — In-Market Mobile eofencing technology. Partners are only able to bromote their creative on mobile devices that will be targeted to users who are currently in Offer/Message and Direct Recommended
Leisure Digital Display | Geofencing Digital: Summer 8 g eY. Ve pror Lee County. This campaign will only message visitors to encourage them to e a ) 100000 07/05/2024 09/30/2024 05/01/2024 05/01/2024 400 4
2024 restaurant or attraction. No accommodation promotion. spend in-market by utilizing geofencing technology to distinguish between Website Link (Offer must be valid
P . Y 68 8 8y 8 (300x250 web banner) through end date.)
L . . residents.
This is a conversion tactic.
Partners have the opportunity to increase overall reach and target Programmatic targeting provides reach at an efficient cost as well as targeting
consumers who have shown online behaviors indicating they are specific consumers who show the behaviors of travel intent for beach and
planning a beach/Florida wedding through banner ad units featuring Florida vacations. Programmatic utilizes RTB (real-time bidding) across
partner-specific 360° video. The 360° video provides an immersive exchanges to reach our audience through data aggregation on a DMP (data
experience for engaged couples to "tour" the property. management platform). In essence, this means that the programmatic vendor Copy Should Focus on
Weddings Programmatic will be able to reach our target audience across all devices including desktop, Photo, Logo, Headline, Weddings (Previous
Leisure Digital Display Digital With 360° Video: Fall Weddings Types of targeting include behavioral, contextual, demographic, tablet and mobile in a real-time environment. For example, if a consumer Offer/Message and Direct participation in 360°- 250000 07/05/2024 09/30/2024 05/01/2024 05/01/2024 850 2
2024 geographic, site retargeting and search retargeting. This also includes searches for "hotels on Sanibel island" on Google, the network will bid in real Website Link. video collection efforts
site retargeting from the VCB website. By utilizing the VCB's website, time for the next available ad unit in order to show the consumer a co-op required.)
partners have the opportunity to target consumers who have shown partner's message at the most relevant time.
direct interest in the destination.
Creative will feature 360° video gathered through Lee County's partnership
This is an intent tactic. with Threshold 360.
Partners have the opportunity t? |ncrease.overalllrealch and target Programmatic targeting provides reach at an efficient cost, as well as targeting
consumers who have shown online behaviors indicating they are e . . I
X X R . our specific consumers who show the behaviors of intent for destination beach
planning a beach/Florida wedding through banner ad units. Types of R R L R B
Lo X R C and Florida weddings. Programmatic utilizes RTB (real-time bidding) across
targeting include behavioral, contextual, demographic, geographic, site R .
N R exchanges to reach our audience through data aggregation on a DMP (data .
Weddings Programmatic retargeting and search retargeting. Partners can purchase more than management platform). In essence, this means that the programmatic vendor Photo, Logo, Headline, Copy Should Focus on
Leisure Digital Display o Weddings one spot. Creative will be 100% SOV for partner and the VCB. This also ) ) ! o " Offer/Message and Direct X 150000 07/05/2024 09/30/2024 05/01/2024 05/01/2024 375 6
Digital: Fall 2024 ) . . X o , will be able to reach our target audience across all devices including desktop, b . Weddings
includes site retargeting from the VCB site. By utilizing the VCB's L X X R Website Link
K . tablet and mobile in a real-time environment. For example, if a consumer
website, partners have the opportunity to target consumers who have " . " .
shown direct interest in the destination by visiting the VCB's website searches for "beach wedding venues on Fort Myers Beach" in a search engine,
v J : the network will bid in real time for the next available ad unit in order to show
L . . the consumer a co-op partner's message at the most relevant time.
This is an intent tactic.
Partners have the opportunity to increase overall reach and target Programmatic targeting provides reach at an efficient cost as well as targeting
consumers who have shown online behaviors indicating they are specific consumers who show the behaviors of travel intent for beach and
planning to attend the Island Hopper Songwriter Fest. Types of targeting |Florida vacations. Programmatic utilizes RTB (real-time bidding) across
i i i ic, si i i Must Submit a Deal f
Island Hopper Songwriter Fest |n(;|udet}?ehaV|dc>raI, cohnte:tual,t-demggrat;.)hlc, g”ect:)grigg;:,ssg\e/f exchanges tot rela:? ou; aludlence thrtc;]tfgh data alig;eiatlon ona DM§ (datad Photo, Headline, usThiL; Prralc:m::t or
Leisure Digital Display | Programmatic Digital: Fall |Island Hopper Songwriter Fest | "¢ 2 8€1I"8 and search retargeting. Lreative wifl be 00% or management platiormy. In €ssence, this means that the programmatic VeNdor | oo /njessage and Direct 50000 08/07/2024 09/24/2024 06/01/2024 06/01/2024 400 10

2024

partner and the VCB. This also includes site retargeting from the VCB
website. By utilizing the VCB's website, partners have the opportunity to
target consumers who have shown direct interest in the event.

This is a conversion tactic.

will be able to reach our target audience across all devices including desktop,
tablet and mobile in a real-time environment. For example, if a consumer
searches for "hotels on Sanibel island" on Google, the network will bid in real
time for the next available ad unit in order to show the consumer a co-op
partner's message at the most relevant time.

Website Link

(Offer must be valid
through end date.)




Material

. . . . . Estimated Estimated Start Estimated End . Material Max
Program Group Program Name Content Focus Opportunity Detailed Program Overview Partners Receive Recommendations Impressions Date Date Space Deadline Deadline Rate Participants
and Notes
Partners have the opportunity to be included as a Luxury Link is a unique online destination for inspiration and
Luxury Link (Email Publisher): featured property in a Luxury Link email dedicated to information about the world’s best destinations, luxury Photo, Headline/Offer,
Leisure Third-Party Email Y . Affluent audience Lee County. accommodations and curated travel experiences. Luxury Link reaches Description and Direct 250000 11/01/2023 11/30/2023 09/15/2023 09/15/2023 375 6
November 2023 o
an older (56% are adults 45+) and affluent (average household Website Link
This is an intent tactic. income of $275K+) audience.
Partners have the opportunity to be included as a eTarget Media has the ability to microtarget our desired audience
featured property in an email dedicated to Lee County. [through targeted email lists. Their email database is enriched with
eTarget Weddings (Email The email will be distributed by eTarget to all double multiple sources, allowing them to verify each record's authenticity Photo, Headline/Offer,
Leisure Third-Party Email g & Weddings opt-in users who are interested in wedding-related and append a vast amount of demographic and lifestyle data to each Description and Direct 524000 01/01/2024 01/31/2024 11/01/2023 11/01/2023 425 6
Publisher): January 2024 . K . R L
sites. record. Their email list database is one of the largest on the market Website Link
today, containing information on more than 150 million consumers
This is an intent tactic. and 15 million businesses.
Partners have the opportunity to be included as a eTarget Media has the ability to microtarget our desired audience
featured property in an email dedicated to Lee County. [through targeted email lists. Their email database is enriched with
eTarget Weddings (Email The email will be distributed by eTarget to all double multiple sources, allowing them to verify each record's authenticity Photo, Headline/Offer,
Leisure Third-Party Email g g Weddings opt-in users who are interested in wedding-related and append a vast amount of demographic and lifestyle data to each Description and Direct 524000 02/01/2024 02/28/2024 12/01/2023 12/01/2023 425 6
Publisher): February 2024 . . - R o
sites. record. Their email list database is one of the largest on the market Website Link
today, containing information on more than 150 million consumers
This is an intent tactic. and 15 million businesses.
Partners have the opportunity to be included as a Luxury Link is a unique online destination for inspiration and
Luxury Link (Email Publisher): featured property in a Luxury Link email dedicated to information about the world’s best destinations, luxury Photo, Headline/Offer,
Leisure Third-Party Email Y February 2024 . Affluent audience Lee County. accommodations and curated travel experiences. Luxury Link reaches Description and Direct 250000 02/01/2024 02/29/2024 12/01/2023 12/01/2023 375 6
¥ an older (56% are adults 45+) and affluent (average household Website Link
This is an intent tactic. income of $275K+) audience.
Partners have the opportunity to be included as a eTarget Media has the ability to microtarget our desired audience
featured property in an email dedicated to Lee County. [through targeted email lists. Their email database is enriched with
eTarget Weddings (Email The email will be distributed by eTarget to all double multiple sources, allowing them to verify each record's authenticity Photo, Headline/Offer,
Leisure Third-party Email g' g Weddings opt-in users who are interested in wedding-related and append a vast amount of demographic and lifestyle data to each Description and Direct 524000 03/01/2024 03/31/2024 01/05/2024 01/05/2024 425 6
Publisher): March 2024 i X - R S
sites. record. Their email list database is one of the largest on the market Website Link
today, containing information on more than 150 million consumers
This is an intent tactic. and 15 million businesses.
Partners have the opportunity to be included as a Sherm.ansTraveI dedicated (e.mfalls are distributed to thelr opt—n:\
X R . subscriber database. The mission of ShermansTravel is to provide .
ShermansTravel Email (Travel featured property in a ShermansTravel email dedicated readers with expert advice on great destinations. Shermans' advice Photo, Headline/Offer,
Leisure Third-Party Email A Family Travel to Lee County. L .- ; I Description and Direct 500000 03/01/2024 03/31/2024 01/05/2024 01/05/2024 400 6
Retail): March 2024 simplifies travel research, providing both the tools and inspiration to Website Link
L . . make the perfect trip. The email will focus on travel to Lee County
This is a conversion tactic. .
exclusively.
Partners have the opportunity to be included as a eTarget Media has the ability to microtarget our desired audience
featured property in an email dedicated to Lee County. [through targeted email lists. Their email database is enriched with
eTarget Leisure (Email The email will be distributed by eTarget to all double multiple sources, allowing them to verify each record's authenticity Photo, Headline/Offer,
Leisure Third-Party Email Pubﬁsher)- April 2024 opt-in users who are interested in beach and Florida and append a vast amount of demographic and lifestyle data to each Description and Direct 2000000 04/01/2024 04/30/2024 02/01/2024 02/01/2024 450 6
AP travel. record. Their email list database is one of the largest on the market Website Link
today, containing information on more than 150 million consumers
This is an intent tactic. and 15 million businesses.
Partners have the opportunity to be included as a eTarget Media has the ability to microtarget our desired audience
featured property in an email dedicated to Lee County. [through targeted email lists. Their email database is enriched with
eTarget Weddings (Email The email will be distributed by eTarget to all double multiple sources, allowing them to verify each record's authenticity Photo, Headline/Offer,
Leisure Third-Party Email Puilisher)' A E” 2024 Weddings opt-in users who are interested in wedding-related and append a vast amount of demographic and lifestyle data to each Description and Direct 524000 04/01/2024 04/30/2024 02/01/2024 02/01/2024 425 6
AP sites. record. Their email list database is one of the largest on the market Website Link
today, containing information on more than 150 million consumers
This is an intent tactic. and 15 million businesses.
Partners have the opportunity to be included as a Luxury Link is a unique online destination for inspiration and
Luxury Link (Email Publisher): featured property in a Luxury Link email dedicated to information about the world’s best destinations, luxury Photo, Headline/Offer,
Leisure Third-Party Email i May 2024 . Affluent audience Lee County. accommodations and curated travel experiences. Luxury Link reaches Description and Direct 250000 05/01/2024 05/31/2024 03/01/2024 03/01/2024 375 6
v an older (56% are adults 45+) and affluent (average household Website Link
This is an intent tactic. income of $275K+) audience.
Partners have the ?pportuany to t_)e included as a eTarget Media has the ability to microtarget our desired audience
featured property in an email dedicated to Lee County. . R X K . X
o . X through targeted email lists. Their email database is enriched with
The email will be distributed by eTarget to all in-state . . R , - .
eTarget Leisure (Email double opt-in users who are interested in local family multiple sources, allowing them to verify each record's authenticity Photo, Headline/Offer,
Leisure Third-Party Email A . . N . and append a vast amount of demographic and lifestyle data to each Description and Direct 2000000 06/01/2024 06/30/2024 04/01/2024 04/01/2024 450 6
Publisher): June 2024 road trips and summer vacations. This will be for in- . . ) A
record. Their email list database is one of the largest on the market Website Link
state target markets only. L . -
today, containing information on more than 150 million consumers
. . . and 15 million businesses.
This is an intent tactic.
Partners have the opportunity to be included as a Luxury Link is a unique online destination for inspiration and
Luxury Link (Email Publisher): featured property in a Luxury Link email dedicated to information about the world’s best destinations, luxury Photo, Headline/Offer,
Leisure Third-Party Email v . Affluent audience Lee County. accommodations and curated travel experiences. Luxury Link reaches Description and Direct 250000 08/01/2024 08/31/2024 06/01/2024 06/01/2024 375 6
August 2024 L
an older (56% are adults 45+) and affluent (average household Website Link
This is an intent tactic. income of $275K+) audience.
Consider focusing content |Partners have the opportunity to be included as a Sherm-ansTraveI dedicated e-m.alls are distributed to t.he" opt—n"l
X R . subscriber database. The mission of ShermansTravel is to provide .
ShermansTravel Email (Travel around the Island Hopper | featured property in a ShermansTravel email dedicated readers with expert advice on great destinations. Shermans' advice Photo, Headline/Offer, Align Copy With the
Leisure Third-Party Email Songwriter Festival by to Lee County. . Description and Direct 500000 08/01/2024 08/31/2024 06/01/2024 06/01/2024 400 6

Retail): August 2024

sharing a deal or offer
specific to the event.

This is a conversion tactic.

simplifies travel research, providing both the tools and inspiration to
make the perfect trip. The email will focus on travel to Lee County
exclusively.

Website Link

Content of the Email




Material

. . . . X Estimated Estimated Start | Estimated End . Material Max
Program Group Program Name Content Focus Opportunity Detailed Program Overview Partners Receive Recommendations Impressions Date Date Space Deadline Deadline Rate Participants
and Notes
One Facebook post will be created on the partner's behalf and shared on the
Gives partners dedicated space on the destination's  |VCB's consumer Facebook page. Once the post is created based on the
Facebook page, showcasing timely messagingto an [ messaging points provided, each partner will be sent the post and launch
engaged audience of over 800,000 followers. date for final approval. The post will be shared organically to an engaged _ . . . . . X
. : Facebook — Content Calendar audience of over 800,000 as well as promoted for a period of seven days to -3 k?y messaging points, link to w‘eb5|t‘e andlinkto | Imagery Will Be Selected
Social Media X . . . X N partner's Facebook page. The VCB will write copy based | by the VCB for Content 50000 10/01/2023 10/31/2023 09/15/2023 09/15/2023 250 2
Inclusion: October 2023 This placement will run on the VCB's pages, and the |further extend post reach to a highly targeted audience. VCB to match funds - . ) .
VCB will source imagery and finalize messagin 11 on messaging points submitted by partner to ensure Calendar Inclusion
gery ging. o alignment with brand standards.
This is a prospecting tactic. A partner can sign up for up to three content calendar placements total per
year.
Provides partners with the ability to showcase their
business on Facebook and Instagram through Provides partners with the ability to showcase their business on Facebook
Facebook and Instagram multiple images to tell a cohesive story. and Instagram to generate website referral leads. This placement utilizes a 3 High-Quality Images, 3 Ad Headlines, Post Copy and Strive to Showcase High-
Social Media Advertising — Carousel Unit: proprietary audience comprised of Facebook and Instagram users who have Link to Website Qulavlit or avr:ic Ima 'gr 100000 10/01/2023 10/31/2023 09/15/2023 09/15/2023 500 2
October 2023 This placement will run on the partners' pages. similar behaviors to Lee County's current database. Ads are displayed within ¥, Ore gery
the Facebook and Instagram newsfeed. VCB to match funds 1:1.
This is a conversion tactic.
Provides partners with the ability to showcase their
business on-Facebook ar.1d Instagram by‘ targeting a This placement will be reaching a highly engaged audience who has already
custom audience comprised of the VCB's current X | . . .
Facebook and Instagram lett. bscrib subscribed to the VCB's enewsletter and retargeting that audience with High-Quality Image, Ad Headline, Ad Post Copy and Link | Strive to Showcase High-
Social Media Advertising — Single-Image enewsletter subscribers. partner-specific messaging. Ads are displayed within the Facebook and B ¥ Image, o Wbt Py Qunlity Oreomie e Er 100000 10/01/2023 | 10/31/2023 | 09/15/2023 | 09/15/2023 500 1
Placement: October 2023 . . \ Instagram newsfeed and are shared from the partner's social channels. VCB Y, Ore gery
This placement will run on the partners' pages.
to match funds 1:1.
This is a conversion tactic.
ProY|des partners with the ability to shz')wc.ase the'lr Facebook and Instagram slideshow ads are video-like ads that use motion via
business on Facebook and Instagram with images in a multiple images and text to tell your story across Facebook and Instagram
Facebook and Instagram video format to generate website referral leads. chan:els Thigs lacement utilize: customytar cting of those who haveg 3-4 High-Quality Images, Ad Headline, Ad Post Copy and Strive to Showcase High-
Social Media Advertising — Slideshow: previouslly engz’a)ged with Lee County's social%nedii content. Ads are Link to Website Quality, Organic Imaggry 100000 10/01/2023 10/31/2023 09/15/2023 09/15/2023 500 2
October 2023 i i ! . !
ctober This placement will run on the partners’ pages. displayed within the Facebook and Instagram newsfeed. VCB to match funds
- . . 1:1.
This is a conversion tactic.
This ”‘?\” premium placemt?nt prgwdes partners v‘wth One Instagram post will be created on the partner's behalf and shared on the
the ability to showcase their business on the VCB's , g K .
X X VCB's profile. The VCB will send a collab request to the partner's Instagram . . -
Instagram to an audience of over 78,000. Social . \ X 1-3 key messaging points to be utilized for post copy
X X . o account — once accepted, the post will also appear on the partner's profile. . ! .
interactions are applied to both accounts, giving ; . . . creation plus link to partner's Instagram (for collab
. , Once the post is created based on the messaging points provided, each . . .
Instagram Content — Collab enhanced engagement metrics to the partner's partner will be sent the post and launch date for final approval. The post will tagging purposes). The VCB will write copy based on Imagery Will Be Selected
Social Media . Instagram post. ) . ) messaging points submitted by the partner to ensure 125000 10/01/2023 10/31/2023 09/15/2023 09/15/2023 750 1
Post: October 2023 be shared organically to an engaged audience of over 78,000 as well as alienment with brand standards. Partner must approve by the VCB
. . , promoted for a period of seven days to further extend post reach to a highly € . y pp
This placement will run on the partners' and the tareeted audience. VCB to match funds 1:1 request for collab via the Instagram app. The VCB has
VCB's Instagram accounts. g : o the right to reconsider if available imagery doesn't align
. . . A partner can sign up for one collab post placement total per year. with their channel best practices.
This is a prospecting tactic.
Provides partners with the ability to showcase their
Facebook and Instagram _bl.;smes:bon Fgcek;c_)ok and I_nstagr:mkby ta;]rgetlng an |This placement will be reaching meeting planners by strategically leveraging
Advertising — Meetin ESin le- :nle:is t aIS: z:_un |er|1c:nu.:ng rmf @ . e: FI) rases specific job titles, fields of study, and employment industries related to High-Quality Image, Link to Website, Ad Headline and Strive to Showcase High-
Social Media Image Plagcement- Ogctobegr €lating to meeting planning professionals. meeting/event planning and management. Ads are displayed within the Ad Post Copy Quality, Meetings-centric 100000 10/01/2023 10/31/2023 09/15/2023 09/15/2023 500 1
8 2023 ’ This ol £ will th t \ Facebook and Instagram newsfeed and are shared from the partner's social imagery
s placement willrun on the partners: pages. channels. VCB to match funds 1:1.
This is a prospecting tactic.
One Facebook post will be created on the partner's behalf and shared on the
Gives partners dedicated space on the destination's |VCB's consumer Facebook page. Once the post is created based on the
Facebook page, showcasing timely messagingto an [ messaging points provided, each partner will be sent the post and launch
engaged audience of over 800,000 followers. date for final approval. The post will be shared organically to an engaged _ . . . . . X
. . Facebook — Content Calendar audience of over 800,000 as well as promoted for a period of seven days to -3 ke'y messaging points, link to Websnt.e and link to Imagery Will Be Selected
Social Media K . . . X N partner's Facebook page. The VCB will write copy based | by the VCB for Content 50000 11/01/2023 11/30/2023 10/01/2023 10/01/2023 250 2
Inclusion: November 2023 This placement will run on the VCB's pages, and the |further extend post reach to a highly targeted audience. VCB to match funds . X . .
VCB will source imagery and finalize messagin 11 on messaging points submitted by partner to ensure Calendar Inclusion
Bery EIng. o alignment with brand standards.
This is a prospecting tactic. A partner can sign up for up to three content calendar placements total per
year.
Provides partners with the ability to showcase their
business on Facebook and Instagram through Provides partners with the ability to showcase their business on Facebook
Facebook and Instagram multiple images to tell a cohesive story. and Instagram to generate website referral leads. This placement utilizes a 3 High-Quality Images, 3 Ad Headlines, Post Copy and Strive to Showcase High-
Social Media Advertising — Carousel Unit: proprietary audience comprised of Facebook and Instagram users who have Link to Website Quality, Organic Ima gr 100000 11/01/2023 11/30/2023 10/01/2023 10/01/2023 500 2
November 2023 This placement will run on the partners' pages. similar behaviors to Lee County's current database. Ads are displayed within Y, e gery
the Facebook and Instagram newsfeed. VCB to match funds 1:1.
This is a conversion tactic.
Provides partners with the ability to showcase their
business on-Facebook ar.ld Instagram by‘ targeting a This placement will be reaching a highly engaged audience who has already
custom audience comprised of the VCB's current . \ . . .
Facebook and Instagram lett bscrib subscribed to the VCB's enewsletter and retargeting that audience with High-Quality Image, Ad Headline, Ad Post Copy and Link | Strive to Showcase High-
Social Media Advertising — Single-Image enewsletter subscribers. partner-specific messaging. Ads are displayed within the Facebook and g yimage, o Wbt Py Quolity Oreomie e §r 100000 11/01/2023 | 11/30/2023 | 10/01/2023 | 10/01/2023 500 1
Placement: November 2023 . . , Instagram newsfeed and are shared from the partner's social channels. VCB ¥, Drg gery
This placement will run on the partners' pages.
to match funds 1:1.
This is a conversion tactic.
ProY|des partners with the ability to sht')wc.ase the'lr Facebook and Instagram slideshow ads are video-like ads that use motion via
business on Facebook and Instagram with images in a multiple images and text to tell your story across Facebook and Instagram
Facebook and Instagram video format to generate website referral leads. chan:els Thigs lacement utilizez customytar eting of those who haveg 3-4 High-Quality Images, Ad Headline, Ad Post Copy and Strive to Showcase High-
Social Media Advertising — Slideshow: - his p geting Link to Website € 100000 11/01/2023 | 11/30/2023 | 10/01/2023 | 10/01/2023 500 2

November 2023

This placement will run on the partners' pages.

This is a conversion tactic.

previously engaged with Lee County's social media content. Ads are
displayed within the Facebook and Instagram newsfeed. VCB to match funds
1:1.

Quality, Organic Imagery




Material

. . . . X Estimated Estimated Start | Estimated End . Material Max
Program Group Program Name Content Focus Opportunity Detailed Program Overview Partners Receive Recommendations Impressions Date Date Space Deadline Deadline Rate Participants
and Notes
One Facebook post will be created on the partner's behalf and shared on the
Gives partners dedicated space on the destination's  |VCB's consumer Facebook page. Once the post is created based on the
Facebook page, showcasing timely messagingto an [ messaging points provided, each partner will be sent the post and launch
d audi f 800,000 foll . i . i i . ’ h . h .
acebook — Content Calendar engaged audience of over ollowers da:ﬁ for fm:)l app;c:)v;loc')rge post“vwll be shatre:ji forganlcalll\:jtofan engzged . 1-3 key messaging points, link to website and link to Imagery Will Be Selected
Social Media X ) i . audience ot over 590,000 as Wetl as promoted for a period of Seven daysto | .4 a1 Facebook page. The VCB will write copy based | by the VCB for Content 50000 12/01/2023 | 12/31/2023 | 11/01/2023 | 11/01/2023 250 2
Inclusion: December 2023 This placement will run on the VCB's pages, and the |further extend post reach to a highly targeted audience. VCB to match funds - . ) .
. . - . on messaging points submitted by partner to ensure Calendar Inclusion
VCB will source imagery and finalize messaging. 1:1. . .
alignment with brand standards.
This is a prospecting tactic. A partner can sign up for up to three content calendar placements total per
year.
Provides partners with the ability to showcase their
business on Facebook and Instagram through Provides partners with the ability to showcase their business on Facebook
Facebook and Instagram multiple images to tell a cohesive story. and Instagram to generate website referral leads. This placement utilizes a 3 High-Quality Images, 3 Ad Headlines, Post Copy and Strive to Showcase High-
Social Media Advertising — Carousel Unit: proprietary audience comprised of Facebook and Instagram users who have Link to Website Qulavlit or avr:ic Ima 'gr 100000 12/01/2023 12/31/2023 11/01/2023 11/01/2023 500 2
December 2023 This placement will run on the partners' pages. similar behaviors to Lee County's current database. Ads are displayed within ¥, Ore gery
the Facebook and Instagram newsfeed. VCB to match funds 1:1.
This is a conversion tactic.
Provides partners with the ability to showcase their
business on-Facebook ar.1d Instagram by‘ targeting a This placement will be reaching a highly engaged audience who has already
custom audience comprised of the VCB's current X \ . . .
Facebook and Instagram lett bscrib subscribed to the VCB's enewsletter and retargeting that audience with High-Quality Image, Ad Headline, Ad Post Copy and Link | Strive to Showcase High-
Social Media Advertising — Single-Image enewsletter subscribers. partner-specific messaging. Ads are displayed within the Facebook and 8 ¥ IMage, e B ¢ ‘ s 100000 12/01/2023 | 12/31/2023 | 11/01/2023 | 11/01/2023 500 1
X R to Website Quality, Organic Imagery
Placement: December 2023 . . \ Instagram newsfeed and are shared from the partner's social channels. VCB
This placement will run on the partners' pages.
to match funds 1:1.
This is a conversion tactic.
ProY|des partners with the ability to shz')wc.ase the'lr Facebook and Instagram slideshow ads are video-like ads that use motion via
business on Facebook and Instagram with images in a multiple images and text to tell your story across Facebook and Instagram
Facebook and Instagram video format to generate website referral leads. h P | Th'g | t utili v " yt i £ th ho h g 3-4 High-Quality Images, Ad Headline, Ad Post Copy and Strive to Showcase High-
Social Media Advertising — Slideshow: channels. This placement utilizes custom targeting ot those who have Link to Website € ‘ g 100000 12/01/2023 | 12/31/2023 | 11/01/2023 | 11/01/2023 500 2
December 2023 This placement will run on the partners’ pages previously engaged with Lee County's social media content. Ads are Quality, Organic Imagery
: displayed within the Facebook and Instagram newsfeed. VCB to match funds
- . . 1:1.
This is a conversion tactic.
This ”‘?\” premium placemt?nt prgwdes partners v‘wth One Instagram post will be created on the partner's behalf and shared on the
the ability to showcase their business on the VCB's , g X .
X X VCB's profile. The VCB will send a collab request to the partner's Instagram . . -
Instagram to an audience of over 78,000. Social . \ X 1-3 key messaging points to be utilized for post copy
X X . o account — once accepted, the post will also appear on the partner's profile. . ! .
interactions are applied to both accounts, giving ; . . . creation plus link to partner's Instagram (for collab
, , Once the post is created based on the messaging points provided, each . . .
Instagram Content — Collab enhanced engagement metrics to the partner's partner will be sent the post and launch date for final approval. The post will tagging purposes). The VCB will write copy based on Imagery Will Be Selected
Social Media Instagram post. . . ) messaging points submitted by the partner to ensure 125000 12/01/2023 12/31/2023 11/01/2023 11/01/2023 750 1
Post: December 2023 be shared organically to an engaged audience of over 78,000 as well as R X by the VCB
R . alignment with brand standards. Partner must approve
. . , promoted for a period of seven days to further extend post reach to a highly .
This placement will run on the partners' and the . request for collab via the Instagram app. The VCB has
, targeted audience. VCB to match funds 1:1. X . . . R -
VCB's Instagram accounts. the right to reconsider if available imagery doesn't align
A partner can sign up for one collab post placement total per year. with their channel best practices.
This is a prospecting tactic. P En up postp peryear.
Provides partners with the ability to showcase their
Facebook and Instagram _bl.;smes:bon Fgcek;c_)ok and I_nstagr:mkby ta;]rgetlng an |This placement will be reaching meeting planners by strategically leveraging
Advertising — Meetin ESin le- :nle:is t aIS: z:_un |er|1c:nu.:ng rmf @ . e: FI) rases specific job titles, fields of study, and employment industries related to High-Quality Image, Link to Website, Ad Headline and Strive to Showcase High-
Social Media Image Pla<g:ement' Degcembger elating to meeting planning protessionals. meeting/event planning and management. Ads are displayed within the Ad Post Copy Quality, Meetings-centric 100000 12/01/2023 12/31/2023 11/01/2023 11/01/2023 500 1
& 2023' This ol £ will th t \ Facebook and Instagram newsfeed and are shared from the partner's social imagery
s placement will run on the partners: pages. channels. VCB to match funds 1:1.
This is a prospecting tactic.
One Facebook post will be created on the partner's behalf and shared on the
Gives partners dedicated space on the destination's |VCB's consumer Facebook page. Once the post is created based on the
Facebook page, showcasing timely messagingto an [ messaging points provided, each partner will be sent the post and launch
d audi f 800,000 foll . i . i i . ) . . I .
Facebook — Content Calendar engaged audience ot over otiowers da? f:r fm?l apf;()ovgloc')rge pOSt”W'” bre ::atrej :rrgamcz:lll\:jtofan enfzged ¢ 1-3 key messaging points, link to website and link to Imagery Will Be Selected
Social Media X ) ) . audience ot over 500,00 as well as promoted for a period of Seven Caysto | . 40 ig Facebook page. The VCB will write copy based | by the VCB for Content 50000 01/05/2024 | 01/31/2024 | 12/01/2023 | 12/01/2023 250 2
Inclusion: January 2024 This placement will run on the VCB's pages, and the  |further extend post reach to a highly targeted audience. VCB to match funds . X . .
. . - . on messaging points submitted by partner to ensure Calendar Inclusion
VCB will source imagery and finalize messaging. 1:1. . .
alignment with brand standards.
This is a prospecting tactic. A partner can sign up for up to three content calendar placements total per
year.
Provides partners with the ability to showcase their
business on Facebook and Instagram through Provides partners with the ability to showcase their business on Facebook
Facebook and Instagram multiple images to tell a cohesive story. and Instagram to generate website referral leads. This placement utilizes a 3 High-Quality Images, 3 Ad Headlines, Post Copy and Strive to Showcase High-
Social Media Advertising — Carousel Unit: proprietary audience comprised of Facebook and Instagram users who have Link to Website Quality, Organic Ima gr 100000 01/05/2024 01/31/2024 12/01/2023 12/01/2023 500 2
January 2024 This placement will run on the partners' pages. similar behaviors to Lee County's current database. Ads are displayed within Y, e gery
the Facebook and Instagram newsfeed. VCB to match funds 1:1.
This is a conversion tactic.
Provides partners with the ability to showcase their
business on-Facebook ar.ld Instagram by‘ targeting a This placement will be reaching a highly engaged audience who has already
custom audience comprised of the VCB's current . \ . . .
Facebook and Instagram lett bscrib subscribed to the VCB's enewsletter and retargeting that audience with High-Quality Image, Ad Headline, Ad Post Copy and Link | Strive to Showcase High-
Social Media Advertising — Single-Image enewsletter subscribers. partner-specific messaging. Ads are displayed within the Facebook and g yimage, © Py € ‘ s 100000 01/05/2024 | 01/31/2024 | 12/01/2023 | 12/01/2023 500 1
. R to Website Quality, Organic Imagery
Placement: January 2024 . . , Instagram newsfeed and are shared from the partner's social channels. VCB
This placement will run on the partners' pages.
to match funds 1:1.
This is a conversion tactic.
ProY|des partners with the ability to sht')wc.ase the'lr Facebook and Instagram slideshow ads are video-like ads that use motion via
business on Facebook and Instagram with images in a multiple images and text to tell your story across Facebook and Instagram
Facebook and Instagram video format to generate website referral leads. h P | Th'g | ¢ utili v N yt i £ th ho h g 3-4 High-Quality Images, Ad Headline, Ad Post Copy and Strive to Show High-
Social Media Advertising — Slideshow: channels. This placement utilizes custom targeting of those who have Link to Website € to Showcase Hig 100000 01/05/2024 | 01/31/2024 | 12/01/2023 | 12/01/2023 500 2

January 2024

This placement will run on the partners' pages.

This is a conversion tactic.

previously engaged with Lee County's social media content. Ads are
displayed within the Facebook and Instagram newsfeed. VCB to match funds
1:1.

Quality, Organic Imagery




Material

. . . . X Estimated Estimated Start | Estimated End . Material Max
Program Group Program Name Content Focus Opportunity Detailed Program Overview Partners Receive Recommendations Impressions Date Date Space Deadline Deadline Rate Participants
and Notes
One Facebook post will be created on the partner's behalf and shared on the
Gives partners dedicated space on the destination's  |VCB's consumer Facebook page. Once the post is created based on the
Facebook page, showcasing timely messagingto an [ messaging points provided, each partner will be sent the post and launch
engaged audience of over 800,000 followers. date for final approval. The post will be shared organically to an engaged _ . . . . . X
. : Facebook — Content Calendar audience of over 800,000 as well as promoted for a period of seven days to -3 k?y messaging points, link to w‘eb5|t‘e andlinkto | Imagery Will Be Selected
Social Media . . . . X N partner's Facebook page. The VCB will write copy based | by the VCB for Content 50000 02/01/2024 02/28/2024 01/05/2024 01/05/2024 250 2
Inclusion: February 2024 This placement will run on the VCB's pages, and the |further extend post reach to a highly targeted audience. VCB to match funds . . . .
VCB will source imagery and finalize messagin 11 on messaging points submitted by partner to ensure Calendar Inclusion
gery ging. o alignment with brand standards.
This is a prospecting tactic. A partner can sign up for up to three content calendar placements total per
year.
Provides partners with the ability to showcase their
business on Facebook and Instagram through Provides partners with the ability to showcase their business on Facebook
Facebook and Instagram multiple images to tell a cohesive story. and Instagram to generate website referral leads. This placement utilizes a 3 High-Quality Images, 3 Ad Headlines, Post Copy and Strive to Showcase High-
Social Media Advertising — Carousel Unit: proprietary audience comprised of Facebook and Instagram users who have Link to Website Qulavlit or avr:ic Ima 'gr 100000 02/01/2024 02/28/2024 01/05/2024 01/05/2024 500 2
February 2024 This placement will run on the partners' pages. similar behaviors to Lee County's current database. Ads are displayed within ¥, Ore gery
the Facebook and Instagram newsfeed. VCB to match funds 1:1.
This is a conversion tactic.
Provides partners with the ability to showcase their
bustm:s OZ_F?‘CEbOC:: arr.1d LI]’\Stfaﬁ:’al’chBy‘ targr?n:tg 3 |this placement will be reaching a highly engaged audience who has already
Facebook and Instagram custo | i: e ::)e C(')b prised ot the s curre subscribed to the VCB's enewsletter and retargeting that audience with High-Quality Image, Link to Website, Ad Headline and Strive to Showcase High-
Social Media Advertising - Single-Image enewsietter subscribers. partner-specific messaging. Ads are displayed within the Facebook and Ad Post Copy Aol Oreomie reager 100000 02/01/2024 | 02/28/2024 | 01/05/2024 | 01/05/2024 500 1
Placement: February 2024 . . \ Instagram newsfeed and are shared from the partner's social channels. VCB Y, Ore gery
This placement will run on the partners' pages.
to match funds 1:1.
This is a conversion tactic.
ProY|des partners with the ability to shz')wc.ase the'lr Facebook and Instagram slideshow ads are video-like ads that use motion via
business on Facebook and Instagram with images in a multiple images and text to tell your story across Facebook and Instagram
Facebook and Instagram video format to generate website referral leads. chan:els Thigs lacement utilize: customytar cting of those who haveg 3-4 High-Quality Images, Ad Headline, Ad Post Copy and Strive to Showcase High-
Social Media Advertising — Slideshow: previouslly engz’a)ged with Lee County's social%nedii content. Ads are Link to Website Quality, Organic Imaggry 100000 02/01/2024 02/28/2024 01/05/2024 01/05/2024 500 2
Feb 2024 i i ! . !
ebruary This placement will run on the partners’ pages. displayed within the Facebook and Instagram newsfeed. VCB to match funds
- . . 1:1.
This is a conversion tactic.
This ”‘?\” premium placemt?nt prgwdes partners v‘wth One Instagram post will be created on the partner's behalf and shared on the
the ability to showcase their business on the VCB's , g X .
X X VCB's profile. The VCB will send a collab request to the partner's Instagram . . -
Instagram to an audience of over 78,000. Social . \ X 1-3 key messaging points to be utilized for post copy
X X . o account — once accepted, the post will also appear on the partner's profile. . ! .
interactions are applied to both accounts, giving ; . . . creation plus link to partner's Instagram (for collab
. , Once the post is created based on the messaging points provided, each . . .
Instagram Content — Collab enhanced engagement metrics to the partner's partner will be sent the post and launch date for final approval. The post will tagging purposes). The VCB will write copy based on Imagery Will Be Selected
Social Media Instagram post. ) . ' messaging points submitted by the partner to ensure 125000 02/01/2024 02/28/2024 01/05/2024 01/05/2024 750 1
. g p
Post: February 2024 be shared organically to an engaged audience of over 78,000 as well as alienment with brand standards. Partner must approve by the VCB
. . , promoted for a period of seven days to further extend post reach to a highly € . y pp
This placement will run on the partners' and the tareeted audience. VCB to match funds 1:1 request for collab via the Instagram app. The VCB has
VCB's Instagram accounts. g . o the right to reconsider if available imagery doesn't align
. . . A partner can sign up for one collab post placement total per year. with their channel best practices.
This is a prospecting tactic.
Provides partners with the ability to showcase their
Facebook and Instagram _bl.;smes:bon Fgcek;c_)ok and I_nstagr:mkby ta;]rgetlng an |This placement will be reaching meeting planners by strategically leveraging
Advertising — Meetin ESin le- |rn le:.is " aIs: z:_un |er|1c:nu.:ng rm: @ e: FI) rases specific job titles, fields of study, and employment industries related to High-Quality Image, Link to Website, Ad Headline and | Strive to Showcase High-
ocial Media meeting/event planning and management. Ads are displayed within the ost Copy uality, Meetings-centric
Social Medi Image Plagcement- Fsbruaf elating to meeting planning professionals. ing/ | i d Ad displayed within th Ad Post C Quality, Meeti i 100000 02/01/2024 02/28/2024 01/13/2024 01/13/2024 500 1
8 2024 ’ 4 This ol £ will th t \ Facebook and Instagram newsfeed and are shared from the partner's social imagery
s placement willrun on the partners: pages. channels. VCB to match funds 1:1.
This is a prospecting tactic.
One Facebook post will be created on the partner's behalf and shared on the
Gives partners dedicated space on the destination's |VCB's consumer Facebook page. Once the post is created based on the
Facebook page, showcasing timely messagingto an [ messaging points provided, each partner will be sent the post and launch
engaged audience of over 800,000 followers. date for final approval. The post will be shared organically to an engaged _ . . . . . X
. . Facebook — Content Calendar audience of over 800,000 as well as promoted for a period of seven days to -3 ke'y messaging points, link to Websnt.e and link to Imagery Will Be Selected
Social Media . . . . X N partner's Facebook page. The VCB will write copy based | by the VCB for Content 50000 03/01/2024 03/31/2024 02/01/2024 02/01/2024 250 2
Inclusion: March 2024 This placement will run on the VCB's pages, and the |further extend post reach to a highly targeted audience. VCB to match funds i X . .
VCB will source imagery and finalize messagin 11 on messaging points submitted by partner to ensure Calendar Inclusion
Bery EIng. o alignment with brand standards.
This is a prospecting tactic. A partner can sign up for up to three content calendar placements total per
year.
Provides partners with the ability to showcase their
business on Facebook and Instagram through Provides partners with the ability to showcase their business on Facebook
Facebook and Instagram multiple images to tell a cohesive story. and Instagram to generate website referral leads. This placement utilizes a 3 High-Quality Images, 3 Ad Headlines, Post Copy and . .
P e v Strive to Showcase High-
Social Media Advertising — Carousel Unit: proprietary audience comprised of Facebook and Instagram users who have Link to Website Quality, Organic Ima gr 100000 03/01/2024 03/31/2024 02/01/2024 | 02/01/2024 500 2
March 2024 This placement will run on the partners' pages. similar behaviors to Lee County's current database. Ads are displayed within ¥, Org gery
the Facebook and Instagram newsfeed. VCB to match funds 1:1.
This is a conversion tactic.
Provides partners with the ability to showcase their
business on-Facebook ar.ld Instagram by‘ targeting a This placement will be reaching a highly engaged audience who has already
custom audience comprised of the VCB's current . \ . . .
Facebook and Instagram lett bscrib subscribed to the VCB's enewsletter and retargeting that audience with High-Quality Image, Ad Headline, Ad Post Copy and Link | Strive to Showcase High-
Social Media Advertising - Single-Image enewsletter subscribers. partner-specific messaging. Ads are displayed within the Facebook and € Y Wobsit Py Qunlity, Oreomie o e 100000 03/01/2024 | 03/31/2024 | 02/01/2024 | 02/01/2024 500 1
Placement: March 2024 . . , Instagram newsfeed and are shared from the partner's social channels. VCB ¥, Drg gery
This placement will run on the partners' pages. ]
to match funds 1:1.
This is a conversion tactic.
ProY|des partners with the ability to sht')wc.ase the'lr Facebook and Instagram slideshow ads are video-like ads that use motion via
business on Facebook and Instagram with images in a multiple images and text to tell your story across Facebook and Instagram
Facebook and Instagram video format to generate website referral leads. chan:els Thigs lacement utilizez customytar eting of those who haveg 3-4 High-Quality Images, Ad Headline, Ad Post Copy and Strive to Showcase High-
Social Media  [Advertising — Slideshow: March - his p geting Link to Website € 100000 03/01/2024 | 03/31/2024 | 02/01/2024 | 02/01/2024 500 2

2024

This placement will run on the partners' pages.

This is a conversion tactic.

previously engaged with Lee County's social media content. Ads are
displayed within the Facebook and Instagram newsfeed. VCB to match funds
1:1.

Quality, Organic Imagery




Material

. . . . X Estimated Estimated Start | Estimated End . Material Max
Program Group Program Name Content Focus Opportunity Detailed Program Overview Partners Receive Recommendations Impressions Date Date Space Deadline Deadline Rate Participants
and Notes
One Facebook post will be created on the partner's behalf and shared on the
Gives partners dedicated space on the destination's  |VCB's consumer Facebook page. Once the post is created based on the
Facebook page, showcasing timely messagingto an [ messaging points provided, each partner will be sent the post and launch
d audi f 800,000 foll . i . i i . ’ h . h .
acebook — Content Calendar engaged audience of over ollowers da:ﬁ for fm:)l app;c:)v;loc')rge post“vwll be shatre:ji forganlcalll\:jtofan engzged . 1-3 key messaging points, link to website and link to Imagery Will Be Selected
Social Media ; X ) i . audience ot over 590,001 as Wetl as promoted for a period of Seven daysto | . 4o s Facebook page. The VCB will write copy based | by the VCB for Content 50000 04/01/2024 | 04/30/2024 | 03/01/2024 | 03/01/2024 250 2
Inclusion: April 2024 This placement will run on the VCB's pages, and the |further extend post reach to a highly targeted audience. VCB to match funds . . . .
. . - . on messaging points submitted by partner to ensure Calendar Inclusion
VCB will source imagery and finalize messaging. 1:1. . .
alignment with brand standards.
This is a prospecting tactic. A partner can sign up for up to three content calendar placements total per
year.
Provides partners with the ability to showcase their
business on Facebook and Instagram through Provides partners with the ability to showcase their business on Facebook
Facebook and Instagram multiple images to tell a cohesive story. and Instagram to generate website referral leads. This placement utilizes a 3 High-Quality Images, 3 Ad Headlines, Post Copy and Strive to Showcase High-
Social Media Advertising — Carousel Unit: proprietary audience comprised of Facebook and Instagram users who have Link to Website Qulavlit or avr:ic Ima 'gr 100000 04/01/2024 04/30/2024 03/01/2024 03/01/2024 500 2
April 2024 This placement will run on the partners' pages. similar behaviors to Lee County's current database. Ads are displayed within ¥, Ore gery
the Facebook and Instagram newsfeed. VCB to match funds 1:1.
This is a conversion tactic.
Provides partners with the ability to showcase their
business on-Facebook ar.1d Instagram by‘ targeting a This placement will be reaching a highly engaged audience who has already
custom audience comprised of the VCB's current X \ . . .
Facebook and Instagram lett bscrib subscribed to the VCB's enewsletter and retargeting that audience with High-Quality Image, Ad Headline, Ad Post Copy and Link | Strive to Showcase High-
Social Media Advertising — Single-Image enewsletter subscribers. partner-specific messaging. Ads are displayed within the Facebook and 8 Ll e B ¢ ‘ s 100000 04/01/2024 | 04/30/2024 | 03/01/2024 | 03/01/2024 500 1
. . R to Website Quality, Organic Imagery
Placement: April 2024 . . \ Instagram newsfeed and are shared from the partner's social channels. VCB
This placement will run on the partners' pages.
to match funds 1:1.
This is a conversion tactic.
ProY|des partners with the ability to shz')wc.ase the'lr Facebook and Instagram slideshow ads are video-like ads that use motion via
business on Facebook and Instagram with images in a multiple images and text to tell your story across Facebook and Instagram
Facebook and Instagram video format to generate website referral leads. h P | Th'g | t utili v " yt i £ th ho h g 3-4 High-Quality Images, Ad Headline, Ad Post Copy and Strive to Showcase High-
Social Media Advertising — Slideshow: April channels. This placement utilizes custom targeting ot those who have Link to Website € ‘ g 100000 04/01/2024 | 04/30/2024 | 03/01/2024 | 03/01/2024 500 2
2024 This placement will run on the partners' pages previously engaged with Lee County's social media content. Ads are Quiality, Organic Imagery
P p pages. displayed within the Facebook and Instagram newsfeed. VCB to match funds
- . . 1:1.
This is a conversion tactic.
This ”‘?\” premium placemt?nt prgwdes partners v‘wth One Instagram post will be created on the partner's behalf and shared on the
the ability to showcase their business on the VCB's , g K .
X X VCB's profile. The VCB will send a collab request to the partner's Instagram . . -
Instagram to an audience of over 78,000. Social . \ X 1-3 key messaging points to be utilized for post copy
X X . o account — once accepted, the post will also appear on the partner's profile. . ! .
interactions are applied to both accounts, giving ; . . . creation plus link to partner's Instagram (for collab
. , Once the post is created based on the messaging points provided, each . . .
Instagram Content — Collab enhanced engagement metrics to the partner's partner will be sent the post and launch date for final approval. The post will tagging purposes). The VCB will write copy based on Imagery Will Be Selected
Social Media . Instagram post. ) ) ) messaging points submitted by the partner to ensure 125000 04/01/2024 04/30/2024 03/01/2024 03/01/2024 750 1
Post: April 2024 be shared organically to an engaged audience of over 78,000 as well as R X by the VCB
R . alignment with brand standards. Partner must approve
. . , promoted for a period of seven days to further extend post reach to a highly .
This placement will run on the partners' and the . request for collab via the Instagram app. The VCB has
, targeted audience. VCB to match funds 1:1. X . . . R -
VCB's Instagram accounts. the right to reconsider if available imagery doesn't align
A partner can sign up for one collab post placement total per year. with their channel best practices.
This is a prospecting tactic. P En up postp peryear.
Provides partners with the ability to showcase their
_bl.;smes:bon Fgcek;c_)ok and I_nstagr:mkby ta;]rgetlng an |This placement will be reaching meeting planners by strategically leveraging
Facebook and Instagram 'rn le:_is t aIS: z:_un |er|1c:nu.:ng rmf a e: FI) rases specific job titles, fields of study, and employment industries related to High-Quality Image, Link to Website, Ad Headline and | Strive to Showcase High-
Social Media Advertising — Meetings Single- €lating to meeting planning professionals. meeting/event planning and management. Ads are displayed within the Ad Post Copy Quality, Meetings-centric 100000 04/01/2024 04/30/2024 03/01/2024 03/01/2024 500 1
Image Placement: April 2024 This ol £ will th t \ Facebook and Instagram newsfeed and are shared from the partner's social imagery
s placement will run on the partners: pages. channels. VCB to match funds 1:1.
This is a prospecting tactic.
One Facebook post will be created on the partner's behalf and shared on the
Gives partners dedicated space on the destination's |VCB's consumer Facebook page. Once the post is created based on the
Facebook page, showcasing timely messagingto an [ messaging points provided, each partner will be sent the post and launch
d audi f 800,000 foll . i . i i . ) . . I .
Facebook — Content Calendar engaged audience ot over otiowers da? f:r fm?l apf;()ovgloc')rge pOSt”W'” bre ::atrej :rrgamcz:lll\:jtofan enfzged ¢ 1-3 key messaging points, link to website and link to Imagery Will Be Selected
Social Media ) ) ) . audience ot over 500,00 as well as promoted for a period of Seven Caysto | o 40 ig Facebook page. The VCB will write copy based | by the VCB for Content 50000 05/01/2024 | 05/31/2024 | 04/01/2024 | 04/01/2024 250 2
Inclusion: May 2024 This placement will run on the VCB's pages, and the |further extend post reach to a highly targeted audience. VCB to match funds . X . .
. . - . on messaging points submitted by partner to ensure Calendar Inclusion
VCB will source imagery and finalize messaging. 1:1. . .
alignment with brand standards.
This is a prospecting tactic. A partner can sign up for up to three content calendar placements total per
year.
Provides partners with the ability to showcase their
business on Facebook and Instagram through Provides partners with the ability to showcase their business on Facebook
Facebook and Instagram multiple images to tell a cohesive story. and Instagram to generate website referral leads. This placement utilizes a 3 High-Quality Images, 3 Ad Headlines, Post Copy and Strive to Showcase High-
Social Media Advertising — Carousel Unit: proprietary audience comprised of Facebook and Instagram users who have Link to Website Quality, Organic Ima gr 100000 05/01/2024 05/31/2024 04/01/2024 04/01/2024 500 2
May 2024 This placement will run on the partners' pages. similar behaviors to Lee County's current database. Ads are displayed within Y, e gery
the Facebook and Instagram newsfeed. VCB to match funds 1:1.
This is a conversion tactic.
Provides partners with the ability to showcase their
business on-Facebook ar.ld Instagram by‘ targeting a This placement will be reaching a highly engaged audience who has already
custom audience comprised of the VCB's current . \ . . .
Facebook and Instagram lett. bscrib subscribed to the VCB's enewsletter and retargeting that audience with High-Quality Image, Ad Headline, Ad Post Copy and Link | Strive to Showcase High-
Social Media Advertising — Single-Image enewsletter subscribers. partner-specific messaging. Ads are displayed within the Facebook and g v image, © Py € ‘ s 100000 05/01/2024 | 05/31/2024 | 04/01/2024 | 04/01/2024 500 1
. R to Website Quality, Organic Imagery
Placement: May 2024 . . , Instagram newsfeed and are shared from the partner's social channels. VCB
This placement will run on the partners' pages.
to match funds 1:1.
This is a conversion tactic.
ProY|des partners with the ability to sht')wc.ase the'lr Facebook and Instagram slideshow ads are video-like ads that use motion via
business on Facebook and Instagram with images in a multiple images and text to tell your story across Facebook and Instagram
Facebook and Instagram video format to generate website referral leads. h P | Th'g | ¢ utili v N yt i £ th ho h g 3-4 High-Quality Images, Ad Headline, Ad Post Copy and Strive to Show High-
Social Media Advertising — Slideshow: May channels. This placement utilizes custom targeting of those who have Link to Website € to Showcase Hig 100000 05/01/2024 | 05/31/2024 | 04/01/2024 | 04/01/2024 500 2

2024

This placement will run on the partners' pages.

This is a conversion tactic.

previously engaged with Lee County's social media content. Ads are
displayed within the Facebook and Instagram newsfeed. VCB to match funds
1:1.

Quality, Organic Imagery




Material

. . . . X Estimated Estimated Start | Estimated End . Material Max
Program Group Program Name Content Focus Opportunity Detailed Program Overview Partners Receive Recommendations Impressions Date Date Space Deadline Deadline Rate Participants
and Notes
One Facebook post will be created on the partner's behalf and shared on the
Gives partners dedicated space on the destination's  |VCB's consumer Facebook page. Once the post is created based on the
Facebook page, showcasing timely messagingto an [ messaging points provided, each partner will be sent the post and launch
d audi f 800,000 foll . i . i i . ’ h . h .
acebook — Content Calendar engaged audience of over ollowers da:ﬁ for fm:)l app;c:)v;loc')rge post“vwll be shatre:ji forganlcalll\:jtofan engzged . 1-3 key messaging points, link to website and link to Imagery Will Be Selected
Social Media ; ) i . audience ot over 590,001 as Wetl as promoted for a period of Seven daysto | .4 a1 Facebook page. The VCB will write copy based | by the VCB for Content 50000 06/01/2024 | 06/30/2024 | 05/01/2024 | 05/01/2024 250 2
Inclusion: June 2024 This placement will run on the VCB's pages, and the |further extend post reach to a highly targeted audience. VCB to match funds i X X .
. . - . on messaging points submitted by partner to ensure Calendar Inclusion
VCB will source imagery and finalize messaging. 1:1. . .
alignment with brand standards.
This is a prospecting tactic. A partner can sign up for up to three content calendar placements total per
year.
Provides partners with the ability to showcase their
business on Facebook and Instagram through Provides partners with the ability to showcase their business on Facebook
Facebook and Instagram multiple images to tell a cohesive story. and Instagram to generate website referral leads. This placement utilizes a 3 High-Quality Images, 3 Ad Headlines, Post Copy and Strive to Showcase High-
Social Media Advertising — Carousel Unit: proprietary audience comprised of Facebook and Instagram users who have Link to Website Ve W 8 100000 06/01/2024 06/30/2024 05/01/2024 | 05/01/2024 500 2
. . L . \ R s Quality, Organic Imagery
June 2024 This placement will run on the partners' pages. similar behaviors to Lee County's current database. Ads are displayed within
the Facebook and Instagram newsfeed. VCB to match funds 1:1.
This is a conversion tactic.
Provides partners with the ability to showcase their
business on-Facebook ar.1d Instagram by‘ targeting a This placement will be reaching a highly engaged audience who has already
custom audience comprised of the VCB's current X \ . . .
Facebook and Instagram lett bscrib subscribed to the VCB's enewsletter and retargeting that audience with High-Quality Image, Ad Headline, Ad Post Copy and Link | Strive to Showcase High-
Social Media Advertising — Single-Image enewsletter subscribers. partner-specific messaging. Ads are displayed within the Facebook and 8 Ll e B ¢ ‘ s 100000 06/01/2024 | 06/30/2024 | 05/01/2024 | 05/01/2024 500 1
. R to Website Quality, Organic Imagery
Placement: June 2024 . . \ Instagram newsfeed and are shared from the partner's social channels. VCB
This placement will run on the partners' pages.
to match funds 1:1.
This is a conversion tactic.
ProY|des partners with the ability to shz')wc.ase the'lr Facebook and Instagram slideshow ads are video-like ads that use motion via
business on Facebook and Instagram with images in a multiple images and text to tell your story across Facebook and Instagram
Facebook and Instagram video format to generate website referral leads. h P | Th'g | t utili v " yt i £ th ho h g 3-4 High-Quality Images, Ad Headline, Ad Post Copy and Strive to Showcase High-
Social Media Advertising — Slideshow: June channels. This placement utilizes custom targeting ot those who have Link to Website € ‘ g 100000 06/01/2024 | 06/30/2024 | 05/01/2024 | 05/01/2024 500 2
2024 This placement will run on the partners' pages previously engaged with Lee County's social media content. Ads are Quiality, Organic Imagery
P p pages. displayed within the Facebook and Instagram newsfeed. VCB to match funds
- . . 1:1.
This is a conversion tactic.
This ”‘?\” premium placemt?nt prgwdes partners v‘wth One Instagram post will be created on the partner's behalf and shared on the
the ability to showcase their business on the VCB's , g K .
X X VCB's profile. The VCB will send a collab request to the partner's Instagram . . -
Instagram to an audience of over 78,000. Social . \ X 1-3 key messaging points to be utilized for post copy
X X . o account — once accepted, the post will also appear on the partner's profile. . ! .
interactions are applied to both accounts, giving ; . . . creation plus link to partner's Instagram (for collab
. , Once the post is created based on the messaging points provided, each . . .
Instagram Content — Collab enhanced engagement metrics to the partner's partner will be sent the post and launch date for final approval. The post will tagging purposes). The VCB will write copy based on Imagery Will Be Selected
Social Media Instagram post. . . ' messaging points submitted by the partner to ensure 125000 06/01/2024 06/30/2024 05/01/2024 05/01/2024 750 1
Post: June 2024 be shared organically to an engaged audience of over 78,000 as well as R X by the VCB
R . alignment with brand standards. Partner must approve
. . , promoted for a period of seven days to further extend post reach to a highly .
This placement will run on the partners' and the . request for collab via the Instagram app. The VCB has
, targeted audience. VCB to match funds 1:1. X . . . R -
VCB's Instagram accounts. the right to reconsider if available imagery doesn't align
A partner can sign up for one collab post placement total per year. with their channel best practices.
This is a prospecting tactic. P En up postp peryear.
Provides partners with the ability to showcase their
_bl.;smes:bon Fgcek;c_)ok and I_nstagr:mkby ta;]rgetlng an |This placement will be reaching meeting planners by strategically leveraging
Facebook and Instagram 'rn le:_is t aIS: z:_un |er|1c:nu.:ng rmf a . e: FI) rases specific job titles, fields of study, and employment industries related to High-Quality Image, Link to Website, Ad Headline and Strive to Showcase High-
Social Media Advertising — Meetings Single- €lating to meeting planning professionals. meeting/event planning and management. Ads are displayed within the Ad Post Copy Quality, Meetings-centric 100000 06/01/2024 06/30/2024 05/01/2024 05/01/2024 500 1
Image Placement: June 2024 This ol £ will th t \ Facebook and Instagram newsfeed and are shared from the partner's social imagery
s placement will run on the partners: pages. channels. VCB to match funds 1:1.
This is a prospecting tactic.
One Facebook post will be created on the partner's behalf and shared on the
Gives partners dedicated space on the destination's |VCB's consumer Facebook page. Once the post is created based on the
Facebook page, showcasing timely messagingto an [ messaging points provided, each partner will be sent the post and launch
d audi f 800,000 foll . i . i i . ) . . I .
Facebook — Content Calendar engaged audience ot over otiowers da? f:r fm?l apf;()ovgloc')rge pOSt”W'” bre ::atrej :rrgamcz:lll\:jtofan enfzged ¢ 1-3 key messaging points, link to website and link to Imagery Will Be Selected
Social Media ) ) ) . audience ot over 500,00 as well as promoted for a period of Seven Caysto | o 4o ig Facebook page. The VCB will write copy based | by the VCB for Content 50000 07/01/2024 | 07/31/2024 | 06/01/2024 | 06/01/2024 250 2
Inclusion: July 2024 This placement will run on the VCB's pages, and the |further extend post reach to a highly targeted audience. VCB to match funds . X . .
. . - . on messaging points submitted by partner to ensure Calendar Inclusion
VCB will source imagery and finalize messaging. 1:1. . .
alignment with brand standards.
This is a prospecting tactic. A partner can sign up for up to three content calendar placements total per
year.
Provides partners with the ability to showcase their
business on Facebook and Instagram through Provides partners with the ability to showcase their business on Facebook
Facebook and Instagram multiple images to tell a cohesive story. and Instagram to generate website referral leads. This placement utilizes a 3 High-Quality Images, 3 Ad Headlines, Post Copy and Strive to Showcase High-
Social Media Advertising — Carousel Unit: proprietary audience comprised of Facebook and Instagram users who have Link to Website Quality, Organic Ima gr 100000 07/01/2024 07/31/2024 06/01/2024 06/01/2024 500 2
July 2024 This placement will run on the partners' pages. similar behaviors to Lee County's current database. Ads are displayed within Y, e gery
the Facebook and Instagram newsfeed. VCB to match funds 1:1.
This is a conversion tactic.
Provides partners with the ability to showcase their
business on-Facebook ar.ld Instagram by‘ targeting a This placement will be reaching a highly engaged audience who has already
custom audience comprised of the VCB's current . \ . . .
Facebook and Instagram lett. bscrib subscribed to the VCB's enewsletter and retargeting that audience with High-Quality Image, Ad Headline, Ad Post Copy and Link | Strive to Showcase High-
Social Media Advertising — Single-Image enewsletter subscribers. partner-specific messaging. Ads are displayed within the Facebook and g yimage, © Py € ‘ s 100000 07/01/2024 | 07/31/2024 | 06/01/2024 | 06/01/2024 500 1
. R to Website Quality, Organic Imagery
Placement: July 2024 . . , Instagram newsfeed and are shared from the partner's social channels. VCB
This placement will run on the partners' pages.
to match funds 1:1.
This is a conversion tactic.
ProY|des partners with the ability to sht')wc.ase the'lr Facebook and Instagram slideshow ads are video-like ads that use motion via
business on Facebook and Instagram with images in a multiple images and text to tell your story across Facebook and Instagram
Facebook and Instagram video format to generate website referral leads. h P | Th'g | ¢ utili v N yt i £ th ho h g 3-4 High-Quality Images, Ad Headline, Ad Post Copy and Strive to Show High-
Social Media Advertising — Slideshow: July channels. This placement utilizes custom targeting ot those who have Link to Website € to Showcase Hig 100000 07/01/2024 | 07/31/2024 | 06/01/2024 | 06/01/2024 500 2

2024

This placement will run on the partners' pages.

This is a conversion tactic.

previously engaged with Lee County's social media content. Ads are
displayed within the Facebook and Instagram newsfeed. VCB to match funds
1:1.

Quality, Organic Imagery




Material

. . . . X Estimated Estimated Start | Estimated End . Material Max
Program Group Program Name Content Focus Opportunity Detailed Program Overview Partners Receive Recommendations Impressions Date Date Space Deadline Deadline Rate Participants
and Notes
One Facebook post will be created on the partner's behalf and shared on the
Gives partners dedicated space on the destination's  |VCB's consumer Facebook page. Once the post is created based on the
Facebook page, showcasing timely messagingto an [ messaging points provided, each partner will be sent the post and launch
d audi f 800,000 foll . i . i i . ) ’ . I .
acebook — Content Calendar engaged audience of over ollowers da:ﬁ for fm:)l app;c:)v;loc')rge post“vwll be shatre:ji forganlcalll\:jtofan engzged . 1-3 key messaging points, link to website and link to Imagery Will Be Selected
Social Media ) ) i . audience ot over 590,001 as Wetl as promoted for a period of Seven daysto | . 4116 Facebook page. The VCB will write copy based | by the VCB for Content 50000 08/01/2024 | 08/31/2024 | 07/01/2024 | 07/01/2024 250 2
Inclusion: August 2024 This placement will run on the VCB's pages, and the |further extend post reach to a highly targeted audience. VCB to match funds . . . .
. . - . on messaging points submitted by partner to ensure Calendar Inclusion
VCB will source imagery and finalize messaging. 1:1. . .
alignment with brand standards.
This is a prospecting tactic. A partner can sign up for up to three content calendar placements total per
year.
Provides partners with the ability to showcase their
business on Facebook and Instagram through Provides partners with the ability to showcase their business on Facebook
Facebook and Instagram multiple images to tell a cohesive story. and Instagram to generate website referral leads. This placement utilizes a 3 High-Quality Images, 3 Ad Headlines, Post Copy and Strive to Showcase High-
Social Media Advertising — Carousel Unit: proprietary audience comprised of Facebook and Instagram users who have Link to Website Qulavlit or avr:ic Ima 'gr 100000 08/01/2024 08/31/2024 07/01/2024 07/01/2024 500 2
August 2024 This placement will run on the partners' pages. similar behaviors to Lee County's current database. Ads are displayed within ¥, Ore gery
the Facebook and Instagram newsfeed. VCB to match funds 1:1.
This is a conversion tactic.
Provides partners with the ability to showcase their
business on-Facebook ar.1d Instagram by‘ targeting a This placement will be reaching a highly engaged audience who has already
custom audience comprised of the VCB's current X \ . . .
Facebook and Instagram lett bscrib subscribed to the VCB's enewsletter and retargeting that audience with High-Quality Image, Ad Headline, Ad Post Copy and Link | Strive to Showcase High-
Social Media Advertising — Single-Image enewsletter subscribers. partner-specific messaging. Ads are displayed within the Facebook and 8 ¥ IMage, e B ¢ ‘ s 100000 08/01/2024 | 08/31/2024 | 07/01/2024 | 07/01/2024 500 1
. R to Website Quality, Organic Imagery
Placement: August 2024 . . \ Instagram newsfeed and are shared from the partner's social channels. VCB
This placement will run on the partners' pages.
to match funds 1:1.
This is a conversion tactic.
ProY|des partners with the ability to shz')wc.ase the'lr Facebook and Instagram slideshow ads are video-like ads that use motion via
business on Facebook and Instagram with images in a multiple images and text to tell your story across Facebook and Instagram
Facebook and Instagram video format to generate website referral leads. h P | Th'g | t utili v " yt i £ th ho h g 3-4 High-Quality Images, Ad Headline, Ad Post Copy and Strive to Showcase High-
Social Media Advertising — Slideshow: channels. This placement utllizes custom targeting of those who have Link to Website € ‘ g 100000 08/01/2024 | 08/31/2024 | 07/01/2024 | 07/01/2024 500 2
August 2024 This placement will run on the partners' pages previously engaged with Lee County's social media content. Ads are Quality, Organic Imagery
g P P pages. displayed within the Facebook and Instagram newsfeed. VCB to match funds
- . . 1:1.
This is a conversion tactic.
This ”‘?\” premium placemt?nt prgwdes partners v‘wth One Instagram post will be created on the partner's behalf and shared on the
the ability to showcase their business on the VCB's , g K .
X X VCB's profile. The VCB will send a collab request to the partner's Instagram . . -
Instagram to an audience of over 78,000. Social . . X 1-3 key messaging points to be utilized for post copy
X X . o account — once accepted, the post will also appear on the partner's profile. . ! .
interactions are applied to both accounts, giving ; . . . creation plus link to partner's Instagram (for collab
. , Once the post is created based on the messaging points provided, each . . .
Instagram Content — Collab enhanced engagement metrics to the partner's partner will be sent the post and launch date for final approval. The post will tagging purposes). The VCB will write copy based on Imagery Will Be Selected
Social Media Instagram post. . . ' messaging points submitted by the partner to ensure 125000 08/01/2024 08/31/2024 07/01/2024 07/01/2024 750 1
Post: August 2024 be shared organically to an engaged audience of over 78,000 as well as R X by the VCB
R . alignment with brand standards. Partner must approve
. . , promoted for a period of seven days to further extend post reach to a highly .
This placement will run on the partners' and the . request for collab via the Instagram app. The VCB has
, targeted audience. VCB to match funds 1:1. X . . . R -
VCB's Instagram accounts. the right to reconsider if available imagery doesn't align
A partner can sign up for one collab post placement total per year. with their channel best practices.
This is a prospecting tactic. P En up postp peryear.
Provides partners with the ability to showcase their
_bl.;smes:bon Fgcek;c_)ok and I_nstagr:mkby ta;]rgetlng an |This placement will be reaching meeting planners by strategically leveraging
Facebook and Instagram 'rn le:_is t aIS: z:_un |er|1c:nu.:ng rmf a . e: FI) rases specific job titles, fields of study, and employment industries related to High-Quality Image, Link to Website, Ad Headline and Strive to Showcase High-
Social Media Advertising — Meetings Single- €lating to meeting planning professionals. meeting/event planning and management. Ads are displayed within the Ad Post Copy Quality, Meetings-centric 100000 08/01/2024 08/31/2024 07/01/2024 07/01/2024 500 1
Image Placement: August 2024 This ol £ will th t \ Facebook and Instagram newsfeed and are shared from the partner's social imagery
s placement will run on the partners: pages. channels. VCB to match funds 1:1.
This is a prospecting tactic.
One Facebook post will be created on the partner's behalf and shared on the
Gives partners dedicated space on the destination's |VCB's consumer Facebook page. Once the post is created based on the
Facebook page, showcasing timely messagingto an [ messaging points provided, each partner will be sent the post and launch
d audi f 800,000 foll . i . i i . ) . . I .
Facebook — Content Calendar engaged audience ot over otiowers da? f:r fm?l apf;()ovgloc')rge pOSt”W'” bre ::atrej :rrgamcz:lll\:jtofan enfzged ¢ 1-3 key messaging points, link to website and link to Imagery Will Be Selected
Social Media X ) ) . audience ot over 500,00 as well as promoted for a period of Seven Caysto | o 40 is Facebook page. The VCB will write copy based | by the VCB for Content 50000 09/01/2024 | 09/30/2024 | 08/01/2024 | 08/01/2024 250 2
Inclusion: September 2024 This placement will run on the VCB's pages, and the |further extend post reach to a highly targeted audience. VCB to match funds i X . .
. . - . on messaging points submitted by partner to ensure Calendar Inclusion
VCB will source imagery and finalize messaging. 1:1. . .
alignment with brand standards.
This is a prospecting tactic. A partner can sign up for up to three content calendar placements total per
year.
Provides partners with the ability to showcase their
business on Facebook and Instagram through Provides partners with the ability to showcase their business on Facebook
Facebook and Instagram multiple images to tell a cohesive story. and Instagram to generate website referral leads. This placement utilizes a 3 High-Quality Images, 3 Ad Headlines, Post Copy and Strive to Showcase High-
Social Media Advertising — Carousel Unit: proprietary audience comprised of Facebook and Instagram users who have Link to Website Quality, Organic Ima gr 100000 09/01/2024 09/30/2024 08/01/2024 08/01/2024 500 2
September 2024 This placement will run on the partners' pages. similar behaviors to Lee County's current database. Ads are displayed within Y, e gery
the Facebook and Instagram newsfeed. VCB to match funds 1:1.
This is a conversion tactic.
Provides partners with the ability to showcase their
business on-Facebook ar.ld Instagram by‘ targeting a This placement will be reaching a highly engaged audience who has already
custom audience comprised of the VCB's current . \ . . .
Facebook and Instagram lett bscrib subscribed to the VCB's enewsletter and retargeting that audience with High-Quality Image, Ad Headline, Ad Post Copy and Link | Strive to Showcase High-
Social Media Advertising — Single-Image enewsletter subscribers. partner-specific messaging. Ads are displayed within the Facebook and g v image, © Py € ‘ s 100000 09/01/2024 | 09/30/2024 | 08/01/2024 | 08/01/2024 500 1
. R to Website Quality, Organic Imagery
Placement: September 2024 . . , Instagram newsfeed and are shared from the partner's social channels. VCB
This placement will run on the partners' pages.
to match funds 1:1.
This is a conversion tactic.
ProY|des partners with the ability to sht')wc.ase the'lr Facebook and Instagram slideshow ads are video-like ads that use motion via
business on Facebook and Instagram with images in a multiple images and text to tell your story across Facebook and Instagram
Facebook and Instagram video format to generate website referral leads. h P | Th'g | ¢ utili v N yt i fth ho h g 3-4 High-Quality Images, Ad Headline, Ad Post Copy and Strive to Show High-
Social Media Advertising — Slideshow: channels. This placement utilizes custom targeting of those who have Link to Website € to Showcase Hig 100000 09/01/2024 | 09/30/2024 | 08/01/2024 | 08/01/2024 500 2

September 2024

This placement will run on the partners' pages.

This is a conversion tactic.

previously engaged with Lee County's social media content. Ads are
displayed within the Facebook and Instagram newsfeed. VCB to match funds
1:1.

Quality, Organic Imagery




Material

Estimated Estimated Start | Estimated End Material Max
Program Group Program Name Content Focus Opportunity Detailed Program Overview Partners Receive Recommendations . Space Deadline . Rate -
Impressions Date Date Deadline Participants
and Notes
Partners have the opportunity to increase overall reach and target Programmatlc tafget'"g provides reach at an eﬁmenF cost as WEI,I
. K T as targeting specific consumers who show the behaviors of meeting
meeting planners who show online behaviors indicating they plan L X o
Lo R R . . . and event planners. Programmatic utilizes RTB (real-time bidding)
meetings in Florida using banner ad units featuring partner-specific R .
Y o . . . . across exchanges to reach the audience through data aggregation
360° video. The 360° video provides an immersive experience for X
X h " on a DMP (data management platform). In essence, this means that .
meeting planners to "tour" the property. . X i . Speak to Meeting
. the programmatic partner will be able to reach the target audience Photo, Headline, .
Travel Trade Digital Meeting Planner Il devices including desktop, tablet and mobile i | Offer/Message and Direct Planners (Previous
. e Programmatic Digital With Meetings Types of targeting include behavioral, contextual, demographic, a.cross a X evices Including des ‘op, ablet and moblie in ,E: rea . X g participation in 360°- 250000 11/01/2023 12/31/2023 09/15/2023 09/15/2023 850 2
Display - . L ! . . . . time environment. For example, if a planner searches for "meeting Website Link (EXACT . X
360° Video: Winter 2023 geographic, and site and search retargeting. This also includes site . " : Sy video collection efforts
) . s \ . spaces in Fort Myers" in a search engine, the network will bid in MATERIAL SPECS TBD) ;
retargeting from the VCB site. By utilizing the VCB's website, partners R K L required.)
. . real time for the next available ad unit in order to show the co-op
have the opportunity to target consumers who have shown direct artner's message at the most relevant time
interest in the destination by visiting the VCB's website. P 8 :
L . . Creative will feature a 360° video gathered through Lee County's
This is an intent tactic.
partnership with Threshold 360.
Partners have the opportunity to increase overall reach and target Programmatlc targ‘etlng provides reach at an efﬂuenF cost as well
. . L as targeting specific consumers who show the behaviors of travel
meeting planners who have shown online behaviors indicating they |, . . L
N . X intent for beach and Florida vacations. Programmatic utilizes RTB
plan Florida meetings, through banner ad units. . o X
(real-time bidding) across exchanges to reach the audience through
Travel Trade Digital Meeting Planner Types of targeting include behavioral, contextual, demographic, data aggrtelfatmn on :hDLVIti (data managi.ment tplatfor.m)). In ble t Photo, Headline, Speak to Meetin
r e Programmatic Digital: Winter Meetings geographic, and site and search retargeting. This also includes site | S-oc'ce» TS Means that the programmatic partner wilt be able 1o | o /\jessage and Direct P € 100000 11/01/2023 12/31/2023 | 09/15/2023 | 09/15/2023 475 5
Display ) . e \ . reach the target audience across all devices including desktop, o Planners
2023/24 retargeting from the VCB site. By utilizing the VCB's website, partners S K . 3 Website Link
. i tablet and mobile in a real-time environment. For example, if a
have the opportunity to target consumers who have shown direct " . X "
. . L o , . consumer searches for "meeting venues on Sanibel Island" in a
interest in the destination by visiting the VCB's website. X Lo .
search engine, the network will bid in real time for the next
This is an intent tactic. available ad unit in order to sh(?w the consumer a co-op partner's
message at the most relevant time.
Programmatic targeting provides reach at an efficient cost as well
Partners have the opportunity to increase overall reach and target as targeting our specific consumers who show the behaviors of
travel agents who have shown online behaviors indicating they plan |travel intent for beach and Florida vacations. Programmatic utilizes
Florida meetings, through banner ad units. Types of targeting include [RTB (real-time bidding) across exchanges to reach our audience
behavioral, contextual, demographic, geographic, and site and search |through data aggregation on a DMP (data management platform). Photo. Headline
Travel Trade Digital Travel Agent Programmatic retargeting. This also includes site retargeting from the VCB site. B i i i ’ !
race Dig /e Agent Trog Travel Agents targeting. 1nis also Includes st geting VCBsite. By i essence, this means that the programmatic partner will be able | . /n1occa0e and Direct | Speak to Travel Agents 100000 11/01/2023 | 12/31/2023 | 09/15/2023 | 09/15/2023 475 5
Display Digital: Winter 2023/24 utilizing the VCB's website, partners have the opportunity to target  |to reach our target audience across all devices including desktop, Website Link
consumers who have shown direct interest in the destination by tablet and mobile in a real-time environment. For example, if a
visiting the VCB's website. consumer searches for "vacation packages on Sanibel Island" in a
search engine, the network will bid in real time for the next
This is an intent tactic. available ad unit in order to show the consumer a co-op partner's
message at the most relevant time.
Partners have the opportunity to reach meeting planners who attend
relevant industry conferences. This is an annual program that aligns
with the planned conference schequle for the fiscal year (4-5 events Partners have an opportunity to run display banners and be part of .
Travel Trade Digital Conference Geofencing total). Partners have the opportunity to target attendees by custom creative on mobile devices that will be targeted to users Photo, Headline, Speak to Meeting
. . Meetings geofencing the conference center and reaching the captured - - ) Offer/Message and Direct 100000 11/01/2023 09/30/2024 09/15/2023 09/15/2023 475 5
Display (Meetings): Annual Program X . who attended specific conference events by utilizing geofencing R Planners
audience after the event takes place. Final conferences and schedule Website Link
- technology.
to be finalized at a later date.
This is an intent tactic.
Partners have the opportunity to increase overall reach and target Programr"nahc taljg.etlng provides reach at an efﬂmenF cost as weI!
. K T as targeting specific consumers who show the behaviors of meeting
meeting planners who show online behaviors indicating they plan L . -
Lo R . . . o and event planners. Programmatic utilizes RTB (real-time bidding)
meetings in Florida using banner ad units featuring partner-specific R .
- . . X X . . across exchanges to reach the audience through data aggregation
360° video. The 360° video provides an immersive experience for |
. " " on a DMP (data management platform). In essence, this means that .
meeting planners to "tour" the property. . . . . Speak to Meeting
. the programmatic partner will be able to reach the target audience Photo, Headline, X
Travel Trade Digital Meeting Planner Il devices including desktop, tablet and mobile | | Offer/Message and Direct | ' 2nners (Previous
r e Programmatic Digital With Meetings Types of targeting include behavioral, contextual, demographic, across all devices Including deskiop, tablet and moblle In a real- essag participation in 360°- 250000 01/17/2024 03/30/2024 11/01/2023 11/01/2023 850 2
Display - - . . ) X X . time environment. For example, if a planner searches for "meeting Website Link (EXACT : )
360° Video: Spring 2024 geographic, and site and search retargeting. This also includes site . " A s video collection efforts
. . e \ . spaces in Fort Myers" in a search engine, the network will bid in MATERIAL SPECS TBD) R
retargeting from the VCB site. By utilizing the VCB's website, partners R R L required.)
R X real time for the next available ad unit in order to show the co-op
have the opportunity to target consumers who have shown direct rtner's m t the most relevant tim
interest in the destination by visiting the VCB's website. partners message at the most releva &
This is an intent tactic. Creative vY|II fe'ature a 360° video gathered through Lee County's
partnership with Threshold 360.
. . Programmatic targeting provides reach at an efficient cost as well
Partners have the opportunity to increase overall reach and target R o X
. . R as targeting specific consumers who show the behaviors of travel
meeting planners who have shown online behaviors indicating they | X . o
N . . intent for beach and Florida vacations. Programmatic utilizes RTB
plan Florida meetings, through banner ad units. . o .
(real-time bidding) across exchanges to reach the audience through
Travel Trade Digital Meeting Planner Types of targeting include behavioral, contextual, demographic, data:ggrteriatr:)n (:1” th:Ati (darta T:rigi:nentrg:a:f:"}?z In ble t Photo, Headline, Speak to Meetin
& Programmatic Digital: Spring Meetings geographic, and site and search retargeting. This also includes site essence, this means that the programmatic partne € able to Offer/Message and Direct P & 100000 01/17/2024 03/31/2024 11/01/2023 11/01/2023 475 5

Display

2024

retargeting from the VCB site. By utilizing the VCB's website, partners
have the opportunity to target consumers who have shown direct
interest in the destination by visiting the VCB's website.

This is an intent tactic.

reach the target audience across all devices including desktop,
tablet and mobile in a real-time environment. For example, if a
consumer searches for "meeting venues on Sanibel Island" in a
search engine, the network will bid in real time for the next
available ad unit in order to show the consumer a co-op partner's
message at the most relevant time.

Website Link

Planners




Material

Estimated Estimated Start | Estimated End Material Max
Program Group Program Name Content Focus Opportunity Detailed Program Overview Partners Receive Recommendations . Space Deadline . Rate -
Impressions Date Date Deadline Participants
and Notes
Programmatic targeting provides reach at an efficient cost as well
Partners have the opportunity to increase overall reach and target as targeting specific users who show the behaviors of travel
travel agents who have shown online behaviors indicating they plan |planning intent for beach and Florida vacations. Programmatic
Florida meetings, through banner ad units. Types of targeting include |utilizes RTB (real-time bidding) across exchanges to reach the
behavioral, contextual, demographic, geographic, and site and search |audience through data aggregation on a DMP (data management Photo, Headline
Travel Trade Digital Travel Agent Programmatic retargeting. This also includes site retargeting from the VCB site. B . i i ! L
. 8 Agent Frog Travel Agents rargeting. 1his ; geting . v |platform). In essence, this means that the programmatic partner | (e /\eccage and Direct | Speak to Travel Agents 100000 01/17/2024 | 03/31/2024 | 11/01/2023 | 11/01/2023 475 5
Display Digital: Spring 2024 utilizing the VCB's website, partners have the opportunity to target  |will be able to reach the target audience across all devices including Website Link
consumers who have shown direct interest in the destination by desktop, tablet and mobile in a real-time environment. For
visiting the VCB's website. example, if a consumer searches for "vacation packages on Sanibel
Island" in a search engine, the network will bid in real time for the
This is an intent tactic. next available ad unit in order to show the co-op partner's message
at the most relevant time.
Partners have the opportunity to increase overall reach and target Programmatlc tafget'“g provides reach at an efﬁuenF cost as weI‘I
. K BT as targeting specific consumers who show the behaviors of meeting
meeting planners who show online behaviors indicating they plan L X -
Lo R R . . . and event planners. Programmatic utilizes RTB (real-time bidding)
meetings in Florida using banner ad units featuring partner-specific . .
. - . X . . across exchanges to reach the audience through data aggregation
360° video. The 360° video provides an immersive experience for X
X " " on a DMP (data management platform). In essence, this means that .
meeting planners to "tour" the property. . . . . Speak to Meeting
. | the programmatic partner will be able to reach the target audience Photo, Headline, .
Travel Trade Digital Meeting Planner across all devices including desktop, tablet and mobile in a real- Offer/Message and Direct Planners (Previous
) Programmatic Digital With Meetings Types of targeting include behavioral, contextual, demographic, ) ) e o . o participation in 360°- 250000 04/01/2024 06/30/2024 02/01/2024 02/01/2024 850 2
Display g ) . . X . . time environment. For example, if a planner searches for "meeting Website Link (EXACT ! .
360° Video: Summer 2024 geographic, and site and search retargeting. This also includes site . s : s video collection efforts
. . A \ . spaces in Fort Myers" in a search engine, the network will bid in MATERIAL SPECS TBD) .
retargeting from the VCB site. By utilizing the VCB's website, partners R K L required.)
. . real time for the next available ad unit in order to show the co-op
have the opportunity to target consumers who have shown direct artner's message at the most relevant time
interest in the destination by visiting the VCB's website. P 8 v ime.
L . . Creative will feature a 360° video gathered through Lee County's
This is an intent tactic.
partnership with Threshold 360.
Partners have the opportunity to increase overall reach and target Programmatlc targ‘etlng provides reach at an efﬂaemf cost as well
. . L as targeting specific consumers who show the behaviors of travel
meeting planners who have shown online behaviors indicating they |, . . L
N . X intent for beach and Florida vacations. Programmatic utilizes RTB
plan Florida meetings, through banner ad units. . o X
(real-time bidding) across exchanges to reach the audience through
Travel Trade Digital Meeting Planner Types of targeting include behavioral, contextual, demographic, data aggrtelfanon on :hD:/Iti (data manage;.ment tplatfor.n\l)). In ble t Photo, Headline, Speak to Meetin
r e Programmatic Digital: Summer Meetings geographic, and site and search retargeting. This also includes site | >oc'ce TS Means that the programmatic partner will be able 1o | o /\jessage and Direct P € 100000 04/01/2024 06/30/2024 | 02/01/2024 | 02/01/2024 475 5
Display . . A \ . reach the target audience across all devices including desktop, o Planners
2024 retargeting from the VCB site. By utilizing the VCB's website, partners L K . . Website Link
. . tablet and mobile in a real-time environment. For example, if a
have the opportunity to target consumers who have shown direct N . ) Wi
X . L o , . consumer searches for "meeting venues on Sanibel Island" in a
interest in the destination by visiting the VCB's website. X Lo .
search engine, the network will bid in real time for the next
This is an intent tactic. available ad unit in order to sht?w the consumer a co-op partner's
message at the most relevant time.
Programmatic targeting provides reach at an efficient cost as well
Partners have the opportunity to increase overall reach and target as targeting specific users who show the behaviors of travel
travel agents who have shown online behaviors indicating they plan |planning intent for beach and Florida vacations. Programmatic
Florida meetings, through banner ad units. Types of targeting include |utilizes RTB (real-time bidding) across exchanges to reach the
behavioral, contextual, demographic, geographic, and site and search |audience through data aggregation on a DMP (data management Photo. Headline
Travel Trade Digital Travel Agent Programmatic retargeting. This also includes site retargeting from the VCB site. B . i i ! i
race Dig = A8 8 Travel Agents targeting. 1nis also Includes st geting VCBsite. By platform). In essence, this means that the programmatic partner | (. /n1occa0e and Direct | Speak to Travel Agents 100000 04/01/2024 | 06/30/2024 | 02/01/2024 | 02/01/2024 475 5
Display Digital: Summer 2024 utilizing the VCB's website, partners have the opportunity to target  |will be able to reach the target audience across all devices including R
) . . L Lo ) . Website Link
consumers who have shown direct interest in the destination by desktop, tablet and mobile in a real-time environment. For
visiting the VCB's website. example, if a consumer searches for "vacation packages on Sanibel
Island" in a search engine, the network will bid in real time for the
This is an intent tactic. next available ad unit in order to show the co-op partner's message
at the most relevant time.
Partners have the opportunity to increase overall reach and target Programmatlc targ.etlng provides reach at an efflmen"t cost as wel!
. . e as targeting specific consumers who show the behaviors of meeting
meeting planners who show online behaviors indicating they plan L . -
Lo . . . . . and event planners. Programmatic utilizes RTB (real-time bidding)
meetings in Florida using banner ad units featuring partner-specific i X
.. Y. . X . . across exchanges to reach the audience through data aggregation
360° video. The 360° video provides an immersive experience for .
. " " on a DMP (data management platform). In essence, this means that .
meeting planners to "tour" the property. . X X . Speak to Meeting
. the programmatic partner will be able to reach the target audience Photo, Headline, .
Travel Trade Digital Meeting Planner Il devices including desktop, tablet and mobile i | Offer/Message and Direct | ' anners (Previous
i 8 Programmatic Digital With Meetings Types of targeting include behavioral, contextual, demographic, across all devices Including desktop, tablet and mobfle In a real- essag participation in 360°- 250000 07/05/2024 09/30/2024 | 05/01/2024 | 05/01/2024 850 2
Display ovg . " . . . | time environment. For example, if a planner searches for "meeting Website Link (EXACT ! X
360° Video: Fall 2024 geographic, and site and search retargeting. This also includes site ) " . s video collection efforts
. . e \ . spaces in Fort Myers" in a search engine, the network will bid in MATERIAL SPECS TBD) A
retargeting from the VCB site. By utilizing the VCB's website, partners i . . required.)
R K real time for the next available ad unit in order to show the co-op
have the opportunity to target consumers who have shown direct artner's message at the most relevant time
interest in the destination by visiting the VCB's website. p g .
L . . Creative will feature a 360° video gathered through Lee County's
This is an intent tactic.
! ! : partnership with Threshold 360.
. . Programmatic targeting provides reach at an efficient cost as well
Partners have the opportunity to increase overall reach and target . o X
. . R as targeting specific consumers who show the behaviors of travel
meeting planners who have shown online behaviors indicating they |, . . L
N . . intent for beach and Florida vacations. Programmatic utilizes RTB
plan Florida meetings, through banner ad units. . L .
(real-time bidding) across exchanges to reach the audience through
Travel Trade Digital Meeting Planner Types of targeting include behavioral, contextual, demographic, data aggrter?atlon on th:Ati (data manage;nent tplatfomﬂi. In ble t Photo, Headline, Speak to Meetin
g Programmatic Digital: Fall Meetings geographic, and site and search retargeting. This also includes site €ssence, this means that the programmatic partner witl be able to Offer/Message and Direct P & 100000 07/05/2024 09/30/2024 05/01/2024 05/01/2024 475 5

Display

2024

retargeting from the VCB site. By utilizing the VCB's website, partners
have the opportunity to target consumers who have shown direct
interest in the destination by visiting the VCB's website.

This is an intent tactic.

reach the target audience across all devices including desktop,
tablet and mobile in a real-time environment. For example, if a
consumer searches for "meeting venues on Sanibel Island" in a
search engine, the network will bid in real time for the next
available ad unit in order to show the consumer a co-op partner's
message at the most relevant time.

Website Link

Planners




Material

Program Group Program Name Content Focus Opportunity Detailed Program Overview Partners Receive Recommendations Estlmat.ed Estimated Start | Estimated End Space Deadline Materllal Rate M?x
Impressions Date Date Deadline Participants
and Notes
Programmatic targeting provides reach at an efficient cost as well
Partners have the opportunity to increase overall reach and target as targeting specific users who show the behaviors of travel
travel agents who have shown online behaviors indicating they plan |planning intent for beach and Florida vacations. Programmatic
Florida meetings, through banner ad units. Types of targeting include |utilizes RTB (real-time bidding) across exchanges to reach the
behavioral, contextual, demographic, geographic, and site and search |audience through data aggregation on a DMP (data management Photo, Headline,
Travel Trade Digital Travel Agent Programmatic retargeting. This also includes site retargeting from the VCB site. By  [platform). In essence, this means that the programmatic partner Offer/Message and Direct | Speak to Travel Agents 100000 07/05/2024 09/30/2024 05/01/2024 05/01/2024 475 5

Display

Digital: Fall 2024

Travel Agents

utilizing the VCB's website, partners have the opportunity to target
consumers who have shown direct interest in the destination by
visiting the VCB's website.

This is an intent tactic.

will be able to reach the target audience across all devices including
desktop, tablet and mobile in a real-time environment. For
example, if a consumer searches for "vacation packages on Sanibel
Island" in a search engine, the network will bid in real time for the
next available ad unit in order to show the co-op partner's message
at the most relevant time.

Website Link




. . . . Material Recommendations Estimated Estimated Start | Estimated End . Material Max
Program Group Program Name Content Focus Opportunity Detailed Program Overview Partners Receive . Space Deadline . Rate ..
and Notes Impressions Date Date Deadline Participants
Partners may participate in a full-page display ad Travel Weekly is the leading national travel trade newspaper Website link should be short
Travel Weekly (Travel Agents): targeting travel agents providing news and information regarding travel trends and Photo, Offer/Message, Phone | and easy to remember. No
Travel Trade Print . Travel Agents : N X Number and Direct Website | Bitly or UTM links. Consider a 37000 11/01/2023 11/30/2023 09/15/2023 09/15/2023 330 3
November 2023 destinations that are relevant to travel professionals. Partners . . . o
. . . . . L Link vanity URL if your link is too
This is a prospecting tactic. will be featured in a Lee County destination ad. long
- ) . Agent@Home magazine is still the only publication written for Website link should be short
Partners may participate in a full-page display ad to = .
Agent@Home (Travel Agents): | Travel Agents (Groups and |reach travel agents who work from home and distributed exclusively to home-based travel agents, the Photo, Offer/Message, Phone | and easy to remember. No
Travel Trade Print December 2023 ’ Family Travel) : fastest-growing segment of the travel agent market and also Number and Direct Website | Bitly or UTM links. Consider a 40000 12/01/2023 12/31/2023 09/15/2023 09/15/2023 250 3
v . . . the hardest to reach. Partners will be featured in a Lee County Link vanity URL if your link is too
This is a prospecting tactic. -
destination ad. long.
Partngrs may.part|C|paFe -|n a fuII-pa.ge dlsplay.ad Florida Trend is a monthly magazine covering Florida business, Website link should be short
Florida Trend (Meetings): targeting Florida association executives/meeting industrv, education and leisure. Elorida Trend is read b Photo, Offer/Message, Phone | and easy to remember. No
Travel Trade Print gs): Meetings planners. R ¥ R . - L v Number and Direct Website | Bitly or UTM links. Consider a 55454 12/01/2023 12/31/2023 09/15/2023 09/15/2023 270 3
December 2023 business executives, government officials and civic leaders. . . X o
. R - Link vanity URL if your link is too
. . . Partners will be featured in a Lee County destination ad.
This is a prospecting tactic. long.
Association SOURCE is sent directly to the executives and
Partners may participate in a full-page display ad meeting planners who make the decisions in Florida’s Website link should be short
FSAE SOURCE (Meetings): targeting Florida association executives/meeting associations. These executives, their staffs and their association |Photo, Offer/Message, Phone | and easy to remember. No
Travel Trade Print January/Februar Bs): Meetings planners. members represent millions of dollars in sales opportunities. Number, and Direct Website | Bitly or UTM links. Consider a 1200 01/05/2024 02/28/2024 10/01/2023 10/01/2023 215 3
v v SOURCE is a top resource of information on Florida association Link vanity URL if your link is too
This is a prospecting tactic. business management and resources. Partners will be featured long.
in a Lee County destination ad.
- . . Prevue Meetings + Incentives is a multiplatform brand that Website link should be short
. . Partners may participate in a full-page display ad to L e . —
Prevue Meetings + Incentives reach meeting planners inspires planners by providing immersive experiential travel Photo, Offer/Message, Phone | and easy to remember. No
Travel Trade Print (Meetings): January/February Meetings gp : coverage, professional development and thought leadership. Number and Direct Website | Bitly or UTM links. Consider a 37800 01/05/2024 02/28/2024 10/01/2023 10/01/2023 215 3
2024 L ’ ) Partners have the opportunity to be featured in the Link vanity URL if your link is too
This is a prospecting tactic. o S
January/February Visit Florida issue. long.
N ' ' Recommend has k')ee'n helping tra\{el a_dVIsors sell travel by Website link should be short
Partners may participate in a full-page display ad providing them with in-depth destination and product
Recommend (Travel Agents): targeting travel agents. information. Its editors travel the globe previewing, reviewing Photo, Offer/Message, Phone | and easy to remember. No
Travel Trade Print Travel Agents o - - ’ Number and Direct Website | Bitly or UTM links. Consider a 50050 03/01/2024 03/31/2024 12/01/2023 12/01/2023 230 3
March 2024 and crafting experiential articles that make for some of the . . . L
. . . . . R - . Link vanity URL if your link is too
This is a prospecting tactic. most informative and engrossing destination content available lon
today. Partners will be featured in a Lee County destination ad. g
Partners may participate in a full-page display ad to Convention South reaches over 18,000 planners located Website link should be short
Convention South (Meetings): reach meeting planners throughout the United States — all organize meetings and Photo, Offer/Message, Phone | and easy to remember. No
Travel Trade Print X ’ Meetings . . . ) Number and Direct Website | Bitly or UTM links. Consider a 57371 04/01/2024 04/30/2024 01/05/2024 01/05/2024 250 3
April 2024 events in the South. Partners will be featured in a Lee County . ] . L
. . . N Link vanity URL if your link is too
This is a prospecting tactic. destination ad. long
Partners may participate in a full-page display ad to Association Conventions & Facilities targets association and Website link should be short
Association Conventions & reach meeting planners convention planners through national, state, professional and Photo, Offer/Message, Phone | and easy to remember. No
Travel Trade Print Facilities (Meetings): May Meetings gp : SMERF associations. Subscribers are members of ASAE, PCMA Number and Direct Website | Bitly or UTM links. Consider a 20500 05/01/2024 05/31/2024 02/01/2024 02/01/2024 230 3
2024 . . ) and MPI. Partners will be featured in a Lee County destination Link vanity URL if your link is too
This is a prospecting tactic.
ad. long.
Partnejrs may‘partlmpa-te -|n a fuII-pa.ge dlsplay.ad Florida Trend is a monthly magazine covering Florida business, Website link should be short
Florida Trend (Meetings): May targeting Florida association executives/meeting industry, education and leisure. Florida Trend is read by Photo, Offer/Message, Phone | and easy to remember. No
Travel Trade Print : Meetings planners. o R . - L Number and Direct Website | Bitly or UTM links. Consider a 55454 05/01/2024 05/31/2024 02/01/2024 02/01/2024 270 3
2024 business executives, government officials and civic leaders. . . . o
) . . Link vanity URL if your link is too
. . . Partners will be featured in a Lee County destination ad.
This is a prospecting tactic. long.
Partners may participate in a full-page display ad to Corporate & Incentive Travel reaches over 40,000 corporate Website link should be short
Corporate & Incentive Travel reach meeting planners and incentive travel planners who participate in MPI, SITE Photo, Offer/Message, Phone | and easy to remember. No
Travel Trade Print porate Meetings ep : P > Who participa »SHE, Number and Direct Website | Bitly or UTM links. Consider a 40000 06/01/2024 06/30/2024 | 03/01/2024 | 03/01/2024 230 3
(Meetings): June 2024 GBTA and PCMA. Partners will be featured in a Lee County . . . L
. . . - Link vanity URL if your link is too
This is a prospecting tactic. destination ad. long
Association SOURCE is sent directly to the executives and
Partners may participate in a full-page display ad meeting planners who make the decisions in Florida’s Website link should be short
FSAE SOURCE (Meetings): targeting Florida association executives/meeting associations. These executives, their staffs and their association |Photo, Offer/Message, Phone | and easy to remember. No
Travel Trade Print eetings): Meetings planners. members represent millions of dollars in sales opportunities. Number and Direct Website | Bitly or UTM links. Consider a 1200 07/01/2024 08/31/2024 04/01/2024 04/01/2024 215 3

July/August 2024

This is a prospecting tactic.

SOURCE is a top resource of information on Florida association
business management and resources. Partners will be featured
in a Lee County destination ad.

Link

vanity URL if your link is too
long.




Material

. . . . . Estimated Estimated Start | Estimated End . Material Max
Program Group Program Name Content Focus Opportunity Detailed Program Overview Partners Receive Recommendations TpressenE Date Date Space Deadline Deadline Rate Participants
and Notes
Partners have the opportunity to be included as a featured
property in an email dedicated to Lee County. This is
Travel Trade Third-Part Association Conventions & targeting meeting planners and decision-makers across Association Conventions & Facilities targets association and conventions Photo, Headline/Offer,
fave raEfn illr arty Facilities Email (Meetings): Meetings Association Conventions & Facilities' audience of planners through national, state, professional and SMERF associations. Description and Direct 16000 11/01/2023 11/30/2023 09/15/2023 09/15/2023 300 6
a November 2023 association planners. Subscribers are members of ASAE, PCMA and MPI. Website Link
This is an intent tactic.
Partners have the opportunity to be included as a featured
property in an email dedicated to Lee County. This is
. Corporate & Incentive Travel targeting meeting planners and decision-makers across ) ) . Photo, Headline/Offer,
Travel Trade TI"nrd—Party Email (Meetings): November Meetings Corporate & Incentive Travel's audience of corporate and Corporate & Incentive Trtd\{e' rea'ches over 19,000 corporate and incentive Description and Direct 19000 11/01/2023 11/30/2023 09/15/2023 09/15/2023 300 6
Email X . travel planners who participate in MPI, SITE, GBTA and PCMA. .
2023 incentive planners. Website Link
This is an intent tactic.
Partners have the opportunity to be included as a featured
Travel Trade Third-Part EproDirect Email (Meetings): E)mpiml/ inan e.maltl ctjedlcgtt:ctihtth.eiCotunty. Emz:l vtwll EproDirect is a hospitality marketing company reaching meeting and event Photo, Headline/Offer,
) ¥ P esk: Meetings argetp anners.ln sta 'es wi € highest propensity to planning professionals. They specialize in email marketing and verify lists Description and Direct 22500 11/01/2023 11/30/2023 09/15/2023 09/15/2023 300 6
Email November 2023 book meetings in Florida. . ) K L
daily to ensure the most accurate and active prospects are being reached. Website Link
This is an intent tactic.
Travel Trade Third-Part: Insider Travel Report Email P?rtnerl;s ?:Vith; ifzogtiuntltiit: bLe 'né|Ud:td 0 afeatured Insider Travel Report delivers daily curated content to advisors based on its Photo, Headline/Offer,
' ¥ (Travel Agents): Travel Agents property In an emall dedicated to Lee Lounty. X heport Y i ‘ Description and Direct 69558 11/01/2023 11/30/2023 | 09/15/2023 | 09/15/2023 300 6
Email in-depth profile, which reaches 75% of U.S. and Canadian travel advisors. L
November 2023 L . . Website Link
This is an intent tactic.
Travel Trade Third-Part: Travel Weekly Email (Travel fjrt::r:fo:;az Ziglrllsizzer;noafpef;(iuts::\ejeﬁesrg?:st;?:n?lzaIl Travel Weekly provides news and information regarding travel trends and Photo, Headline/Offer,
. ¥ Y Travel Agents P p P . destinations relevant to travel professionals. This custom email will be sent Description and Direct 48000 11/01/2023 11/30/2023 09/15/2023 09/15/2023 250 6
Email Agents): November 2023 i ) L
. . . to travel professionals across the United States. Website Link
This is an intent tactic.
Partners have the opportunity to be included as a featured . . . . .
Travel Trade Third-Part FSAE Dedicated Email property in an email dedicated to Lee County. This is :?:cli:uttigi l:el:e”ciii\slzsli:]yeztfi:SSOI:I::eOrr; Eé:g?;f;;iﬁzgzz%hes Photo, Headline/Offer,
. Y (Meetings): Meetings targeting key business executives across Florida. 4 g P ’ ; . Description and Direct 750 12/01/2023 12/31/2023 09/15/2023 09/15/2023 275 6
Email management companies. Partners have the opportunity to have a listing in S
December 2023 K ) . X . Website Link
L . . the dedicated email reaching this audience.
This is an intent tactic.
Recommend provides travel advisors with product
Travel Trade Third-Part Recommend Email (Travel information about destinations, accommodations, Recommend provides travel advisors with product information about Photo, Headline/Offer,
X ¥ Travel Agents transportation, cruises, tours and events. destinations, accommodations, transportation, cruises, tours and events. Description and Direct 40000 12/01/2023 12/31/2023 10/01/2023 10/01/2023 300 3
Email Agents): December 2023 S
Website Link
This is an intent tactic.
Travel Trade Third-Part Travel Weekly Email (Travel 'I:artners rtnay pal.'tllcllp.ate n af: exilu:we Testnfwat@n eTnall Travel Weekly provides news and information regarding travel trends and Photo, Headline/Offer,
Email ¥ Agents): Jaynuar 2024 Travel Agents 0 promote special leisure ofters to travel professionals. destinations relevant to travel professionals. This custom email will be sent Description and Direct 48000 01/05/2024 01/31/2024 11/01/2023 11/01/2023 250 6
g : ¥ . . . to travel professionals across the United States. Website Link
This is an intent tactic.
Partners have the opportunity to be included as a featured
Travel Trade Third-Part EproDirect Email (Meetings): tpr:)p(irtyl/ |:nar; eir:all ?eda?tt:?htotficiun:y' Enm?tﬂ \2”” EproDirect is a hospitality marketing company reaching meeting and event Photo, Headline/Offer,
. ¥ P Esk: Meetings arget pia X € S, sta 'es € highest propensity to planning professionals. They specialize in email marketing and verify lists Description and Direct 22500 02/01/2024 02/28/2024 12/01/2023 12/01/2023 300 6
Email February 2024 book meetings in Florida. . . K S
daily to ensure the most accurate and active prospects are being reached. Website Link
This is an intent tactic.
Travel Trade Third-Part Insider Travel Report Email P’;’:”ee: fi‘:‘;it::];?zzgt;:t';\gt;lz;ngulﬁd e featured Insider Travel Report delivers daily curated content to advisors based on its Photo, Headline/Offer,
' ¥ (Travel Agents): Travel Agents property ¥ X neport v ° X Description and Direct 69558 02/01/2024 02/28/2024 | 12/01/2023 12/01/2023 300 6
Email in-depth profile, which reaches 75% of U.S. and Canadian travel advisors. L
February 2024 L . . Website Link
This is an intent tactic.
Partners have the o‘pport.umty to be included as ? f‘eatured Prevue Meetings + Incentives is a multiplatform brand that inspires
property in an email dedicated to Lee County. This is e . N .
. . . . - planners by providing immersive experiential travel coverage, professional .
Travel Trade Third-Part Prevue Meetings + Incentives targeting meeting planners and decision-makers across development and thought leadershin. Partners have the opportunity to be Photo, Headline/Offer,
. ¥ Email (Meetings): Meetings Prevue's audience of association, corporate and incentive P . i g R p'. . X X p;? y Description and Direct 30000 02/01/2024 02/28/2024 12/01/2023 12/01/2023 300 6
Email February 2024 lanner featured in the dedicated email reaching this audience within the Visit Website Link
¥ planners. Florida package. This package also comes with a reblast sent out to initial
This is an intent tactic. openers.
Partners have the opportunity to be included as a featured . . . . .
Travel Trade Third-Part FSAE Dedicated Email property in an email dedicated to Lee County. This is :?j&z::;i nglciii\sl(e)sler:]iz:i:SSOI:Ir?:ZIZ Eg:gl;t;ﬁej.azgzgzz?es Photo, Headline/Offer,
. Y (Meetings): Meetings targeting key business executives across Florida. 4 P 4 . N Description and Direct 750 03/01/2024 03/31/2024 01/05/2024 01/05/2024 275 6
Email management companies. Partners have the opportunity to have a listing in S
March 2024 K ) . X . Website Link
L . . the dedicated email reaching this audience.
This is an intent tactic.
Travel Trade Third-Part: Travel Weekly Email (Travel fsrt:oe:or;az Zi:lcllg'it:no?‘?efs)(:clauts::ee(:eitc;?:st?:n:zaIl Travel Weekly provides news and information regarding travel trends and Photo, Headline/Offer,
Email Y Agents): I\\;Iarch 2024 Travel Agents P pec lsu velp : . destinations relevant to travel professionals. This custom email will be sent Description and Direct 48000 03/01/2024 03/31/2024 01/05/2024 01/05/2024 250 6
g ’ . . . to travel professionals across the United States. Website Link
This is an intent tactic.
Recommend provides travel advisors with product
Travel Trade Third-Part Recommend Email (Travel information about destinations, accommodations, Recommend provides travel advisors with product information about Photo, Headline/Offer,
. ¥ Travel Agents transportation, cruises, tours and events. destinations, accommodations, transportation, cruises, tours and events. Description and Direct 40000 03/01/2024 03/31/2024 01/05/2024 01/05/2024 300 3
Email Agents): March 2024 S
Website Link
This is an intent tactic.
Partners have the opportunity to be included as a featured |Travel Market Report is an online business publication that serves as an
property in an email dedicated to Lee County. This is independent forum and voice for retail travel sellers in North America. "
Travel Trade Third-Part Travel Market Report Email targeting travel agents across Travel Market Report' Travel Market Report provides in-depth cover: nd analysis of news and Photo, Headline/Offer,
¥ P Travel Agents argeting travel agents across fravel Market Reports avel Viarket Report provides In-depth coverage and analysis of news a Description and Direct 116000 04/01/2024 04/30/2024 | 02/01/2024 | 02/01/2024 350 6

Email

(Travel Agents): April 2024

audience.

This is an intent tactic.

trends affecting leisure and corporate travel agents, along with practical
business advice and insights into key growth markets. Partners have the
opportunity to have a listing in the dedicated email reaching this audience.

Website Link




Material

. . . . 3 Estimated Estimated Start | Estimated End . Material Max
Program Group Program Name Content Focus Opportunity Detailed Program Overview Partners Receive Recommendations TpressenE Date Date Space Deadline Deadline Rate Participants
and Notes
Partners have the opportunity to be included as a featured
property in an email dedicated to Lee County. This is
Travel Trade Third-Part Association Conventions & targeting meeting planners and decision-makers across Association Conventions & Facilities targets association and conventions Photo, Headline/Offer,
fave raEfn illr ary Facilities Email (Meetings): Meetings Association Conventions & Facilities' audience of planners through national, state, professional and SMERF associations. Description and Direct 16000 05/01/2024 05/31/2024 03/01/2024 03/01/2024 300 6
a May 2024 association planners. Subscribers are members of ASAE, PCMA and MPI. Website Link
This is an intent tactic.
Partners have the opportunity to be included as a featured
Travel Trade Third-Part EproDirect Email (Meetings): frOPirt\I/ inan e'ma;:l fedlcétt:fhtor&?iciumy' Emz_itll \2”” EproDirect is a hospitality marketing company reaching meeting and event Photo, Headline/Offer,
. ¥ P Esk: Meetings argetp anhers'ln sta 'es wi € highest propensity to planning professionals. They specialize in email marketing and verify lists Description and Direct 22500 05/01/2024 05/31/2024 03/01/2024 03/01/2024 300 6
Email May 2024 book meetings in Florida. . . K L
daily to ensure the most accurate and active prospects are being reached. Website Link
This is an intent tactic.
. . Partners have the qpport.unlty to be included as E_’ ffaatured FSAE is the Florida Society of Association Executives. FSAE reaches .
Travel Trade Third-Party FSAE Dedicated Email property in an email dedicated to Lee County. This is association executives, meeting planners, CEOs and association Photo, Headline/Offer,
, (Meetings): Meetings targeting key business executives across Florida. ! ' ) e Description and Direct 750 05/01/2024 05/31/2024 03/01/2024 03/01/2024 275 6
Email management companies. Partners have the opportunity to have a listing in S
May 2024 . . . . . Website Link
. . . the dedicated email reaching this audience.
This is an intent tactic.
Travel Trade Third-Part: Travel Weekly Email (Travel :’srt:;;sor:eaz Zir:llcllg'iter;no?‘:efs)(:ljuts::ee(:eitclj?:st?:nzrlzaIl Travel Weekly provides news and information regarding travel trends and Photo, Headline/Offer,
Email ¥ A ents)'yMa 5024 Travel Agents P peci lsu Velp : . destinations relevant to travel professionals. This custom email will be sent Description and Direct 48000 05/01/2024 05/31/2024 03/01/2024 03/01/2024 250 6
g FMay o . . to travel professionals across the United States. Website Link
This is an intent tactic.
Recommend provides travel advisors with product
Travel Trade Third-Part Recommend Email (Travel information about destinations, accommodations, Recommend provides travel advisors with product information about Photo, Headline/Offer,
. ¥ Travel Agents transportation, cruises, tours and events. destinations, accommodations, transportation, cruises, tours and events. Description and Direct 40000 05/01/2024 05/31/2024 03/01/2024 03/01/2024 300 3
Email Agents): May 2024 S
Website Link
This is an intent tactic.
Partners have the opportunity to be included as a featured
property in an email dedicated to Lee County. This is
- ) targeting meeting planners and decision-makers across ) . . Photo, Headline/Offer,
Travel Trade T.hlrd Party Corpf)rate & 'Incentlve Travel Meetings Corporate & Incentive Travel's audience of corporate and Corporate & Incentive Tr'a\{el rea'ches over 19,000 corporate and incentive Description and Direct 19000 06/01/2024 06/30/2024 04/01/2024 04/01/2024 300 6
Email Email (Meetings): June 2024 X . travel planners who participate in MPI, SITE, GBTA and PCMA. o
incentive planners. Website Link
This is an intent tactic.
. . Partners I:lave the o.pport.unlty to be included as a,' f.eatured FSAE is the Florida Society of Association Executives. FSAE reaches .
Travel Trade Third-Part FSAE Dedicated Email property in an email dedicated to Lee County. This is association executives. meeting planners. CEOs and association Photo, Headline/Offer,
. ¥ (Meetings): Meetings targeting key business executives across Florida. ! ep ! X o Description and Direct 750 06/01/2024 06/30/2024 04/01/2024 04/01/2024 275 6
Email management companies. Partners have the opportunity to have a listing in S
June 2024 . i . N i Website Link
. . . the dedicated email reaching this audience.
This is an intent tactic.
Partners have the opportunity to be included as a featured |Travel Market Report is an online business publication that serves as an
property in an email dedicated to Lee County. This is independent forum and voice for retail travel sellers in North America. .
Travel Trade Third-Party Travel Market Report Email targeting travel agents across Travel Market Report's Travel Market Report provides in-depth coverage and analysis of news and Photo, Headline/Offer,
. Travel Agents seting 8 P L Report p P g Vsl . Description and Direct 116000 06/01/2024 06/30/2024 | 04/01/2024 | 04/01/2024 350 6
Email (Travel Agents): June 2024 audience. trends affecting leisure and corporate travel agents, along with practical Website Link
business advice and insights into key growth markets. Partners have the
This is an intent tactic. opportunity to have a listing in the dedicated email reaching this audience.
Partners have the opportunity to be included as a featured
property in an email dedicated to Lee County. This is Northstar Travel Group is a leading publisher of trade magazines edited for
Travel Trade Third-Part Northstar Travel Group Email targeting meeting planners and decision-makers across corporate meeting managers, professional associations, incentive houses, Photo, Headline/Offer,
) Y (Meetings): Meetings Northstar's audience of association, corporate and travel agencies and independent meeting planning companies. Partners Description and Direct 25000 07/01/2024 07/31/2024 05/01/2024 05/01/2024 300 6
Email X i K e ) . . . o
July 2024 incentive planners. have the opportunity to have a listing in the dedicated email reaching this Website Link
audience.
This is an intent tactic.
Travel Trade Third-Part Travel Weekly Email (Travel fs”:;;oft*;az T::rizllcllziztui;no?ef;(:l)u:::s;eit;?:st;?:n?lzaIl Travel Weekly provides news and information regarding travel trends and Photo, Headline/Offer,
Email ¥ A ents)-yJuI 2024 Travel Agents p p P . destinations relevant to travel professionals. This custom email will be sent Description and Direct 48000 07/01/2024 07/31/2024 05/01/2024 05/01/2024 250 6
8 Sy L . . to travel professionals across the United States. Website Link
This is an intent tactic.
Partners have the opportunity to be included as a featured
Travel Trade Third-Part EproDirect Email (Meetings): ?fopift\ll fnan e-maltl ctiedlcit:ctihtth.eiCclunty. Em?tll vtw” EproDirect is a hospitality marketing company reaching meeting and event Photo, Headline/Offer,
. ¥ P es): Meetings argetp anpers.ln sta 'es wi € highest propensity to planning professionals. They specialize in email marketing and verify lists Description and Direct 22500 08/01/2024 08/31/2024 06/01/2024 06/01/2024 300 6
Email August 2024 book meetings in Florida. K . N S
daily to ensure the most accurate and active prospects are being reached. Website Link
This is an intent tactic.
Partners have the opportunity to be included as a featured
property in an email dedicated to Lee County. This is Northstar Travel Group is a leading publisher of trade magazines edited for
T | Trade Third-Part Northstar Travel Group Email targeting meeting planners and decision-makers across corporate meeting managers, professional associations, incentive houses, Photo, Headline/Offer,
rave raEfn illr arty (Meetings): Meetings Northstar's audience of association, corporate and travel agencies and independent meeting planning companies. Partners Description and Direct 25000 09/01/2024 09/30/2024 07/01/2024 07/01/2024 300 6
a September 2024 incentive planners. have the opportunity to have a listing in the dedicated email reaching this Website Link

This is an intent tactic.

audience.




Material

Estimated Estimated Start Estimated End Material Max
Program Group Program Name Content Focus Opportunity Detailed Program Overview Partners Receive Recommendations ] Space Deadline N Rate -
Impressions Date Date Deadline Participants
and Notes
Partners have the opportunity to target specific Lee County destinations
. - L R . Offer Strongly
Vacation Rentals Digital Canada Vacation Rental Vrbo within Vrbo through banner ad units as well as retarget consumers who Vrbo is a vacation rental OTA website that allows consumers to book vacation Photo, Headline, Recommended
Display (Domestic and L ) have shown interest. X X S N ) Offer/Message and Direct . 35000 11/01/2023 01/31/2024 09/15/2023 09/15/2023 450 4
. Digital: Winter 2023/24 rental homes either directly or indirectly. Will refer to the partner website. N (Offer must be valid
International) Website Link
L . . through end date.)
This is a conversion tactic.
Programmatic targeting provides reach at an efficient cost as well as targeting
specific consumers who show the behaviors of travel intent for beach and
Partners have the opportunity to increase overall reach and target Florida vacations and who want to stay in a vacation rental property.
consumers who have exhibited online behaviors indicating they are Programmatic utilizes RTB (real-time bidding) across exchanges to reach the Offer Strongl
Vacation Rentals Digital Domestic Vacation Rental planning a beach/Florida vacation and want to stay in a vacation rental |audience through data aggregation on a DMP (data management platform). In Photo, Headline, Recommenge\:i
Display (Domestic and Travel Intenders Digital: property. Types of targeting include behavioral, contextual, essence, this means that the programmatic vendor will be able to reach the Offer/Message and Direct (Offer must be valid 150000 11/01/2023 12/31/2023 09/15/2023 09/15/2023 500 6
International) Spring 2024 demographic, geographic, and site and search retargeting. target audience across all devices including desktop, tablet and mobile in a Website Link through end date.)
real-time environment. For example, if a consumer searches for "vacation B i
This is an intent tactic. rentals on Captiva Island" in a search engine, the network will bid in real time
for the next available ad unit in order to show the consumer a co-op partner's
message at the most relevant time. Will refer to the partner website.
Partners have the opportunity to target specific Lee County destinations
) - e X ) Offer Strongly
Vacation Rentals Digital Domestic Vacation Rental within Vrbo through banner ad units as well as retarget consumers who Vrbo is a vacation rental OTA website that allows consumers to book vacation Photo, Headline, Recommended
Display (Domestic and o have shown interest. ) N . N N Offer/Message and Direct . 40000 01/17/2024 03/31/2024 11/01/2023 11/01/2023 500 4
. Vrbo Digital: Summer rental homes either directly or indirectly. Will refer to the partner website. o (Offer must be valid
International) Website Link
. . . through end date.)
This is a conversion tactic.
Programmatic targeting provides reach at an efficient cost as well as targeting
specific consumers who show the behaviors of travel intent for beach and
Partners have the opportunity to increase overall reach and target Florida vacations and who want to stay in a vacation rental property.
consumers who have exhibited online behaviors indicating they are Programmatic utilizes RTB (real-time bidding) across exchanges to reach the Offer Stronal
Vacation Rentals Digital Domestic Vacation Rental planning a beach/Florida vacation and want to stay in a vacation rental |audience through data aggregation on a DMP (data management platform). In Photo, Headline, Recommenge\(/j
Display (Domestic and Travel Intenders Digital: property. Types of targeting include behavioral, contextual, essence, this means that the programmatic vendor will be able to reach the Offer/Message and Direct (Offer must be valid 150000 01/17/2024 03/31/2024 11/01/2023 11/01/2023 500 6
International) Summer 2024 demographic, geographic, and site and search retargeting. target audience across all devices including desktop, tablet and mobile in a Website Link thrzu hu;ndedafe )
real-time environment. For example, if a consumer searches for "vacation 8 :
This is an intent tactic. rentals on Captiva Island" in a search engine, the network will bid in real time
for the next available ad unit in order to show the consumer a co-op partner's
message at the most relevant time. Will refer to the partner website.
Partners have the opportunity to target specific Lee County destinations
: o . K . Offer Strongly
Vacation Rentals Digital Domestic Vacation Rental within Vrbo through banner ad units as well as retarget consumers who Vrbo is a vacation rental OTA website that allows consumers to book vacation Photo, Headline, Recommended
Display (Domestic and s have shown interest. ) N . N N Offer/Message and Direct . 40000 04/01/2024 06/30/2024 02/01/2024 02/01/2024 500 4
. Vrbo Digital: Fall rental homes either directly or indirectly. Will refer to the partner website. o (Offer must be valid
International) Website Link
L . . through end date.)
This is a conversion tactic.
Programmatic targeting provides reach at an efficient cost as well as targeting
specific consumers who show the behaviors of travel intent for beach and
Partners have the opportunity to increase overall reach and target Florida vacations and who want to stay in a vacation rental property.
consumers who have exhibited online behaviors indicating they are Programmatic utilizes RTB (real-time bidding) across exchanges to reach our Offer Strongl
Vacation Rentals Digital Domestic Vacation Rental planning a beach/Florida vacation and want to stay in a vacation rental |audience through data aggregation on a DMP (data management platform). In Photo, Headline, Recommenge\ii
Display (Domestic and Travel Intenders Digital: Fall property. Types of targeting include behavioral, contextual, essence, this means that the programmatic vendor will be able to reach our Offer/Message and Direct (Offer must be valid 150000 04/01/2024 06/30/2024 02/01/2024 02/01/2024 500 6
International) 2024 demographic, geographic, and site and search retargeting. target audience across all devices including desktop, tablet and mobile in a Website Link through end date.)
real-time environment. For example, if a consumer searches for "vacation e :
This is an intent tactic. rentals on Captiva Island" in a search engine, the network will bid in real time
for the next available ad unit in order to show the consumer a co-op partner's
message at the most relevant time. Will refer to the partner website.
Programmatic targeting provides reach at an efficient cost as well as targeting
specific consumers who show the behaviors of travel intent for beach and
Partners have the opportunity to increase overall reach and target Florida vacations and who want to stay in a vacation rental property.
consumers who have exhibited online behaviors indicating they are Programmatic utilizes RTB (real-time bidding) across exchanges to reach the Offer Strongl
Vacation Rentals Digital Domestic Vacation Rental planning a beach/Florida vacation and want to stay in a vacation rental |audience through data aggregation on a DMP (data management platform). In Photo, Headline, Recommenje\ii
Display (Domestic and Travel Intenders Digital: property. Types of targeting include behavioral, contextual, essence, this means that the programmatic vendor will be able to reach the Offer/Message and Direct 150000 07/05/2024 09/30/2024 05/01/2024 05/01/2024 500 6

International)

Winter 2024/25

demographic, geographic, and site and search retargeting.

This is an intent tactic.

target audience across all devices including desktop, tablet and mobile in a
real-time environment. For example, if a consumer searches for "vacation
rentals on Captiva Island" in a search engine, the network will bid in real time
for the next available ad unit in order to show the consumer a co-op partner's
message at the most relevant time. Will refer to the partner website.

Website Link

(Offer must be valid
through end date.)




Program Grou Program Name Content Focus Opportunit: Detailed Program Overview Partners Receive Material Recommendations Estimated Estimated Start Estimated End Space Deadline Material Rate Max
8 P 8 PP Y 8 and Notes Impressions Date Date P Deadline Participants
Provides partners with the ability to showcase their Provide any special uocomin
business in the monthly enewsletter. Ads are Leverage the extensive reach of the VCB's monthly i e Y P p g
. X . . L . Lo Photo, Headline/Offer, Description | seasonal deals or offers. Include
VCB Email eNewsletter: October 2023 Seasonal Content  |displayed within the body of the email. enewsletter. This is sent to a growing database of individuals A o - L 225000 10/01/2023 10/31/2023 09/15/2023 09/15/2023 750 6
; o R and Direct Website Link any unique amenities or
who have opted in to receive information about Lee County. X - X
L. . . complimentary services available.
This is an intent tactic.
. . L This quarterly email showcases an individual partner. Those
This quarterly email showcases an individual L . . . . " .
K X B . who chose to participate must provide a promotional offer or | VCB-Approved Photo, Promotional Provide any special upcoming
Partner Dedicated Email: partner and is sent to a portion of the VCB's active noteworthy content to be featured. All content will be Offer/Noteworthy Messaging seasonal deals or offers. Include
VCB Email October—December 2023 Partner/VCB database. developed on behalf of the featured partner. No other Points, Logo and Direct Website Link any unique amenities or 100000 10/01/2023 12/31/2023 09/15/2023 09/15/2023 750 3
This is an intent tactic. partners or CTAs will be promoted outside of the featured complimentary services available.
partner and VCB.
The Welcome Email is sent to all new leads that
have opted in to receive information about the Welcomes new email subscribers to the VCB's enewsletter Provide any special upcoming
. Welcome Email — Leisure: destination. Partners will be included in all three list. Provides partners with the ability to showcase their Photo, Headline/Offer, Description | seasonal deals or offers. Include
VCB Email October—December 2023 Welcome Welcome emails of the series. business in the welcome email. Ads are displayed within the and Direct Website Link any unique amenities or 15000 10/01/2023 12/31/2023 09/15/2023 09/15/2023 520 6
body of the email. complimentary services available.
This is an intent tactic.
The Welcon?e Email 'S_ serﬂ: toall r?ew leads that Welcomes new email subscribers to the VCB's enewsletter list . . .
. have opted in to receive information about the R . . K ' Provide any special upcoming
Welcome Email — Partner Welcome Partner destination and en d with one of the first thr with a dedicated email sent to those who clicked on the first Photo. Description and Direct seasonal deals or offers. Include
VCB Email Focused: October—December estination and engaged With one ot the ISt tree | \yo1.ome email sent. Provides partners with the ability to ' ption ) > 350 10/01/2023 12/31/2023 09/15/2023 09/15/2023 125 6
Deals emails of the welcome series. R R R R Website Link any unique amenities or
2023 showcase their business in the welcome email. Ads are ) ; )
R e R complimentary services available.
L . . displayed within the body of the email.
This is an intent tactic.
The Weddings Welcome E.mall 5 serﬂ: toall I.eads Contains information about the destination's wedding Provide any special upcoming
Welcome Email — Weddings: that have opted in to receive more information products and services. Provides partners with the ability to Photo, Headline/Offer, Description | seasonal deals or offers. Include
VCB Email " | Welcome Weddings i in- inati ’ ! ! i 100 10/01/2023 12/31/2023 09/15/2023 09/15/2023 75 6
! October—December 2023 ings - |about weddings in-destination. showcase their business in the Weddings Welcome Email. Ads and Direct Website Link any unique amenities or /01/ 131/ /15/ /15/
ispl ithin th f th il. li i ilable.
This is an intent tactic. are displayed within the body of the emai complimentary services available
Provides partners with the ability to showcase their Provide anv special upcomin
business in the monthly enewsletter. Ads are Leverage the extensive reach of the VCB's monthly ) . Y 5P P &
. . L . L . L Photo, Headline/Offer, Description | seasonal deals or offers. Include
VCB Email eNewsletter: November 2023 Seasonal Content  |displayed within the body of the email. enewsletter. This is sent to a growing database of individuals - o ) " 225000 11/01/2023 11/30/2023 09/15/2023 09/15/2023 750 6
. A R and Direct Website Link any unique amenities or
who have opted in to receive information about Lee County. X R X
. . . complimentary services available.
This is an intent tactic.
Provides partners with the ability to showcase their Provide any special upcomin
business in the monthly enewsletter. Ads are Leverage the extensive reach of the VCB's monthly . - Y sp P g
. X . . . . T Photo, Headline/Offer, Description | seasonal deals or offers. Include
VCB Email eNewsletter: December 2023 |  Seasonal Content  |displayed within the body of the email. enewsletter. This is sent to a growing database of individuals A . . L 225000 12/01/2023 12/31/2023 10/01/2023 10/01/2023 750 6
. L R and Direct Website Link any unique amenities or
who have opted in to receive information about Lee County. X - .
. . . complimentary services available.
This is an intent tactic.
Provides partners with the ability to showcase their Provide anv special upcomin
business in the monthly enewsletter. Ads are Leverage the extensive reach of the VCB's monthly Photo, Headline/Offer, Description Id yl P P P Incl g
VCB Email eNewsletter: January 2024 | Seasonal Content |displayed within the body of the email. enewsletter. This is sent to a growing database of individuals oto, Headiine/iter, Description | seasonal deals or ofters. Include 225000 01/01/2024 01/31/2024 11/01/2023 11/01/2023 750 6
. L . and Direct Website Link any unique amenities or
who have opted in to receive information about Lee County. . R .
. . . complimentary services available.
This is an intent tactic.
. . P This quarterly email showcases an individual partner. Those
This quarterly email showcases an individual L . . . . . .
; ! \ . who chose to participate must provide a promotional offer or | VCB-Approved Photo, Promotional Provide any special upcoming
Partner Dedicated Email: partner and is sent to a portion of the VCB's active noteworthy content to be featured. All content will be Offer/Noteworthy Messaging seasonal deals or offers. Include
VCB Email January-March 2024 Partner/VCB database. developed on behalf of the featured partner. No other Points, Logo and Direct Website Link any unique amenities or 100000 01/05/2024 03/31/2024 11/01/2023 11/01/2023 750 3
i i li t i ilable.
This is an intent tactic. partners or CTAs will be promoted outside of the featured complimentary services available
partner and VCB.
The Welcome Email is sent to all new leads that
have opted in to receive information about the Welcomes new email subscribers to the VCB's enewsletter Provide any special upcoming
. Welcome Email — Leisure: destination. Partners will be included in all three list. Provides partners with the ability to showcase their Photo, Headline/Offer, Description | seasonal deals or offers. Include
VCB Email January-March 2024 Welcome Welcome emails of the series. business in the welcome email. Ads are displayed within the and Direct Website Link any unique amenities or 15000 01/05/2024 03/31/2024 11/01/2023 11/01/2023 520 6
body of the email. complimentary services available.
This is an intent tactic.
The Welcome Email I? ser'nt toall I"leW leads that Welcomes new email subscribers to the VCB's enewsletter list . . .
) have opted in to receive information about the : h . - ] Provide any special upcoming
Welcome Email - Partner Welcome Partner destination and engaged with one of the first three with a dedicated email sent to those who clicked on the first Photo, Description and Direct seasonal deals or offers. Include
VCB Email Focused: January—March . gaged W Welcome email sent. Provides partners with the ability to ! ption . o 350 01/05/2024 03/31/2024 11/01/2023 11/01/2023 125 6
Deals emails of the welcome series. ) ) ) ) Website Link any unique amenities or
2024 showcase their business in the welcome email. Ads are . . .
R .y R complimentary services available.
. . . displayed within the body of the email.
This is an intent tactic.
The Weddings Welcome ET”a" ' Sef“ toall Ifeads Contains information about the destination's wedding Provide any special upcoming
Welcome Email — Weddings: that have opted in to receive more information products and services. Provides partners with the ability to Photo, Headline/Offer, Description | seasonal deals or offers. Include
VCB Email " | Welcome Weddings i in- ination. X o . . ! R Lo . . 100 01/05/2024 03/31/2024 11/01/2023 11/01/2023 75 6
January—March 2024 gs  |about weddings in-destination showcase their business in the Weddings Welcome Email. Ads and Direct Website Link any unique amenities or 105/ /31/ /01/ /01/
L . . are displayed within the body of the email. complimentary services available.
This is an intent tactic.
Provides partners with the ability to showcase their Provide any special upcomin
business in the monthly enewsletter. Ads are Leverage the extensive reach of the VCB's monthly ) . ¥ sp P &
. X L. i . . ST Photo, Headline/Offer, Description | seasonal deals or offers. Include
VCB Email eNewsletter: February 2024 Seasonal Content | displayed within the body of the email. enewsletter. This is sent to a growing database of individuals ; . : L 225000 02/01/2024 02/28/2024 12/01/2023 12/01/2023 750 6
. A R and Direct Website Link any unique amenities or
who have opted in to receive information about Lee County. X R X
.. . . complimentary services available.
This is an intent tactic.
Provides partners with the ability to showcase their Provide anv special upcomin
business in the monthly enewsletter. Ads are Leverage the extensive reach of the VCB's monthly Photo, Headline/Offer, Description nal d yI P " off rp incl cgi
VCB Email eNewsletter: March 2024 Seasonal Content  |displayed within the body of the email. enewsletter. This is sent to a growing database of individuals oto, Headiine/ter, Description | seasonal deals or ofters. Include 225000 03/01/2024 03/31/2024 01/05/2024 01/05/2024 750 6

This is an intent tactic.

who have opted in to receive information about Lee County.

and Direct Website Link

any unique amenities or

complimentary services available.




Material Recommendations

Estimated

Estimated Start

Estimated End

Material

Max

Program Group Program Name Content Focus Opportunity Detailed Program Overview Partners Receive and Notes e Date Date Space Deadline Deadline Rate Participants
Provides partners with the ability to showcase their Provide any special uocomin
business in the monthly enewsletter. Ads are Leverage the extensive reach of the VCB's monthly i e Y SP p g
. . X . . L . Lo Photo, Headline/Offer, Description | seasonal deals or offers. Include
VCB Email eNewsletter: April 2024 Seasonal Content  |displayed within the body of the email. enewsletter. This is sent to a growing database of individuals ) o . - 225000 04/01/2024 04/30/2024 02/01/2024 02/01/2024 750 6
; o R and Direct Website Link any unique amenities or
who have opted in to receive information about Lee County. X - X
L. . . complimentary services available.
This is an intent tactic.
Provides partners with the ability to showcase their Provide anv special upcomin
Florida Resident business in the monthly enewsletter. Ads are Leverage the extensive reach of the VCB's monthly Photo, Headline/Offer, D inti Id yl P P P Incl S
VCB Email orida Residents Seasonal Content  |displayed within the body of the email. enewsletter. This email targets Florida residents who have oto, neadiine/tier, Description | seasonal deals or ofiers. Include 20000 04/01/2024 04/30/2024 02/01/2024 02/01/2024 500 6
eNewsletter: April 2024 . Lo . and Direct Website Link any unique amenities or
opted in to receive information about Lee County. . R .
. . . complimentary services available.
This is an intent tactic.
. . R This quarterly email showcases an individual partner. Those
This quarterly email showcases an individual L . X . . . .
X X R . who chose to participate must provide a promotional offer or | VCB-Approved Photo, Promotional Provide any special upcoming
Partner Dedicated Email: partner and is sent to a portion of the VCB's active noteworthy content to be featured. All content will be Offer/Noteworthy Messaging seasonal deals or offers. Include
B Emai . ’ B . ’ . . . . X 1 1/202 202 2/01/202 2/01/202
VCB Email April-June 2024 Partner/VC database developed on behalf of the featured partner. No other Points, Logo and Direct Website Link any unique amenities or 00000 04/01/2024 06/30/2024 02/01/2024 02/01/2024 750 3
i i li t i ilable.
This is an intent tactic. partners or CTAs will be promoted outside of the featured complimentary services available
partner and VCB.
The Welcome Email is sent to all new leads that
have opted in to receive information about the Welcomes new email subscribers to the VCB's enewsletter Provide any special upcoming
. Welcome Email — Leisure: destination. Partners will be included in all three list. Provides partners with the ability to showcase their Photo, Headline/Offer, Description | seasonal deals or offers. Include
BE . . . X R L . . R . . 1 1/202 202 2/01/202 2/01/202 2
VCB Email April-June 2024 Welcome Welcome emails of the series. business in the welcome email. Ads are displayed within the and Direct Website Link any unique amenities or 5000 04/01/2024 06/30/2024 02/01/2024 02/01/2024 520 6
body of the email. complimentary services available.
This is an intent tactic.
The Welcome Email 'S,' ser‘nt toall |?ew leads that Welcomes new email subscribers to the VCB's enewsletter list . . .
have opted in to receive information about the R R . K ' Provide any special upcoming
Welcome Email — Partner Welcome Partner destination and engaged with one of the first three with a dedicated email sent to those who clicked on the first Photo, Description and Direct seasonal deals or offers. Include
VCB Email - . gaged w Welcome email sent. Provides partners with the ability to ! ption . o 350 04/01/2024 06/30/2024 02/01/2024 02/01/2024 125 6
Focused: April-June 2024 Deals emails of the welcome series. R R R . Website Link any unique amenities or
showcase their business in the welcome email. Ads are . . )
R . R complimentary services available.
. R . displayed within the body of the email.
This is an intent tactic.
The Weddings Welcome Emall s sernt toall Ifeads Contains information about the destination's wedding Provide any special upcoming
Welcome Email — Weddings: that have opted in to receive more information products and services. Provides partners with the ability to Photo, Headline/Offer, Description | seasonal deals or offers. Include
VCB Email " | Welcome Weddings i in- ination. . o . . ! k Lo . o 100 04/01/2024 06/30/2024 02/01/2024 02/01/2024 75 6
April-June 2024 gs |about weddings in-destination showcase their business in the Weddings Welcome Email. Ads and Direct Website Link any unique amenities or 101/ /30/ 101/ 101/
L . . are displayed within the body of the email. complimentary services available.
This is an intent tactic.
Provides partners with the ability to showcase their Provide any special upcomin
business in the monthly enewsletter. Ads are Leverage the extensive reach of the VCB's monthly i e Y SP p g
. X . . . . ST Photo, Headline/Offer, Description | seasonal deals or offers. Include
VCB Email eNewsletter: May 2024 Seasonal Content  |displayed within the body of the email. enewsletter. This is sent to a growing database of individuals ) o ) " 225000 05/01/2024 05/31/2024 03/01/2024 03/01/2024 750 6
. L R and Direct Website Link any unique amenities or
who have opted in to receive information about Lee County. X - X
L. . . complimentary services available.
This is an intent tactic.
Provides partners with the ability to showcase their Provide anv special upcomin
Florida Resident business in the monthly enewsletter. Ads are Leverage the extensive reach of the VCB's monthly Photo, Headline/Offer, Description Id yl P P p Incl g
VCB Email orida Residents Seasonal Content | displayed within the body of the email. enewsletter. This email targets Florida residents who have oto, neadiine/tier, bescription | seasonal aeals or ofters. nclude 20000 05/01/2024 05/31/2024 03/01/2024 03/01/2024 500 6
eNnewsletter: May 2024 . Lo . and Direct Website Link any unique amenities or
opted in to receive information about Lee County. . . .
. . . complimentary services available.
This is an intent tactic.
Provides partners with the ability to showcase their Provide any special upcomin
business in the monthly enewsletter. Ads are Leverage the extensive reach of the VCB's monthly . _ ¥ SP P &
. X e . L . Lo Photo, Headline/Offer, Description | seasonal deals or offers. Include
VCB Email eNewsletter: June 2024 Seasonal Content displayed within the body of the email. enewsletter. This is sent to a growing database of individuals R o X " 225000 06/01/2024 06/30/2024 04/01/2024 04/01/2024 750 6
R L . and Direct Website Link any unique amenities or
who have opted in to receive information about Lee County. . - .
. . . complimentary services available.
This is an intent tactic.
Provides partners with the ability to showcase their Provide any special upcomin
Florida Residents business in the monthly enewsletter. Ads are Leverage the extensive reach of the VCB's monthly Photo, Headline/Offer, Description | seasonal deZIsi)r offerz IncIuSe
VCB Email Seasonal Content  |displayed within the body of the email. enewsletter. This email targets Florida residents who have ’ A P p ) o 20000 06/01/2024 06/30/2024 04/01/2024 04/01/2024 500 6
eNewsletter: June 2024 . L X and Direct Website Link any unique amenities or
opted in to receive information about Lee County. X R X
L. . . complimentary services available.
This is an intent tactic.
Provides partners with the ability to showcase their Provide anv special upcomin
business in the monthly enewsletter. Ads are Leverage the extensive reach of the VCB's monthly . _ ¥ sp P €
. X s i L R Lo Photo, Headline/Offer, Description | seasonal deals or offers. Include
VCB Email eNewsletter: July 2024 Seasonal Content displayed within the body of the email. enewsletter. This is sent to a growing database of individuals R o ; " 225000 07/01/2024 07/31/2024 05/02/2024 05/02/2024 750 6
. L . and Direct Website Link any unique amenities or
who have opted in to receive information about Lee County. . ) .
. . . complimentary services available.
This is an intent tactic.
Provides partners with the ability to showcase their Provide any special upcomin
Florida Residents business in the monthly enewsletter. Ads are Leverage the extensive reach of the VCB's monthly Photo, Headline/Offer, Description | seasonal deZIsF:)r offerrs) Inclucgie
VCB Email Seasonal Content displayed within the body of the email. enewsletter. This email targets Florida residents who have ! K Lo P N " 20000 07/01/2024 07/31/2024 05/02/2024 05/02/2024 500 6
eNewsletter: July 2024 . o R and Direct Website Link any unique amenities or
opted in to receive information about Lee County. . - .
. . . complimentary services available.
This is an intent tactic.
. . L This quarterly email showcases an individual partner. Those
This quarterly email showcases an individual . ] . . . . )
! X . . who chose to participate must provide a promotional offer or | VCB-Approved Photo, Promotional Provide any special upcoming
Partner Dedicated Email: partner and is sent to a portion of the VCB's active noteworthy content to be featured. All content will be Offer/Noteworthy Messaging seasonal deals or offers. Include
VCB Email July—September 2024 Partner/VCB database. developed on behalf of the featured partner. No other Points, Logo and Direct Website Link any unique amenities or 100000 07/01/2024 09/30/2024 05/01/2024 05/01/2024 750 3
This is an intent tactic. partners or CTAs will be promoted outside of the featured complimentary services available.
partner and VCB.
The Welcome Email is sent to all new leads that
have opted in to receive information about the Welcomes new email subscribers to the VCB's enewsletter Provide any special upcoming
VCB Email Welcome Email — Leisure: Welcome destination. Partners will be included in all three list. Provides partners with the ability to showcase their Photo, Headline/Offer, Description | seasonal deals or offers. Include 15000 07/01/2024 09/30/2024 05/02/2024 05/02/2024 520 6

July—September 2024

Welcome emails of the series.

This is an intent tactic.

business in the welcome email. Ads are displayed within the
body of the email.

and Direct Website Link

any unique amenities or

complimentary services available.




Program Grou Program Name Content Focus Opportunit: Detailed Program Overview Partners Receive Material Recommendations Estimated Estimated Start Estimated End Space Deadline Material Rate Max
8 P 8 PP Y 8 and Notes Impressions Date Date P Deadline Participants
The Welcome Email IS. Sef“ toall r‘1ew leads that Welcomes new email subscribers to the VCB's enewsletter list . . .
) have opted in to receive information about the . . . . ) Provide any special upcoming
Welcome Email - Partner Welcome Partner destinati d d with f the first th with a dedicated email sent to those who clicked on the first Photo, Description and Direct seasonal deals or offers. Include
VCB Email Focused: July—September estination and engaged with one ot the TSt tree yy,01 5 me email sent. Provides partners with the ability to ' pion . e 350 07/01/2024 09/30/2024 05/01/2024 05/01/2024 125 6
Deals emails of the welcome series. ) ) ) ) Website Link any unique amenities or
2024 showcase their business in the welcome email. Ads are . ) .
R .y R complimentary services available.
. . . displayed within the body of the email.
This is an intent tactic.
The Weddings Welcome Ernall s Sel.ﬂlt toall Ifeads Contains information about the destination's wedding Provide any special upcoming
Welcome Email — Weddings: that have opted in to receive more information products and services. Provides partners with the ability to Photo, Headline/Offer, Description | seasonal deals or offers. Include
VCB Email T Wel Weddi i in- ination. X o . . ! . Lo . e 100 07/01/2024 09/30/2024 05/01/2024 05/01/2024 75 6
mal July-September 2024 elcome Weddings - |about weddings in-destination showcase their business in the Weddings Welcome Email. Ads and Direct Website Link any unique amenities or 101/ /30/ /01/ /01/
L . . are displayed within the body of the email. complimentary services available.
This is an intent tactic.
Provides partners with the ability to showcase their Provide anv special upcomin
business in the monthly enewsletter. Ads are Leverage the extensive reach of the VCB's monthly . - Y sp P g
. X . . . R Lo Photo, Headline/Offer, Description | seasonal deals or offers. Include
VCB Email eNewsletter: August 2024 Seasonal Content displayed within the body of the email. enewsletter. This is sent to a growing database of individuals X o N " 225000 08/01/2024 08/31/2024 06/01/2024 06/01/2024 750 6
. L . and Direct Website Link any unique amenities or
who have opted in to receive information about Lee County. . R .
L . . complimentary services available.
This is an intent tactic.
Provides partners with the ability to showcase their Provide anv special upcomin
Florida Residents business in the monthly enewsletter. Ads are Leverage the extensive reach of the VCB's monthly Photo, Headline/Offer, Description | seasonal deZIsF:)r offerz Inclucgie
VCB Email Seasonal Content displayed within the body of the email. enewsletter. This email targets Florida residents who have ’ R Lo P ; " 20000 08/01/2024 08/31/2024 06/01/2024 06/01/2024 500 6
eNewsletter: August 2024 . Lo ) and Direct Website Link any unique amenities or
opted in to receive information about Lee County. ) ; )
. . . complimentary services available.
This is an intent tactic.
Provides partners with the ability to showcase their Provide any special upcomin
eNewsletter: Sentember business in the monthly enewsletter. Ads are Leverage the extensive reach of the VCB's monthly Photo, Headline/Offer, Description | seasonal deZIse)r offert Incluge
VCB Email L Seasonal Content | displayed within the body of the email. enewsletter. This is sent to a growing database of individuals ’ ) ) Descrip ) o 225000 09/01/2024 09/30/2024 07/01/2024 07/01/2024 750 6
2024 ; L R and Direct Website Link any unique amenities or
who have opted in to receive information about Lee County. X R X
. . . complimentary services available.
This is an intent tactic.
Provides partners with the ability to showcase their Provide anv special upcomin
Florida Residents business in the monthly enewsletter. Ads are Leverage the extensive reach of the VCB's monthly Photo, Headline/Offer, Description Id yl P P P Incl 5
VCB Email eNewsletter: September Seasonal Content displayed within the body of the email. enewsletter. This email targets Florida residents who have oto, Headline, er, Descriptio seasonal deals or ofiers. Include 20000 09/01/2024 09/30/2024 07/01/2024 07/01/2024 500 6

2024

This is an intent tactic.

opted in to receive information about Lee County.

and Direct Website Link

any unique amenities or

complimentary services available.




Material

. . . . ) Estimated Estimated Start Estimated End . Material Max
Program Group Program Name Content Focus Opportunity Detailed Program Overview Partners Receive Recommendations Impressions Date Date Space Deadline Deadline Rate Participants
and Notes
Leverages the extensive reach of VisitFortMyers.com by showcasing Featured listings will be displayed at the top of
VCB Website Featured Accommodation: F"ar.tners ha}/g the opportunity to feature a the partn§r'§ accor’nmodation/attractior]/deals/restaura|nt/ev¢nt asa all accommodation listings. Participafting MUST submit listing via VCB 2500 10/01/2023 12/31/2023 09/15/2023 225 25
October—-December 2023 listing on VisitFortMyers.com featured listing. This enhancement provides the partner's business partners are rotated throughout run time to Industry Portal.
listing with premium exposure in the search results. ensure equal exposure.
Leverages the extensive reach of VisitFortMyers.com by showcasing Featured listings will be displayed at the top of
Featured Attraction: Part h th tunity to feat ' i i i istings. icipati MUST submit listi ia VCB
VCB Website eature raction 'ar. ners ay§ e opportunity to feature a the partnér s accor’nmodatlon/attractlor]/deals/restaura|nt/ev¢nt asa all attraction listings. PartlFlpatlng partners are submit listing via 6000 10/01/2023 12/31/2023 09/15/2023 100 25
October—December 2023 listing on VisitFortMyers.com featured listing. This enhancement provides the partner's business rotated throughout run time to ensure equal Industry Portal.
listing with premium exposure in the search results. exposure.
Leverages the extensive reach of VisitFortMyers.com by showcasing . -
. . R Featured deal will be displayed at the top of all . .
Featured Deals: Partners have th tunity to feat ! MUST submit a deal via VCB
VCB Website eatured beals 'ar. ners a.v.e © opportunity to feature a the partnér 5 accor‘nmodatlon/attractlor}/deals/restaura?t/ev?nt 38 | deals listings. Participating partners are rotated submit a deal via 1000 10/01/2023 12/31/2023 09/15/2023 125 15
October—-December 2023 listing on VisitFortMyers.com featured listing. This enhancement provides the partner's business . Industry Portal.
- X R R throughout run time to ensure equal exposure.
listing with premium exposure in the search results.
Leverages the extensive reach of VisitFortMyers.com by showcasing Featured listings will be displayed at the top of
Featured Rest t: Part have th tunity to feat ! i i istings. icipati MUST submit listing via VCB
VCB Website eatured Restauran 'ar. ners a}/fe e opportunity to feature a the partnér 5 accor.nmodatlon/attractlor}/deals/restaura|nt/ev¢nt asa all restaurant listings Part{upatlng partners are submit listing via 2000 10/01/2023 12/31/2023 09/15/2023 100 25
October—December 2023 listing on VisitFortMyers.com featured listing. This enhancement provides the partner's business rotated throughout run time to ensure equal Industry Portal.
listing with premium exposure in the search results. exposure.
Leverages the extensive reach of VisitFortMyers.com by showcasing Featured listings will be displayed at the top of
Featured Event: Part have th tunity to feat ! i i istings. icipati MUST submit listing via VCB
VCB Website eatured Even 'ar. ners a'w.e e opportunity to feature a the partn§r§accor.nmodatlon/attractlor}/deals/restaurart/e\@nt asa all event listings Partlupatlng partners are submit listing via 6000 10/01/2023 12/31/2023 09/15/2023 125 2
October—December 2023 listing on VisitFortMyers.com featured listing. This enhancement provides the partner's business rotated throughout run time to ensure equal Industry Portal.
listing with premium exposure in the search results. exposure.
Accomr_noqatlon partners have the opportunity Unlike featured accommodations, which are embedded into the page,
. to be highlighted as a featured deal on K X - .
Premium Featured - premium featured accommodations receive a desktop fly-in and
Accommodation Deal (Desktop VisitFortMyers.com as well as appear to mobile banner within the accommodations section of the website. This | Partners must upload their deal through the | MUST submit a deal to VCB
VCB Website ; desktop users as a fly-in and to mobile users as | ; ) X ) o . ) 8000 10/01/2023 12/31/2023 09/15/2023 300 5
Fly-Ins and Mobile Banners): X i is a dedicated ad unit. Only one partner is shown per impression of the | VCB's Industry Portal in order to be featured. Industry Portal.
a banner. The fly-in and banner will display . L . X
October—-December 2023 - . . ad unit. Ad unit impressions are rotated among five partners to ensure
within the accommodations section of equal exposure
VisitFortMyers.com. q P )
:itt:‘a“ct:zndpartnirstharve;t:e clapﬁortumty to be Unlike featured attractions, which are embedded into the page,
Premium Featured Attraction Deal ,g, ghted as a featured deal 0 premium featured attractions receive a desktop fly-in and mobile
(Desktop Fly-Ins and Mobile VisitFortMyers.com as well as appear to banner within the attractions section of the website. This is a Partners must upload their deal through the MUST submit a deal to VCB
VCB Website desktop users as a fly-in and to mobile users as ) ) ) R . ) 7500 10/01/2023 12/31/2023 09/15/2023 200 5
Banners): X i dedicated ad unit. Only one partner is shown per impression of thead | VCB's Industry Portal in order to be featured. Industry Portal.
a banner. The fly-in and banner will display X L . "
October—December 2023 - . X . unit. Ad unit impressions are rotated among five partners to ensure
within the attractions section of VisitFortMyers.
equal exposure.
com.
R?sta{urant partners have the opportunity to be Unlike featured restaurants, which are embedded into the page,
. highlighted as a featured deal on K X . ;
Premium Featured Restaurant VisitFortMyers.com as well as appear to premium featured restaurants receive a desktop fly-in and mobile
VCB Website Deal (Desktop Fly-Ins and Mobile desktop users as a fly-in and to mobile users as banper within the restaurants SeCtIOT] of the WebS.Ite. ThIS. isa Part'ners must upload' their deal through the | MUST submit a deal to VCB 4000 10/01/2023 12/31/2023 09/15/2023 200 5
Banners): . - dedicated ad unit. Only one partner is shown per impression of the ad | VCB's Industry Portal in order to be featured. Industry Portal.
a banner. The fly-in and banner will display X L. . ¥
October—December 2023 - . . unit. Ad unit impressions are rotated among five partners to ensure
within the restaurant section of VisitFortMyers.
equal exposure.
com.
Leverages the extensive reach of VisitFortMyers.com by showcasing Featured listings will be displayed at the top of
Featured Accommodation: Partners have the opportunity to feature a ! i i ion listings. icipati MUST submit listing via VCB
VCB Website u i Par 'vl pportunity u the partn?r'saccommodatlon/attractlor?/deals/restaura‘nt/eva'ent asa all accommodation listings Part|C|p§t|ng ubmit listing vi 3500 01/05/2024 03/31/2024 12/01/2023 225 25
January-March 2024 listing on VisitFortMyers.com featured listing. This enhancement provides the partner's business partners are rotated throughout run time to Industry Portal.
listing with premium exposure in the search results. ensure equal exposure.
Leverages the extensive reach of VisitFortMyers.com by showcasing Featured listings will be displayed at the top of
Featured Attraction: Partners have the opportunity to feature a ! i i ion listings. icipati MUST submit listing via VCB
VCB Website u cti Par 'vl pportunity u the partn?r s accor"nmodatlon/attractlor?/deals/restaura‘nt/eva'ent asa all attraction listings. PartlFlpatlng partners are ubmit listing vi 6000 01/05/2024 03/31/2024 12/01/2023 100 25
January-March 2024 listing on VisitFortMyers.com featured listing. This enhancement provides the partner's business rotated throughout run time to ensure equal Industry Portal.
listing with premium exposure in the search results. exposure.
Featured Deals: Partners have the opportunity to feature a :s\eler:iiz:rseaii;er::1V:drai?r::/(a)it\:zlasz:lttii;r/tc're\;?sr;;:;guki\;r?r/zvx\/l::lgsga Featured deal will be displayed at the top of all MUST submit a deal via VCB
VCB Website ) - - P ¥ P o . . X X deals listings. Participating partners are rotated 1000 01/05/2024 03/31/2024 12/01/2023 125 15
January-March 2024 listing on VisitFortMyers.com featured listing. This enhancement provides the partner's business . Industry Portal.
L i . R throughout run time to ensure equal exposure.
listing with premium exposure in the search results.
Leverages the extensive reach of VisitFortMyers.com by showcasing Featured listings will be displayed at the top of
Featured Rest t: Part h th rtunity to feat ! i i istings. icipati MUST submit listi ia VCB
VCB Website eatured Restauran Partners have the opportunity to feature a the partngr s accor'nmodat|on/attract|or?/deaIs/restaurart/evz'ent asa |all restaurant listings Part!upatlng partners are submit listing via 2000 01/05/2024 03/31/2024 12/01/2023 100 25
January-March 2024 listing on VisitFortMyers.com featured listing. This enhancement provides the partner's business rotated throughout run time to ensure equal Industry Portal.
listing with premium exposure in the search results. exposure.
Leverages the extensive reach of VisitFortMyers.com by showcasing Featured listings will be displayed at the top of
Featured Event: Part h th tunity to feat ! i i istings. icipati MUST submit listi ia VCB
VCB Website eatured Even Partners have the opportunity to feature a the partngr?accor'nmodatlon/attractlor?/deaIs/restaura‘nt/ev?nt asa all event listings Partmpatmg partners are submit listing via 6000 01/05/2024 03/31/2024 12/01/2023 125 )
January-March 2024 listing on VisitFortMyers.com featured listing. This enhancement provides the partner's business rotated throughout run time to ensure equal Industry Portal.
listing with premium exposure in the search results. exposure.
Accomlinoqanon partners have the opportunity Unlike featured accommodations, which are embedded into the page,
. to be highlighted as a featured deal on K X . .
Premium Featured VisitFortMyers.com as well as appear to premium featured accommodations receive a desktop fly-in and
VCB Website Accommodation I;)eal (Desktop desktop users s a fly-in and to mobile users as .moblle panner W|th|.n the accommodatu?ns section ofthe we%asne This Part'ners must upload' their deal through the | MUST submit a deal to VCB 2000 01/05/2024 03/31/2024 12/01/2023 300 5
Fly-Ins and Mobile Banners): . i is a dedicated ad unit. Only one partner is shown per impression of the | VCB's Industry Portal in order to be featured. Industry Portal.
a banner. The fly-in and banner will display . . . X
January—March 2024 - X X ad unit. Ad unit impressions are rotated among five partners to ensure
within the accommodations section of equal exposure
VisitFortMyers.com. q P )
AFtraFtlon partners have the opportunity to be Unlike featured attractions, which are embedded into the page,
highlighted as a featured deal on K . X . .
Premium Featured Attraction Deal VisitFortMyers.com as well as appear to premium featured attractions receive a desktop fly-in and mobile
VCB Website (Desktop Fly-Ins and Mobile desktop users as a fly-in and to mobile users as ba”.”e' within the attractions sectlor? of the web5|.te. Thls.ls 2 Part'ners must upload_ their deal through the | MUST submit a deal to VCB 7500 01/05/2024 03/31/2024 12/01/2023 200 5
. i dedicated ad unit. Only one partner is shown per impression of thead | VCB's Industry Portal in order to be featured. Industry Portal.
Banners): January—March 2024 a banner. The fly-in and banner will display X L . "
- . . - unit. Ad unit impressions are rotated among five partners to ensure
within the attractions section of VisitFortMyers.
equal exposure.
com.
Rfast:-{urant partners have the opportunity to be Unlike featured restaurants, which are embedded into the page,
highlighted as a featured deal on X X . -
Premium Featured Restaurant VisitFortMyers.com as well as appear to premium featured restaurants receive a desktop fly-in and mobile
VCB Website Deal (Desktop Fly-ns and Mobile desktop users as a fly-in and to mobile users as banner within the restaurants section of the website. This is a Partners must upload their deal through the MUST submit a deal to VCB 4000 01/05/2024 03/31/2024 12/01/2023 200 5

Banners): January—March 2024

a banner. The fly-in and banner will display
within the restaurant section of VisitFortMyers.
com.

dedicated ad unit. Only one partner is shown per impression of the ad
unit. Ad unit impressions are rotated among five partners to ensure
equal exposure.

VCB's Industry Portal in order to be featured.

Industry Portal.
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Material

. . . . ) Estimated Estimated Start Estimated End . Material Max
Program Group Program Name Content Focus Opportunity Detailed Program Overview Partners Receive Recommendations Impressions Date Date Space Deadline Deadline Rate Participants
and Notes
Leverages the extensive reach of VisitFortMyers.com by showcasing Featured listings will be displayed at the top of
VCB Website Featured Accommodation: April— F"ar.tners ha}/g the opportunity to feature a the partn§r'§ accor’nmodation/attractior]/deals/restaura|nt/ev¢nt asa all accommodation listings. Participafting MUST submit listing via VCB 2500 04/01/2024 06/30/2024 03/01/2024 225 25
June 2024 listing on VisitFortMyers.com featured listing. This enhancement provides the partner's business partners are rotated throughout run time to Industry Portal.
listing with premium exposure in the search results. ensure equal exposure.
Leverages the extensive reach of VisitFortMyers.com by showcasing Featured listings will be displayed at the top of
Featured Attraction: Part h th tunity to feat ' i i i istings. icipati MUST submit listi ia VCB
VCB Website ea ure raction 'ar. ners ay§ e opportunity to feature a the partnér s accor’nmodatlon/attractlor]/deals/restaura|nt/ev¢nt asa all attraction listings. PartlFlpatlng partners are submit listing via 6000 04/01/2024 06/30/2024 03/01/2024 100 25
April-June 2024 listing on VisitFortMyers.com featured listing. This enhancement provides the partner's business rotated throughout run time to ensure equal Industry Portal.
listing with premium exposure in the search results. exposure.
Leverages the extensive reach of VisitFortMyers.com by showcasing . -
. . R Featured deal will be displayed at the top of all . .
Featured Deals: Partners have th tunity to feat ! MUST submit a deal via VCB
VCB Website ealure cals 'ar. ners a.v.e © opportunity to feature a the partnér 5 accor‘nmodatlon/attractlor}/deals/restaura?t/ev?nt 38 | deals listings. Participating partners are rotated submit a deal via 1000 04/01/2024 06/30/2024 03/01/2024 125 15
April-June 2024 listing on VisitFortMyers.com featured listing. This enhancement provides the partner's business X Industry Portal.
o X R R throughout run time to ensure equal exposure.
listing with premium exposure in the search results.
Leverages the extensive reach of VisitFortMyers.com by showcasing Featured listings will be displayed at the top of
Featured Rest t: Part h th tunity to feat ' i i isti . icipati MUST submit listi ia VCB
VCB Website ea urle estauran 'ar. ners a}/fe e opportunity to feature a the partnér 5 accor.nmodatlon/attractlor}/deals/restaura|nt/ev¢nt asa all restaurant listings Part{upatlng partners are submit listing via 2000 04/01/2024 06/30/2024 03/01/2024 100 25
April-June 2024 listing on VisitFortMyers.com featured listing. This enhancement provides the partner's business rotated throughout run time to ensure equal Industry Portal.
listing with premium exposure in the search results. exposure.
Leverages the extensive reach of VisitFortMyers.com by showcasing Featured listings will be displayed at the top of
Featured Event: Part have th tunity to feat ! i i istings. icipati MUST submit listing via VCB
VCB Website ea.ure ven 'ar. ners a'w.e e opportunity to feature a the partn§r§accor.nmodatlon/attractlor}/deals/restaurart/e\@nt asa all event listings Partlupatlng partners are submit listing via 6000 04/01/2024 06/30/2024 03/01/2024 125 2
April-June 2024 listing on VisitFortMyers.com featured listing. This enhancement provides the partner's business rotated throughout run time to ensure equal Industry Portal.
listing with premium exposure in the search results. exposure.
Accomr_noqatlon partners have the opportunity Unlike featured accommodations, which are embedded into the page,
. to be highlighted as a featured deal on K X - .
Premium Featured - premium featured accommodations receive a desktop fly-in and
Accommodation Deal (Desktop VisitFortMyers.com as well as appear to mobile banner within the accommodations section of the website. This | Partners must upload their deal through the | MUST submit a deal to VCB
VCB Website ; desktop users as a fly-in and to mobile users as | ; ) X ) o . ) 8000 04/01/2024 06/30/2024 03/01/2024 300 5
Fly-Ins and Mobile Banners): X i is a dedicated ad unit. Only one partner is shown per impression of the | VCB's Industry Portal in order to be featured. Industry Portal.
A a banner. The fly-in and banner will display . L . X
April-June 2024 - . . ad unit. Ad unit impressions are rotated among five partners to ensure
within the accommodations section of equal exposure
VisitFortMyers.com. q P )
A_ttra.ctlon partners have the opportunity to be Unlike featured attractions, which are embedded into the page,
highlighted as a featured deal on K . X . .
Premium Featured Attraction Deal VisitFortMyers.com as well as appear to premium _fea_tured attract_lons recglve a desktop fly—ln aer.moblle A A
VCB Website (Desktop Fly-Ins and Mobile desktop users as a fly-in and to mobile users as banher within the attractions sectlorT of the web5|.te. ThIS.IS a Part'ners must upload' their deal through the MUST submit a deal to VCB 7500 04/01/2024 06/30/2024 03/01/2024 200 5
. X i dedicated ad unit. Only one partner is shown per impression of thead | VCB's Industry Portal in order to be featured. Industry Portal.
Banners): April-June 2024 a banner. The fly-in and banner will display X L . ¥
- . X . unit. Ad unit impressions are rotated among five partners to ensure
within the attractions section of VisitFortMyers.
equal exposure.
com.
R?sta{urant partners have the opportunity to be Unlike featured restaurants, which are embedded into the page,
highlighted as a featured deal on K X X ;
Premium Featured Restaurant VisitFortMyers.com as well as appear to premium _fea_tured restaurants recglve a desktop fly—ln an'd_mob|le . .
VCB Website Deal (Desktop Fly-Ins and Mobile desktop users as a fly-in and to mobile users as ba”f‘er within the restaurants SeCtlo.n of the WebS.Ite. Thls. 'sa Part'ners must upload' their deal through the | MUST submit a deal to VCB 4000 04/01/2024 06/30/2024 03/01/2024 200 5
. . - dedicated ad unit. Only one partner is shown per impression of the ad | VCB's Industry Portal in order to be featured. Industry Portal.
Banners): April-June 2024 a banner. The fly-in and banner will display X L . ¥
e . . unit. Ad unit impressions are rotated among five partners to ensure
within the restaurant section of VisitFortMyers.
equal exposure.
com.
Leverages the extensive reach of VisitFortMyers.com by showcasing Featured listings will be displayed at the top of
Featured Accommodation: July— Partners have the opportunity to feature a ! i i ion listings. icipati MUST submit listing via VCB
VCB Website u i uly: Par 'vl pportunity u the partn?r'saccommodatlon/attractlor?/deals/restaura‘nt/eva'ent asa all accommodation listings Part|C|p§t|ng ubmit listing vi 3500 07/01/2024 09/30/2024 06/01/2024 225 25
September 2024 listing on VisitFortMyers.com featured listing. This enhancement provides the partner's business partners are rotated throughout run time to Industry Portal.
listing with premium exposure in the search results. ensure equal exposure.
Leverages the extensive reach of VisitFortMyers.com by showcasing Featured listings will be displayed at the top of
Featured Attraction: Partners have the opportunity to feature a ! i i ion listings. icipati MUST submit listing via VCB
VCB Website u cti Par 'vl pportunity u the partn?r s accor"nmodatlon/attractlor?/deals/restaura‘nt/eva'ent asa all attraction listings. PartlFlpatlng partners are ubmit listing vi 6000 07/01/2024 09/30/2024 06/01/2024 100 25
July-September 2024 listing on VisitFortMyers.com featured listing. This enhancement provides the partner's business rotated throughout run time to ensure equal Industry Portal.
listing with premium exposure in the search results. exposure.
Featured Deals: Partners have the opportunity to feature a :s\eler:iiz:rseaii;er::1V:drai?r::/(a)it\:zlasz:lttii;r/tc're\;?sr;;:;guki\;r?r/zvx\/l::lgsga Featured deal will be displayed at the top of all MUST submit a deal via VCB
VCB Website ’ - - P ¥ P o . . X X deals listings. Participating partners are rotated 1000 07/01/2024 09/30/2024 06/01/2024 125 15
July-September 2024 listing on VisitFortMyers.com featured listing. This enhancement provides the partner's business . Industry Portal.
L i . R throughout run time to ensure equal exposure.
listing with premium exposure in the search results.
Leverages the extensive reach of VisitFortMyers.com by showcasing Featured listings will be displayed at the top of
Featured Rest t: Part h th rtunity to feat ! i i istings. icipati MUST submit listi ia VCB
VCB Website eatured Restauran Partners have the opportunity to feature a the partngr s accor'nmodatlon/attractlor?/deals/restaura|nt/evgnt asa |all restaurant listings Part!upatlng partners are submit listing via 2000 07/01/2024 09/30/2024 06/01/2024 100 25
July-September 2024 listing on VisitFortMyers.com featured listing. This enhancement provides the partner's business rotated throughout run time to ensure equal Industry Portal.
listing with premium exposure in the search results. exposure.
Leverages the extensive reach of VisitFortMyers.com by showcasing Featured listings will be displayed at the top of
Featured Event: Part h th tunity to feat ! i i istings. icipati MUST submit listi ia VCB
VCB Website eatured Even Partners have the opportunity to feature a the partngr?accommodatlon/attractlor?/deals/restaura‘nt/evc.ent asa all event listings Partmpatmg partners are submit listing via 6000 07/01/2024 09/30/2024 06/01/2024 125 )
July-September 2024 listing on VisitFortMyers.com featured listing. This enhancement provides the partner's business rotated throughout run time to ensure equal Industry Portal.
listing with premium exposure in the search results. exposure.
Accomlinoqanon partners have the opportunity Unlike featured accommodations, which are embedded into the page,
. to be highlighted as a featured deal on K X . .
Premium Featured VisitFortMyers.com as well as appear to premium featured accommodations receive a desktop fly-in and
VCB Website Accommodation I;)eal (Desktop desktop users s a fly-in and to mobile users as .moblle panner W|th|.n the accommodatu?ns section ofthe we%asne This Part'ners must upload' their deal through the | MUST submit a deal to VCB 2000 07/01/2024 09/30/2024 06/01/2024 300 5
Fly-Ins and Mobile Banners): . i is a dedicated ad unit. Only one partner is shown per impression of the | VCB's Industry Portal in order to be featured. Industry Portal.
a banner. The fly-in and banner will display . . . X
July—September 2024 - X X ad unit. Ad unit impressions are rotated among five partners to ensure
within the accommodations section of equal exposure
VisitFortMyers.com. q P )
AFtraFtlon partners have the opportunity to be Unlike featured attractions, which are embedded into the page,
highlighted as a featured deal on K . X . .
Premium Featured Attraction Deal VisitFortMyers.com as well as appear to premium featured attractions receive a desktop fly-in and mobile
VCB Website (Desktop Fly-Ins and Mobile desktop users as a fly-in and to mobile users as ba”.”e' within the attractions sectlor? of the web5|.te. Thls.ls 2 Part'ners must upload_ their deal through the = | MUST submit a deal to VCB 7500 07/01/2024 09/30/2024 06/01/2024 200 5
. - dedicated ad unit. Only one partner is shown per impression of thead | VCB's Industry Portal in order to be featured. Industry Portal.
Banners): July-September 2024 a banner. The fly-in and banner will display X L . ¥
- . . - unit. Ad unit impressions are rotated among five partners to ensure
within the attractions section of VisitFortMyers.
equal exposure.
com.
Rfast:-{urant partners have the opportunity to be Unlike featured restaurants, which are embedded into the page,
highlighted as a featured deal on X X . -
Premium Featured Restaurant VisitFortMyers.com as well as appear to premium featured restaurants receive a desktop fly-in and mobile
VCB Website Deal (Desktop Fly-ns and Mobile desktop users as a fly-in and to mobile users as banner within the restaurants section of the website. This is a Partners must upload their deal through the MUST submit a deal to VCB 4000 07/01/2024 09/30/2024 06/01/2024 200 5

Banners): July—September 2024

a banner. The fly-in and banner will display
within the restaurant section of VisitFortMyers.
com.

dedicated ad unit. Only one partner is shown per impression of the ad
unit. Ad unit impressions are rotated among five partners to ensure
equal exposure.

VCB's Industry Portal in order to be featured.

Industry Portal.
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