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Working with your 
Market Managers

in a post-
hurricane market
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Market Manager

Fort Myers Market Management Team
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Christelle TropinaJessica Quiroz

Associate Market Manager

Partnership = Success
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Source: Expedia Group, What travelers want in 2021, May 2021

Travelers engage with 

content from different 

sources, shop online, and 

demand the most up-to-date 

information so they can book 

the best deal.

Price is the most important 

factor for travelers when 

evaluating property listings.*

Travelers booking today
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Staying competitive and 

attractive to travelers

in a constantly evolving market is 

difficult, time-consuming, and 

expensive
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Fragmented data 

from multiple 

sources

Challenges 

integrating and 

connecting data 

sources

Insufficient time to 

train on complex 

technology and 

analysis

Revenue 

management 

solutions are very 

expensive

Stale, irrelevant 

information

Lack of data 

transparency

The challenges of revenue management and performance
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Rev+ aggregates relevant, real-time data in one place

Be more efficient 

and save time
Make better 

informed decisions

Easily view pricing, occupancy, and 

traveler searches insights and data in 

our easy-to-use and intuitive tool —

available in Partner Central at no 

additional cost.

Access real-time insights and trends 

to understand your position in the

market and compare yourself

with similar properties to help you 

define your pricing strategy.

Optimize your 

revenue performance

Use actionable insights and pricing 

opportunities alerts to help make 

your property more attractive to 

travelers and increase your revenue 

and performance.



Rev+ in numbers
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•Source: Expedia Group data, 2021

$220M+

Rev+ has helped lodging 

partners drive over $220 million 
in total incremental revenue

50% of 2021 price optimization 

alerts in Rev+ suggested 

property price increase

50%
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•See at-a-glance and 

detailed data to understand 

how competitive you are in 

your market

•Plan up to a year out

•Select your preferred data 

view – price grid or calendar

•Export pricing and 

occupancy data

View real-time 

pricing data in 

one place
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Customize your 

competitive set

Customize your 

competitive set by adding 

or removing properties at 

any time.
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Reimagining our 

marketplace Driving 

shared success for 

travelers, partners, and 

Expedia Group • 

Transparent • Traveler-

focused • Supported by 

committed, high quality 

partners • Rich with 

tools that help you 

succeed
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Every 

improvement you 

make can help 

increase your 

visibility and 

performance
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How can we 

make sure guests 

are aware of 

renovations, 

limited amenities 

or work being 

done at the 

hotel? 
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Source: Expedia Group, What travelers want in 2021, May 2021

Travelers engage with 

content from different 

sources, shop online, and 

demand the most up-to-date 

information so they can book 

the best deal.

Price is the most important 

factor for travelers when 

evaluating property listings.*

How to stand out to travelers?
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How can I

contact my 

Market Manager?

Set up a call with 

us to review your 

hotel and review 

area statistics 

Jessica Quiroz 

JQuiroz@expediagroup.com

(561) 690-3807

Christelle Tropina

Ctropina@expediagroup.com

(786) 218-3927

mailto:JQuiroz@expediagroup.com
mailto:Ctropina@expediagroup.com
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