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Domestic Sales Shows

ASAE Annual Meeting &
Exposition: Atlanta, GA —
August 2023

Meeting Planner

Meeting Planner Tradeshow

The American Society of Association Executives (ASAE) Annual
Meeting & Expo is where thousands of association
professionals and industry partners gather to exchange
knowledge, resources, strategies, solutions and more. The
conference includes three days of learning activities, general
sessions, Association Solutions Expo Hall (tradeshow) and
networking events.

Shared Booth and Appointments
With VCB, Planner Contact
Information

5000

08/05/2023

08/08/2023

09/19/2022

$500.00

Domestic Sales Shows

ConferenceDirect Annual
Partner Meeting: TBD —
Spring 2023

Meeting Planner

Meeting Planner Tradeshow

The Annual Partner Meeting connects the most valued
partners with ConferenceDirect associates in one convenient
event. Partners attending have the opportunity to meet and
conduct business with over 150 qualified ConferenceDirect
meeting planners under one roof. The elements of APM
include an all-partner general session, reverse trade show and
networking reception to assist partners in developing more
business from ConferenceDirect. Dates and location to be
announced by ConferenceDirect in the fall of 2022.

Shared Appointments With VCB,
Planner Contact Information

150

03/01/2023

05/31/2023

09/19/2022

$3,000.00

Domestic Sales Shows

Connect Association: TBD —
August 2023

Meeting Planner

Meeting Planner Tradeshow

Connect is a hosted-buyer event that brings together the most
active planners, suppliers and experts in Association meetings
and events for preset appointments, keynote general
sessions, planner/supplier roundtables and quality
networking. The event offers a reverse trade show format
that matches planners and suppliers for individual
appointments based on their requests, as well as additional
factors.

Shared Appointments With VCB,
Planner Contact Information

450

08/01/2023

08/31/2023

09/19/2022

$1,000.00

Domestic Sales Shows

Connect Corporate: TBD —
August 2023

Meeting Planner

Meeting Planner Tradeshow

Connect is a hosted-buyer event that brings together the most
active planners, suppliers and experts in Corporate meetings
and events for preset appointments, keynote general
sessions, planner/supplier roundtables and quality
networking. The event offers a reverse trade show format
that matches planners and suppliers for individual
appointments based on their requests, as well as additional
factors.

Shared Appointments With VCB,
Planner Contact Information

450

08/01/2023

08/31/2023

09/19/2022

$1,000.00

Domestic Sales Shows

Connect DC: Washington, DC
— November 2022

Meeting Planner

Meeting Planner Tradeshow

Connect DC is a hosted-buyer event in which association and
corporate meeting planners based in Washington, DC, meet
with representatives from CVBs, hotels, convention centers
and other venues eager to host their next event. The
conference includes preset appointments, keynote general
sessions, planner/supplier roundtables and quality
networking. The event offers a reverse trade show format
that matches planners and suppliers for individual
appointments based on their requests, as well as additional
factors.

Shared Appointments With VCB,
Planner Contact Information

75

11/28/2022

11/29/2022

09/19/2022

$1,000.00

Domestic Sales Shows

Delta Vacations University:
TBD — September 2023

Travel Advisor

Travel Advisor Tradeshow

Delta Vacations University is recognized as the nation's
premier travel industry educational seminar series and
tradeshow. Along with a popular tradeshow featuring leading
hotel and destination partners from around the world, Delta
Vacations University offers travel advisors from the U.S. and
Canada in-depth destination, specialty and business
development classes taught by knowledgeable destination
and product experts.

Booth With VCB

2000

09/01/2023

09/30/2023

09/19/2022

$200.00

Domestic Sales Shows

Destination Southeast: Cape
Coral, FL — August 2023

Meeting Planner

Meeting Planner Tradeshow

Destination Southeast brings together the most highly-
qualified meeting and incentive buyers with top destinations,
hotels/resort, DMOs and tourism offices from the
Southeastern states including: Alabama, Arkansas, Florida,
Georgia, Kentucky, Louisiana, Mississippi, North Carolina,
South Carolina, Tennessee, Virginia and West Virginia.
Attendees participate in one-on-one pre-scheduled
appointments, gain industry insights from our guest speakers
and network with this exclusive group. All planners undergo a
comprehensive qualification process to verify past and future
programs.

Booth and Shared Appointments
With VCB, Planner Contact
Information

75

08/13/2023

08/16/2023

09/19/2022

$500.00

Domestic Sales Shows

Destinations Celebration &
Sales Calls: Kansas City, MO —
April 2023

Meeting Planner

Meeting Planner Client Event

The VCB will participate in a hosted meeting planner-themed
event along with sales calls in the Kansas City market,
targeting planners in the corporate, association and incentive
markets. Participants will receive all contact information of
the planners at the conclusion of the event.

Meeting Planner Contact
Information

75

04/01/2023

04/30/2023

09/19/2022

$250.00

Domestic Sales Shows

Destinations Celebration &
Sales Calls: Minneapolis, MN
— September 2023

Meeting Planner

Meeting Planner Client Event

The VCB will participate in a hosted meeting planner-themed
event along with sales calls in the Minneapolis/St. Paul
market, targeting planners in the corporate, association and
incentive markets. Participants will receive all contact
information of the planners at the conclusion of the event.

Meeting Planner Contact
Information

75

09/01/2023

09/30/2023

09/19/2022

$250.00

Domestic Sales Shows

East Coast Florida Travel

Advisor Sales Mission &

Client Event: Miami, Fort
Lauderdale, West Palm
Beach, FL — May 2023

Travel Advisor

Travel Advisor Sales Calls & Client Event

This is your chance to get your property “top-of-mind” with
our state’s most influential travel advisors. The VCB will
organize and lead several days of organized sales calls to
travel agencies, tour planners and AAA offices to highlight
Fort Myers — Islands, Beaches and Neighborhoods for the
important summer and fall travel seasons.

Travel Advisor Education
Opportunity and Contact
Information

40

05/16/2023

05/18/2023

09/19/2022

$0.00
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Domestic Sales Shows

Holiday Client Event & Client
Luncheon: Minneapolis, MN
— November 2022

Meeting Planner

Meeting Planner Client Events

The VCB will host a meeting planner holiday-themed event in
the Minneapolis market, targeting planners in the corporate,
association and incentive markets. In addition, the VCB will
also host a luncheon with Minnesota-based meeting and
event planners. Participants will receive all contact
information of the planners from both events.

Meeting Planner Contact
Information

40

11/01/2022

11/03/2022

09/19/2022

$200.00

Domestic Sales Shows

MCASC-NCMA-VA Tri-State
Motorcoach Association
Regional Meeting: TBD —

August 2023

Travel Trade

Tour Operator Conference

The Tri-State Motorcoach Association Regional Meeting brings
together member tour operators from South Carollina, North
Carolina and Virginia for education sessions, networking
events and one-on-one appointments with top destinations.
There will also be roundtable sessions which give suppliers
firsthand opportunities to learn from the tour operators.
Participant will receive all of the tour operators' contact
information.

Shared Booth and Appointments
With VCB, Tour Operator Contact
Information

200

08/01/2023

08/31/2023

09/19/2022

$500.00

Domestic Sales Shows

Minnesota Twins Client Event
& Sales Calls: Minneapolis,
MN — August/September
2023

Meeting Planner

Meeting Planner Client Event & Sales Calls

The Twins meeting planner event is a great opportunity to
network with Greater Minneapolis—area meeting
professionals in a unique, destination-themed setting. The
VCB will also organize daily sales calls in the Minneapolis/St.
Paul market. Targeted appointments will be with planners in
the corporate, association and incentive markets. Participants
will receive contact information and qualification sheets from
all sales appointments. Date dependent upon the Twins home
game schedule.

Client Event With VCB, Shared Sales
Calls, Planner Contact Information

25

08/01/2023

09/30/2023

09/19/2022

$300.00

Domestic Sales Shows

RCMA Emerge: Chattanooga,
TN —January 2023

Meeting Planner

Faith-based Meeting Planner Tradeshow

The Religious Conference Management Association (RCMA)
Emerge is a one-stop opportunity for you to meet with the
top faith-based meeting planners, refine your professional
skills with continuing education, and reconnect with friends
and colleagues. This show includes over 30 informative,
interactive educational sessions and three powerful keynote
experiences, plus six hours of connectivity with planners
during the Emerge Expo. There is also another 10+ hours of
potential engagement during breaks, meals, receptions and
other intentional connection events.

Shared Booth and Conference
Attendance With VCB, Planner
Contact Information

450

01/24/2023

01/26/2023

09/19/2022

$300.00

Domestic Sales Shows

Red Sox Fenway Client Event:
Boston, MA — April 2023

Meeting Planner

Meeting Planner Client Event

The Red Sox meeting planner event is a great opportunity to
network with Greater Boston—area meeting professionals in a
unique, destination-themed setting. Targeted clients will be
with planners in the corporate, association and incentive
markets. Participants will receive all planner contact
information and qualification sheets. Date dependent upon
Red Sox home game schedule.

Client Event With VCB, Planner
Contact Information

25

04/01/2023

04/30/2023

09/19/2022

$500.00

Domestic Sales Shows

Smart Meetings Mid-Atlantic
Regional 1-Day Experience &
Sales Calls: TBD —June 2023

Meeting Planner

Meeting Planner Tradeshow & Sales Calls

Smart Meetings Mid-Atlantic Regional brings together the
most highly-qualified meeting and incentive buyers from the
mid-Atlantic states with top destinations, hotels/resort, DMOs
and tourism offices. During this one-day event, attendees
participate in one-on-one pre-scheduled appointments, gain
industry insights from keynote guest speakers and network
with this exclusive group.

Shared Appointments With VCB,
Planner Contact Information

75

06/01/2023

06/30/2023

09/19/2022

$800.00

Domestic Sales Shows

Tallahassee Meeting Planner
Sales Calls: Tallahassee, FL —
September 2023

Meeting Planner

Meeting Planner Sales Calls

The VCB will organize daily sales calls in the Tallahassee area.
Targeted appointments will be with meeting planners in the
Florida association market. The VCB will provide contact
information and qualification sheets for each meeting planner
from all sales appointments at the conclusion of the mission.

Shared Sales Calls, Planner Contact
Information

20

09/01/2023

09/30/2023

09/19/2022

$200.00

Domestic Sales Shows

Travel & Adventure Show
Boston: Boston, MA —
January 2023

Leisure Consumer | Travel
Advisor

Consumer Tradeshow

The Travel & Adventure Shows are time-tested and highly
regarded destination promotion opportunities. You'll meet
tens of thousands of consumers at each event who are
attending to find their next vacation and meet you. With pre-
qualified and highly informed travel advisors also in
attendance, you can count on quality face-to-face
conversations leading to lead generation and bookings, all
under one roof.

Booth With VCB

10000

01/20/2023

01/22/2023

09/19/2022

$200.00

Domestic Sales Shows

Travel & Adventure Show
Chicago: Rosemont, IL —
January 2023

Leisure Consumer | Travel
Advisor

Consumer Tradeshow

The Travel & Adventure Shows are time-tested and highly
regarded destination promotion opportunities. You'll meet
tens of thousands of consumers at each event who are
attending to find their next vacation and meet you. With pre-
qualified and highly informed travel advisors also in
attendance, you can count on quality face-to-face
conversations leading to lead generation and bookings, all
under one roof.

Booth With VCB

10000

01/13/2023

01/15/2023

09/19/2022

$200.00

Domestic Sales Shows

Travel & Adventure Show
and Travel Agency Sales Calls:
Los Angeles, CA — February
2023

Leisure Consumer | Travel
Advisor

Consumer Tradeshow

The Travel & Adventure Shows are time-tested and highly
regarded destination promotion opportunities. You'll meet
tens of thousands of consumers at each event who are
attending to find their next vacation and meet you. With pre-
qualified and highly informed travel advisors also in
attendance, you can count on quality face-to-face
conversations leading to lead generation and bookings, all
under one roof. In addition, the VCB will conduct sales calls to
AAA agencies in the greater LA area.

Booth With VCB and Sales Calls to
AAA Agencies

14000

02/15/2023

02/19/2023

09/19/2022

$200.00




Program Group Program Name Content Opportunity Detailed Program Overview Partners Receive Material Recommendations and | Estimated |Estimated Start |Estimated End | Space Deadline | Material Rate Max
The Travel & Adventure Shows are time-tested and highly
regarded destination promotion opportunities. You'll meet
tens of thousands of consumers at each event who are
Travel & Adventure Show Leisure Consumer | Travel ttending to find thei t ti d t With
Domestic Sales Shows | New York City: New York, NY R Consumer Tradeshow a er.l.lng N |n. e.lr nextvacation an ) mee yOL_J' th pre- Booth With VCB 15000 01/27/2023 01/29/2023 09/19/2022 $200.00 1
— January 2023 Advisor qualified and highly informed travel advisors also in
¥ attendance, you can count on quality face-to-face
conversations leading to lead generation and bookings, all
under one roof.
West Coast Florida Travel This is yolur chanFe to ge.t your prope‘rty top—of—mlnd- with
. L our state’s most influential travel advisors. The VCB will . .
Advisor Sales Mission: ) d lead ld ¢ ized sal lls t Travel Advisor Education
Domestic Sales Shows | Venice, Sarasota, Tampa, St. Travel Advisor Travel Advisor Sales Calls organize an A €ad several days o orgamze. sales Cé s . ° Opportunity and Contact 40 07/10/2023 07/13/2023 09/19/2022 $0.00 5
L travel agencies, tour planners and AAA offices to highlight .
Petersburg, Springhill, FL — j Information
July 2023 Fort Myers — Islands, Beaches and Neighborhoods for the
important summer and fall travel seasons.
Partners ha\{e th.e oppgrtumty t.o target specific Lee Expedia is an OTA, or Online Travel Agency, for finding
County destinations with Expedia through banner . e .
International Leisure |Canada Expedia International ad units as well as retarget consumers who have discount rates for airline tickets and hotel stays. The ads will Photo, Headline, Offer/Message and Offer Strongly Recommended
L . L . X run on search result pages for consumers looking for bookings ! o . (Offer must be valid through end 50000 11/01/2022 01/31/2023 09/15/2022 |09/15/2022 | $550.00 5
Digital Display Digital: Winter 2022/23 shown interest. ) o o ) Link to Partner's OTA Listing
in Lee County and competitive destinations. Will refer to the date)
listi ithin E ia.
This is a conversion tactic. partner listing within Expedia
FEITIE ha\{e the 0pp9rtunlty t? e epeie L Expedia is an OTA, or Online Travel Agency, for finding
County destinations with Expedia through banner . L .
International Leisure  |Canada Expedia International ad units as well as retarget consumers who have discount rates for airline tickets and hotel stays. The ads will Photo, Headline, Offer/Message and i S il el
L . . X run on search result pages for consumers looking for bookings ! L L (Offer must be valid through end 50000 08/01/2023 09/30/2023 06/01/2023 [06/01/2023 | $550.00 5
Digital Display Digital: Fall 2023 shown interest. . . I ) Link to Partner's OTA Listing
in Lee County and competitive destinations. Will refer to the date)
This is a conversion tactic. partner listing within Expedia.
Partners ha\{e the opp9rtun|ty t_o target specific Lee Expedia is an OTA, or Online Travel Agency, for finding
. County destinations with Expedia through banner . N .
International Leisure Germany Expedia 4 unit I " ¢ ho h discount rates for airline tickets and hotel stays. The ads will Photo, Headline, Offer/Message and Offer Strongly Recommended
Digital Displa International Digital: Winter ah uni ?ats wet as retarget consumers who have run on search result pages for consumers looking for bookings Li,nk to Part;er's oTA Listii (Offer must be valid through end 50000 11/01/2022 01/31/2023 09/15/2022 [09/15/2022 | $550.00 5
e play 2022/23 shown interest. in Lee County and competitive destinations. Will refer to the € date)
tner listi ithin Expedia.
This is a conversion tactic. partnerfisting within txpedia
Partners ha\{e th_e oppgrtumty t.o target specific Lee Expedia is an OTA, or Online Travel Agency, for finding
) County destinations with Expedia through banner . e .
International Leisure Germany Expedia 4 unit I " ¢ ho h discount rates for airline tickets and hotel stays. The ads will Photo, Headline, Offer/Message and Offer Strongly Recommended
Digital Displa International Digital: ah un sats wet as retarget consumers who have run on search result pages for consumers looking for bookings Li,nk to Part;er's OTA Listii (Offer must be valid through end 35000 03/01/2023 05/31/2023 01/01/2023 [01/01/2023 | $500.00 5
g play Spring/Summer 2023 shown Interest. in Lee County and competitive destinations. Will refer to the & date)
tner listi ithin Expedia.
This is a conversion tactic. partner listing within Expecia
Partners ha\{e the oppgrtunlty t? target specific Lee Expedia is an OTA, or Online Travel Agency, for finding
County destinations with Expedia through banner . e .
International Leisure UK Expedia International ad units as well as retarget consumers who have discount rates for airline tickets and hotel stays. The ads will Photo, Headline, Offer/Message and Offer Strongly Recommended
. ) L : X run on search result pages for consumers looking for bookings ! e - (Offer must be valid through end 50000 01/17/2023 04/30/2023 11/01/2022 |11/01/2022| $550.00 5
Digital Display Digital: Spring/Summer 2023 shown interest. ) " S ) Link to Partner's OTA Listing
in Lee County and competitive destinations. Will refer to the date)
t listi ithin E ia.
This is a conversion tactic. partner listing within Expedia
Partners ha\{e the opp9rtun|ty t? target specific Lee Expedia is an OTA, or Online Travel Agency, for finding
County destinations with Expedia through banner . L .
International Leisure UK Expedia International ad units as well as retarget consumers who have discount rates for airline tickets and hotel stays. The ads will Photo, Headline, Offer/Message and Offer Strongly Recommended
L . - X run on search result pages for consumers looking for bookings ! L . (Offer must be valid through end 50000 08/01/2023 09/30/2023 06/01/2023 [06/01/2023 | $550.00 5
Digital Display Digital: Fall 2023 shown interest. . . s ) Link to Partner's OTA Listing
in Lee County and competitive destinations. Will refer to the date)
. ithin E ia.
This is a conversion tactic. partner listing within Expedia
Programmatic targeting provides reach at an efficient cost as
well as targeting specific consumers who show the behaviors
. . of travel intent for beach and Florida vacations. Programmatic
Partners have the opportunity to increase overall I . o
" utilizes RTB (real-time bidding) across exchanges to reach the
reach and target consumers who have exhibited . .
. AR R audience through data aggregation on a DMP (data
online behaviors indicating they are planning a .
International Leisure Canada Travel Intenders beach/Florida vacation. Types of targeting include management platform). In essence, this means that the Photo, Headline, Offer/Message and Offer Strongly Recommended
L . International Digital: Winter ! ’ . . programmatic partner will be able to reach the target o ! S (Offer must be valid through end 75000 11/01/2022 01/31/2023 09/15/2022 [09/15/2022 | $500.00 6
Digital Display behavioral, contextual, demographic, geographic, > L R Direct Website Link
2022/23 . . audience across all devices including desktop, tablet and date)
and site and search retargeting. I . X .
mobile in a real-time environment. For example, if a
L . . consumer searches for "hotels on Sanibel Island" in a search
This is an intent tactic. K . X R
engine, the network will bid in real time for the next available
ad unit in order to show the consumer a co-op partner's
message at the most relevant time.
Programmatic targeting provides reach at an efficient cost as
well as targeting specific consumers who show the behaviors
. . of travel intent for beach and Florida vacations. Programmatic
Partners have the opportunity to increase overall " . -
" utilizes RTB (real-time bidding) across exchanges to reach the
reach and target consumers who have exhibited . ;
. . R audience through data aggregation on a DMP (data
online behaviors indicating they are planning a )
International Leisure (G Wl e/ beach/Florida vacation. Types of targeting include management platform). In essence, this means that the Photo, Headline, Offer/Message and (i Bl (e =
. X International Digital: Fall ! : X N programmatic partner will be able to reach the target ’ X ’ SO (Offer must be valid through end 75000 08/01/2023 09/30/2023 06/01/2023 [06/01/2023 | $500.00 6
Digital Display behavioral, contextual, demographic, geographic, ° L X Direct Website Link
2023 . X audience across all devices including desktop, tablet and date)
and site and search retargeting. o A X X
mobile in a real-time environment. For example, if a
L . . consumer searches for "hotels on Sanibel Island" in a search
This is an intent tactic. : R . -
engine, the network will bid in real time for the next available
ad unit in order to show the consumer a co-op partner's
message at the most relevant time.




Program Group Program Name Content Opportunity Detailed Program Overview Partners Receive Material Recommendations and | Estimated |Estimated Start |Estimated End | Space Deadline | Material Rate Max
Programmatic targeting provides reach at an efficient cost as
well as targeting specific consumers who show the behaviors
Partners have the opportunity to increase overall of travel intent for beach and Florida vacations. Programmatic
reach and target corF:sumers xho have exhibited utilizes RTB (real-time bidding) across exchanges to reach the
. .g . R audience through data aggregation on a DMP (data
Germany Travel Intenders online behaviors indicating they are planning a management platform). In essence, this means that the Offer Strongly Recommended
International Leisure 'y - ) beach/Florida vacation. Types of targeting include g . P - » L0l Photo, Headline, Offer/Message and gl R
o . International Digital: Winter ! . . programmatic partner will be able to reach the target . S (Offer must be valid through end 75000 11/01/2022 01/31/2023 09/15/2022 [09/15/2022 | $500.00 6
Digital Display behavioral, contextual, demographic, geographic, > Lo . Direct Website Link
2022/23 and site and search retargeting audience across all devices including desktop, tablet and date)
’ mobile in a real-time environment. For example, if a
This is an intent tactic consumer searches for "hotels on Sanibel Island" in a search
’ engine, the network will bid in real time for the next available
ad unit in order to show the consumer a co-op partner's
message at the most relevant time.
Programmatic targeting provides reach at an efficient cost as
well as targeting specific consumers who show the behaviors
Partners have the opportunity to increase overall of travel intent for beach and Florida vacations. Programmatic
reach and target cor?fumers wyho have exhibited utilizes RTB (real-time bidding) across exchanges to reach the
) ~g I R audience through data aggregation on a DMP (data
online behaviors indicating they are planning a .
International Leisure Germany Travel Intenders beach/Florida vacation. Types of targeting include management platform). In essence, this means that the Photo, Headline, Offer/Message and Offer Strongly Recommended
. ) International Digital: ] ' ) ) programmatic partner will be able to reach the target o ' L (Offer must be valid through end 75000 03/01/2023 05/31/2023 01/01/2023 |01/01/2023| $500.00 6
Digital Display . behavioral, contextual, demographic, geographic, > o X Direct Website Link
Spring/Summer 2023 and site and search retargetin audience across all devices including desktop, tablet and date)
geting. mobile in a real-time environment. For example, if a
This is an intent tactic consumer searches for "hotels on Sanibel Island" in a search
: engine, the network will bid in real time for the next available
ad unit in order to show the consumer a co-op partner's
message at the most relevant time.
Programmatic targeting provides reach at an efficient cost as
well as targeting specific consumers who show the behaviors
Partners have the opportunity to increase overall of travel intent for beach and Florida vacations. Programmatic
reach and target consumers who have exhibited utilizes RTB (real-time bidding) across exchanges to reach the
. .g e R audience through data aggregation on a DMP (data
online behaviors indicating they are planning a .
International Leisure uK Trav.el Inteer.ers beach/Florida vacation. Types of targeting include management platform). In essence, this means that the Photo, Headline, Offer/Message and Offer Strongly Rgcommended
L . International Digital: ! . . programmatic partner will be able to reach the target e ! L (Offer must be valid through end 75000 01/17/2023 04/30/2023 11/01/2022 |11/01/2022| $500.00 6
Digital Display . behavioral, contextual, demographic, geographic, > L R Direct Website Link
Spring/Summer 2023 and site and search retaraetin audience across all devices including desktop, tablet and date)
geting. mobile in a real-time environment. For example, if a
This is an intent tactic consumer searches for "hotels on Sanibel Island" in a search
: engine, the network will bid in real time for the next available
ad unit in order to show the consumer a co-op partner's
message at the most relevant time.
Programmatic targeting provides reach at an efficient cost as
well as targeting specific consumers who show the behaviors
Partners have the opportunity to increase overall of travel intent for beach and Florida vacations. Programmatic
reach and target cor‘:.fumers vtho have exhibited utilizes RTB (real-time bidding) across exchanges to reach the
. .g S R audience through data aggregation on a DMP (data
online behaviors indicating they are planning a )
International Leisure UK Tr?vel Int-erlmders beach/Florida vacation. Types of targeting include management platform). In essence, this means that the Photo, Headline, Offer/Message and Offer Strongly Rejcommended
o X International Digital: Fall ! X X programmatic partner will be able to reach the target ’ X ’ S (Offer must be valid through end 75000 08/01/2023 09/30/2023 06/01/2023 [06/01/2023 | $500.00 6
Digital Display behavioral, contextual, demographic, geographic, ° L X Direct Website Link
2023 and site and search retargeting audience across all devices including desktop, tablet and date)
' mobile in a real-time environment. For example, if a
This is an intent tactic consumer searches for "hotels on Sanibel Island" in a search
’ engine, the network will bid in real time for the next available
ad unit in order to show the consumer a co-op partner's
message at the most relevant time.
Partners have the opportunity to target consumers
across Tripadvisor.com with display banners.
Campaigns W_'” ytlllze contextual targeting for . Tripadvisor provides recommendations for hotels, resorts,
International Leisure | UK Tripadvisor International placement within Lee County content, competitive inns, vacations, travel packages, vacation packages, travel Photo, Headline, Offer/Message and Offer Strongly Recommended
L . . p . conquesting to reach consumers searching for o ! p. " 8es, pA R 8 ! e ! O g (Offer must be valid through end 35000 01/17/2023 04/30/2023 11/01/2022 |11/01/2022| $425.00 10
Digital Display Digital: Spring/Summer 2023 o R guides, restaurants, activities and more. This is a high- Direct Website Link
comparable destinations and unique reach to erforming tactic aligning with consumer intent date)
vacation rental searchers (if applicable to partner). P € gning '
This is an intent tactic.
Partners have the opportunity to target consumers
across Tripadvisor.com with display banners.
Campaigns W_'” ytlllze contextual targeting for " Tripadvisor provides recommendations for hotels, resorts,
International Leisure UK Tripadvisor International placement within Lee County content, competitive inns, vacations, travel packages, vacation packages, travel Photo, Headline, Offer/Message and Offer Strongly Recommended
atond pac conquesting to reach consumers searching for S g packages, packages, » fieadiing, Urier/viessag (Offer must be valid through end | 35000 08/01/2023 | 09/30/2023 | 06/01/2023 |06/01/2023| $425.00 10
Digital Display Digital: Fall 2023 o . guides, restaurants, activities and more. This is a high- Direct Website Link
comparable destinations and unique reach to performing tactic aligning with consumer intent date)
vacation rental searchers (if applicable to partner). € gning '
This is an intent tactic.
The VCB will coordinate a sales mission to key cities in Canada .
iccion: . X L X Opportunity to meet and network
International Sales Canada Sales Mission: that will provide participating partners the opportunity to with travel industry professionals
Toronto, Ottawa, Montréal — Travel Trade/Media Travel Trade|Media Mission meet product managers, conduct in-house trainings and sales 40 03/01/2023 04/30/2023 12/09/2022 $800.00 3

Shows

March/April 2023

calls with key tour operators such as AirCanada Vacations,
Westjet, Sunwing and more.

and the media during a signature

event.




Program Group Program Name Content Opportunity Detailed Program Overview Partners Receive Material Recommendations and | Estimated |Estimated Start |Estimated End | Space Deadline | Material Rate Max
Florida Huddle is Florida’s foremost travel trade event,
welcoming international travel buyers and receptives to meet
directly with Florida suppliers. Featuring pre-requested, pre-
International Sales Florida Huddle: Palm Beach scheduled appointment sessions and networking VCB purchases carpet and limited
Shows FL— Febru.ar 2023 ’ Travel Trade Travel Trade Appointment Show opportunities, this event offers three days of Florida-focused décor to create a destination 200 02/02/2023 02/04/2023 11/04/2022 $250.00 8
v wholesale productivity. presence.
NOTE: Partners must purchase own booth through Visit
Florida
IPW is the travel industry's premier international marketplace
and is the largest generator of travel to the U.S. In three days
of pre-scheduled, computer-generated business
International Sales IPW: San Antonio, TX — appointments, more than 1,300 U.S. travel organizations from | VCB purchases booth space and
Shows : May 2023 ’ Travel Trade Travel Trade Appointment Show every region of the country conduct business negotiations décor to create a destination 6000 05/20/2023 05/24/2023 02/03/2023 $1,800.00 4
Y that result in future travel to the United States. Your fee presence.
includes space in a fully furnished, turn-key tradeshow booth
decorated in the destination theme, appointment books and
badge access to USTA sponsored events.
Join the VCB global sales team during our annual appreciation
luncheon with key receptive tour operators based in Miami
International Sales Receptive Tour Operator and Orlando. This opportunity allows us to recap the year, Opportunity to meet and network
Shows Luncheons: Miami and Travel Trade Travel Trade Client Event thank our partners and take a look ahead. Attending hotel or |with Florida-based receptive tour 25 12/05/2022 12/06/2022 09/15/2022 $0.00 8
Orlando, FL — December 2022 attractions partners have the chance to present updates on operators during a signature event.
their property or business and build new relationships with
receptive tour operators for the international market.
The Global Sales Team is organizing a sales mission in Opportunities will include travel
UK/Ireland Sales and Media part.nersh|p V\.Ilth Fhree hotel partners to promo.te the area as |agent events, in-house trammgs.for
International Sales Mission: a leisure destination to the UK and Ireland. During five days, [sales staff of key partners, meetings
: . Travel Trade/Media Travel Trade | Media Mission covering multiple cities and events, the team will have the with product and marketing 40 05/01/2023 05/30/2023 | 02/03/2023 $500.00 3
Shows London, Manchester, Dublin X o X .
_ May 2023 opportunity to showcase the destination and its hotel managers, and networking
v products to key UK and Irish tour operators and agents, along |opportunities with trade and media
with various journalists and trade media. professionals.
Partners have the opportunity to be included in Lee Condé Nast is a premlun.1 nat.lonal PUbIISher,Of large,
, . . . ) household-name magazines including Condé Nast Traveler,
County's overarching campaign with Condé Nast by . . . ) )
Condé Nast Digital (Premium running targeted display banners across Condé bon appétit, Vanity Fair and Wired, among others. Condé Nast Photo, Headline, Offer/Message and
Leisure Digital Display . \ . ; will use their first-party data from all their sites to identify P R 100000 04/01/2023 06/30/2023 | 02/01/2023 |02/01/2023| $500.00 3
Publisher): Summer 2023 Nast's portfolio of sites. . Direct Website Link
users most likely to travel and those that show the greatest
. . . interest in Florida. Banners will run across the full network of
This is an intent tactic. J R .
Condé Nast sites and refer to the partner website.
Partners ha\{e th_e opp9rtun|ty t,o target specific Lee Expedia is an OTA, or Online Travel Agency, for finding
County destinations with Expedia through banner . e .
Expedia Domestic Digital: 4 unit I " ¢ ho h discount rates for airline tickets and hotel stays. The ads will Photo, Headline, Offer/Message and Offer Strongly Recommended
Leisure Digital Display P . sital: adunt sas Well as retarget consumers who have run on search result pages for consumers looking for bookings ! o . .g (Offer must be valid through end 100000 11/01/2022 12/31/2022 09/15/2022 |09/15/2022 | $500.00 5
Winter 2022/2023 shown interest. . " L . Link to Partner's OTA Listing
in Lee County and competitive destinations. Will refer to date)
artner listing within Expedia.
This is a conversion tactic. P g P
Partners ha\{e th.e oppgrtumty t.o target specific Lee Expedia is an OTA, or Online Travel Agency, for finding
County destinations with Expedia through banner . e .
Expedia Domestic Digital: ad units as well as retarget consumers who have discount rates for airline tickets and hotel stays. The ads wil Photo, Headline, Offer/Message and Offer Strongly Recommended
Leisure Digital Display . X run on search result pages for consumers looking for bookings ! T . (Offer must be valid through end 100000 01/17/2023 03/31/2023 11/01/2022 |11/01/2022| $500.00 5
Spring 2023 shown interest. . - o ) Link to Partner's OTA Listing
in Lee County and competitive destinations. Will refer to date)
artner listing within Expedia.
This is a conversion tactic. P g P
Partners ha\{e the oppgrtunlty t? target specific Lee Expedia is an OTA, or Online Travel Agency, for finding
County destinations with Expedia through banner . . )
Expedia Domestic Digital: ad units as well as retarget consumers who have discount rates for airline tickets and hotel stays. The ads will Photo, Headline, Offer/Message and Offer Strongly Recommended
Leisure Digital Display X run on search result pages for consumers looking for bookings ! e . (Offer must be valid through end 100000 04/01/2023 06/30/2023 02/01/2023 [02/01/2023 | $500.00 5
Summer 2023 shown interest. . . I - Link to Partner's OTA Listing
in Lee County and competitive destinations. Will refer to date)
artner listing within Expedia.
This is a conversion tactic. P & P
Partners ha\{e the oppgrtunlty t_o target specific Lee Expedia is an OTA, or Online Travel Agency, for finding
County destinations with Expedia through banner . e )
Expedia Domestic Digital: Fall ad units as well as retarget consumers who have discount rates for airline tickets and hotel stays. The ads will Photo, Headline, Offer/Message and Offer Strongly Recommended
Leisure Digital Display X run on search result pages for consumers looking for bookings ! L . (Offer must be valid through end 100000 07/05/2023 09/30/2023 05/01/2023 [05/01/2023 | $500.00 5
2023 shown interest. . o s ) Link to Partner's OTA Listing
in Lee County and competitive destinations. Will refer to date)
artner listi ithin Expedia.
This is a conversion tactic. P sting within Exped
Partners have the opportunity to increase overall Programmatic targeting provides reach at an efficient cost as
reach and target consumers who have shown online | well as targeting specific consumers who show the behaviors
behaviors indicating they are planning to attend the |of travel intent for beach and Florida vacations. Programmatic
Island Hopper Songwriter Fest. Types of targeting utilizes RTB (real-time bidding) across exchanges to reach our
) include bgha\./loral, contgxtual, demographic, . audience through data aggregation on'a DMP (data Must Submit a Deal for this
Island Hopper Songwriter geographic, site retargeting and search retargeting. |management platform). In essence, this means that the Photo, Headline, Offer/Message and Placement
Leisure Digital Display Fest Programmatic Digital: | Island Hopper Songwriter Fest |Creative will be 100% SOV for partner and the VCB. |programmatic vendor will be able to reach our target e ! O 8 X 50000 08/07/2023 09/24/2023 06/01/2023 [06/01/2023 | $400.00 10
) . X ; ° N R Direct Website Link (Offer must be valid through end
Fall 2023 This also includes site retargeting from the VCB audience across all devices including desktop, tablet and date)

website. By utilizing the VCB's website, partners
have the opportunity to target consumers who have
shown direct interest in the event.

This is a conversion tactic.

mobile in a real-time environment. For example, if a
consumer searches for "hotels on Sanibel island" on Google,
the network will bid in real time for the next available ad unit
in order to show the consumer a co-op partner's message at
the most relevant time.




Program Group Program Name Content Opportunity Detailed Program Overview Partners Receive Material Recommendations and | Estimated |Estimated Start |Estimated End | Space Deadline | Material Rate Max
Dotdash Meredith is a premium national publisher of large,
Partners have the opportunity to be included in Lee household-name magazines including N_“dwe,'q L|V|‘ng,
, . . i Parents, Southern Living and Travel + Leisure in which the
. L County's overarching campaign with Dotdash R - .
Dotdash Meredith Digital Meredith by running display banners across brand runs print. Other big names sinclude People, Better Photo, Headline, Offer/Message and
Leisure Digital Display (Premium Publisher): Y run ,g play . Homes & Gardens, Real Simple, Magnolia and Martha Stewart o ' T/Viessag 85000 04/01/2023 06/30/2023 02/01/2023 |02/01/2023| $500.00 6
Dotdash Meredith's portfolio of sites. o . Direct Website Link
Summer 2023 Living, among many others. Meredith brands reach a largely
L. . . female audience who are actively planning for their families.
Th tent tactic.
5 15 an intent tactic Banners will run across the full network of Dotdash Meredith
sites and refer to the partner website.
Dotdash Meredith is a premium national publisher of large,
Partners have the opportunity to be included in Lee household-name mf':\g.azmes including M|dwe§t L|V|.ng,
\ . . . Parents, Southern Living and Travel + Leisure in which the
. . County's overarching campaign with Dotdash R - .
Dotdash Meredith Digital Meredith by running display banners across brand runs print. Other big names sinclude People, Better Photo, Headline, Offer/Message and
Leisure Digital Display | (Premium Publisher): Fall Y running cisplay bann Homes & Gardens, Real Simple, Magnolia and Martha Stewart » fieadiine, UTier/viessag 85000 07/05/2023 | 09/30/2023 | 05/01/2023 |05/01/2023| $500.00 6
Dotdash Meredith's portfolio of sites. o . Direct Website Link
2023 Living, among many others. Meredith brands reach a largely
L . . female audience who are actively planning for their families.
Th tent tactic.
515 an intent tactic Banners will run across the full network of Dotdash Meredith
sites and refer to the partner website.
Partner's have the .opportunl.ty to l.ae included in Lee The New York Times website provides comprehensive
] .. County's overarching campaign with The New York .
The New York Times Digital Ti b ing display b NYTi coverage of the news from arts and entertainment to sports Photo, Headline, Offer/Message and
Leisure Digital Display | (Premium Publisher): Winter Imes Dy running display banners across IMES- |and science and from business and technology to dining and ’ Direct \;Vebsite Link g 85000 11/01/2022 12/31/2022 09/15/2022 |09/15/2022 | $500.00 6
2022/23 com. home design. Banners will run across NYTimes.com and and
L . . refer to the partner website.
This is an intent tactic.
Partner's have the .opportunl.ty to ?e included in Lee The New York Times website provides comprehensive
. .. County's overarching campaign with The New York .
The New York Times Digital Ti b ing disolay b NYTI coverage of the news from arts and entertainment to sports Photo, Headline, Offer/Message and
Leisure Digital Display | (Premium Publisher): Spring imes by running display banners across 'MES- | and science and from business and technology to dining and T ' L 8 85000 01/17/2023 03/31/2023 11/01/2022 |11/01/2022| $500.00 6
com. . . . Direct Website Link
2023 home design. Banners will run across NYTimes.com and and
o . . refer to the partner website.
This is an intent tactic.
Partner's have the .opportum‘ty to ?e included in Lee The New York Times website provides comprehensive
’ L County's overarching campaign with The New York .
The New York Times Digital Ti b ing disolav b NYTi coverage of the news from arts and entertainment to sports Photo, Headline, Offer/Message and
Leisure Digital Display (Premium Publisher): imes by running display banners across 'MES- | and science and from business and technology to dining and ! Direct \;\/ebsite Link 8 85000 04/01/2023 06/30/2023 02/01/2023 |02/01/2023| $500.00 6
Summer 2023 com. home design. Banners will run across NYTimes.com and and
L . . refer to the partner website.
This is an intent tactic.
Partner's have the 'opportum.ty to ?e included in Lee The New York Times website provides comprehensive
: L County's overarching campaign with The New York R
The New York Times Digital Times by running disolay banners across NYTimes coverage of the news from arts and entertainment to sports Photo, Headline, Offer/Message and
Leisure Digital Display (Premium Publisher): Fall com v g display * |and science and from business and technology to dining and ! Direct \;Vebsite Link g 85000 07/05/2023 09/30/2023 05/01/2023 [05/01/2023 | $500.00 6
2023 ' home design. Banners will run across NYTimes.com and and
L . . refer to the partner website.
This is an intent tactic.
Cross-device site retargeting provides an opportunity to reach
consumers who have visited your site and are interested in
your brand. For example, if a consumer goes to http:
Partner Site Retargeting Partners have the opportunity to utilize their own //partner.com, "Partner" would have the opportunity to . .
- R L L X R Direct-response Messaging
Digital (Annual): Oct. 2022- website data and retarget visitors to their site retarget them with a VCB/co-op banner to entice them to Photo, Headline, Offer/M nd | Highly E d. (MUST h
Leisure Digital Display | Sept. 2023 (MUST have the across all devices and through display banners. come back to the site and convert. Direct-response messaging oto, ea' & e. ?ssage a I.g. Y Encouraged. ave 250000 11/01/2022 09/30/2023 09/15/2022 [09/15/2022 | $750.00 20
I . A . X Direct Website Link ability to place flood tag on your
ability to place a flood tag on is extremely encouraged in this type of opportunity. Co-op site)
your site) This is a conversion tactic. partners will only be able to retarget from their own site and
use their first-party data. Their data will not be shared with
other co-op partners. Partners MUST have the ability to place
a floodlight tag on their website.
Partners have the (?pp?ortu.mt\./ LOEIEUEEREl Priceline is an OTA, or Online Travel Agency, for finding
County searches within Priceline through banner ad | . e .
Priceline Domestic Digital: units as well as retarget consumers who have Sl ER S e £l Tne 8 S5 2Nie | iwis Sy, Tiis b v Photo, Headline, Offer/Message and Jifer Sitranghy Femem e
Leisure Digital Display R run on search result pages for consumers looking for bookings L ! L (Offer must be valid through end 75000 04/01/2023 06/30/2023 02/01/2023 |02/01/2023| $500.00 4
Summer 2023 shown interest. . o L ) Direct Website Link
in Lee County and competitive destinations. Will refer to the date)
. . . partner website.
This is a conversion tactic.
PRI R e c?p;?ortu.mt\./ D (ECESL Apedlis 1ag Priceline is an OTA, or Online Travel Agency, for finding
County searches within Priceline through banner ad | . N .
Priceline Domestic Digital: units as well as retarget consumers who have elisgalllis (EiEes Yoy el e s aiel ikl says, v aeswil Photo, Headline, Offer/Message and Elirer Stiegly Hadslineiel
Leisure Digital Display R run on search result pages for consumers looking for bookings T ! L (Offer must be valid through end 75000 07/05/2023 09/30/2023 05/01/2023 |05/01/2023 | $500.00 4
Fall 2023 shown interest. ) o S ) Direct Website Link
in Lee County and competitive destinations. Will refer to the date)
L. . . partner website.
This is a conversion tactic.
Partners have the opportunity to be included in Lee |PureWow is a digital media company that publishes women's
- . County's overarching campaign with PureWow by lifestyle content including travel inspiration. PureWow's .
. - . PureWow Digital (P Photo, Headline, Offer/M d
Leisure Digital Display Lremow Sigla .( remium running display banners across purewow.com. audience is primarily women 25-49 and indexes highly for el . e.r/ e 100000 01/17/2023 03/31/2023 11/01/2022 |11/01/2022 | $500.00 5
Publisher): Spring 2023 . ) Direct Website Link
parents. Banners will run across purewow.com and link to the
This is an intent tactic. partner website.
Partner's have the .opportunl.ty to ?e included in Lee The mission of ShermansTravel is to provide readers with
County's overarching campaign with expert advice on great destinations. Shermans advice
Sh T | Digital: i i : Photo, Headline, Offer/M d Direct- M i
Leisure Digital Display ermansfrave! Ulgita ShermansTravel by running targeted display simplifies travel research, providing both the tools and oto, Headline, Offer/Message an rectresponse Messaging 50000 04/01/2023 | 06/30/2023 | 02/01/2023 |02/01/2023| $350.00 5

Summer 2023

banners across ShermansTravel.com.

This is an intent tactic.

inspiration to make the perfect trip. Banners will refer to the
partner website.

Direct Website Link

Highly Encouraged




Program Group Program Name Content Opportunity Detailed Program Overview Partners Receive Material Recommendations and | Estimated |Estimated Start |Estimated End | Space Deadline | Material Rate Max
Partner's have the .opportum‘ty to ?e included in Lee The mission of ShermansTravel is to provide readers with
County's overarching campaign with expert advice on great destinations. Shermans advice
ShermansTravel Digital: Fall i i ) Photo, Headline, Offer/Message and Direct-response Messagin,
Leisure Digital Display ve Digl shermansTravel by running targeted display simplifies travel research, providing both the tools and ct r/Messag irect-resp Eing 50000 07/05/2023 | 09/30/2023 | 05/01/2023 |05/01/2023| $350.00 5
2023 banners across ShermansTravel.com. I . : Direct Website Link Highly Encouraged
inspiration to make the perfect trip. Banners will refer to the
artner website.
This is an intent tactic. P
Partner's have the 'opportum'ty to ?e included in Lee The Knot Worldwide family of brands inspire, inform and
County's overarching campaign with The Knot by e ) .
The Knot Digital: Winter running targeted display banners across TheKnot celebrate life’s biggest milestones. The Knot enables every Photo, Logo, Headline, Your copy should focus on
Leisure Digital Display 2022/23 Weddings com ’ couple to plan and celebrate their wedding their way, with 9 Offer/Message and Direct Website weddings 50000 11/01/2022 12/31/2022 09/15/2022 |09/15/2022 | $350.00 3
' out of 10 brides using the The Knot during their wedding Link 6
journey.
This is an intent tactic. ) v
Partner's have the .opportunlfcy to ?e included in Lee The Knot Worldwide family of brands inspire, inform and
County's overarching campaign with The Knot by e L A )
running targeted display banners across TheKnot celebrate life’s biggest milestones. The Knot enables every Photo, Logo, Headline, Your copy should focus on
Leisure Digital Display | The Knot Digital: Spring 2023 Weddings “m g targeted display banners across Thelnot. - |, iple to plan and celebrate their wedding their way, with 9 | Offer/Message and Direct Website p“;le Sdings 50000 01/17/2023 | 03/31/2023 | 11/01/2022 |11/01/2022| $350.00 3
com. out of 10 brides using the The Knot during their wedding Link &
This is an intent tactic. lourney.
Programmatic targeting provides reach at an efficient cost as
well as targeting specific consumers who show the behaviors
. . of travel intent for beach and Florida vacations. Programmatic
Partners have the opportunity to increase overall o . o
" utilizes RTB (real-time bidding) across exchanges to reach our
reach and target consumers who have exhibited . A
. . R audience through data aggregation on a DMP (data
online behaviors indicating they are planning a )
Travel Intenders beach/Florida vacation. Types of targeting include management platform). In essence, this means that the Photo, Headline, Offer/Message and Offer Strongly Recommended
Leisure Digital Display [Programmatic Digital: Winter ! - yp .g g . programmatic vendor will be able to reach our target T ’ O 8 (Offer must be valid through end 150000 11/01/2022 12/31/2022 09/15/2022 [09/15/2022 | $500.00 6
behavioral, contextual, demographic, geographic, ° N R Direct Website Link
2022/23 . X audience across all devices including desktop, tablet and date)
and site and search retargeting. o . ) X
mobile in a real-time environment. For example, if a
. . . consumer searches for "hotels on Sanibel island" on Google,
This is an intent tactic. N . . !
the network will bid in real time for the next available ad unit
in order to show the consumer a co-op partner's message at
the most relevant time.
Programmatic targeting provides reach at an efficient cost as
well as targeting specific consumers who show the behaviors
. . of travel intent for beach and Florida vacations. Programmatic
Partners have the opportunity to increase overall o . -
" utilizes RTB (real-time bidding) across exchanges to reach our
reach and target consumers who have exhibited . ;
. R R audience through data aggregation on a DMP (data
online behaviors indicating they are planning a .
Travel Intenders beach/Florida vacation. Types of targeting include management platform). In essence, this means that the Photo, Headline, Offer/Message and Offer Strongly Recommended
Leisure Digital Display | Programmatic Digital: Spring ! - Yp .g g . programmatic vendor will be able to reach our target P ’ S 8 (Offer must be valid through end 150000 01/17/2023 03/31/2023 11/01/2022 |11/01/2022| $500.00 6
behavioral, contextual, demographic, geographic, > L R Direct Website Link
2023 . X audience across all devices including desktop, tablet and date)
and site and search retargeting. o A X X
mobile in a real-time environment. For example, if a
. . . consumer searches for "hotels on Sanibel island" on Google,
This is an intent tactic. N - . |
the network will bid in real time for the next available ad unit
in order to show the consumer a co-op partner's message at
the most relevant time.
Programmatic targeting provides reach at an efficient cost as
well as targeting specific consumers who show the behaviors
. . of travel intent for beach and Florida vacations. Programmatic
Partners have the opportunity to increase overall - . g
S utilizes RTB (real-time bidding) across exchanges to reach our
reach and target consumers who have exhibited . )
. AR R audience through data aggregation on a DMP (data
online behaviors indicating they are planning a .
Travel Intenders beach/Florida vacation. Types of targeting include management platform). In essence, this means that the Photo, Headline, Offer/Message and Offer Strongly Recommended
Leisure Digital Display Programmatic Digital: ! - yp rgeting . programmatic vendor will be able to reach our target o ! f/viessag (Offer must be valid through end 150000 04/01/2023 06/30/2023 02/01/2023 |02/01/2023| $500.00 6
behavioral, contextual, demographic, geographic, > L R Direct Website Link
Summer 2023 . X audience across all devices including desktop, tablet and date)
and site and search retargeting. o . X .
mobile in a real-time environment. For example, if a
L . . consumer searches for "hotels on Sanibel island" on Google,
This is an intent tactic. L. i . |
the network will bid in real time for the next available ad unit
in order to show the consumer a co-op partner's message at
the most relevant time.
Programmatic targeting provides reach at an efficient cost as
well as targeting specific consumers who show the behaviors
. . of travel intent for beach and Florida vacations. Programmatic
Partners have the opportunity to increase overall - . o
L utilizes RTB (real-time bidding) across exchanges to reach our
reach and target consumers who have exhibited . .
. RN R audience through data aggregation on a DMP (data
online behaviors indicating they are planning a .
Travel Intenders beach/Florida vacation. Types of targeting include management platform). In essence, this means that the Photo, Headline, Offer/Message and Offer Strongly Recommended
Leisure Digital Display Programmatic Digital: Fall . - yP .g & ) programmatic vendor will be able to reach our target o ’ L g (Offer must be valid through end 150000 07/05/2023 09/30/2023 05/01/2023 |05/01/2023| $500.00 6
behavioral, contextual, demographic, geographic, > L R Direct Website Link
2023 . . audience across all devices including desktop, tablet and date)
and site and search retargeting. I . X .
mobile in a real-time environment. For example, if a
. . . consumer searches for "hotels on Sanibel island" on Google,
This is an intent tactic. R i . .
the network will bid in real time for the next available ad unit
in order to show the consumer a co-op partner's message at
the most relevant time.
Partners have the opportunity to target consumers
across Tripadvisor.com with display banners.
Campaigns w.|I| ytlllze contextual targeting for . Tripadvisor provides recommendations for hotels, resorts,
Tripadvisor Domestic Digital: placement within Lee County content, competitive inns, vacations, travel packages, vacation packages, travel Photo, Headline, Offer/Message and Offer Strongly Recommended
Leisure Digital Display ! conquesting to reach consumers searching for ! g ! ! ! ’ (Offer must be valid through end 35000 11/01/2022 12/31/2022 09/15/2022 |09/15/2022 | $425.00 6

Winter 2022/23

comparable destinations and unique reach to
vacation rental searchers (if applicable to partner).

This is an intent tactic.

guides, restaurants, activities and more. This is a high-
performing tactic aligning with consumer intent.

Direct Website Link

date)




Program Group Program Name Content Opportunity Detailed Program Overview Partners Receive Material Recommendations and | Estimated |Estimated Start |Estimated End | Space Deadline | Material Rate Max
Partners have the opportunity to target consumers
across Tripadvisor.com with display banners.
Campaigns W_'” ytlllze contextual targeting for . Tripadvisor provides recommendations for hotels, resorts,
Tripadvisor Domestic Digital: placement within Lee County content, competitive inns, vacations, travel packages, vacation packages, travel Photo, Headline, Offer/Message and Offer Strongly Recommended
Leisure Digital Display ) . conquesting to reach consumers searching for ! ! o ! o ! e ! P (Offer must be valid through end 35000 01/17/2023 03/31/2023 11/01/2022 [11/01/2022| $425.00 6
Spring 2023 T R guides, restaurants, activities and more. This is a high- Direct Website Link
comparable destinations and unique reach to R R . . date)
) . ) performing tactic aligning with consumer intent.
vacation rental searchers (if applicable to partner).
This is an intent tactic.
Partners have the opportunity to target consumers
across Tripadvisor.com with display banners.
Campaigns w.|I| l,'mhze contextual targeting for . Tripadvisor provides recommendations for hotels, resorts,
Tripadvisor Domestic Digital: placement within Lee County content, competitive inns, vacations, travel packages, vacation packages, travel Photo, Headline, Offer/Message and Offer Strongly Recommended
Leisure Digital Display : conquesting to reach consumers searching for ol ! o ! o ! e ! I (Offer must be valid through end 35000 04/01/2023 06/30/2023 02/01/2023 |02/01/2023| $425.00 8
Summer 2023 . ! guides, restaurants, activities and more. This is a high- Direct Website Link
comparable destinations and unique reach to R R . . date)
) X ) performing tactic aligning with consumer intent.
vacation rental searchers (if applicable to partner).
This is an intent tactic.
Partners have the opportunity to target consumers
across Tripadvisor.com with display banners.
Campaigns W_'” ytlllze contextual targeting for . Tripadvisor provides recommendations for hotels, resorts,
Tripadvisor Domestic Digital: placement within Lee County content, competitive inns, vacations, travel packages, vacation packages, travel Photo, Headline, Offer/Message and Offer Strongly Recommended
Leisure Digital Display . conquesting to reach consumers searching for o ’ o ’ . 7 ’ X ’ S (Offer must be valid through end 35000 07/05/2023 09/30/2023 05/01/2023 [05/01/2023 | $425.00 6
Fall 2023 . . guides, restaurants, activities and more. This is a high- Direct Website Link
comparable destinations and unique reach to R L . . date)
) X . performing tactic aligning with consumer intent.
vacation rental searchers (if applicable to partner).
This is an intent tactic.
Partners have the opportunity to reach visitors Partners have an opportunity to run display banners and be
Visitors — I Market Mobile eivtieson her mobie devices trough | |trgeted 1 ssers o re cutrenty i Loe County Ths [Pt Headline, Offer/Message and | Offer Strongly Recommende
Leisure Digital Display . - ) g 8 - . Y - Y- ) Direct Website Link (Offer must be valid through end 100000 11/01/2022 12/31/2022 09/15/2022 [09/15/2022 | $400.00 4
Geofencing Digital: Fall 2022 geofencing technology. campaign will only message to encourage visitors to spend in-
e . oo (300x250 web banner) date)
market by utilizing geofencing technology to distinguish
This is a conversion tactic. between residents.
Partners have the opportunity to reach visitors
actively in-market to promote attractions and Partners have an opportunity to run display banners and be
i i i t of cust ti bile devices that will b
Visitors — In-Market Mobile actl}lltle§ ontthslr TOblli d(tevu:es throulgh ble t f:rr eze;iso ?Jlfgﬁhl;z:enc?rc:e:tel ie:f:es Coaun\zll Theis Photo, Headline, Offer/Message and | Offer Strongly Recommended
Leisure Digital Display | Geofencing Digital: Winter geolencing technology. Fartners are only able to getedto v -ounty. . Direct Website Link (Offer must be valid through end | 100000 01/17/2023 | 03/31/2023 | 11/01/2022 |11/01/2022| $400.00 4
promote their restaurant or attraction. No campaign will only message to encourage visitors to spend in-
2023 . . L . e (300x250 web banner) date)
accommodation promotion. market by utilizing geofencing technology to distinguish
between residents.
This is a conversion tactic.
Partners have the opportunity to reach visitors
actively in-market to promote attractions and Partners have an opportunity to run display banners and be
i i i t of cust ti bile devices that will b
Visitors — In-Market Mobile actl\flltle§ ontthslr TOb”ﬁ d:wces throulgh ble t f:rr ec'ze;iso ?Jr:e:sre;hlz\)lz:)encTr(:elnfl :\]”fee: Coiln\:tw Theis Photo, Headline, Offer/Message and | Offer Strongly Recommended
Leisure Digital Display | Geofencing Digital: Spring geolencing technology. Fartners are only able to getecto v v -ounty. ‘ Direct Website Link (Offer must be valid through end | 100000 04/01/2023 | 06/30/2023 | 02/01/2023 |02/01/2023| $400.00 4
promote their restaurant or attraction. No campaign will only message to encourage visitors to spend in-
2023 . . s . e (300x250 web banner) date)
accommodation promotion. market by utilizing geofencing technology to distinguish
between residents.
This is a conversion tactic.
Partners have the opportunity to reach visitors
actively in-market to promote attractions and Partners have an opportunity to run display banners and be
i i i t of cust ti bile devices that will b
Visitors — In-Market Mobile actl\fntr:eisnorlthslr: TObIIE drfr\:lcres trhro:lgh ble t f:rr ezezutf) ?Jzzefsr?hlg/ia?enc?rorelnfl ?r\]”f:: Coaunvtw Theis Photo, Headline, Offer/Message and | Offer Strongly Recommended
Leisure Digital Display | Geofencing Digital: Summer geolencing technology. Fartners are only able to getecdto v v -ounty. . Direct Website Link (Offer must be valid through end | 100000 07/05/2023 | 09/30/2023 | 05/01/2023 |05/01/2023| $400.00 4
promote their restaurant or attraction. No campaign will only message to encourage visitors to spend in-
2023 . . s . e (300x250 web banner) date)
accommodation promotion. market by utilizing geofencing technology to distinguish
between residents.
This is a conversion tactic.
Partners have the opportunity to increase overall. Programmatic targeting provides reach at an efficient cost as
reach and target consumers who have shown online . e .
e X well as targeting specific consumers who show the behaviors
behaviors indicating they are planning a R . - .
. R ) of travel intent for beach and Florida vacations. Programmatic
beach/Florida wedding through banner ad units - . -
A > > o utilizes RTB (real-time bidding) across exchanges to reach our
featuring partner-specific 360° video. The 360 . )
) R X X A audience through data aggregation on a DMP (data
video provides an immersive experience for .
" N management platform). In essence, this means that the
engaged couples to "tour" the property. . .
. . programmatic vendor will be able to reach our target . Your copy should focus on
Weddings Programmatic audience across all devices including desktop, tablet and Photo, Logo, Headline, weddings; Previous Participation
Leisure Digital Display Digital with 360° Video: Weddings Types of targeting include behavioral, contextual, g P, Offer/Message and Direct Website Es; P 250000 04/01/2023 06/30/2023 02/01/2023 [02/01/2023 | $850.00 2

Summer 2023

demographic, geographic, site retargeting and
search retargeting. This also includes site
retargeting from the VCB website. By utilizing the
VCB's website, partners have the opportunity to
target consumers who have shown direct interest in
the destination.

This is an intent tactic.

mobile in a real-time environment. For example, if a
consumer searches for "hotels on Sanibel island" on Google,
the network will bid in real time for the next available ad unit
in order to show the consumer a co-op partner's message at
the most relevant time.

Creative will feature 360° video gathered through Lee
County's partnership with Threshold 360.

Link.

in 360°-video Collection Efforts
Required.




Program Group Program Name Content Opportunity Detailed Program Overview Partners Receive Material Recommendations and | Estimated |Estimated Start |Estimated End | Space Deadline | Material Rate Max
r:z:e;(?::f zigssl?r::r:'z;z Lnac\::i;i\?v\:me;ar::ine Programmatic targeting provides reach at an efficient cost as
behaviors indigcatin thev are planning a well as targeting specific consumers who show the behaviors
beach/Florida wedgin tyhrou ph bannir ad units of travel intent for beach and Florida vacations. Programmatic
: g ¥ go . o utilizes RTB (real-time bidding) across exchanges to reach our
featuring partner-specific 360° video. The 360 . .
video provides an immersive experience for audience through data aggregation on a DMP (data
ensaged counles to "tour" the propert management platform). In essence, this means that the
. . g8 up u property. programmatic vendor will be able to reach our target . Your copy should focus on
Weddings Programmatic audience across all devices including desktop, tablet and Photo, Logo, Headline, weddings; Previous Participation
Leisure Digital Display | Digital with 360° Video: Fall Weddings Types of targeting include behavioral, contextual, I . X g P, i Offer/Message and Direct Website | . ,g ’ X P 250000 07/05/2023 09/30/2023 05/01/2023 |05/01/2023 | $850.00 2
2023 demographic. seogranhic, site retareeting and mobile in a real-time environment. For example, if a Link in 360°-video Collection Efforts
searchgresar ;efin gThpis allso includegs siteg consumer searches for "hotels on Sanibel island" on Google, : Required.
retaraetin fgrom ﬁ'\e VCB website. By utilizing the the network will bid in real time for the next available ad unit
'g g. By . s in order to show the consumer a co-op partner's message at
VCB's website, partners have the opportunity to )
; . . |the most relevant time.
target consumers who have shown direct interest in
the destination. Creative will feature 360° video gathered through Lee
This is an intent tactic County's partnership with Threshold 360.
Partners have the opportunity to increase overall Programmatic targeting provides reach at an efficient cost, as
reach and target consumers who have shown online well as targeting our specific consumers who show the
behaviors indicating they are planning a behaviors of intent for destination beach and Florida
beach/Florida wedging tyhrough bannir a2d units weddings. Programmatic utilizes RTB (real-time bidding)
. . . across exchanges to reach our audience through data
Types of targeting include behavioral, contextual, aggregation on a DMP (data management platform). In
Weddings Programmatic demographic, geographic, site retargeting and effenie this means that the pro rgammati(’:)vendor \’Ni|| be Photo, Logo, Headline, Your copy should focus on
Leisure Digital Display . & . s Weddings search retargeting. This also includes site ’ 'p 8 R , Offer/Message and Direct Website Py . 150000 11/01/2022 12/31/2022 09/15/2022 |09/15/2022 | $375.00 6
Digital: Winter 2022/23 retarseting from the VCB site. By utilizing the VCB's able to reach our target audience across all devices including Link weddings
geting - By utiizing desktop, tablet and mobile in a real-time environment. For
website, partners have the opportunity to target . " .
consumers who have shown direct interest in the example, if a consumer searches for "beach wedding venues
destination by visiting the VCB's website on Fort Myers Beach" in a search engine, the network will bid
¥ g ’ in real time for the next available ad unit in order to show the
This is an intent tactic. c.onsumer a co-op partner's message at the most relevant
time.
Partners have the opportunity to increase overall Programmatic targeting provides reach at an efficient cost, as
reach and target consumers who have shown online well as targeting our specific consumers who show the
behaviors indicating they are planning a behaviors of intent for destination beach and Florida
beach/Florida wedging tyhrougph bannger a2d units weddings. Programmatic utilizes RTB (real-time bidding)
. . X across exchanges to reach our audience through data
Types of targeting include behavioral, contextual, aggregation on a DMP (data management platform). In
Weddings Programmatic demographic, geographic, site retargeting and efsgenie Ithis means that the pro rgammati::)vendor \;vill be Photo, Logo, Headline, Your copy should focus on
Leisure Digital Display cing s Weddings search retargeting. This also includes site ! - Prog o _ Offer/Message and Direct Website Py shov 150000 01/17/2023 03/31/2023 11/01/2022 |11/01/2022| $375.00 6
Digital: Spring 2023 retarseting from the VCB site. By utilizing the VCB's able to reach our target audience across all devices including Link weddings
g e "By . & desktop, tablet and mobile in a real-time environment. For
website, partners have the opportunity to target . " .
consumers who have shown direct interest in the example, if a consumer searches for "beach wedding venues
destination by visiting the VCB's website on Fort Myers Beach" in a search engine, the network will bid
¥ & ’ in real time for the next available ad unit in order to show the
This is an intent tactic. c-onsumer a co-op partner's message at the most relevant
time.
r:;z:e;z(;]::f ziggzi::gz;z Lnac\::i;i\?v\:me;ar::ine Programmatic targeting provides reach at an efficient cost, as
behaviors indigcatin thev are planning a well as targeting our specific consumers who show the
beach/Florida wedgin »;hrouph banfer ad units behaviors of intent for destination beach and Florida
L & 8 . ’ weddings. Programmatic utilizes RTB (real-time bidding)
Types of targeting include behavioral, contextual, .
demographic, geographic, site retargeting, and across exchanges to reach our audience through data
’ ' g aggregation on a DMP (data management platform). In
Weddings Programmatic search retargeting. Partners can purchase more efsgenie this means thz(at the pro immati?vendor)will be Photo, Logo, Headline, Your copy should focus on
Leisure Digital Display L Weddings than one spot. Creative will be 100% SOV for ! R prog . . Offer/Message and Direct Website v . 150000 04/01/2023 06/30/2023 02/01/2023 |02/01/2023 | $375.00 6
Digital: Summer 2023 . . ; able to reach our target audience across all devices including . weddings
partner and the VCB. This also includes site I . X Link
retargeting from the VCB site. By utilizing the VCB's desktop, tablet and mobile in a real-time environment. For
webs?te gartners have the o ' grtunit tgo target example, if a consumer searches for "beach wedding venues
consum'e‘r)s who have shown Z?rect intZrest ingthe on Fort Myers Beach" in a search engine, the network will bid
destination by visiting the VCB's website in real time for the next available ad unit in order to show the
4 g : consumer a co-op partner's message at the most relevant
time.
This is an intent tactic. :
r;rz;e;:“?::f Ziggsfg:zz;z Lnac\::i;i\?v\:me;ar::ine Programmatic targeting provides reach at an efficient cost, as
behaviors indigcatin thev are planning a well as targeting our specific consumers who show the
beach/Florida wedgin »*:hrouph banfer ad units behaviors of intent for destination beach and Florida
L Es e . ’ weddings. Programmatic utilizes RTB (real-time bidding)
Types of targeting include behavioral, contextual, .
demographic. geogranhic. site retarzeting. and across exchanges to reach our audience through data
graphic, g graphic, geting, aggregation on a DMP (data management platform). In .
Weddings Programmatic search retargeting. Partners can purchase more essence, this means that the programmatic vendor will be Photo, Logo, Headline, Your copy should focus on
Leisure Digital Display Weddings than one spot. Creative will be 100% SOV for ! prog Offer/Message and Direct Website v 150000 07/05/2023 09/30/2023 05/01/2023 |05/01/2023 | $375.00 6

Digital: Fall 2023

partner and the VCB. This also includes site
retargeting from the VCB site. By utilizing the VCB's
website, partners have the opportunity to target
consumers who have shown direct interest in the
destination by visiting the VCB's website.

This is an intent tactic.

able to reach our target audience across all devices including
desktop, tablet and mobile in a real-time environment. For
example, if a consumer searches for "beach wedding venues
on Fort Myers Beach" in a search engine, the network will bid
in real time for the next available ad unit in order to show the
consumer a co-op partner's message at the most relevant
time.

Link

weddings




Program Group Program Name Content Opportunity Detailed Program Overview Partners Receive Material Recommendations and | Estimated |Estimated Start |Estimated End | Space Deadline | Material Rate Max
Partners have the opportunity to be included as a eTar?get Media has the ability to.m4|crotarg145t our fjeswed 4
) ) . audience through targeted email lists. Their email database is
featured property in an email dedicated to Lee . . . . X
- L enriched with multiple sources, allowing them to verify each
Leisure Third-party eTarget Leisure (Email County. The email will be distributed by eTarget to record's authenticity and append a vast amount of Photo, Headline/Offer, Description
Email Publisher): December 2022 all doub!e Opt-in users who are interested in beach demographic and lifestyle data to each record. Their email list and Direct Website Link 2000000 12/01/2022 12/31/2022 10/01/2022 |10/01/2022 $450.00 6
and Florida travel. : L
database is one of the largest on the market today, containing
. . . information on more than 150 million consumers and 15
This is an intent tactic. . .
million businesses.
Partners have the opportunity to be included as a eTar.get Media has the ability to.m4|crotarg¢45t our quIrEd .
) ) . audience through targeted email lists. Their email database is
featured property in an email dedicated to Lee . . . . X
- A enriched with multiple sources, allowing them to verify each
Leisure Third-party eTarget Leisure (Email County. The email will be distributed by eTarget to record's authenticity and append a vast amount of Photo, Headline/Offer, Description
Email Publisher): April 2023 al dOUbI.e Opt-in users who are interested in beach demographic and lifestyle data to each record. Their email list and Direct Website Link 2000000 04/01/2023 04/30/2023 02/01/2023 02/01/2023 | $450.00 6
and Florida travel. : L
database is one of the largest on the market today, containing
. . . information on more than 150 million consumers and 15
This is an intent tactic. . .
million businesses.
Partners have the opportunity to be included as a eTarget Media has the ability to microtarget our desired
featured property in an email dedicated to Lee audience through targeted email lists. Their email database is
County. The email will be distributed by eTarget to | enriched with multiple sources, allowing them to verify each
Leisure Third-party eTarget Leisure (Email all in-state double opt-in users who are interested record's authenticity and append a vast amount of Photo, Headline/Offer, Description
. > . . 2000000 06/01/2023 06/30/2023 04/01/2023 |04/01/2023 | $450.00 6
Email Publisher): June 2023 in local family road trips and summer vacations. This |demographic and lifestyle data to each record. Their email list and Direct Website Link Ay e T ey 5
will be for in-state target markets only. database is one of the largest on the market today, containing
information on more than 150 million consumers and 15
This is an intent tactic. million businesses.
Partners have the opportunity to be included as a eTarget Media has the ability to.m4|crotarg145t our fieswed .
. . . audience through targeted email lists. Their email database is
featured property in an email dedicated to Lee . . ) ) X
- A enriched with multiple sources, allowing them to verify each
Leisure Third-party eTarget Leisure (Email County. The emall will be d|str|b.uted by eTarget to record's authenticity and append a vast amount of Photo, Headline/Offer, Description
Email Publisher): August 2023 all doub!e opt-in users who are interested in beach demographic and lifestyle data to each record. Their email list and Direct Website Link 2000000 08/01/2023 08/31/2023 06/01/2023 [06/01/2023 | $450.00 6
and Florida travel. : L
database is one of the largest on the market today, containing
L . . information on more than 150 million consumers and 15
This is an intent tactic. . .
million businesses.
P e e e G T s 5 e i am e eTarget Media has the ability to.m.|crotarg145t our fieswed .
. . . audience through targeted email lists. Their email database is
featured property in an email dedicated to Lee . . ) ) X
- . enriched with multiple sources, allowing them to verify each
Leisure Third-party eTarget Weddings (Email cewigy Vi 27l il e el anios] oy e record's authenticity and append a vast amount of Photo, Headline/Offer, Description
. > Weddings all double opt-in users who are interested in X . . L ! . Lo 524000 01/01/2023 01/31/2023 11/01/2022 [11/01/2022| $425.00 6
Email Publisher): January 2023 . . demographic and lifestyle data to each record. Their email list and Direct Website Link
wedding-related sites. : L
database is one of the largest on the market today, containing
. . . information on more than 150 million consumers and 15
This is an intent tactic. . .
million businesses.
S e v U EEaEr T s 5 e i gm e eTaltget Media has the ability to.m.|crotargt.et our fieswed .
. . . audience through targeted email lists. Their email database is
featured property in an email dedicated to Lee . . ) ) X
I . enriched with multiple sources, allowing them to verify each
Leisure Third-party eTarget Weddings (Email Cewigy Vi o7 el wll e el fanios] oy e record's authenticity and append a vast amount of Photo, Headline/Offer, Description
. N Weddings all double opt-in users who are interested in X . . L ! . Lo 524000 02/01/2023 02/28/2023 12/01/2022 [12/01/2022| $425.00 6
Email Publisher): February 2023 . . demographic and lifestyle data to each record. Their email list and Direct Website Link
wedding-related sites. : L
database is one of the largest on the market today, containing
.. . . information on more than 150 million consumers and 15
This is an intent tactic. . .
million businesses.
S e e e SRR T e 5 T vier am e eTar.get Media has the ability to.m.|crotargt.at our fjeswed .
. . . audience through targeted email lists. Their email database is
featured property in an email dedicated to Lee . . ) ) X
. . enriched with multiple sources, allowing them to verify each
Leisure Third-party eTarget Weddings (Email . ewiay, Vs emall wilbe d|str|b.uted 37 eTarget ® record's authenticity and append a vast amount of Photo, Headline/Offer, Description
Email Publisher): March 2023 Weddings all doyble opt-in u.sers who are interested in demographic and lifestyle data to each record. Their email list and Direct Website Link 524000 03/01/2023 03/31/2023 01/06/2023 [01/06/2023 | $425.00 6
wedding-related sites. : L
database is one of the largest on the market today, containing
. . . information on more than 150 million consumers and 15
This is an intent tactic. . .
million businesses.
S e v i GRaer T i e T vike Bs e eTar.get Media has the ability to.m.|crotargv.et our fjeswed .
. . . audience through targeted email lists. Their email database is
featured property in an email dedicated to Lee . . ) ) X
. . enriched with multiple sources, allowing them to verify each
Leisure Third-party eTarget Weddings (Email . (ST U5 emall TlLes d|str|b.uted 37 eTarget to record's authenticity and append a vast amount of Photo, Headline/Offer, Description
Email Publisher): April 2023 Weddings all doyble opt-in u.sers who are interested in demographic and lifestyle data to each record. Their email list and Direct Website Link 524000 04/01/2023 04/30/2023 02/01/2023 [02/01/2023 | $425.00 6
wedding-related sites. A L
database is one of the largest on the market today, containing
.. . . information on more than 150 million consumers and 15
This is an intent tactic. . .
million businesses.
Partners have the opportunity to be included as a Luxury Link is a unique online destination for inspiration and
. ) . . . . featured property in a Luxury Link email dedicated |information about the world’s best destinations, luxury . .
Leisure Th|r‘d party  |Luxury Link (Email Publisher): to Lee County. accommodations and curated travel experiences. Luxury Link Photo, Hea(?llne/offer,. Description 250000 08/01/2023 | 08/31/2023 | 06/01/2023 |06/01/2023| $375.00 6
Email August 2023 and Direct Website Link
reaches an older (56% are adults 45+) and affluent (average
This is an intent tactic. household income of $275K+) audience.
Partners have the opportunity to be included as a $herman§TraveI dedicated em.a|lt=, are distributed to the.|r opt-
featured property in a ShermansTravel email in subscriber database. The mission of ShermansTravel is to
Lei Third-part Sh Travel Email (Travel i i i inations. Photo, Headline/Offer, Descripti Ali ith th tent
eisure Third-party ermansTravel Email (Trave Family Travel dedicated to Lee County. provide readers with expert advice on great destinations. oto, Headline/Offer, Description ign your copy wi e conten 500000 03/01/2023 03/31/2023 01/06/2023 |01/06/2023 | $400.00 6

Email

Retail): March 2023

This is a conversion tactic.

Sherman's advice simplifies travel research, providing both
the tools and inspiration to make the perfect trip. The email
will focus on travel to Lee County exclusively.

and Direct Website Link

of the email




Program Group Program Name Content Opportunity Detailed Program Overview Partners Receive Material Recommendations and | Estimated |Estimated Start |Estimated End | Space Deadline | Material Rate Max
Partners have the opportunity to be included as a ShermansTravel dedicated emails are distributed to their opt-
Leisure Third-party ~ [Sh Travel Email (Travel | Island H Songwriter | eatured property in a ShermansTravel email . Su'zscribe(; datal')a:e. o m(;ss.ion o Shem:jans'Trav‘el - Photo, Headline/Offer, Description | Al ith the content
eisure Third-party ermansTravel Email (Trave sland Hopper Songwriter . provide readers with expert advice on great destinations. oto, Headline/Offer, Description ign your copy wi e conten
Email Retail): August 2023 Festival dedicated to Lee County. Sherman's advice simplifies travel research, providing both and Direct Website Link of the email 500000 08/01/2023 08/31/2023 06/01/2023 |06/01/2023 | $400.00 6
This is a conversion tactic. the tools and inspiration to make the perfect trip. The email
will focus on travel to Lee County exclusively.
Partners have the opportunity to be included as a
featured property in an email dedicated to Lee Tinybeans is a resource for all things parenting, including
. . " . County. The email will be distributed by Tinybeans |advice, product reviews and family travel guides. Tinybeans ) .
e I to parents and families. This will be for in-state | reaches parents, primarily Millennfal moms (median age 35) | "o, Headiine/Offer Description | Your copy shauid focus on 40000 | 05/01/2023 | 05/31/2023 | 03/01/2023 |03/01/2023| $375.00 4
Email May 2023 . . o and Direct Website Link families/parents
target markets only. with children 2-5 years old. The email will be targeted to
Tinybeans email subscribers living within in-state markets.
This is an intent tactic.
One Facebook post will be created on the partner's behalf and
Gives partners dedicated space on the destination's §hared on the VCB's consumer facebgok page.' Once the post
Facebook page, showcasing timely messaging to an is created-based on the messaging points prowde(‘j, each _ ) .
engaged audience of over 720,000 followers. partner will be sent the post and Iaunch date for final 1-3 key.messag.lng points, I|nll< to .
Facebook — Content Calendar approval. The post will be shared organically to an engaged website and link to partner's Imagery will be selected by the
Social Media Inclusion: October 2022 This placement will run on the VCB's pages and the audience of over 720,000 as well as promoted for a period of | Facebook page. VCB will write copy VCB for content calendar 50000 10/01/2022 10/31/2022 09/15/2022 [09/15/2022 | $250.00 2
VCB will source imagery and finalize messaging. 7 days to further extend post reach to a highly targeted bas.ed on messaging points inclusion
audience. VCB to match funds 1:1. submitted by partner to ensure
This is a prospecting tactic. alignment with brand standards.
A partner can sign up for up to three content calendar
placements total per year.
One Facebook post will be created on the partner's behalf and
Gives partners dedicated space on the destination's .shared on the VCB's consumer Facebqok page.. Once the post
Facebook page, showcasing timely messaging to an is created.based on the messaging points prowdet.i, each ' ) .
engaged audience of over 720,000 followers, partner will be sent the post and launch date for final 1-3 key messaging points, Iml'< to ‘
Facebook — Content Calendar approval. The post will be shared organically to an engaged website and link to partner's Imagery will be selected by the
Social Media Inclusion: November 2022 This placement will run on the VCB's pages and the audience of over 720,000 as well as promoted for a period of | Facebook page. VCB will write copy VCB for content calendar 50000 11/01/2022 11/30/2022 10/01/2022 [10/01/2022| $250.00 2
VCB will source imagery and finalize messaging. 7 days to further extend post reach to a highly targeted bas.ed on messaging points inclusion
audience. VCB to match funds 1:1. submitted by partner to ensure
This is a prospecting tactic. alignment with brand standards.
A partner can sign up for up to three content calendar
placements total per year.
One Facebook post will be created on the partner's behalf and
Gives partners dedicated space on the destination's §hared on the VCB's consumer facebc?ok page.' Once the post
Facebook page, showcasing timely messaging to an is created.based on the messaging points prowdecfl, each _ ) _
engaged audience of over 720,000 followers. partner will be sent the post and Iaunch date for final 1-3 key.messag.mg points, I|nll< to .
. . Facebook — Content Calendar approval. The post will be shared organically to an engaged website and link to ‘partr.1er s Imagery will be selected by the
Social Media Inclusion: December 2022 This placement will run on the VCB's pages and the audience of over 720,000 as well as promoted for a period of | Facebook page. VCB will write copy VCB for content calendar 50000 12/01/2022 12/31/2022 11/01/2022 |11/01/2022| $250.00 2
VCB will source imagery and finalize messaging. 7 days to further extend post reach to a highly targeted bas.ed on messaging points inclusion
audience. VCB to match funds 1:1. submitted by partner to ensure
This is a prospecting tactic. alignment with brand standards.
A partner can sign up for up to three content calendar
placements total per year.
One Facebook post will be created on the partner's behalf and
Gives partners dedicated space on the destination's .shared on the VCB's consumer Facebc?ok page.. Once the post
Facebook page, showcasing timely messaging to an is created.based on the messaging points prowdet.i, each ' ) .
engaged audience of over 720,000 followers. partner will be sent the post and Iaunch date for final 1-3 key.messag.lng points, I|nI'< to '
Facebook — Content Calendar approval. The post will be shared organically to an engaged website and link to partner's Imagery will be selected by the
Social Media Inclusion: January 2023 This placement will run on the VCB's pages and the audience of over 720,000 as well as promoted for a period of | Facebook page. VCB will write copy VCB for content calendar 50000 01/01/2023 01/31/2023 12/01/2022 |[12/01/2022| $250.00 2
VCB will source imagery and finalize messaging. 7 days to further extend post reach to a highly targeted bas'ed on messaging points inclusion
audience. VCB to match funds 1:1. submitted by partner to ensure
This is a prospecting tactic. alignment with brand standards.
A partner can sign up for up to three content calendar
placements total per year.
One Facebook post will be created on the partner's behalf and
Gives partners dedicated space on the destination's .shared on the VCB's consumer I?acebgok page.' Once the post
Facebook page, showcasing timely messaging to an is created'based on the messaging points provndeq, each _ ) _
engaged audience of over 720,000 followers. partner will be sent the post and Iaunch date for final 1-3 key‘messag‘mg points, lml.( to .
. . Facebook — Content Calendar approval. The post will be shared organically to an engaged website and link to ‘partrlmer s Imagery will be selected by the
Social Media Inclusion: February 2023 This placement will run on the VCB's pages and the audience of over 720,000 as well as promoted for a period of | Facebook page. VCB will write copy VCB for content calendar 50000 02/01/2023 02/28/2023 01/06/2023 [01/06/2023 | $250.00 2
VCB will source imagery and finalize messaging. 7 days to further extend post reach to a highly targeted baS-Ed on messaging points inclusion
audience. VCB to match funds 1:1. submitted by partner to ensure
This is a prospecting tactic. alignment with brand standards.
A partner can sign up for up to three content calendar
placements total per year.
One Facebook post will be created on the partner's behalf and
Gives partners dedicated space on the destination's §hared on the VCB's consumer FacebC?Ok page. Once the post
Facebook page, showcasing timely messaging to an is created.based on the messaging points prowde(:,l, each . ) .
engaged audience of over 720,000 followers. partner will be sent the post and Iaunch date for final 1-3 key.messag.lng points, I|nll< to '
Facebook — Content Calendar approval. The post will be shared organically to an engaged website and link to partner's Imagery will be selected by the
Social Media audience of over 720,000 as well as promoted for a period of | Facebook page. VCB will write copy VCB for content calendar 50000 03/01/2023 03/31/2023 02/01/2023 |02/01/2023 | $250.00 2

Inclusion: March 2023

This placement will run on the VCB's pages and the
VCB will source imagery and finalize messaging.

This is a prospecting tactic.

7 days to further extend post reach to a highly targeted
audience. VCB to match funds 1:1.

A partner can sign up for up to three content calendar
placements total per year.

based on messaging points
submitted by partner to ensure
alignment with brand standards.

inclusion




Program Group Program Name Content Opportunity Detailed Program Overview Partners Receive Material Recommendations and | Estimated |Estimated Start |Estimated End | Space Deadline | Material Rate Max
One Facebook post will be created on the partner's behalf and
Gives partners dedicated space on the destination's .shared on the VCB's consumer FaCEbC?Ok page. Once the post
Facebook page, showcasing timely messaging to an is created.based on the messaging points prowde(.i, each . ) .
engaged audience of over 720,000 followers. partner will be sent the post and Iaunch date for final 1-3 key.messag.lng points, I|nl'< to '
Facebook — Content Calendar approval. The post will be shared organically to an engaged website and link to partner's Imagery will be selected by the
Social Media Inclusion: April 2023 This placement will run on the VCB's pages and the audience of over 720,000 as well as promoted for a period of | Facebook page. VCB will write copy VCB for content calendar 50000 04/01/2023 04/30/2023 03/01/2023 |03/01/2023 | $250.00 2
VCB will source imagery and finalize messaging. 7 days to further extend post reach to a highly targeted bas'ed on messaging points inclusion
audience. VCB to match funds 1:1. submitted by partner to ensure
This is a prospecting tactic. alignment with brand standards.
A partner can sign up for up to three content calendar
placements total per year.
One Facebook post will be created on the partner's behalf and
Gives partners dedicated space on the destination's .shared on the VCB's consumer I.:acebc?ok page.. Once the post
Facebook page, showcasing timely messaging to an is created'based on the messaging points provndeq, each . ) '
engaged audience of over 720,000 followers. partner will be sent the post and launch date for final 1-3 key‘messag‘mg points, link to .
. . Facebook — Content Calendar approval. The post will be shared organically to an engaged website and link to ‘partrlmer's Imagery will be selected by the
Social Media Inclusion: May 2023 This placement will run on the VCB's pages and the audience of over 720,000 as well as promoted for a period of | Facebook page. VCB will write copy VCB for content calendar 50000 05/01/2023 05/31/2023 04/01/2023 [04/01/2023 | $250.00 2
VCB will source imagery and finalize messaging. 7 days to further extend post reach to a highly targeted bas-ed on messaging points inclusion
audience. VCB to match funds 1:1. submitted by partner to ensure
This is a prospecting tactic. alignment with brand standards.
A partner can sign up for up to three content calendar
placements total per year.
One Facebook post will be created on the partner's behalf and
Gives partners dedicated space on the destination's §hared on the VCB's consumer Faceb(?Ok page.. Once the post
Facebook page, showcasing timely messaging to an is created.based on the messaging points prowde(:,l, each . ) .
engaged audience of over 720,000 followers. partner will be sent the post and Iaunch date for final 1-3 key.messag.lng points, I|nll< to .
Facebook — Content Calendar approval. The post will be shared organically to an engaged website and link to partner's Imagery will be selected by the
Social Media Inclusion: June 2023 This placement will run on the VCB's pages and the audience of over 720,000 as well as promoted for a period of | Facebook page. VCB will write copy VCB for content calendar 50000 06/01/2023 06/30/2023 05/01/2023 |05/01/2023 | $250.00 2
VCB will source imagery and finalize messaging. 7 days to further extend post reach to a highly targeted bas'ed on messaging points inclusion
audience. VCB to match funds 1:1. submitted by partner to ensure
This is a prospecting tactic. alignment with brand standards.
A partner can sign up for up to three content calendar
placements total per year.
One Facebook post will be created on the partner's behalf and
Gives partners dedicated space on the destination's §hared on the VCB's consumer I.:acebc?ok page.. Once the post
Facebook page, showcasing timely messaging to an is created'based on the messaging points provndeq, each ‘ ) '
engaged audience of over 720,000 followers, partner will be sent the post and Iaunch date for final 1-3 key'messagllng points, I|nll< to -
. . Facebook — Content Calendar approval. The post will be shared organically to an engaged website and link to ‘partrlmer s Imagery will be selected by the
Social Media Inclusion: July 2023 This placement will run on the VCB's pages and the audience of over 720,000 as well as promoted for a period of | Facebook page. VCB will write copy VCB for content calendar 50000 07/01/2023 07/31/2023 06/01/2023 [06/01/2023 | $250.00 2
VCB will source imagery and finalize messaging. 7 days to further extend post reach to a highly targeted bas_ed on messaging points inclusion
audience. VCB to match funds 1:1. submitted by partner to ensure
This is a prospecting tactic. alignment with brand standards.
A partner can sign up for up to three content calendar
placements total per year.
One Facebook post will be created on the partner's behalf and
Gives partners dedicated space on the destination's ‘shared on the VCB's consumer lfacebgok page.. Once the post
Facebook page, showcasing timely messaging to an is created-based on the messaging points prowde(:,l, each . ) .
engaged audience of over 720,000 followers. partner will be sent the post and Iaunch date for final 1-3 key.messag.lng points, I|nll< to .
Facebook — Content Calendar approval. The post will be shared organically to an engaged website and link to partner's Imagery will be selected by the
Social Media Inclusion: August 2023 This placement will run on the VCB's pages and the audience of over 720,000 as well as promoted for a period of | Facebook page. VCB will write copy VCB for content calendar 50000 08/01/2023 08/31/2023 07/01/2023 [07/01/2023 | $250.00 2
VCB will source imagery and finalize messaging. 7 days to further extend post reach to a highly targeted bas'ed on messaging points inclusion
audience. VCB to match funds 1:1. submitted by partner to ensure
This is a prospecting tactic. alignment with brand standards.
A partner can sign up for up to three content calendar
placements total per year.
One Facebook post will be created on the partner's behalf and
Gives partners dedicated space on the destination's .shared on the VCB's consumer Facebqok page.. Once the post
Facebook page, showcasing timely messaging to an is created.based on the messaging points provndeq, each ' ) '
engaged audience of over 720,000 followers. partner will be sent the post and Iaunch date for final 1-3 key.messag.mg points, ImI'( to .
_ _ Facebook — Content Calendar approval. The post will be shared organically to an engaged website and link to partner's Imagery will be selected by the
Social Media Inclusion: September 2023 This placement will run on the VCB's pages and the audience of over 720,000 as well as promoted for a period of | Facebook page. VCB will write copy VCB for content calendar 50000 09/01/2023 09/30/2023 08/01/2023 [08/01/2023 | $250.00 2
VCB will source imagery and finalize messaging. 7 days to further extend post reach to a highly targeted baS_ed on messaging points inclusion
audience. VCB to match funds 1:1. submitted by partner to ensure
This is a prospecting tactic. alignment with brand standards.
A partner can sign up for up to three content calendar
placements total per year.
Provides partners with the ability to showcase their |Provides partners with the ability to showcase your business
business on Facebook and Instagram through on Facebook and Instagram to generate website referral 3 High-quality images, 3 Ad
Facebook and Instagram multiple images to tell a cohesive story. leads. This placement utilizes a proprietary audience Headlines, Post Copy an:d Link to Strive to showcase high-quality,
Social Media Advertising — Carousel Unit: comprised of Facebook and Instagram users who have similar ! ! 100000 10/01/2022 10/31/2022 09/15/2022 [09/15/2022 | $500.00 2

October 2022

This placement will run on the partner's pages.

This is a conversion tactic.

behaviors to Lee County's current database. Ads are displayed
within the Facebook and Instagram Newsfeed. VCB to match
funds 1:1.

Website

organic imagery




Program Group Program Name Content Opportunity Detailed Program Overview Partners Receive Material Recommendations and | Estimated |Estimated Start |Estimated End | Space Deadline | Material Rate Max
Provides partners with the ability to showcase their |Provides partners with the ability to showcase your business
business on Facebook and Instagram through on Facebook and Instagram to generate website referral . S
L . . - . . 3 High-quality images, 3 Ad
Facebook and Instagram multiple images to tell a cohesive story. leads. This placement utilizes a proprietary audience Headlines. Post Copy and Link to Strive to showcase high-qualit
Social Media Advertising — Carousel Unit: comprised of Facebook and Instagram users who have similar ! Py case nigh-quality, 100000 11/01/2022 11/30/2022 10/01/2022 |{10/01/2022 | $500.00 2
. . . . \ , Website organic imagery
November 2022 This placement will run on the partner's pages. behaviors to Lee County's current database. Ads are displayed
within the Facebook and Instagram Newsfeed. VCB to match
This is a conversion tactic. funds 1:1.
Provides partners with the ability to showcase their |Provides partners with the ability to showcase your business
business on Facebook and Instagram through on Facebook and Instagram to generate website referral . S
L . X - . . 3 High-quality images, 3 Ad
Facebook and Instagram multiple images to tell a cohesive story. leads. This placement utilizes a proprietary audience Headlines. Post Cony and Link to Strive to showcase high-qualit
Social Media Advertising — Carousel Unit: comprised of Facebook and Instagram users who have similar ! Py case nigh-quality, 100000 12/01/2022 12/31/2022 11/01/2022 |11/01/2022 | $500.00 2
. . . . \ 4 Website organic imagery
December 2022 This placement will run on the partner's pages. behaviors to Lee County's current database. Ads are displayed
within the Facebook and Instagram Newsfeed. VCB to match
This is a conversion tactic. funds 1:1.
Provides partners with the ability to showcase their |Provides partners with the ability to showcase your business
business on Facebook and Instagram through on Facebook and Instagram to generate website referral . S
L . . - . . 3 High-quality images, 3 Ad
Facebook and Instagram multiple images to tell a cohesive story. leads. This placement utilizes a proprietary audience Headlines. Post Cony and Link to Strive to showcase high-qualit
Social Media Advertising — Carousel Unit: comprised of Facebook and Instagram users who have similar ’ il ‘case nigh-quality, 100000 01/01/2023 01/31/2023 12/01/2022 |12/01/2022 | $500.00 2
. . . . \ R Website organic imagery
January 2023 This placement will run on the partner's pages. behaviors to Lee County's current database. Ads are displayed
within the Facebook and Instagram Newsfeed. VCB to match
This is a conversion tactic. funds 1:1.
Provides partners with the ability to showcase their |Provides partners with the ability to showcase your business
business on Facebook and Instagram through on Facebook and Instagram to generate website referral . S
L . . - . . 3 High-quality images, 3 Ad
Facebook and Instagram multiple images to tell a cohesive story. leads. This placement utilizes a proprietary audience Headlines. Post Cony and Link to Strive to showcase high-qualit
Social Media Advertising — Carousel Unit: comprised of Facebook and Instagram users who have similar ’ i ‘case nigh-quality, 100000 02/01/2023 02/28/2023 01/06/2023 |01/06/2023 | $500.00 2
. . . . \ R Website organic imagery
February 2023 This placement will run on the partner's pages. behaviors to Lee County's current database. Ads are displayed
within the Facebook and Instagram Newsfeed. VCB to match
This is a conversion tactic. funds 1:1.
Provides partners with the ability to showcase their |Provides partners with the ability to showcase your business
business on Facebook and Instagram through on Facebook and Instagram to generate website referral . -
L . . - . . 3 High-quality images, 3 Ad
Facebook and Instagram multiple images to tell a cohesive story. leads. This placement utilizes a proprietary audience Headlines. Post Cony and Link to Strive to showcase high-qualit
Social Media Advertising — Carousel Unit: comprised of Facebook and Instagram users who have similar ’ el ‘case high-quality, 100000 03/01/2023 03/31/2023 02/01/2023 |02/01/2023 | $500.00 2
. . . . } K Website organic imagery
March 2023 This placement will run on the partner's pages. behaviors to Lee County's current database. Ads are displayed
within the Facebook and Instagram Newsfeed. VCB to match
This is a conversion tactic. funds 1:1.
Provides partners with the ability to showcase their |Provides partners with the ability to showcase your business
business on Facebook and Instagram through on Facebook and Instagram to generate website referral . -
L . . - . ) 3 High-quality images, 3 Ad
Facebook and Instagram multiple images to tell a cohesive story. leads. This placement utilizes a proprietary audience Headlines. Post Coy and Link to Strive to showcase high-qualit
Social Media Advertising — Carousel Unit: comprised of Facebook and Instagram users who have similar ! .py . 8h-q Y 100000 04/01/2023 04/30/2023 03/01/2023 [03/01/2023 | $500.00 2
; ; : . ) \ R Website organic imagery
April 2023 This placement will run on the partner's pages. behaviors to Lee County's current database. Ads are displayed
within the Facebook and Instagram Newsfeed. VCB to match
This is a conversion tactic. funds 1:1.
Provides partners with the ability to showcase their |Provides partners with the ability to showcase your business
business on Facebook and Instagram through on Facebook and Instagram to generate website referral . -
L . X - . ) 3 High-quality images, 3 Ad
Facebook and Instagram multiple images to tell a cohesive story. leads. This placement utilizes a proprietary audience Headlines. Post Cony and Link to Strive to showcase high-qualit
Social Media Advertising — Carousel Unit: comprised of Facebook and Instagram users who have similar ' Py case NIg-quality, | 100000 | 05/01/2023 | 05/31/2023 | 04/01/2023 |04/01/2023 | $500.00 2
. . . ) , R Website organic imagery
May 2023 This placement will run on the partner's pages. behaviors to Lee County's current database. Ads are displayed
within the Facebook and Instagram Newsfeed. VCB to match
This is a conversion tactic. funds 1:1.
Provides partners with the ability to showcase their |Provides partners with the ability to showcase your business
business on Facebook and Instagram through on Facebook and Instagram to generate website referral . -
L ) . - . . 3 High-quality images, 3 Ad
Facebook and Instagram multiple images to tell a cohesive story. leads. This placement utilizes a proprietary audience Headlines. Post Cony and Link to Strive to showcase high-qualit
Social Media Advertising — Carousel Unit: comprised of Facebook and Instagram users who have similar g Py /case Nign-quality, | 100000 06/01/2023 | 06/30/2023 | 05/01/2023 |05/01/2023| $500.00 2
. . . . \ : Website organic imagery
June 2023 This placement will run on the partner's pages. behaviors to Lee County's current database. Ads are displayed
within the Facebook and Instagram Newsfeed. VCB to match
This is a conversion tactic. funds 1:1.
Provides partners with the ability to showcase their |Provides partners with the ability to showcase your business
business on Facebook and Instagram through on Facebook and Instagram to generate website referral . -
L ) . - : ) 3 High-quality images, 3 Ad
Facebook and Instagram multiple images to tell a cohesive story. leads. This placement utilizes a proprietary audience Headlines. Post Cony and Link to Strive to showcase high-qualit
Social Media Advertising — Carousel Unit: comprised of Facebook and Instagram users who have similar ' Py case nigh-quality, | 100000 | 07/01/2023 | 07/31/2023 | 06/01/2023 |06/01/2023 | $500.00 2
. . . A \ , Website organic imagery
July 2023 This placement will run on the partner's pages. behaviors to Lee County's current database. Ads are displayed
within the Facebook and Instagram Newsfeed. VCB to match
This is a conversion tactic. funds 1:1.
Provides partners with the ability to showcase their |Provides partners with the ability to showcase your business
business on Facebook and Instagram through on Facebook and Instagram to generate website referral . -
L . . - . ) 3 High-quality images, 3 Ad
Facebook and Instagram multiple images to tell a cohesive story. leads. This placement utilizes a proprietary audience Headlines. Post Copy and Link to Strive to showcase high-qualit
Social Media Advertising — Carousel Unit: comprised of Facebook and Instagram users who have similar ’ il fcase Nigh-quality, 100000 08/01/2023 08/31/2023 07/01/2023 |07/01/2023| $500.00 2
. . . A , , Website organic imagery
August 2023 This placement will run on the partner's pages. behaviors to Lee County's current database. Ads are displayed
within the Facebook and Instagram Newsfeed. VCB to match
This is a conversion tactic. funds 1:1.
Provides partners with the ability to showcase their |Provides partners with the ability to showcase your business
business on Facebook and Instagram through on Facebook and Instagram to generate website referral . -
L . X - . . 3 High-quality images, 3 Ad
Facebook and Instagram multiple images to tell a cohesive story. leads. This placement utilizes a proprietary audience Headlines. Post Copy and Link to Strive to showcase high-qualit
Social Media Advertising — Carousel Unit: comprised of Facebook and Instagram users who have similar ’ Py gh-quality, 100000 09/01/2023 09/30/2023 08/01/2023 |08/01/2023 | $500.00 2

September 2023

This placement will run on the partner's pages.

This is a conversion tactic.

behaviors to Lee County's current database. Ads are displayed
within the Facebook and Instagram Newsfeed. VCB to match
funds 1:1.

Website

organic imagery




Program Group Program Name Content Opportunity Detailed Program Overview Partners Receive Material Recommendations and | Estimated |Estimated Start |Estimated End | Space Deadline | Material Rate Max
Provides partners with the ability to showcase their
business on Facebook and Instagram by targeting a | This placement will be reaching a highly engaged audience
custom audience comprised of the VCB's current who has already subscribed to the VCB's eNewsletter and
Facebook and Instagram eNewslett bscrib retarget that audience with partner specific messaging. Ads High-quality Image, Ad Headline, Ad | Strive to showcase high-qualit
Social Media Advertising — Single-image wsletter subscribers. E e P P EINE. i i g case nIg-quallty, | 100000 | 10/01/2022 | 10/31/2022 | 09/15/2022 |09/15/2022| $500.00 1
are displayed within the Facebook and Instagram Newsfeed Post Copy and Link to Website organic imagery
Placement: October 2022 . . ) R
This placement will run on the partner's pages. and are shared from the partner's social channels. VCB to
match funds 1:1.
This is a conversion tactic.
Provides partners with the ability to showcase their
business on Facebook and Instagram by targeting a |This placement will be reaching a highly engaged audience
custom audience comprised of the VCB's current who has already subscribed to the VCB's eNewsletter and
Facebook and Instagram eNewslett bscrib retarget that audience with partner specific messaging. Ads High-quality Image, Ad Headline, Ad | Strive to showcase high-qualit
Social Media Advertising — Single-image wsletter subscribers. E e P P EINE. gh-quality Image, & case nig-quailty, | 100000 | 11/01/2022 | 11/30/2022 | 10/01/2022 |10/01/2022| $500.00 1
are displayed within the Facebook and Instagram Newsfeed Post Copy and Link to Website organic imagery
Placement: November 2022 . . ) R
This placement will run on the partner's pages. and are shared from the partner's social channels. VCB to
match funds 1:1.
This is a conversion tactic.
Provides partners with the ability to showcase their
business on Facebook and Instagram by targeting a |This placement will be reaching a highly engaged audience
custom audience comprised of the VCB's current who has already subscribed to the VCB's eNewsletter and
Facebook and Instagram eNewsletter subscribers retarget that audience with partner specific messaging. Ads High-quality Image, Ad Headline, Ad | Strive to showcase high-qualit
Social Media Advertising — Single-image w ubscribers. 8 e P P v gh-quality Image, & case Ig-quailty, | 100000 | 12/01/2022 | 12/31/2022 | 11/01/2022 |11/01/2022| $500.00 1
are displayed within the Facebook and Instagram Newsfeed Post Copy and Link to Website organic imagery
Placement: December 2022 . . | R
This placement will run on the partner's pages. and are shared from the partner's social channels. VCB to
match funds 1:1.
This is a conversion tactic.
Provides partners with the ability to showcase their
business on Facebook and Instagram by targeting a | This placement will be reaching a highly engaged audience
custom audience comprised of the VCB's current who has already subscribed to the VCB's eNewsletter and
Facebook and Instagram eNewsletter subscribers retarget that audience with partner specific messaging. Ads High-quality Image, Ad Headline, Ad | Strive to showcase high-qualit
Social Media Advertising — Single-image w ubscribers. 8 e P B BINg. gh-quality Image, & case NIg-quaity, 1 100000 | 01/01/2023 | 01/31/2023 | 12/01/2022 |12/01/2022| $500.00 1
Placement: January 2023 are displayed within the Facebook and Instagram Newsfeed Post Copy and Link to Website organic imagery
’ y This placement will run on the partner's pages. and are shared from the partner's social channels. VCB to
match funds 1:1.
This is a conversion tactic.
Provides partners with the ability to showcase their
business on Facebook and Instagram by targeting a | This placement will be reaching a highly engaged audience
custom audience comprised of the VCB's current who has already subscribed to the VCB's eNewsletter and . . ) .
Facebook and Instagram eNewsletter subscribers retarget that audience with partner specific messaging. Ads High-quality Image, Link to Website, Strive to showcase high-qualit
Social Media Advertising — Single-image : ; e P BINE. Ad Headline and Ad Post Copy case NIg-Quay, 1 100000 | 02/01/2023 | 02/28/2023 | 01/01/2023 |01/01/2023| $500.00 1
are displayed within the Facebook and Instagram Newsfeed organic imagery
Placement: February 2023 . . \ R
This placement will run on the partner's pages. and are shared from the partner's social channels. VCB to
match funds 1:1.
This is a conversion tactic.
Provides partners with the ability to showcase their
business on Facebook and Instagram by targeting a | This placement will be reaching a highly engaged audience
custom audience comprised of the VCB's current who has already subscribed to the VCB's eNewsletter and
Facebook and Instagram eNewsletter subscribers retarget that audience with partner specific messaging. Ads High-quality Image, Ad Headline, Ad | Strive to showcase high-qualit
Social Media Advertising — Single-image w ubscribers. 8 e P P BINg. gh-qualty Image, & case NIg-QuaIy, 1 100000 | 03/01/2023 | 03/31/2023 | 02/01/2023 |02/01/2023| $500.00 1
Placement: March 2023 are displayed within the Facebook and Instagram Newsfeed Post Copy and Link to Website organic imagery
’ This placement will run on the partner's pages. and are shared from the partner's social channels. VCB to
match funds 1:1.
This is a conversion tactic.
Provides partners with the ability to showcase their
business on Facebook and Instagram by targeting a | This placement will be reaching a highly engaged audience
custom audience comprised of the VCB's current who has already subscribed to the VCB's eNewsletter and
Facebook and Instagram eNewsletter subscribers retarget that audience with partner specific messaging. Ads High-quality Image, Ad Headline, Ad | Strive to showcase high-qualit
Social Media Advertising — Single-image : 8 e P P EINg. gh-quality Image, & case nIgh-qualilty, | 100000 | 04/01/2023 | 04/30/2023 | 03/01/2023 |03/01/2023 | $500.00 1
Placement: April 2023 are displayed within the Facebook and Instagram Newsfeed Post Copy and Link to Website organic imagery
AP This placement will run on the partner's pages. and are shared from the partner's social channels. VCB to
match funds 1:1.
This is a conversion tactic.
Provides partners with the ability to showcase their
business on Facebook and Instagram by targeting a |This placement will be reaching a highly engaged audience
custom audience comprised of the VCB's current who has already subscribed to the VCB's eNewsletter and
Facebook and Instagram eNewsletter subscribers retarget that audience with partner specific messaging. Ads High-quality Image, Ad Headline, Ad | Strive to showcase high-qualit
Social Media Advertising — Single-image : g e P P EINg. gh-quality Image, & case nIgN-quality, | 100000 | 05/01/2023 | 05/31/2023 | 04/01/2023 |04/01/2023 | $500.00 1
Placement: May 2023 are displayed within the Facebook and Instagram Newsfeed Post Copy and Link to Website organic imagery
ey This placement will run on the partner's pages. and are shared from the partner's social channels. VCB to
match funds 1:1.
This is a conversion tactic.
Provides partners with the ability to showcase their
business on Facebook and Instagram by targeting a |This placement will be reaching a highly engaged audience
custom audience comprised of the VCB's current who has already subscribed to the VCB's eNewsletter and
Facebook and Instagram eNewsletter subscribers retarget that audience with partner specific messaging. Ads High-quality Image, Ad Headline, Ad | Strive to showcase high-qualit
Social Media Advertising — Single-image : g P P gine. gn-quality image, g Eh-quality, | 100000 | 06/01/2023 | 06/30/2023 | 05/01/2023 |05/01/2023| $500.00 1

Placement: June 2023

This placement will run on the partner's pages.

This is a conversion tactic.

are displayed within the Facebook and Instagram Newsfeed
and are shared from the partner's social channels. VCB to
match funds 1:1.

Post Copy and Link to Website

organic imagery




Program Group Program Name Content Opportunity Detailed Program Overview Partners Receive Material Recommendations and | Estimated |Estimated Start |Estimated End | Space Deadline | Material Rate Max
Provides partners with the ability to showcase their
business on Facebook and Instagram by targeting a |This placement will be reaching a highly engaged audience
custom audience comprised of the VCB's current who has already subscribed to the VCB's eNewsletter and
Facebook and Instagram Newslett: bscrib retarget that audience with partner specific messaging. Ads High-quality Image, Ad Headline, Ad | Strive to showcase high-qualit
Social Media Advertising — Single-image eNewsletter subscribers. E e P P EINE. i i g case nIg-quallty, | 100000 | 07/01/2023 | 07/31/2023 | 06/01/2023 |06/01/2023| $500.00 1
are displayed within the Facebook and Instagram Newsfeed Post Copy and Link to Website organic imagery
Placement: July 2023 . . \ R
This placement will run on the partner's pages. and are shared from the partner's social channels. VCB to
match funds 1:1.
This is a conversion tactic.
Provides partners with the ability to showcase their
business on Facebook and Instagram by targeting a |This placement will be reaching a highly engaged audience
custom audience comprised of the VCB's current who has already subscribed to the VCB's eNewsletter and
Facebook and Instagram Newslett bscrib retarget that audience with partner specific messaging. Ads High-quality Image, Ad Headline, Ad | Strive to showcase high-qualit
Social Media Advertising — Single-image eNewsletter subscribers. E e P P EINE. gh-quality Image, & case nIg-quailty, 1 100000 | 08/01/2023 | 08/31/2023 | 07/01/2023 |07/01/2023| $500.00 1
are displayed within the Facebook and Instagram Newsfeed Post Copy and Link to Website organic imagery
Placement: August 2023 . . \ .
This placement will run on the partner's pages. and are shared from the partner's social channels. VCB to
match funds 1:1.
This is a conversion tactic.
Provides partners with the ability to showcase their
business on Facebook and Instagram by targeting a |This placement will be reaching a highly engaged audience
custom audience comprised of the VCB's current who has already subscribed to the VCB's eNewsletter and
Facebook and Instagram Newslett: bscrib retarget that audience with partner specific messaging. Ads High-quality Image, Ad Headline, Ad | Strive to showcase high-qualit
Social Media Advertising — Single-image eNewsletter subscribers. 8 e P P v gh-quality Image, & case nIg-quaity, 1 100000 | 09/01/2023 | 09/30/2023 | 08/01/2023 |08/01/2023| $500.00 1
are displayed within the Facebook and Instagram Newsfeed Post Copy and Link to Website organic imagery
Placement: September 2023 . . \ .
This placement will run on the partner's pages. and are shared from the partner's social channels. VCB to
match funds 1:1.
This is a conversion tactic.
Provides partners with the ability to showcase their |Facebook and Instagram slideshow ads are video-like ads that
bus.lness on Facebook and Instag.ram with images in |use motion via multiple images and text to t(.ell your story 3-4 High-quality Images, Ad
Facebook and Instagram a video format to generate website referral leads. across Facebook and Instagram channels. This placement Headline. Ad Post Coby and Link to | Strive to showcase high-qualit
Social Media Advertising — Slideshow: utilizes custom targeting of those who have previously ’ Websitzy oreanic ima fr quatty 100000 10/01/2022 | 10/31/2022 | 09/15/2022 |09/15/2022| $500.00 2
October 2022 This placement will run on the partner's pages. engaged with Lee County's social media content. Ads are g gery
displayed within the Facebook and Instagram Newsfeed. VCB
This is a conversion tactic. to match funds 1:1.
Provides partners with the ability to showcase their |Facebook and Instagram slideshow ads are video-like ads that
bus.lness on Facebook and Instag.ram with images in |use motion via multiple images and text to tt.all your story 3-4 High-quality Images, Ad
Facebook and Instagram a video format to generate website referral leads. across Facebook and Instagram channels. This placement . X . . .
. . L R . . ) Headline, Ad Post Copy and Link to | Strive to showcase high-quality,
Social Media Advertising — Slideshow: utilizes custom targeting of those who have previously Website oreanic imager 100000 11/01/2022 11/30/2022 10/01/2022 |10/01/2022| $500.00 2
November 2022 This placement will run on the partner's pages. engaged with Lee County's social media content. Ads are & gery
displayed within the Facebook and Instagram Newsfeed. VCB
This is a conversion tactic. to match funds 1:1.
Provides partners with the ability to showcase their |Facebook and Instagram slideshow ads are video-like ads that
buslness on Facebook and Instag.ram with images in |use motion via multiple images and text to tt.all your story 3-4 High-quality Images, Ad
Facebook and Instagram a video format to generate website referral leads. across Facebook and Instagram channels. This placement . . . . .
. . L R . . . Headline, Ad Post Copy and Link to | Strive to showcase high-quality,
Social Media Advertising — Slideshow: utilizes custom targeting of those who have previously Website oreanic imager 100000 12/01/2022 12/31/2022 11/01/2022 |11/01/2022| $500.00 2
December 2022 This placement will run on the partner's pages. engaged with Lee County's social media content. Ads are 8 gery
displayed within the Facebook and Instagram Newsfeed. VCB
This is a conversion tactic. to match funds 1:1.
Provides partners with the ability to showcase their |Facebook and Instagram slideshow ads are video-like ads that
buslness on Facebook and Instag.ram with images in |use motion via multiple images and text to t(?II your story 3-4 High-quality Images, Ad
Facebook and Instagram a video format to generate website referral leads. across Facebook and Instagram channels. This placement . . . . .
. . . R . . . Headline, Ad Post Copy and Link to | Strive to showcase high-quality,
Social Media Advertising — Slideshow: utilizes custom targeting of those who have previously Website oraanic imager 100000 01/01/2023 01/31/2023 12/01/2022 |12/01/2022| $500.00 2
January 2023 This placement will run on the partner's pages. engaged with Lee County's social media content. Ads are 8 gery
displayed within the Facebook and Instagram Newsfeed. VCB
This is a conversion tactic. to match funds 1:1.
Provides partners with the ability to showcase their |Facebook and Instagram slideshow ads are video-like ads that
buslness on Facebook and Instag.ram with images in |use motion via multiple images and text to tgll your story 3-4 High-quality Images, Ad
Facebook and Instagram a video format to generate website referral leads. across Facebook and Instagram channels. This placement . . . . .
. . . R . . . Headline, Ad Post Copy and Link to | Strive to showcase high-quality,
Social Media Advertising — Slideshow: utilizes custom targeting of those who have previously Website oreanic imager 100000 02/01/2023 02/28/2023 01/01/2023 |01/01/2023| $500.00 2
February 2023 This placement will run on the partner's pages. engaged with Lee County's social media content. Ads are 8 gery
displayed within the Facebook and Instagram Newsfeed. VCB
This is a conversion tactic. to match funds 1:1.
Provides partners with the ability to showcase their |Facebook and Instagram slideshow ads are video-like ads that
bus.mess on Facebook and Instag'ram with images in |use motion via multiple images and text to tgll your story 3-4 High-quality Images, Ad
Facebook and Instagram a video format to generate website referral leads. across Facebook and Instagram channels. This placement . . . . .
. . . R . . . Headline, Ad Post Copy and Link to | Strive to showcase high-quality,
Social Media Advertising — Slideshow: utilizes custom targeting of those who have previously Website oranic imager 100000 03/01/2023 03/31/2023 02/01/2023 |02/01/2023| $500.00 2
March 2023 This placement will run on the partner's pages. engaged with Lee County's social media content. Ads are 8 gery
displayed within the Facebook and Instagram Newsfeed. VCB
This is a conversion tactic. to match funds 1:1.
Provides partners with the ability to showcase their |Facebook and Instagram slideshow ads are video-like ads that
bu§|ness on Facebook and Instag'ram with images in |use motion via multiple images and text to tgll your story 3-4 High-quality Images, Ad
Facebook and Instagram a video format to generate website referral leads. across Facebook and Instagram channels. This placement Headline. Ad Post Copy and Linkto | Strive to showcase high-qualit
Social Media Advertising — Slideshow: April utilizes custom targeting of those who have previously ! Py en-quality, 100000 04/01/2023 04/30/2023 03/01/2023 |03/01/2023 | $500.00 2

2023

This placement will run on the partner's pages.

This is a conversion tactic.

engaged with Lee County's social media content. Ads are
displayed within the Facebook and Instagram Newsfeed. VCB
to match funds 1:1.

Website

organic imagery




Program Group Program Name Content Opportunity Detailed Program Overview Partners Receive Material Recommendations and | Estimated |Estimated Start |Estimated End | Space Deadline | Material Rate Max
Provides partners with the ability to showcase their |Facebook and Instagram slideshow ads are video-like ads that
bu§iness on Facebook and Instag.ram with images in |use motion via multiple images and text to tt.all your story 3-4 High-quality Images, Ad
Facebook and Instagram a video format to generate website referral leads. across Facebook and Instagram channels. This placement . . . . .
. . . ) L . . Headline, Ad Post Copy and Link to | Strive to showcase high-quality,
Social Media Advertising — Slideshow: May utilizes custom targeting of those who have previously Website organic imagery 100000 05/01/2023 05/31/2023 04/01/2023 [04/01/2023 | $500.00 2
2023 This placement will run on the partner's pages. engaged with Lee County's social media content. Ads are
displayed within the Facebook and Instagram Newsfeed. VCB
This is a conversion tactic. to match funds 1:1.
Provides partners with the ability to showcase their |Facebook and Instagram slideshow ads are video-like ads that
buslness on Facebook and Instag.ram with images in |use motion via multiple images and text to tc.ell your story 3-4 High-quality Images, Ad
Facebook and Instagram a video format to generate website referral leads. across Facebook and Instagram channels. This placement . . . . .
. . L. - L . . Headline, Ad Post Copy and Link to | Strive to showcase high-quality,
Social Media Advertising — Slideshow: June utilizes custom targeting of those who have previously Website organic imagery 100000 06/01/2023 06/30/2023 05/01/2023 [05/01/2023 | $500.00 2
2023 This placement will run on the partner's pages. engaged with Lee County's social media content. Ads are
displayed within the Facebook and Instagram Newsfeed. VCB
This is a conversion tactic. to match funds 1:1.
Provides partners with the ability to showcase their |Facebook and Instagram slideshow ads are video-like ads that
buslness on Facebook and Instag.ram with images in |use motion via multiple images and text to t(?II your story 3-4 High-quality Images, Ad
Facebook and Instagram a video format to generate website referral leads. across Facebook and Instagram channels. This placement . . . . .
. ) L. . . . . Headline, Ad Post Copy and Link to | Strive to showcase high-quality,
Social Media Advertising — Slideshow: July utilizes custom targeting of those who have previously Website organic imagery 100000 07/01/2023 07/31/2023 06/01/2023 |06/01/2023 | $500.00 2
2023 This placement will run on the partner's pages. engaged with Lee County's social media content. Ads are
displayed within the Facebook and Instagram Newsfeed. VCB
This is a conversion tactic. to match funds 1:1.
Provides partners with the ability to showcase their |Facebook and Instagram slideshow ads are video-like ads that
bus'iness on Facebook and Instag'ram with images in |use motion via multiple images and text to tgll your story 3-4 High-quality Images, Ad
Facebook and Instagram a video format to generate website referral leads. across Facebook and Instagram channels. This placement . . . . .
h . .. R . . . Headline, Ad Post Copy and Link to | Strive to showcase high-quality,
Social Media Advertising — Slideshow: utilizes custom targeting of those who have previously Website organic imagery 100000 08/01/2023 08/31/2023 07/01/2023 |07/01/2023 | $500.00 2
August 2023 This placement will run on the partner's pages. engaged with Lee County's social media content. Ads are
displayed within the Facebook and Instagram Newsfeed. VCB
This is a conversion tactic. to match funds 1:1.
Provides partners with the ability to showcase their |Facebook and Instagram slideshow ads are video-like ads that
bu§iness on Facebook and Instag'ram with images in |use motion via multiple images and text to tgll your story 3-4 High-quality Images, Ad
Facebook and Instagram a video format to generate website referral leads. across Facebook and Instagram channels. This placement . . . . .
. . . R . . . Headline, Ad Post Copy and Link to | Strive to showcase high-quality,
Social Media Advertising — Slideshow: utilizes custom targeting of those who have previously Website organic imagery 100000 09/01/2023 09/30/2023 08/01/2023 [08/01/2023 | $500.00 2
September 2023 This placement will run on the partner's pages. engaged with Lee County's social media content. Ads are
displayed within the Facebook and Instagram Newsfeed. VCB
This is a conversion tactic. to match funds 1:1.
One Instagram post will be created on the partner's behalf
This new premium placement provides partners and shared on the VCB's profile. VCB will send a Collab 1-3 key messaging points to be
with the ability to showcase their business on VCB's [request to the partner's Instagram account — once accepted, utilized for post copy creation, plus
Instagram to an audience of over 78,000. Social the post will also appear on the partner's profile. Once the link to partner's Instagram (for
interactions are applied to both accounts, giving post is created based on the messaging points provided, each | collab tagging purposes). VCB will
i @i GslEy enhanced engagement metrics to the partner's partner will be sent the post and launch date for final write copy based on messaging Izl e selmemd
Social Media Bost: October 2022 Instagram post. approval. The post will be shared organically to an engaged points submitted by the partner to VCB 125000 10/01/2022 10/31/2022 09/15/2022 |09/15/2022| $750.00 1
’ audience of over 78,000 as well as promoted for a period of 7 ensure alignment with brand
This placement will run on the partner's and VCB's |days to further extend post reach to a highly targeted standards. Partner must approve
Instagram accounts. audience. VCB to match funds 1:1. request for collab via the Instagram
app. VCB has the right to reconsider
This is a prospecting tactic. A partner can sign up for one collab post placement total per if available imagery doesn't align
year. with their channel best practices.
One Instagram post will be created on the partner's behalf
This new premium placement provides partners and shared on the VCB's profile. VCB will send a Collab 1-3 key messaging points to be
with the ability to showcase their business on VCB's |request to the partner's Instagram account — once accepted, utilized for post copy creation, plus
Instagram to an audience of over 78,000. Social the post will also appear on the partner's profile. Once the link to partner's Instagram (for
interactions are applied to both accounts, giving post is created based on the messaging points provided, each | collab tagging purposes). VCB will
. . TS ATEm G G enhanced engagement metrics to the partner's partner will be sent the post and launch date for final write copy based on messaging Iyl e sele i e
Social Media et Dicer e 27 Instagram post. approval. The post will be shared organically to an engaged points submitted by the partner to VCB 125000 12/01/2022 12/31/2022 11/01/2022 |11/01/2022 | $750.00 1
' audience of over 78,000 as well as promoted for a period of 7 ensure alignment with brand
This placement will run on the partner's and VCB's |days to further extend post reach to a highly targeted standards. Partner must approve
Instagram accounts. audience. VCB to match funds 1:1. request for collab via the Instagram
app. VCB has the right to reconsider
This is a prospecting tactic. A partner can sign up for one collab post placement total per if available imagery doesn't align
year. with their channel best practices.
One Instagram post will be created on the partner's behalf
This new premium placement provides partners and shared on the VCB's profile. VCB will send a Collab 1-3 key messaging points to be
with the ability to showcase their business on VCB's [request to the partner's Instagram account — once accepted, utilized for post copy creation, plus
Instagram to an audience of over 78,000. Social the post will also appear on the partner's profile. Once the link to partner's Instagram (for
interactions are applied to both accounts, giving post is created based on the messaging points provided, each | collab tagging purposes). VCB will
A oG G enhanced engagement metrics to the partner's partner will be sent the post and launch date for final write copy based on messaging Imagery will be selected by the
Social Media Instagram post. approval. The post will be shared organically to an engaged points submitted by the partner to 125000 02/01/2023 02/28/2023 01/06/2023 |01/06/2023 | $750.00 1

Post: February 2023

This placement will run on the partner's and VCB's
Instagram accounts.

This is a prospecting tactic.

audience of over 78,000 as well as promoted for a period of 7
days to further extend post reach to a highly targeted
audience. VCB to match funds 1:1.

A partner can sign up for one collab post placement total per
year.

ensure alignment with brand
standards. Partner must approve
request for collab via the Instagram
app. VCB has the right to reconsider
if available imagery doesn't align
with their channel best practices.

VCB




Program Group Program Name Content Opportunity Detailed Program Overview Partners Receive Material Recommendations and | Estimated |Estimated Start |Estimated End | Space Deadline | Material Rate Max
One Instagram post will be created on the partner's behalf
This new premium placement provides partners and shared on the VCB's profile. VCB will send a Collab 1-3 key messaging points to be
with the ability to showcase their business on VCB's [request to the partner's Instagram account — once accepted, utilized for post copy creation, plus
Instagram to an audience of over 78,000. Social the post will also appear on the partner's profile. Once the link to partner's Instagram (for
interactions are applied to both accounts, giving post is created based on the messaging points provided, each | collab tagging purposes). VCB will
SR oG G enhanced engagement metrics to the partner's partner will be sent the post and launch date for final write copy based on messaging Imagery will be selected by the
Social Media Post: April 2023 Instagram post. approval. The post will be shared organically to an engaged points submitted by the partner to VCB 125000 04/01/2023 04/30/2023 03/01/2023 |03/01/2023| $750.00 1
' audience of over 78,000 as well as promoted for a period of 7 ensure alignment with brand
This placement will run on the partner's and VCB's | days to further extend post reach to a highly targeted standards. Partner must approve
Instagram accounts. audience. VCB to match funds 1:1. request for collab via the Instagram
app. VCB has the right to reconsider
This is a prospecting tactic. A partner can sign up for one collab post placement total per if available imagery doesn't align
year. with their channel best practices.
One Instagram post will be created on the partner's behalf
This new premium placement provides partners and shared on the VCB's profile. VCB will send a Collab 1-3 key messaging points to be
with the ability to showcase their business on VCB's [request to the partner's Instagram account — once accepted, utilized for post copy creation, plus
Instagram to an audience of over 78,000. Social the post will also appear on the partner's profile. Once the link to partner's Instagram (for
interactions are applied to both accounts, giving post is created based on the messaging points provided, each | collab tagging purposes). VCB will
e i Gy enhanced engagement metrics to the partner's partner will be sent the post and launch date for final write copy based on messaging Imagery will belselected|by the
Social Media Post: June 2023 Instagram post. approval. The post will be shared organically to an engaged points submitted by the partner to VCB 125000 06/01/2023 06/30/2023 05/01/2023 | 05/01/2023 | $750.00 1
audience of over 78,000 as well as promoted for a period of 7 ensure alignment with brand
This placement will run on the partner's and VCB's | days to further extend post reach to a highly targeted standards. Partner must approve
Instagram accounts. audience. VCB to match funds 1:1. request for collab via the Instagram
app. VCB has the right to reconsider
This is a prospecting tactic. A partner can sign up for one collab post placement total per if available imagery doesn't align
year. with their channel best practices.
One Instagram post will be created on the partner's behalf
This new premium placement provides partners and shared on the VCB's profile. VCB will send a Collab 1-3 key messaging points to be
with the ability to showcase their business on VCB's [request to the partner's Instagram account — once accepted, utilized for post copy creation, plus
Instagram to an audience of over 78,000. Social the post will also appear on the partner's profile. Once the link to partner's Instagram (for
interactions are applied to both accounts, giving post is created based on the messaging points provided, each | collab tagging purposes). VCB will
. . Instagram Content — Collab enhanced engagement metrics to the partner's partner will be sent the post and launch date for final write copy based on messaging Izl e selmem e
Social Media Post: August 2023 Instagram post. approval. The post will be shared organically to an engaged points submitted by the partner to VCB 125000 08/01/2023 08/31/2023 07/01/2023 |07/01/2023| $750.00 1
’ audience of over 78,000 as well as promoted for a period of 7 ensure alignment with brand
This placement will run on the partner's and VCB's |days to further extend post reach to a highly targeted standards. Partner must approve
Instagram accounts. audience. VCB to match funds 1:1. request for collab via the Instagram
app. VCB has the right to reconsider
This is a prospecting tactic. A partner can sign up for one collab post placement total per if available imagery doesn't align
year. with their channel best practices.
Partners have the opportunity to increase overall
reach and target meeting planners who have shown | Programmatic targeting provides reach at an efficient cost as
online behaviors indicating they plan Florida well as targeting specific consumers who show the behaviors
meetings using banner ad units featuring partner- | of meeting and event planners. Programmatic utilizes RTB
specific 360° video. The 360° video provides an (real-time bidding) across exchanges to reach the audience
immersive experience for meeting planners to through data aggregation on a DMP (data management
"tour" the property. platform). In essence, this means that the programmatic
Travel Trade Digital Meeting Planner partner will be able to reach the target audience across all Photo, Headline, Offer/Message and Speak to Meeting Planners;
Display Programmatic Digital With Meetings Types of targeting include behavioral, contextual, devices including desktop, tablet and mobile in a real-time Direct Website Link. EXACT Previous Participation in 360°- 250000 11/01/2022 12/31/2022 09/15/2022 [09/15/2022 | $850.00 2
360° Video: Winter 2022 demographic, geographic, and site and search environment. For example, if a planner searches for "meeting MATERIAL SPECS TBD. video Collection Efforts Required
retargeting. This also includes site retargeting from |spaces in Fort Myers" in a search engine, the network will bid
the VCB site. By utilizing the VCB's website, partners |in real time for the next available ad unit in order to show the
have the opportunity to target consumers who have |co-op partner's message at the most relevant time.
shown direct interest in the destination by visiting
the VCB's website. Creative will feature a 360° video gathered through Lee
County's partnership with Threshold 360.
This is an intent tactic.
Partners have the opportunity to increase overall
reach and target meeting planners who have shown | Programmatic targeting provides reach at an efficient cost as
online behaviors indicating they plan Florida well as targeting specific consumers who show the behaviors
meetings using banner ad units featuring partner-  |of meeting and event planners. Programmatic utilizes RTB
specific 360° video. The 360° video provides an (real-time bidding) across exchanges to reach the audience
immersive experience for meeting planners to through data aggregation on a DMP (data management
"tour" the property. platform). In essence, this means that the programmatic
Travel Trade Digital Meeting Planner partner will be able to reach the target audience across all Photo, Headline, Offer/Message and Speak to Meeting Planners;
Programmatic Digital With Meetings Types of targeting include behavioral, contextual, devices including desktop, tablet and mobile in a real-time Direct Website Link. EXACT Previous Participation in 360°- 250000 01/17/2023 03/15/2023 11/01/2022 |11/01/2022| $850.00 2

Display

360° Video: Spring 2023

demographic, geographic, and site and search
retargeting. This also includes site retargeting from
the VCB site. By utilizing the VCB's website, partners
have the opportunity to target consumers who have
shown direct interest in the destination by visiting
the VCB's website.

This is an intent tactic.

environment. For example, if a planner searches for "meeting
spaces in Fort Myers" in a search engine, the network will bid
in real time for the next available ad unit in order to show the
co-op partner's message at the most relevant time.

Creative will feature a 360° video gathered through Lee
County's partnership with Threshold 360.

MATERIAL SPECS TBD.

video Collection Efforts Required




Program Group Program Name Content Opportunity Detailed Program Overview Partners Receive Material Recommendations and | Estimated |Estimated Start |Estimated End | Space Deadline | Material Rate Max
Partners have the opportunity to increase overall
reach and target meeting planners who have shown |Programmatic targeting provides reach at an efficient cost as
online behaviors indicating they plan Florida well as targeting specific consumers who show the behaviors
meetings using banner ad units featuring partner- | of meeting and event planners. Programmatic utilizes RTB
specific 360° video. The 360° video provides an (real-time bidding) across exchanges to reach the audience
immersive experience for meeting planners to through data aggregation on a DMP (data management
"tour" the property. platform). In essence, this means that the programmatic
Travel Trade Digital Meeting Planner partner will be able to reach the target audience across all Photo, Headline, Offer/Message and Speak to Meeting Planners;
Display Programmatic Digital With Meetings Types of targeting include behavioral, contextual, devices including desktop, tablet and mobile in a real-time Direct Website Link. EXACT Previous Participation in 360°- 250000 04/01/2023 06/30/2023 02/01/2023 |02/01/2023| $850.00 2
360° Video: Summer 2023 demographic, geographic, and site and search environment. For example, if a planner searches for "meeting MATERIAL SPECS TBD. video Collection Efforts Required
retargeting. This also includes site retargeting from |spaces in Fort Myers" in a search engine, the network will bid
the VCB site. By utilizing the VCB's website, partners |in real time for the next available ad unit in order to show the
have the opportunity to target consumers who have |co-op partner's message at the most relevant time.
shown direct interest in the destination by visiting
the VCB's website. Creative will feature a 360° video gathered through Lee
County's partnership with Threshold 360.
This is an intent tactic.
Partners have the opportunity to increase overall
reach and target meeting planners who have shown | Programmatic targeting provides reach at an efficient cost as
online behaviors indicating they plan Florida well as targeting specific consumers who show the behaviors
meetings using banner ad units featuring partner- | of meeting and event planners. Programmatic utilizes RTB
specific 360° video. The 360° video provides an (real-time bidding) across exchanges to reach the audience
immersive experience for meeting planners to through data aggregation on a DMP (data management
"tour" the property. platform). In essence, this means that the programmatic
Travel Trade Digital Meeting Planner partner will be able to reach the target audience across all Photo, Headline, Offer/Message and Speak to Meeting Planners;
Display Programmatic Digital With Meetings Types of targeting include behavioral, contextual, devices including desktop, tablet and mobile in a real-time Direct Website Link. EXACT Previous Participation in 360°- 250000 07/05/2023 09/30/2023 05/01/2023 [05/01/2023 | $850.00 2
360° Video: Fall 2023 demographic, geographic, and site and search environment. For example, if a planner searches for "meeting MATERIAL SPECS TBD. video Collection Efforts Required
retargeting. This also includes site retargeting from |spaces in Fort Myers" in a search engine, the network will bid
the VCB site. By utilizing the VCB's website, partners |in real time for the next available ad unit in order to show the
have the opportunity to target consumers who have |co-op partner's message at the most relevant time.
shown direct interest in the destination by visiting
the VCB's website. Creative will feature a 360° video gathered through Lee
County's partnership with Threshold 360.
This is an intent tactic.
Partners have the opportunity to increase overall Programmatic targeting provides reach at an efficient cost as
reach and target meeting planners who have shown |well as targeting specific consumers who show the behaviors
online behaviors indicating they plan Florida of travel intent for beach and Florida vacations. Programmatic
meetings, through banner ad units. Types of utilizes RTB (real-time bidding) across exchanges to reach the
targeting include behavioral, contextual, audience through data aggregation on a DMP (data
. Meeting Planner demographic, geographic, and site and search management platform). In essence, this means that the .
Travel Trade Digital Programmatic Digital: Winter Meetings retargeting. This also includes site retargeting from |programmatic partner will be able to reach the target Photo, He?dlme, Offgr/Message and Speak to Meeting Planners 100000 11/01/2022 12/31/2022 09/15/2022 |09/15/2022 | $475.00 5
Display . o > ° o . Direct Website Link
2022/23 the VCB site. By utilizing the VCB's website, partners |audience across all devices including desktop, tablet and
have the opportunity to target consumers who have | mobile in a real-time environment. For example, if a
shown direct interest in the destination by visiting | consumer searches for "meeting venues on Sanibel Island" in
the VCB's website. a search engine, the network will bid in real time for the next
available ad unit in order to show the consumer a co-op
This is an intent tactic. partner's message at the most relevant time.
Partners have the opportunity to increase overall Programmatic targeting provides reach at an efficient cost as
reach and target meeting planners who have shown |well as targeting specific consumers who show the behaviors
online behaviors indicating they plan Florida of travel intent for beach and Florida vacations. Programmatic
meetings, through banner ad units. Types of utilizes RTB (real-time bidding) across exchanges to reach the
targeting include behavioral, contextual, audience through data aggregation on a DMP (data
.. Meeting Planner demographic, geographic, and site and search management platform). In essence, this means that the .
Travel ;zss;ymg'tal Programmatic Digital: Spring Meetings retargeting. This also includes site retargeting from |programmatic partner will be able to reach the target Photo, H;?ril:t]?l’\/eolieitrg\lfliiisage and Speak to Meeting Planners 100000 01/17/2023 03/31/2023 11/01/2022 [11/01/2022| $475.00 5
2023 the VCB site. By utilizing the VCB's website, partners |audience across all devices including desktop, tablet and
have the opportunity to target consumers who have | mobile in a real-time environment. For example, if a
shown direct interest in the destination by visiting  |consumer searches for "meeting venues on Sanibel Island" in
the VCB's website. a search engine, the network will bid in real time for the next
available ad unit in order to show the consumer a co-op
This is an intent tactic. partner's message at the most relevant time.
Partners have the opportunity to increase overall Programmatic targeting provides reach at an efficient cost as
reach and target meeting planners who have shown |well as targeting specific consumers who show the behaviors
online behaviors indicating they plan Florida of travel intent for beach and Florida vacations. Programmatic
meetings, through banner ad units. Types of utilizes RTB (real-time bidding) across exchanges to reach the
targeting include behavioral, contextual, audience through data aggregation on a DMP (data
.. Meeting Planner demographic, geographic, and site and search management platform). In essence, this means that the .
Travel Trade Digital Programmatic Digital: Meetings retargeting. This also includes site retargeting from |programmatic partner will be able to reach the target Photo, Headline, Offer/Message and Speak to Meeting Planners 100000 04/01/2023 06/30/2023 | 02/01/2023 |02/01/2023| $475.00 5

Display

Summer 2023

the VCB site. By utilizing the VCB's website, partners
have the opportunity to target consumers who have
shown direct interest in the destination by visiting
the VCB's website.

This is an intent tactic.

audience across all devices including desktop, tablet and
mobile in a real-time environment. For example, if a
consumer searches for "meeting venues on Sanibel Island" in
a search engine, the network will bid in real time for the next
available ad unit in order to show the consumer a co-op
partner's message at the most relevant time.

Direct Website Link




Program Group Program Name Content Opportunity Detailed Program Overview Partners Receive Material Recommendations and | Estimated |Estimated Start |Estimated End | Space Deadline | Material Rate Max
Partners have the opportunity to increase overall Programmatic targeting provides reach at an efficient cost as
reach and target meeting planners who have shown |well as targeting specific consumers who show the behaviors
online behaviors indicating they plan Florida of travel intent for beach and Florida vacations. Programmatic
meetings, through banner ad units. Types of utilizes RTB (real-time bidding) across exchanges to reach the
targeting include behavioral, contextual, audience through data aggregation on a DMP (data
.. Meeting Planner demographic, geographic, and site and search management platform). In essence, this means that the .
Travel ;I:slzyDlglta| Programmatic Digital: Fall Meetings retargeting. This also includes site retargeting from | programmatic partner will be able to reach the target Photo, H;?i'g?/’\/gi?{é'\ﬂiisage and Speak to Meeting Planners 100000 07/05/2023 09/30/2023 05/01/2023 |05/01/2023 | $475.00 5
2023 the VCB site. By utilizing the VCB's website, partners |audience across all devices including desktop, tablet and
have the opportunity to target consumers who have | mobile in a real-time environment. For example, if a
shown direct interest in the destination by visiting  |consumer searches for "meeting venues on Sanibel Island" in
the VCB's website. a search engine, the network will bid in real time for the next
available ad unit in order to show the consumer a co-op
This is an intent tactic. partner's message at the most relevant time.
Programmatic targeting provides reach at an efficient cost as
well as targeting specific users who show the behaviors of
travel planning intent for beach and Florida vacations.
Pt e v e i @ TR e T e Programmatic utilizes RTB (‘real—time bidding) across .
. . . exchanges to reach the audience through data aggregation on
who are performing multiple travel actions and a DMP (data management platform). In essence, this means
Travel Trade Digital Sojern Progr-ammatlc Digital: Meetings searchlng for web content related to planning s e e e B s el b e o e G (el Photo, He?dlme, Of'f(?r/M.essage and Speltiin Mestng P miers 20000 01/17/2023 03/31/2023 11/01/2022 |11/01/2022 | $475.00 4
Display Spring 2023 meetings and events. . N X Direct Website Link
audience across all devices including desktop, tablet and
L . mobile in a real-time environment. For example, if a
This is a intent tactic. . .
consumer searches for "vacation packages on Sanibel Island"
in a search engine, the network will bid in real time for the
next available ad unit in order to show the co-op partner's
message at the most relevant time.
Partners have the opportunity to increase overall Programmatic targeting provides reach at an efficient cost as
reach and target travel agents who have shown well as targeting our specific consumers who show the
online behaviors indicating they plan Florida behaviors of travel intent for beach and Florida vacations.
meetings, through banner ad units. Types of Programmatic utilizes RTB (real-time bidding) across
targeting include behavioral, contextual, exchanges to reach our audience through data aggregation on
L . demographic, geographic, and site and search a DMP (data management platform). In essence, this means R
Travel Tfade Digital Tra\{e! Agent. Programmatic Travel Agents retargeting. This also includes site retargeting from |that the programmatic partner will be able to reach our target Photo, He?dllne, Offgr/Message and Speak to Travel Agents 100000 11/01/2022 12/31/2022 09/15/2022 |09/15/2022 | $475.00 5
Display Digital: Winter 2022/23 . o > A N X Direct Website Link
the VCB site. By utilizing the VCB's website, partners |audience across all devices including desktop, tablet and
have the opportunity to target consumers who have | mobile in a real-time environment. For example, if a
shown direct interest in the destination by visiting | consumer searches for "vacation packages on Sanibel Island"
the VCB's website. in a search engine, the network will bid in real time for the
next available ad unit in order to show the consumer a co-op
This is an intent tactic. partner's message at the most relevant time.
Partners have the opportunity to increase overall Programmatic targeting provides reach at an efficient cost as
reach and target travel agents who have shown well as targeting specific users who show the behaviors of
online behaviors indicating they plan Florida travel planning intent for beach and Florida vacations.
meetings, through banner ad units. Types of Programmatic utilizes RTB (real-time bidding) across
targeting include behavioral, contextual, exchanges to reach the audience through data aggregation on
- . demographic, geographic, and site and search a DMP (data management platform). In essence, this means .
Travel leade Digital Travel' A.gent Prpgrammatlc Travel Agents retargeting. This also includes site retargeting from |that the programmatic partner will be able to reach the target Photo, Heédlme, Offe.r/l\/l.essage and Speak to Travel Agents 100000 01/17/2023 03/31/2023 11/01/2022 |11/01/2022 | $475.00 5
Display Digital: Spring 2023 . . \ > . N X Direct Website Link
the VCB site. By utilizing the VCB's website, partners [audience across all devices including desktop, tablet and
have the opportunity to target consumers who have | mobile in a real-time environment. For example, if a
shown direct interest in the destination by visiting  [consumer searches for "vacation packages on Sanibel Island"
the VCB's website. in a search engine, the network will bid in real time for the
next available ad unit in order to show the co-op partner's
This is an intent tactic. message at the most relevant time.
Partners have the opportunity to increase overall Programmatic targeting provides reach at an efficient cost as
reach and target travel agents who have shown well as targeting specific users who show the behaviors of
online behaviors indicating they plan Florida travel planning intent for beach and Florida vacations.
meetings, through banner ad units. Types of Programmatic utilizes RTB (real-time bidding) across
targeting include behavioral, contextual, exchanges to reach the audience through data aggregation on
.. . demographic, geographic, and site and search a DMP (data management platform). In essence, this means .
Travel Tfade Digital Travgl Agent Programmatic Travel Agents retargeting. This also includes site retargeting from |that the programmatic partner will be able to reach the target Photo, Heédlme, Oﬁgr/l\/l.essage and Speak to Travel Agents 100000 04/01/2023 06/30/2023 | 02/01/2023 |02/01/2023| $475.00 5
Display Digital: Summer 2023 . . > ) o X Direct Website Link
the VCB site. By utilizing the VCB's website, partners |audience across all devices including desktop, tablet and
have the opportunity to target consumers who have | mobile in a real-time environment. For example, if a
shown direct interest in the destination by visiting | consumer searches for "vacation packages on Sanibel Island"
the VCB's website. in a search engine, the network will bid in real time for the
next available ad unit in order to show the co-op partner's
This is an intent tactic. message at the most relevant time.
Partners have the opportunity to increase overall Programmatic targeting provides reach at an efficient cost as
reach and target travel agents who have shown well as targeting specific users who show the behaviors of
online behaviors indicating they plan Florida travel planning intent for beach and Florida vacations.
meetings, through banner ad units. Types of Programmatic utilizes RTB (real-time bidding) across
targeting include behavioral, contextual, exchanges to reach the audience through data aggregation on
L . demographic, geographic, and site and search a DMP (data management platform). In essence, this means .
Travel Trade Digital | Travel Agent Programmatic Travel Agents retargeting, This also includes site retargeting from |that the programmatic partner will be able to reach the target | 1> eadline, Offer/Message and Speak to Travel Agents 100000 | 07/05/2023 | 09/30/2023 | 05/01/2023 |05/01/2023| $475.00 5

Display

Digital: Fall 2023

the VCB site. By utilizing the VCB's website, partners
have the opportunity to target consumers who have
shown direct interest in the destination by visiting
the VCB's website.

This is an intent tactic.

audience across all devices including desktop, tablet and
mobile in a real-time environment. For example, if a
consumer searches for "vacation packages on Sanibel Island"
in a search engine, the network will bid in real time for the
next available ad unit in order to show the co-op partner's
message at the most relevant time.

Direct Website Link




Program Group Program Name Content Opportunity Detailed Program Overview Partners Receive Material Recommendations and | Estimated |Estimated Start |Estimated End | Space Deadline | Material Rate Max
Partners may participate in a full-page display ad to Agent.@l-.|0me magazw-]e is still the only publication written for Website link should be short and
Agent@Home (Travel Travel Agents (Groups and  [reach travel agents who work from home and distributed exclusively to home-based travel agents, the Photo, Offer/Message, Phone easy to remember. No bitly or
Travel Trade Print g . ' fastest-growing segment of the travel agent market and also ! A S ) o ) 40000 03/01/2023 03/30/2023 12/01/2022 |12/01/2022| $250.00 3
Agents): March 2023 Family Travel) . Number and Direct Website Link [ UTM links. Consider a vanity URL
L ) . the hardest to reach. Partners may be featured in a Lee . L
This is a prospecting tactic. o if your link is too long.
County destination ad.
- . Partners may participate in a full-page display ad to Assoaat‘lon Conventions & Faalmgs targets assoaathn and Website link should be short and
Association Conventions & reach decision makers and meetings planners conventions planners through national, state, professional Photo, Offer/Message, Phone easy to remember. No bitly or
Travel Trade Print Facilities (Meetings): May Meetings gsp ’ and SMERF associations. Subscribers are members of ASAE, ! X 8€, L y. o ) Y 20500 05/01/2023 05/31/2023 02/01/2023 [02/01/2023 | $230.00 3
) . Number and Direct Website Link | UTM links. Consider a vanity URL
2023 L . . PCMA and MPI. Partners will be featured in a Lee County . o
This is a prospecting tactic. . if your link is too long.
destination ad.
. . Partners may participate in a full-page display ad to |Conference Direct's Meeting Mentor offers reach to Website link should be short and
Conference Direct/Meeting reach decision-makers and meetings planners corporate, association and sports planners handling event-site Photo, Offer/Message, Phone easy to remember. No bitly or
Travel Trade Print Mentor (Meeti : March Meeti ) : ’ ) ' X S X 12500 03/01/2023 03/31/2023 12/01/2022 |12/01/2022| $215.00 3
ravel frade Frin entor ( zgzlggs) arc eetings selection and negotiations. Partners will be featured in a Lee Number and Direct Website Link [ UTM links. Consider a vanity URL /01/ /31/ /01/ 101/ d
This is a prospecting tactic. County destination ad. if your link is too long.
Partners may participate in a full-page display ad to |Convention South reaches over 18,000 planners located Website link should be short and
. Convention South . reach decision-makers and meetings planners. throughout the United States — all organize meetings and Photo, Offer/Message, Phone easy to remember. No bitly or
Travel Trade Print . . Meet X o 57371 04/01/2023 04/30/2023 01/01/2023 |01/01/2023 | $250.00 3
ravel frade Frin (Meetings): April 2023 eetings events in the South. Partners will be featured in a Lee County Number and Direct Website Link | UTM links. Consider a vanity URL /01/ 130/ /01/ /01/ ?
This is a prospecting tactic. destination ad. if your link is too long.
Partners may participate in a full-page display ad to |Corporate & Incentive Travel reaches over 40,000 corporate Website link should be short and
. Corporate & Incentive Travel . reach decision-makers and meetings planners. and incentive travel planners who participate in MPI, SITE Photo, Offer/Message, Phone easy to remember. No bitly or
Travel Trade Print A Meet ! ’ X - 40000 06/01/2023 06/30/2023 03/01/2023 |03/01/2023 | $230.00 3
ravel frade Frin (Meetings): June 2023 eetings GBTA and PCMA. Partners will be featured in a Lee County Number and Direct Website Link [ UTM links. Consider a vanity URL /01/ /30/ /01/ /01/ d
This is a prospecting tactic. destination ad. if your link is too long.
::rggfi;Sgrps)yrizzrgscslz::t;z:;:;ts:%z;';‘izzi:g Florida Trend is a monthly magazine covering Florida business, Website link should be short and
. Florida Trend (Meetings): . industry, education and leisure. Florida Trend is read by Photo, Offer/Message, Phone easy to remember. No bitly or
Travel Trade Print Meet . o X - L ! . o . . ) 55454 12/01/2022 12/31/2022 09/15/2022 | 09/15/2022 | $270.00 3
ravel frade Frin December 2022 eetings planners business executives, government officials and civic leaders. Number and Direct Website Link | UTM links. Consider a vanity URL /01/ /31 /15/ /15/ »
L. . . Partners will be featured in a Lee County destination ad. if your link is too long.
This is a prospecting tactic.
f:r:gg;Sgngli)\:*izzr:scslzztaetil;naef:eltszizsd/l;:z:\t/is: Florida Trend is a monthly magazine covering Florida business, Website link should be short and
. Florida Trend (Meetings): . industry, education and leisure. Florida Trend is read by Photo, Offer/Message, Phone easy to remember. No bitly or
Travel Trade Print Meet| . . X - . . . . . ) 55454 05/01/2023 05/31/2023 02/01/2023 |02/01/2023 | $270.00 3
ravel frade Frin May 2023 eetings planners business executives, government officials and civic leaders. Number and Direct Website Link [ UTM links. Consider a vanity URL /01/ /31/ /01/ /01/ »
. . . Partners will be featured in a Lee County destination ad. if your link is too long.
This is a prospecting tactic.
Association SOURCE is sent directly to the executives and
Partnejrs may.partlupa.te .|n a fuII—pa.ge dlsplay.ad meet|.ng.p|anners who mal.<e the de‘CISIOI’lS in Florldé s Website link should be short and
FSAE SOURCE (Meetings): targeting Florida association executives/meeting associations. These executives, their staffs, and their Photo, Offer/Message, Phone easy to remember. No bitly or
Travel Trade Print : Meetings planners. association members represent millions of dollars in sales ! ) Co ) o ) 1200 11/01/2022 12/31/2022 09/15/2022 |09/15/2022 | $215.00 3
November/December 2022 . A X X Number and Direct Website Link [ UTM links. Consider a vanity URL
opportunities. SOURCE is a top source for information on . L
L . . . L . if your link is too long.
This is a prospecting tactic. Florida association business management and resources.
Partners will be featured in a Lee County destination ad.
Association SOURCE is sent directly to the executives and
Part ticipate in a full- display ad i isi i ida’
artners may participate in a full-page display a meet|.ng-planners who mal.<e the de‘CISIOI’lS in Florld? s Website link should be short and
FSAE SOURCE (Meetings): targeting Florida association executives/meeting associations. These executives, their staffs, and their Photo, Offer/Message, Phone easy to remember. No bitly or
Travel Trade Print ’ Meetings planners. association members represent millions of dollars in sales ! . S . o . 1200 01/01/2023 02/28/2023 10/01/2022 |10/01/2022| $215.00 3
January/February 2023 . K ) . Number, and Direct Website Link | UTM links. Consider a vanity URL
opportunities. SOURCE is a top source for information on . L
L . . . L . if your link is too long.
This is a prospecting tactic. Florida association business management and resources.
Partners will be featured in a Lee County destination ad.
Association SOURCE is sent directly to the executives and
Part ticipate in a full- display ad i isi i ida’
artners may participate in a full-page display a meet|-ng-planners who mall<e the de‘cmons in Florldé s Website link should be short and
FSAE SOURCE (Meetings): targeting Florida association executives/meeting associations. These executives, their staffs, and their Photo, Offer/Message, Phone easy to remember. No bitly or
Travel Trade Print ’ Meetings planners. association members represent millions of dollars in sales ’ X S . o . 1200 05/01/2023 06/30/2023 02/01/2023 [02/01/2023 | $215.00 3
May/June 2023 . K . . Number and Direct Website Link [ UTM links. Consider a vanity URL
opportunities. SOURCE is a top source for information on . s
. . . . L ; if your link is too long.
This is a prospecting tactic. Florida association business management and resources.
Partners will be featured in a Lee County destination ad.
Association SOURCE is sent directly to the executives and
Part ticipate in a full- display ad i isi i ida’
artners may participate in a full-page display a meet|-ng-planners who mall<e the de‘cmons in Florld? s Website link should be short and
FSAE SOURCE (Meetings): targeting Florida association executives/meeting associations. These executives, their staffs, and their Photo, Offer/Message, Phone easy to remember. No bitly or
Travel Trade Print ’ Meetings planners. association members represent millions of dollars in sales ! ) Lo ) o ) 1200 07/01/2023 08/31/2023 04/01/2023 |04/01/2023 | $215.00 3
July/August 2023 . K . . Number and Direct Website Link [ UTM links. Consider a vanity URL
opportunities. SOURCE is a top source for information on . s
. . . . o . if your link is too long.
This is a prospecting tactic. Florida association business management and resources.
Partners will be featured in a Lee County destination ad.
Prevue Meetings + Incentives is a multiplatform brand that
) ) Partners may participate in a full-page display ad to |inspires planners by providing immersive experiential travel Website link should be short and
Prevue Meetings + Incentives reach decision-makers and meetings planners coverage, professional development and thought leadership Photo, Offer/Message, Phone easy to remember. No bitly or
LEYE R A s J;g;;ry/February Meetings Partners have the opportunity to be featured in the January Number and Direct Website Link [ UTM links. Consider a vanity URL SIZELU 01/01/2023 02/28/2023 10/01/2022 110/01/2022  3215.00 e
This is a prospecting tactic. Visit Florida issue with a full-page ad and advertorial if your link is too long.
placement.
Recommend has been helping travel advisors sell travel by
Partners may participate in a full-page display ad Prowdmg them Wlt,h in-depth destination an'd pTOdUCt o Website link should be short and
Recommend (Travel Agents): targeting travel agents information. Its editors travel the globe previewing, reviewing Photo, Offer/Message, Phone easy to remember. No bitly or
Travel Trade Print 8 : Travel Agents geting g . and crafting experiential articles that make for some of the ’ N 8e, o y_ A X \ 50050 03/01/2023 03/31/2023 12/01/2022 |12/01/2022| $230.00 3
March 2023 R A . L Number and Direct Website Link | UTM links. Consider a vanity URL
This is a prospecting tactic most informative and engrossing destination content if your link is too long
’ available today. Partners will be featured in a Lee County '
destination ad.
Partners may participate in a full-page display ad Travel Weekly is the leading national travel trade newspaper Website link should be short and
Travel Weekly (Travel i . idi i i i Photo, Offer/M , Ph g i
Travel Trade Print ravel Weekly (Trave Travel Agents targeting travel agents providing news and information regarding travel trends and oto er/Message, Phone easy to remember. No bitly or 37000 03/01/2023 03/31/2023 12/01/2022 | 12/01/2022| $330.00 3

Agents): March 2023

This is a prospecting tactic.

destinations relevant for travel professionals. Partners will be
featured in a Lee County destination ad.

Number and Direct Website Link

UTM links. Consider a vanity URL
if your link is too long.




Program Group Program Name Content Opportunity Detailed Program Overview Partners Receive Material Recommendations and | Estimated |Estimated Start |Estimated End | Space Deadline | Material Rate Max
Partners have the opportunity to be included as a
featured property in an email dedicated to Lee o . s -
. . L . . Association Conventions & Facilities targets association and
Travel Trade Third-party Association Conventions & County. This is targeting meeting planners and conventions planners through national, state, professional Photo, Headline/Offer, Description
. Facilities Email (Meetings): Meetings decision-makers across Association Conventions & - ) ! ’ ! - Lo 16000 11/01/2022 11/30/2022 09/15/2022 |09/15/2022| $300.00 6
Email o N . and SMERF associations. Subscribers are members of ASAE, and Direct Website Link
November 2022 Facilities' audience of association planners.
PCMA and MPI.
This is an intent tactic.
Partners have the opportunity to be included as a
featured property in an email dedicated to Lee . . s .
. . L . . Association Conventions & Facilities targets association and
Travel Trade Third-party Association Conventions & County. This is targeting meeting planners and conventions planners through national, state, professional Photo, Headline/Offer, Description
) Facilities Email (Meetings): Meetings decision-makers across Association Conventions & o ) ! ! ! ) Lo 16000 05/01/2023 05/31/2023 03/01/2023 | 03/01/2023 | $300.00 6
Email e X . and SMERF associations. Subscribers are members of ASAE, and Direct Website Link
May 2023 Facilities' audience of association planners.
PCMA and MPI.
This is an intent tactic.
Partners have the opportunity to be included as a
featured property in an email dedicated to Lee
Travel Trade Third-part Corporate & Incentive Travel gou.n-ty‘ Th|sk|s targenngcmee“nf plg?rlmers:md Corporate & Incentive Travel reaches over 19,000 corporate Photo, Headline/Offer, Description
MEPAMY | £ mail (Meetings): January Meetings eciston-makers across Lorporate & Incentive and incentive travel planners who participate in MPI, SITE, ) TTEdE » vescrip 19000 01/01/2023 | 01/31/2023 | 11/01/2022 |11/01/2022| $300.00 6
Email Travel's audience of corporate and incentive and Direct Website Link
2023 GBTA and PCMA.
planners.
This is an intent tactic.
Partners have the opportunity to be included as a
featured property in an email dedicated to Lee
County. This is targeting meeting planners and .
. . L. ) Corporate & Incentive Travel reaches over 19,000 corporate . .
Travel Trade Third-party | C te & | tive Travel - ! Photo, Headline/Offer, D t
ravel Trade . ird-party orp?ra e .ncen ive Trave Meetings decision ma.kers across Corporate & Incer-mve and incentive travel planners who participate in MPI, SITE, oto, ea. ine/ erv es.cnp ion 19000 06/01/2023 06/30/2023 04/01/2023 |04/01/2023 | $300.00 6
Email Email (Meetings): June 2023 Travel's audience of corporate and incentive and Direct Website Link
GBTA and PCMA.
planners.
This is an intent tactic.
Partners have the Qpportuany to t.Je included as a EproDirect is a hospitality marketing company reaching
featured property in an email dedicated to Lee meeting and event planning professionals. They specialize
Travel Trade Third-party |EproDirect Email (Meetings): X il wi i i . Photo, Headline/Offer, Descripti
ravel Trade Third-party | EproDirect Email (Meetings) Meetings County. Email wil target planners in states with specifically in email marketing and verify their lists daily to oto, Headline/Offer, Description 22500 11/01/2022 | 11/30/2022 | 09/15/2022 |09/15/2022 | $300.00 6
Email November 2022 highest propensity to book meetings in Florida. . ) and Direct Website Link
ensure you are reaching the most accurate and active
ts.
This is an intent tactic. prospects
Partners have the Qpportuany to t?e included as a EproDirect is a hospitality marketing company reaching
featured property in an email dedicated to Lee meeting and event planning professionals. They specialize
Travel Trade Third-party |EproDirect Email (Meetings): X il wi i i - : . - DM N Photo, Headline/Offer, Descripti
ravel Trade Third-party | EproDirect Email (Meetings) Meetings County. Email will target planners in states with specifically in email marketing and verify their lists daily to oto, Headline/Offer, Description 22500 02/01/2023 | 02/28/2023 | 12/01/2022 |12/01/2022| $300.00 6
Email February 2023 highest propensity to book meetings in Florida. : . and Direct Website Link
ensure you are reaching the most accurate and active
This is an intent tactic. prospects.
Partners have the t'apportunl.ty to l?e included as a EproDirect is a hospitality marketing company reaching
featured property in an email dedicated to Lee meeting and event planning professionals. They specialize
T | Trade Third-party |EproDirect Email (Meeti : il wi i i . Photo, Headline/Offer, D ipti
ravel Trade Third-party | EproDirect Email (Meetings) Meetings County. Email will target planners in states with specifically in email marketing and verify their lists daily to oto, Headline/Offer, Description 22500 05/01/2023 | 05/31/2023 | 03/01/2023 |03/01/2023| $300.00 6
Email May 2023 highest propensity to book meetings in Florida. ) . and Direct Website Link
ensure you are reaching the most accurate and active
This is an intent tactic. prospects.
Partners have the c.)pportunl.ty to k.)e included as a EproDirect is a hospitality marketing company reaching
featured property in an email dedicated to Lee meeting and event planning professionals. They specialize
Travel Trade Third-party | EproDirect Email (Meetings): X il wi i i . . . - PR X Photo, Headline/Offer, Descripti
ravel Trade . ird-party | EproDirect Email (Meetings) Meetings Cgunty Email w!II target pIanner§ in s.tates v.wth specifically in email marketing and verify their lists daily to oto, Hea . ine/ er' ES'CI‘Ip ion 2500 08/01/2023 08/31/2023 06/01/2023 |06/01/2023 | $300.00 6
Email August 2023 highest propensity to book meetings in Florida. ) ) and Direct Website Link
ensure you are reaching the most accurate and active
ts.
This is an intent tactic. prospects
Partners have the (_)pportum_ty to t_Je included as a FSAE is the Florida Society of Association Executive. FSAE
. . featured property in an email dedicated to Lee - . .
Travel Trade Third-party FSAE Dedicated Email County. This is targeting key business executives reaches association executives, meeting planners, CEOs and Photo, Headline/Offer, Description
. (Meetings): Meetings o association management companies. Partners have the ! A Lo 750 11/01/2022 11/30/2022 09/15/2022 |09/15/2022| $275.00 6
Email across Florida. . N ) . . and Direct Website Link
November 2022 opportunity to have a listing in the dedicated email reaching
o . . this audience.
This is an intent tactic.
Partners have the Qpportuany to t,Je included as a FSAE is the Florida Society of Association Executive. FSAE
. . featured property in an email dedicated to Lee - . .
Travel Trade Third-party FSAE Dedicated Email County. This is targeting key business executives reaches association executives, meeting planners, CEOs and Photo, Headline/Offer, Description
. (Meetings): Meetings o association management companies. Partners have the ! A Lo 750 03/01/2023 03/31/2023 01/06/2023 |01/06/2023 | $275.00 6
Email across Florida. ; I ) ) ) and Direct Website Link
March 2023 opportunity to have a listing in the dedicated email reaching
. . . this audience.
This is an intent tactic.
Partners have the Qpportunl'Fy to l_)e included as a FSAE is the Florida Society of Association Executive. FSAE
. . featured property in an email dedicated to Lee . . .
Travel Trade Third-party FSAE Dedicated Email County. This is targeting key business executives reaches association executives, meeting planners, CEOs and Photo, Headline/Offer, Description
. (Meetings): Meetings o association management companies. Partners have the ! . Lo 750 05/01/2023 05/31/2023 03/01/2023 [03/01/2023 | $275.00 6
Email across Florida. ; . ) ) ) and Direct Website Link
May 2023 opportunity to have a listing in the dedicated email reaching
L . . this audience.
This is an intent tactic.
Partners have the t.)pportunl.ty to i.)e included as a FSAE is the Florida Society of Association Executive. FSAE
. ) featured property in an email dedicated to Lee . . .
Travel Trade Third-part FSAE Dedicated Email County. This is t ting kev busi i reaches association executives, meeting planners, CEOs and Photo, Headline/Offer, Description
. party (Meetings): Meetings ounty. !S 's targeting key business executives association management companies. Partners have the ! A Lo P 750 06/01/2023 06/30/2023 04/01/2023 |04/01/2023 | $275.00 6
Email across Florida. . L X . . and Direct Website Link
June 2023 opportunity to have a listing in the dedicated email reaching

This is an intent tactic.

this audience.




Program Group Program Name Content Opportunity Detailed Program Overview Partners Receive Material Recommendations and | Estimated |Estimated Start |Estimated End | Space Deadline | Material Rate Max
Partners have the opportunity to be included as a
. Insider Travel Report Email featured property in an email dedicated to Lee Insider Travel Report delivers daily curated content to . -
Travel Trade Third-party (Travel Agents): Travel Agents County. advisors based on the in-depth profile, which reaches 75% of | F"0to: Headline/Offer, Description 69558 11/01/2022 | 11/30/2022 | 09/15/2022 |09/15/2022| $300.00 6
Email . R and Direct Website Link
November 2022 U.S. and Canadian travel advisors.
This is an intent tactic.
Partners have the opportunity to be included as a
) Insider Travel Report Email featured property in an email dedicated to Lee Insider Travel Report delivers daily curated content to ) .
Travel Trade Thlrd—party (Travel Agents): Travel Agents County. advisors based on the in-depth profile, which reaches 75% of Photo, Heac.illne/Offer,' Des.cnptlon 69558 02/01/2023 02/28/2023 12/01/2022 |12/01/2022| $300.00 6
Email . R and Direct Website Link
February 2023 U.S. and Canadian travel advisors.
This is an intent tactic.
Partners have the c.)pportunl.ty to l_Je included as a Northstar Travel Group is a leading publisher of trade
featured property in an email dedicated to Lee . X R
. L ) ) magazines edited for corporate meeting managers,
Travel Trade Third-party Northstar Travel Group Email County. This is targeting meeting planners and professional associations, incentive houses, travel agencies Photo, Headline/Offer, Description
) (Meetings): Meetings decision-makers across Northstar's audience of - Y ) - ! ) Lo 25000 11/01/2022 11/30/2022 09/15/2022 |09/15/2022 | $300.00 6
Email o . . and independent meeting planning companies. Partners have and Direct Website Link
November 2022 association, corporate and incentive planners. . L . .
the opportunity to have a listing in the dedicated email
. . . reaching this audience.
This is an intent tactic.
Partners have the c.)pportunl.ty to l:)e included as a Northstar Travel Group is a leading publisher of trade
featured property in an email dedicated to Lee . . R
. L ) . magazines edited for corporate meeting managers,
Travel Trade Third-party Northstar Travel Group Email County. This is targeting meeting planners and professional associations, incentive houses, travel agencies Photo, Headline/Offer, Description
. (Meetings): Meetings decision-makers across Northstar's audience of ) - ) - ! ) Lo 25000 01/01/2023 01/01/2023 11/01/2022 |11/01/2022| $300.00 6
Email o . . and independent meeting planning companies. Partners have and Direct Website Link
January 2023 association, corporate and incentive planners. K C e R .
the opportunity to have a listing in the dedicated email
L . . reaching this audience.
This is an intent tactic.
Partners have the (.)pportunl.ty to t.)e included as a Northstar Travel Group is a leading publisher of trade
featured property in an email dedicated to Lee . . R
. L ) . magazines edited for corporate meeting managers,
Travel Trade Third-party Northstar Travel Group Email County. This is targeting meeting planners and professional associations, incentive houses, travel agencies Photo, Headline/Offer, Description
. (Meetings): Meetings decision-makers across Northstar's audience of : - ) . ! ) Lo 25000 03/01/2023 03/01/2023 01/06/2023 |01/06/2023 | $300.00 6
Email o . . and independent meeting planning companies. Partners have and Direct Website Link
March 2023 association, corporate and incentive planners. . S . R
the opportunity to have a listing in the dedicated email
o . . reaching this audience.
This is an intent tactic.
Partners have the 9pportun|.ty to t_Je included as a Northstar Travel Group is a leading publisher of trade
featured property in an email dedicated to Lee . X R
. o ) . magazines edited for corporate meeting managers,
Travel Trade Third-party Northstar Travel Group Email County. This is targeting meeting planners and professional associations, incentive houses, travel agencies Photo, Headline/Offer, Description
. (Meetings): Meetings decision-makers across Northstar's audience of . Y ) . ’ - Lo 25000 05/01/2023 05/31/2023 03/01/2023 |03/01/2023| $300.00 6
Email o . . and independent meeting planning companies. Partners have and Direct Website Link
May 2023 association, corporate and incentive planners. . e R .
the opportunity to have a listing in the dedicated email
o . . reaching this audience.
This is an intent tactic.
Partners have the opportunity to be included as a Prevue Meetings + Incentives is a multiplatform brand that
featured property in an email dedicated to Lee inspires planners by providing immersive experiential travel
. Prevue Meetings + Incentives County. This is targeting meeting planners and coverage, professional development and thought leadership. . .
Travel Trade Third-part: . . . ’ Photo, Headline/Offer, Description
MIERSEI Email (Meetings): Meetings decision-makers across Prevue's audience of Partners have the opportunity to be featured in the dedicated ) / ) DB 30000 02/01/2023 02/28/2023 12/01/2022 |12/01/2022 | $300.00 6
Email o . X . . X . o - A and Direct Website Link
February 2023 association, corporate and incentive planners. email reaching this audience within the Visit Florida package.
This package also comes with a reblast sent out to initial
This is an intent tactic. openers.
Travel Market Report is an online business publication that
Partners have the opportunity to be included as a serves as an independent forum and voice for retail travel
featured property in an email dedicated to Lee sellers in North America. Travel Market Report provides in-
Travel Trade Third-party | Travel Market Report Email County. This is targeting travel agents across Travel |depth coverage and analysis of news and trends affecting Photo, Headline/Offer, Description
Email (Travel Agents): April 2023 Travel Agents Market Report's audience. leisure and corporate travel agents, along with practical and Direct Website Link 116000 04/01/2023 04/30/2023 02/01/2023 |02/01/2023 | $350.00 6
business advice and insights into key growth markets.
This is an intent tactic. Partners have the opportunity to have a listing in the
dedicated email reaching this audience.
Travel Market Report is an online business publication that
Partners have the opportunity to be included as a serves as an independent forum and voice for retail travel
featured property in an email dedicated to Lee sellers in North America. Travel Market Report provides in-
Travel Trade Third-part Travel Market Report Email County. This is t ting t | t Ti | i i Photo, Headline/Offer, Description
Vi . ird-party \ p i Travel Agents ounty. This |s‘ arge .|ng ravel agents across Trave| de?pth coverage and analysis of news and tre.nds affe.ctlng . ine/ , Des ipti 116000 06/01/2023 06/30/2023 04/01/2023 |04/01/2023| $350.00 6
Email (Travel Agents): June 2023 Market Report's audience. leisure and corporate travel agents, along with practical and Direct Website Link
business advice and insights into key growth markets.
This is an intent tactic. Partners have the opportunity to have a listing in the
dedicated email reaching this audience.
Z:;?Iir; gsﬁ]@i:gii; Ilr;izzr?;#:gi:i:;g‘:non Travel Weekly provides news and information regarding travel
Travel Trade Thlrd-party Travel Weekly Email (Travel Travel Agents professionals. trends and d.estl'natlons relevant to travel Professmnals. This Photo, Heac'ilme/Offer,' Des'crlptlon 48000 11/01/2022 11/30/2022 09/15/2022 | 09/15/2022| $250.00 6
Email Agents): November 2022 custom email will be sent to travel professionals across the and Direct Website Link
- . . United States.
This is an intent tactic.
Z::?Iir; ;:?r/n%i;t::':e)i:ael I|r;i23rzxglf?(:lr:i:ifsiltlmon Travel Weekly provides news and information regarding travel
Travel Trade Thlrd—party Travel Weekly Email (Travel Travel Agents professionals. trends and d.estl.natlons relevant to travel Professmnals. This Photo, Heat.jllne/Offer,v Des.cnptlon 48000 01/01/2023 01/31/2023 11/01/2022 |11/01/2022| $250.00 6
Email Agents): January 2023 custom email will be sent to travel professionals across the and Direct Website Link
L . . United States.
This is an intent tactic.
Zi::;let': gg?ﬂ%i:':;;i?:l Ilr:eizzreeleff;::'\;i:i::/r::tlon Travel Weekly provides news and information regarding travel
Travel Trade Third-party | Travel Weekly Email (Travel Travel Agents professionals. trends and destinations relevant to travel professionals. This Photo, Headline/Offer, Description 48000 03/01/2023 03/31/2023 01/06/2023 [01/06/2023 | $250.00 6

Email

Agents): March 2023

This is an intent tactic.

custom email will be sent to travel professionals across the
United States.

and Direct Website Link




rogram Group rogram Name ontent pportunity etailed Program Overview artners Receive aterial Recommendations an: stimate stimated Start |Estimated En pace Deadline ateria ate ax
P Gi P N C (o] i Detailed P (o] i P Recei M ial R dati d | Esti d |Esti d S Esti d End | S Deadli M ial R M
Z:;?Iir; ;T’z\:n%i;tf’;z‘zit; Ilr:eiaslzrixglff;:r\;i:(ta:;/r::tlon Travel Weekly provides news and information regarding travel
Travel Trade Thlrd—party Travel Weekly Email (Travel Travel Agents professionals. trends and d'est{natlons relevant to travel professmnals. This Photo, Heac'illne/Offer,. Des.crlptlon 48000 05/01/2023 05/31/2023 03/01/2023 | 03/01/2023 | $250.00 6
Email Agents): May 2023 custom email will be sent to travel professionals across the and Direct Website Link
United States.
This is an intent tactic.
z::;irj ;:z\r/nz?t:;cr;’;i?:l I|r;izzrzxglftf]:r:i:f:;/jtlon Travel Weekly provides news and information regarding travel
Travel Trade Thlrd—party Travel Weekly Email (Travel Travel Agents professionals. trends and d.estl.natlons relevant to travel professmnals. This Photo, Heat.jllne/Offer,v Des.cnptlon 48000 07/01/2023 07/31/2023 05/01/2023 | 05/01/2023| $250.00 6
Email Agents): July 2023 custom email will be sent to travel professionals across the and Direct Website Link
United States.
This is an intent tactic. !
Partners have the opportunity to target specific Lee
Vacation Rentals Digital Canada Vacation Rental Vrbo Cz:r;taysde:lt;r;it:Z?asrwel:flSn\:riﬁggroL;gohhbaar;ner ad Vrbo is a vacation rental OTA whose website allows Photo, Headline, Offer/Message and Offer Strongly Recommended
Display (Domestic and . . unt R W 8 u w v consumers to book vacation rental homes either directly or o ’ L g (Offer must be valid through end 35000 11/01/2022 01/31/2023 09/15/2022 |09/15/2022 | $450.00 4
X Digital: Winter 2022/23 shown interest. . X K Direct Website Link
International) indirectly. Will refer to the partner website. date)
This is a conversion tactic.
Programmatic targeting provides reach at an efficient cost as
well as targeting specific consumers who show the behaviors
Partners have the opportunity to increase overall of travel intent for beach and Florida vacations and want to
reach and tarset corr:lsaumers xho have exhibited stay in a vacation rental property. Programmatic utilizes RTB
online behaviirs indicating they are planning a (real-time bidding) across exchanges to reach the audience
Vacation Rentals Digital Domestic Vacation Rental beach/Florida vacation and want to stay in a tl?:fl;grl;(;alt::iiff:ﬁzlﬁ;sm:;ﬁf;z m;nz:g;ﬂearlt.c Photo, Headline, Offer/Message and Offer Strongly Recommended
Display (Domestic and Travel Intenders Digital: vacation rental property. Types of targeting include P : Sk p 8 ! o ! L g (Offer must be valid through end 150000 11/01/2022 12/31/2022 09/15/2022 |09/15/2022 | $500.00 6
. . X . . vendor will be able to reach the target audience across all Direct Website Link
International) Spring 2023 behavioral, contextual, demographic, geographic o ) . ; date)
and site and search retargeting devices including desktop, tablet and mobile in a real-time
’ environment. For example, if a consumer searches for
This is an intent tactic "vacation rentals on Captiva Island" in a search engine, the
’ network will bid in real time for the next available ad unit in
order to show the consumer a co-op partner's message at the
most relevant time. Will refer to the partner website.
Programmatic targeting provides reach at an efficient cost as
well as targeting specific consumers who show the behaviors
Partners have the opportunity to increase overall of travel intent for beach and Florida vacations and want to
reach and tarset cor?fumers xho have exhibited stay in a vacation rental property. Programmatic utilizes RTB
online behaviirs indicating they are planning a (real-time bidding) across exchanges to reach the audience
Vacation Rentals Digital Domestic Vacation Rental beach/Florida vacation and want to stay in a tT;?fl;gr;()jalt::‘fsger:cg:tlt?wr]sﬂea;:slwt:a(td:;z mrin?’::;e;t_c Photo, Headline, Offer/Message and Offer Strongly Recommended
Display (Domestic and Travel Intenders Digital: vacation rental property. Types of targeting include P : » L p 8 ! o ’ L g (Offer must be valid through end 150000 01/17/2023 03/31/2023 11/01/2022 [11/01/2022| $500.00 6
. X . . vendor will be able to reach the target audience across all Direct Website Link
International) Summer 2023 behavioral, contextual, demographic, geographic o . - ; date)
and site and search retargeting devices including desktop, tablet and mobile in a real-time
’ environment. For example, if a consumer searches for
This is an intent tactic "vacation rentals on Captiva Island" in a search engine, the
’ network will bid in real time for the next available ad unit in
order to show the consumer a co-op partner's message at the
most relevant time. Will refer to the partner website.
Programmatic targeting provides reach at an efficient cost as
well as targeting specific consumers who show the behaviors
Partners have the opportunity to increase overall of travel intent for beach and Florida vacations and want to
reach and target corFl)sumers xho have exhibited stay in a vacation rental property. Programmatic utilizes RTB
online behaviirs indicating they are planning a (real-time bidding) across exchanges to reach our audience
Vacation Rentals Digital Domestic Vacation Rental beach/Florida vacation and want to stay in a tTr?ngh ()ialta aggregaht(;r-] ona DMtE (s::]a managemerlt. Photo, Headline, Offer/Message and Offer Strongly Recommended
Display (Domestic and | Travel Intenders Digital: Fall vacation rental property. Types of targeting include platiorm : n éssence, this means that the Programma i€ . ’ L g (Offer must be valid through end 150000 04/01/2023 06/30/2023 02/01/2023 [02/01/2023 | $500.00 6
: X . . vendor will be able to reach our target audience across all Direct Website Link
International) 2023 behavioral, contextual, demographic, geographic o . L : date)
and site and search retargeting devices including desktop, tablet and mobile in a real-time
’ environment. For example, if a consumer searches for
This is an intent tactic "vacation rentals on Captiva Island" in a search engine, the
’ network will bid in real time for the next available ad unit in
order to show the consumer a co-op partner's message at the
most relevant time. Will refer to the partner website.
Programmatic targeting provides reach at an efficient cost as
well as targeting specific consumers who show the behaviors
Partners have the opportunity to increase overall of travel intent for beach and Florida vacations and want to
reach and target consumers who have exhibited stay in a vacation rental property. Programmatic utilizes RTB
online behaviirs indicating they are planning a (real-time bidding) across exchanges to reach the audience
Vacation Rentals Digital | Domestic Vacation Rental beach/Florida vacation and want to stay in a tTr(t)ngh ()jalta aggregat;)‘p ona D'\:E (;j;:a managemerlt. Photo, Headline, Offer/Message and Offer Strongly Recommended
Display (Domestic and Travel Intenders Digital: vacation rental property. Types of targeting include pia dorm jllr;)essslncte, s :]g?ni at edp.)rogramma |c” ! Direct \}Vebsite Link 8 (Offer must be valid through end 150000 07/05/2023 09/30/2023 05/01/2023 |05/01/2023| $500.00 6
International) Winter 2023/24 behavioral, contextual, demographic, geographic ven. or ‘,NI e.a € toreach the target au I|er1ce across.a date)
and site and search retargeting devices including desktop, tablet and mobile in a real-time
’ environment. For example, if a consumer searches for
This is an intent tactic "vacation rentals on Captiva Island" in a search engine, the
’ network will bid in real time for the next available ad unit in
order to show the consumer a co-op partner's message at the
most relevant time. Will refer to the partner website.
Partners have the opportunity to target specific Lee
Vacation Rentals Digital Domestic Vacation Rental S:;Z?sd;:;git:Z:aer;I:r:::n\:rut:':;rzr\iligohhk;izner ad Vrbo is a vacation rental OTA whose website allows Photo, Headline, Offer/Message and Offer Strongly Recommended
Display (Domestic and g consumers to book vacation rental homes either directly or ’ ’ g (Offer must be valid through end 40000 01/17/2023 03/31/2023 11/01/2022 |11/01/2022| $500.00 4

International)

Vrbo Digital: Summer 2023

shown interest.

This is a conversion tactic.

indirectly. Will refer to the partner website.

Direct Website Link

date)




Program Group Program Name Content Opportunity Detailed Program Overview Partners Receive Material Recommendations and | Estimated |Estimated Start |Estimated End | Space Deadline | Material Rate Max
Partners have the opportunity to target specific Lee
Vacation Rentals Digital Domestic Vacation Rental Co:my desltlmatlo:s W':hm Ml thml:]ghhbanner ad Vrbo is a vacation rental OTA whose website allows Photo, Headline, Offer/Message and Offer Strongly Recommended
Display (Domestic and - units as. Well as retarget consumers who have consumers to book vacation rental homes either directly or e ’ L g (Offer must be valid through end 40000 04/01/2023 06/30/2023 02/01/2023 |02/01/2023 | $500.00 4
. Vrbo Digital: Fall 2023 shown interest. - ) . Direct Website Link
International) indirectly. Will refer to the partner website. date)
This is a conversion tactic.
Partners have the opportunity to target specific Lee
. L . County destinations within Vrbo through banner ad . . .
Vacation Rentals Digital Germany Vacation Rental units as well as retarget consumers who have Vrbo is a vacation rental OTA whose website allows Photo, Headline, Offer/Message and Offer Strongly Recommended
Display (Domestic and | Vrbo Digital: Spring/Summer R 8 consumers to book vacation rental homes either directly or e ! L g (Offer must be valid through end 35000 12/01/2022 02/28/2023 10/01/2022 [10/01/2022| $450.00 4
. shown interest. - . . Direct Website Link
International) 2023 indirectly. Will refer to the partner website. date)
This is a conversion tactic.
Partners have the opportunity to target specific Lee
Vacation Rentals Digital UK Vacation Rental Vrbo Cgi:my (icles;cllnat:o:srwfhlnnVrl:: trr;l:]ghhbinner ad Vrbo is a vacation rental OTA whose website allows Photo, Headline, Offer/Message and Offer Strongly Recommended
Display (Domestic and . . units as. €ll as retarget consumers who have consumers to book vacation rental homes either directly or e ’ L g (Offer must be valid through end 35000 01/17/2023 04/30/2023 11/01/2022 |11/01/2022| $450.00 4
. Digital: Spring/Summer 2023 shown interest. - - . Direct Website Link
International) indirectly. Will refer to the partner website. date)
This is a conversion tactic.
Partners have the opportunity to target specific Lee
Vacation Rentals Digital UK Vacation Rental Vrbo Co:nty desltlmatlo:s WI:hm Vrbo throighhbanner ad Vrbo is a vacation rental OTA whose website allows Photo, Headline, Offer/Message and Offer Strongly Recommended
Display (Domestic and . units as. well as retarget consumers who have consumers to book vacation rental homes either directly or . ’ U g (Offer must be valid through end 35000 08/01/2023 09/30/2023 06/01/2023 [06/01/2023 | $450.00 4
. Digital: Fall 2023 shown interest. - . . Direct Website Link
International) indirectly. Will refer to the partner website. date)
This is a conversion tactic.
Provides partners with the ability to showcase their Provide any special upcomin
business in the monthly eNewsletter. Ads are Leverage the extensive reach of the VCB's monthly Photo, Headline/Offer, Description nal d yl P " off rp indl 3
VCB Email eNewsletter: October 2022 Seasonal Content displayed within the body of the email. eNewsletter. This is sent to a growing database of individuals » riead » Deserip seasonalcdeals orofiers. Include | 550600 | 10/01/2022 | 10/31/2022 | 09/15/2022 |09/15/2022| $750.00 6
; A . and Direct Website Link any unique amenities or
who have opted in to receive information about Lee County. . . .
o . . complimentary services available.
This is an intent tactic.
Provides partners with the ability to showcase their Provide any special upcomin
business in the monthly eNewsletter. Ads are Leverage the extensive reach of the VCB's monthly ) - Y sp P g
. N L X L. . ST Photo, Headline/Offer, Description | seasonal deals or offers. Include
VCB Email eNewsletter: November 2022 Seasonal Content displayed within the body of the email. eNewsletter. This is sent to a growing database of individuals - L ; o 225000 11/01/2022 11/30/2022 09/15/2022 |09/15/2022| $750.00 6
. L . and Direct Website Link any unique amenities or
who have opted in to receive information about Lee County. . - .
L. . . complimentary services available.
This is an intent tactic.
Provides partners with the ability to showcase their Provide anv special upcomin
business in the monthly eNewsletter. Ads are Leverage the extensive reach of the VCB's monthly Photo, Headline/Offer, Description | seasonal derIspor offerz Incluge
VCB Email eNewsletter: December 2022 Seasonal Content displayed within the body of the email. eNewsletter. This is sent to a growing database of individuals ! . Lo P N o 225000 12/01/2022 12/31/2022 10/01/2022 |10/01/2022| $750.00 6
. L . and Direct Website Link any unique amenities or
who have opted in to receive information about Lee County. . . .
L . . complimentary services available.
This is an intent tactic.
Provides partners with the ability to showcase their Provide any special upcomin
business in the monthly eNewsletter. Ads are Leverage the extensive reach of the VCB's monthly . - Y sp P &
. X - . L. . L Photo, Headline/Offer, Description | seasonal deals or offers. Include
VCB Email eNewsletter: January 2023 Seasonal Content displayed within the body of the email. eNewsletter. This is sent to a growing database of individuals A o . - 225000 01/01/2023 01/31/2023 11/01/2022 |11/01/2022| $750.00 6
; L : and Direct Website Link any unique amenities or
who have opted in to receive information about Lee County. . ) .
L . . complimentary services available.
This is an intent tactic.
Provides partners with the ability to showcase their Provide an special upcomin
business in the monthly eNewsletter. Ads are Leverage the extensive reach of the VCB's monthly . o Y sp P g
. N L X . X T Photo, Headline/Offer, Description | seasonal deals or offers. Include
VCB Email eNewsletter: February 2023 Seasonal Content displayed within the body of the email. eNewsletter. This is sent to a growing database of individuals A o N . 225000 02/01/2023 02/28/2023 12/01/2022 |12/01/2022| $750.00 6
A L . and Direct Website Link any unique amenities or
who have opted in to receive information about Lee County. . - .
L . . complimentary services available.
This is an intent tactic.
Provides partners with the ability to showcase their Provide anv special upcomin
business in the monthly eNewsletter. Ads are Leverage the extensive reach of the VCB's monthly Photo, Headline/Offer, Description | seasonal dellspor offerz Incluie
VCB Email eNewsletter: March 2023 Seasonal Content displayed within the body of the email. eNewsletter. This is sent to a growing database of individuals ’ . » Descrip . o 225000 03/01/2023 03/31/2023 01/06/2023 |01/06/2023 | $750.00 6
. A . and Direct Website Link any unique amenities or
who have opted in to receive information about Lee County. . . .
o . . complimentary services available.
This is an intent tactic.
Provides partners with the ability to showcase their Provide any special upcomin
business in the monthly eNewsletter. Ads are Leverage the extensive reach of the VCB's monthly ) - Y sp P J
. . X - . L. . . Photo, Headline/Offer, Description | seasonal deals or offers. Include
VCB Email eNewsletter: April 2023 Seasonal Content displayed within the body of the email. eNewsletter. This is sent to a growing database of individuals A o . . 225000 04/01/2023 04/30/2023 02/01/2023 [02/01/2023 | $750.00 6
. 2 A and Direct Website Link any unique amenities or
who have opted in to receive information about Lee County. . - .
. . . complimentary services available.
This is an intent tactic.
Provides partners with the ability to showcase their Provide an special upcomin
business in the monthly eNewsletter. Ads are Leverage the extensive reach of the VCB's monthly Photo, Headline/Offer, Description ld yl P P P Indl 5
VCB Email eNewsletter: May 2023 Seasonal Content displayed within the body of the email. eNewsletter. This is sent to a growing database of individuals » neadl » Description | seasonal deals or OTers. InClude | 555000 | 05/01/2023 | 05/31/2023 | 03/01/2023 |03/01/2023| $750.00 6
. L . and Direct Website Link any unique amenities or
who have opted in to receive information about Lee County. . - .
L . . complimentary services available.
This is an intent tactic.
Provides partners with the ability to showcase their Provide anv special upcomin
business in the monthly eNewsletter. Ads are Leverage the extensive reach of the VCB's monthly . i Y sp P &
. X . . L . A Photo, Headline/Offer, Description | seasonal deals or offers. Include
VCB Email eNewsletter: June 2023 Seasonal Content displayed within the body of the email. eNewsletter. This is sent to a growing database of individuals A o . o 225000 06/01/2023 06/30/2023 04/01/2023 [04/01/2023 | $750.00 6
; A . and Direct Website Link any unique amenities or
who have opted in to receive information about Lee County. . . .
L . . complimentary services available.
This is an intent tactic.
Provides partners with the ability to showcase their Provide any special upcomin
business in the monthly eNewsletter. Ads are Leverage the extensive reach of the VCB's monthly ) - Y sp P g
. . s . .. R AT Photo, Headline/Offer, Description | seasonal deals or offers. Include
VCB Email eNewsletter: July 2023 Seasonal Content displayed within the body of the email. eNewsletter. This is sent to a growing database of individuals - L . " 225000 07/01/2023 07/31/2023 05/02/2023 |05/02/2023 | $750.00 6
. L . and Direct Website Link any unique amenities or
who have opted in to receive information about Lee County. . ; .
L . . complimentary services available.
This is an intent tactic.
Provides partners with the ability to showcase their Provide any special upcomin
business in the monthly eNewsletter. Ads are Leverage the extensive reach of the VCB's monthly Photo, Headline/Offer, D inti ld yl P P P Indl g
VCB Email eNewsletter: August 2023 Seasonal Content displayed within the body of the email. eNewsletter. This is sent to a growing database of individuals oto, Headline/Ler, Lescription | seasonal deals or oters. Include | 5,544 08/01/2023 | 08/31/2023 | 06/01/2023 |06/01/2023| $750.00 6

This is an intent tactic.

who have opted in to receive information about Lee County.

and Direct Website Link

any unique amenities or
complimentary services available.




Program Group Program Name Content Opportunity Detailed Program Overview Partners Receive Material Recommendations and | Estimated |Estimated Start |Estimated End | Space Deadline | Material Rate Max
Provides partners with the ability to showcase their Provide any special upcomin
Newsletter: September business in the monthly eNewsletter. Ads are Leverage the extensive reach of the VCB's monthly Photo, Headline/Offer, Description nal d yl P " off rp indl 3
VCB Email ehlewsietter: septembe Seasonal Content displayed within the body of the email. eNewsletter. This is sent to a growing database of individuals oto, neadiine/tier, Description | seasonal deals or oflers. INCUAe | - 575000 | 09/01/2023 | 09/30/2023 | 07/01/2023 |07/01/2023 | $750.00 6
2023 ; A : and Direct Website Link any unique amenities or
who have opted in to receive information about Lee County. . A .
. . . complimentary services available.
This is an intent tactic.
Provides partners with the ability to showcase their Provide an special upcomin
Florida Resident business in the monthly eNewsletter. Ads are Leverage the extensive reach of the VCB's monthly Photo, Headline/Offer, D ot ld yl p £ p Indl i
VCB Email orida Residents Seasonal Content displayed within the body of the email. eNewsletter. This email targets Florida residents that have oto, neadiine/Vtier, Description ) seasonal deals or oflers. nclude | - 5540 04/01/2023 | 04/30/2023 | 02/01/2023 |02/01/2023| $500.00 6
eNewsletter: April 2023 ; o . and Direct Website Link any unique amenities or
opted in to receive information about Lee County. . - .
L . . complimentary services available.
This is an intent tactic.
Provides partners with the ability to showcase their Provide anv special upcomin
Florida Residents business in the monthly eNewsletter. Ads are Leverage the extensive reach of the VCB's monthly Photo, Headline/Offer, Description | seasonal dellspor offerz Incluie
VCB Email Seasonal Content displayed within the body of the email. eNewsletter. This email targets Florida residents that have ! A Lo P . o 20000 05/01/2023 05/31/2023 03/01/2023 [03/01/2023 | $500.00 6
eNnewsletter: May 2023 ) s ) and Direct Website Link any unique amenities or
opted in to receive information about Lee County. . ; )
o . . complimentary services available.
This is an intent tactic.
Provides partners with the ability to showcase their Provide any special upcomin
Florida Resident business in the monthly eNewsletter. Ads are Leverage the extensive reach of the VCB's monthly Photo, Headline/Offer, Description ld yl P e P Indl 3
VCB Email orica Residents Seasonal Content displayed within the body of the email. eNewsletter. This email targets Florida residents that have oto, neadiine/ter, Description ) seasonal deals or oflers. nclude | - 55450 06/01/2023 | 06/30/2023 | 04/01/2023 |04/01/2023| $500.00 6
eNewsletter: June 2023 R . . and Direct Website Link any unique amenities or
opted in to receive information about Lee County. . A .
. . . complimentary services available.
This is an intent tactic.
Provides partners with the ability to showcase their Provide an special upcomin
Florida Residents business in the monthly eNewsletter. Ads are Leverage the extensive reach of the VCB's monthly Photo, Headline/Offer, Description Id yI ’ ff ; Incl 5
VCB Email ' ! Seasonal Content displayed within the body of the email. eNewsletter. This email targets Florida residents that have » neadi » Description | seasonal deals or oters. Include | 540 07/01/2023 | 07/31/2023 | 05/02/2023 |05/02/2023| $500.00 6
eNewsletter: July 2023 . Lo . and Direct Website Link any unique amenities or
opted in to receive information about Lee County. . - .
L . . complimentary services available.
This is an intent tactic.
Provides partners with the ability to showcase their Provide anv special upcomin
Florida Residents business in the monthly eNewsletter. Ads are Leverage the extensive reach of the VCB's monthly Photo, Headline/Offer, Description | seasonal dezlspor offerz Incluie
VCB Email Seasonal Content displayed within the body of the email. eNewsletter. This email targets Florida residents that have ! A Lo P . o 20000 08/01/2023 08/31/2023 06/01/2023 |06/01/2023 | $500.00 6
eNewsletter: August 2023 ; s ) and Direct Website Link any unique amenities or
opted in to receive information about Lee County. . . .
o . . complimentary services available.
This is an intent tactic.
Provides partners with the ability to showcase their Provide any special upcomin
Florida Residents business in the monthly eNewsletter. Ads are Leverage the extensive reach of the VCB's monthly Photo, Headline/Offer, Descripti ld yl P s P Indl i
VCB Email eNewsletter: September Seasonal Content displayed within the body of the email. eNewsletter. This email targets Florida residents that have oto, hea A ine er,v ES'Cpr lon | seasona _ea soro e.r.s. nclude 20000 09/01/2023 09/30/2023 07/01/2023 [07/01/2023 | $500.00 6
: o . and Direct Website Link any unique amenities or
2023 opted in to receive information about Lee County. . - .
L . . complimentary services available.
This is an intent tactic.
. . N This quarterly email showcases an individual partner. Those
This quarterly email showcases an individual L . . . . . .
A . \ ) who chose to participate must provide a promotional offer or | VCB-approved Photo, Promotional Provide any special upcoming
. Partner Dedicated Email: partner and s sent to a portion of the VCB's active noteworthy content to be featured. All content will be Offer/Noteworthy Messaging seasonal deals or offers. Include
VCB Email October—December 2022 Partner/VCB database. developed on behalf of the featured partner. No other Points, Logo and Direct Website Link any unique amenities or 100000 10/01/2022 12/31/2022 09/15/2022 |09/15/2022| $750.00 3
This is an intent tactic. partners or CTAs will be promoted outside of the featured complimentary services available.
partner and VCB.
. . - This quarterly email showcases an individual partner. Those
This quarterly email showcases an individual L . . . ’ . .
K X \ . who chose to participate must provide a promotional offer or | VCB-approved Photo, Promotional Provide any special upcoming
Partner Dedicated Email: partner and is sent to a portion of the VCB's active noteworthy content to be featured. All content will be Offer/Noteworthy Messaging seasonal deals or offers. Include
VCB Email January—March 2023 Partner/VCB database. developed on behalf of the featured partner. No other Points, Logo and Direct Website Link any unique amenities or 100000 01/01/2023 03/31/2023 11/01/2022 |11/01/2022| $750.00 3
. . . partners or CTAs will be promoted outside of the featured complimentary services available.
This is an intent tactic.
partner and VCB.
. . A This quarterly email showcases an individual partner. Those
This quarterly email showcases an individual L R . . . . .
K X \ . who chose to participate must provide a promotional offer or | VCB-approved Photo, Promotional Provide any special upcoming
Partner Dedicated Email: partner and is sent to a portion of the VCB's active noteworthy content to be featured. All content will be Offer/Noteworthy Messaging seasonal deals or offers. Include
VCE Email April-June 2023 Partner/VCB database. developed on behalf of the featured partner. No other Points, Logo and Direct Website Link any unique amenities or 100000 04/01/2023 06/30/2023 02/01/2023 |02/01/2023 | $750.00 3
L . . partners or CTAs will be promoted outside of the featured complimentary services available.
This is an intent tactic.
partner and VCB.
. . s This quarterly email showcases an individual partner. Those
This quarterly email showcases an individual L R . . . . .
. X \ . who chose to participate must provide a promotional offer or | VCB-approved Photo, Promotional Provide any special upcoming
Partner Dedicated Email: partner and is sent to a portion of the VCB's active noteworthy content to be featured. All content will be Offer/Noteworthy Messaging seasonal deals or offers. Include
VCB Email July—September 2023 Partner/VCB database. developed on behalf of the featured partner. No other Points, Logo and Direct Website Link any unique amenities or 100000 07/01/2023 09/30/2023 05/02/2023 |05/02/2023 | $750.00 3
This is an intent tactic. partners or CTAs will be promoted outside of the featured complimentary services available.
partner and VCB.
The Welcome Email is sent to all new leads that
have opted in to receive information about the Welcome new email subscribers to the VCB's eNewsletter list. Provide any special upcoming
. Welcome Email — Leisure: destination. Partners will be included in all three Provides partners with the ability to showcase their business | Photo, Headline/Offer, Description | seasonal deals or offers. Include
VCB Email October—December 2022 Welcome Welcome emails of the series. in the welcome email. Ads are displayed within the body of and Direct Website Link any unique amenities or 15000 10/01/2022 12/31/2022 09/15/2022 | 09/15/2022 $520.00 6
the email. complimentary services available.
This is an intent tactic.
The Welcome Email is sent to all new leads that
have opted in to receive information about the Welcome new email subscribers to the VCB's eNewsletter list. Provide any special upcoming
X Welcome Email — Leisure: destination. Partners will be included in all three Provides partners with the ability to showcase their business Photo, Headline/Offer, Description | seasonal deals or offers. Include
VCB Email January—March 2023 Welcome Welcome emails of the series. in the welcome email. Ads are displayed within the body of and Direct Website Link any unique amenities or 15000 01/01/2023 03/31/2023 11/01/2022 |11/01/2022 | $520.00 6
the email. complimentary services available.
This is an intent tactic.
The Welcome Email is sent to all new leads that
have opted in to receive information about the Welcome new email subscribers to the VCB's eNewsletter list. Provide any special upcoming
VCB Email Welcome Email — Leisure: Welcome destination. Partners will be included in all three Provides partners with the ability to showcase their business Photo, Headline/Offer, Description | seasonal deals or offers. Include 15000 04/01/2023 06/30/2023 02/01/2023 |02/01/2023| $520.00 6

April-June 2023

Welcome emails of the series.

This is an intent tactic.

in the welcome email. Ads are displayed within the body of
the email.

and Direct Website Link

any unique amenities or

complimentary services available.




Program Group Program Name Content Opportunity Detailed Program Overview Partners Receive Material Recommendations and | Estimated |Estimated Start |Estimated End | Space Deadline | Material Rate Max
The Welcome Email is sent to all new leads that
have opted in to receive information about the Welcome new email subscribers to the VCB's eNewsletter list. Provide any special upcoming
. Welcome Email — Leisure: destination. Partners will be included in all three Provides partners with the ability to showcase their business Photo, Headline/Offer, Description | seasonal deals or offers. Include
VCB Email July—September 2023 Welcome Welcome emails of the series. in the welcome email. Ads are displayed within the body of and Direct Website Link any unique amenities or 15000 07/01/2023 09/30/2023 05/02/2023 |05/02/2023 | $520.00 6
the email. complimentary services available.
This is an intent tactic.
The WeIcome Email 'S, se'nt toall r?ew leads that Welcome new email subscribers to the VCB's eNewsletter list . A .
. have opted in to receive information about the : . ; . } Provide any special upcoming
Welcome Email - Partner destination and engaged with one of the first three with a dedicated email sent to those who clicked on the first Photo, Description and Direct seasonal deals or offers. Include
VCB Email Focused: October-December Welcome Partner Deals R gaged w Welcome email sent. Provides partners with the ability to ! ption X o 350 10/01/2022 12/31/2022 09/15/2022 |09/15/2022| $125.00 6
emails of the welcome series. . . ) . Website Link any unique amenities or
2022 showcase their business in the welcome email. Ads are . . .
) . R complimentary services available.
. R . displayed within the body of the email.
This is an intent tactic.
The Welcon'.\e Email IS, se.nt toall r?ew leads that Welcome new email subscribers to the VCB's eNewsletter list . . .
. have opted in to receive information about the : . . . . Provide any special upcoming
Welcome Email — Partner destination and en d with one of the first thr with a dedicated email sent to those who clicked on the first Photo. Description and Direct seasonal deals or offers. Include
VCB Email Focused: January-March Welcome Partner Deals estination and engaged with one ot the TIrStthree 1y, /01.ome email sent. Provides partners with the ability to ' ption . "> 350 01/01/2023 | 03/31/2023 | 11/01/2022 |11/01/2022| $125.00 6
emails of the welcome series. . . . . Website Link any unique amenities or
2023 showcase their business in the welcome email. Ads are . ) .
. _ R complimentary services available.
L . . displayed within the body of the email.
This is an intent tactic.
The Welcon'.le Email IS_ Se_"t toall rjnew leads that Welcome new email subscribers to the VCB's eNewsletter list . . .
have opted in to receive information about the . . . . . Provide any special upcoming
Welcome Email — Partner destinati d d with f the first th with a dedicated email sent to those who clicked on the first Photo, Description and Direct seasonal deals or offers. Include
VCB Email ) Welcome Partner Deals estination and engaged with one ot the firstthree 1y, /015 me email sent. Provides partners with the ability to g ption . "> 350 04/01/2023 | 06/30/2023 | 02/01/2023 |02/01/2023| $125.00 6
Focused: April-June 2023 emails of the welcome series. . R ) . Website Link any unique amenities or
showcase their business in the welcome email. Ads are . . .
. . R complimentary services available.
. . . displayed within the body of the email.
This is an intent tactic.
The WeIconr?e Email 'S_ se!nt toall r.1ew leads that Welcome new email subscribers to the VCB's eNewsletter list . . .
R have opted in to receive information about the : . : . . Provide any special upcoming
Welcome Email — Partner destinati d d with £ the first th with a dedicated email sent to those who clicked on the first Photo, Description and Direct seasonal deals or offers. Include
VCB Email Focused: July—September Welcome Partner Deals es |.na 'on and engage V\_” one oTthe TIrstthre€ 1\welcome email sent. Provides partners with the ability to ! p . . o 350 07/01/2023 09/30/2023 05/02/2023 |05/02/2023 | $125.00 6
emails of the welcome series. . R . . Website Link any unique amenities or
2023 showcase their business in the welcome email. Ads are . . .
A . R complimentary services available.
o . . displayed within the body of the email.
This is an intent tactic.
The Weddings Welcome E.mall s Sef‘t toall Ifeads Contains information about the destination's wedding Provide any special upcoming
Welcome Email — Weddings: that have opted in to receive more information products and services. Provides partners with the ability to Photo, Headline/Offer, Description | seasonal deals or offers. Include
VCB Email ’ Wel Weddi ings in-destination. . o . . ! . Lo ) o 150 10/01/2022 12/31/2022 09/15/2022 |09/15/2022 75.00 6
mal October—-December 2022 elcome Weddings about weddings in-destination showcase their business in the Weddings Welcome Email. Ads and Direct Website Link any unique amenities or /01/ 131/ /15/ /15/ 3
. . . are displayed within the body of the email. complimentary services available.
This is an intent tactic.
The Weddings Welcome E.ma|l s Se';‘t to all I'eads Contains information about the destination's wedding Provide any special upcoming
Welcome Email — Weddings: that have opted in to receive more information products and services. Provides partners with the ability to Photo, Headline/Offer, Description | seasonal deals or offers. Include
VCB Email ’ Welcome Weddings i in- ination. . o . . ! R Lo . o 150 01/01/2023 03/31/2023 11/01/2022 11/01/2022 75.00 6
January—March 2023 e about weddings in-destination showcase their business in the Weddings Welcome Email. Ads and Direct Website Link any unique amenities or f01/ /31/ /01/ f01/ 3
L . . are displayed within the body of the email. complimentary services available.
This is an intent tactic.
The Weddings W,elcome E_mall ' Seht toall Iéads Contains information about the destination's wedding Provide any special upcoming
Welcome Email — Weddings: that have opted in to receive more information products and services. Provides partners with the ability to Photo, Headline/Offer, Description | seasonal deals or offers. Include
VCB Email ’ Welcome Weddings ings in-destination. . o . . ! . s . L 150 04/01/2023 06/30/2023 02/01/2023 |02/01/2023 75.00 6
: April-June 2023 ing about weddings in-destination showcase their business in the Weddings Welcome Email. Ads and Direct Website Link any unique amenities or 101/ /30/ f01/ /01/ ?
o . . are displayed within the body of the email. complimentary services available.
This is an intent tactic.
The Weddings Welcome Emall s seht toall Ifeads Contains information about the destination's wedding Provide any special upcoming
Welcome Email — Weddings: that have opted in to receive more information products and services. Provides partners with the ability to Photo, Headline/Offer, Description | seasonal deals or offers. Include
VCB Email ’ Welcome Weddings ings in-destination. . o . . ! A Lo . o 150 07/01/2023 09/30/2023 05/02/2023 |05/02/2023 75.00 6
July=September 2023 & about weddings in-destination showcase their business in the Weddings Welcome Email. Ads and Direct Website Link any unique amenities or fo1/ /30/ /02/ /02/ »
L . . are displayed within the body of the email. complimentary services available.
This is an intent tactic.
Leverage the extensive reach of VisitFortMyers.com by Featt;J;etc:)’I)lsct)lfnaglf ;I\::!Ll;fr:;sg;ii\fnd at
VCB Website Featured Accommodation: Partners have the oppgrtunlty to be highlighted as a | showcasing your ac.commodatloh asa .fez.lture(.j listing. ThIS listings. Participating partners are MUST submit listing via VCB 8500 10/01/2022 12/31/2022 09/15/2022 $225.00 25
October—December 2022 featured accommodation on VisitFortMyers.com. enhancement provides your business listing with premium X Industry Portal.
. . rotated throughout run time to
exposure in the accommodations search results.
ensure equal exposure.
Leverage the extensive reach of VisitFortMyers.com by Featt::;et(igs;n‘if ;Aélc"okrfn:jsj;:i\:nd at
VCB Website Featured Accommodation: Partners have the oppf)rtunlty to be highlighted as a [showcasing your ac'commodatloh asa 'fee'\ture{:i listing. ThIS listings. Participating partners are MUST submit listing via VCB 8500 01/06/2023 03/31/2023 12/01/2022 $225.00 25
January—March 2023 featured accommodation on VisitFortMyers.com. enhancement provides your business listing with premium X Industry Portal.
. . rotated throughout run time to
exposure in the accommodations search results.
ensure equal exposure.
Leverage the extensive reach of VisitFortMyers.com by FeattrL:;etcl’l)ls:fnils a\xhélcli')k::r::)sg;ii\fnd at
VCB Website Featured.Accommodatlon: Partners have the oppgrtumty to be highlighted as a | showcasing your ac.commodatlop asa .fer?uturecjj listing. ThIS listings. Participating partners are MUST submit listing via VCB 8500 04/01/2023 06/30/2023 03/01/2023 $225.00 25
April-June 2023 featured accommodation on VisitFortMyers.com. enhancement provides your business listing with premium X Industry Portal.
. - rotated throughout run time to
exposure in the accommodations search results.
ensure equal exposure.
Leverage the extensive reach of VisitFortMyers.com by Fea:ﬁerzet(l’ljlsct’;nag”s :::!lol::rglost;);?i\fnd at
VCB Website Featured Accommodation: Partners have the oppf)rtunlty to be highlighted as a | showcasing your ac.commodatloh asa .fez.lture(.i listing. ThIS listings. Participating partners are MUST submit listing via VCB 8500 07/01/2023 09/30/2023 06/01/2023 $225.00 25
July—-September 2023 featured accommodation on VisitFortMyers.com. enhancement provides your business listing with premium X Industry Portal.
. . rotated throughout run time to
exposure in the accommodations search results.
ensure equal exposure.
Leverage the extensive reach of VisitFortMyers.com by Fe?t,::erf:plIZ;Izﬁsa\tAtl:r!cbt?o:ISIiz LT:ZS at
VCB Website Featured Attraction: Partners have the opportunity to be highlighted as a |showcasing your attraction as a featured listing. This Participating partners are rotated MUST submit listing via VCB 6000 10/01/2022 12/31/2022 09/15/2022 $100.00 25

October—December 2022

featured attraction on VisitFortMyers.com.

enhancement provides your business listing with premium
exposure in the attraction search results.

throughout run time to ensure equal

exposure.

Industry Portal.
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Program Group Program Name Content Opportunity Detailed Program Overview Partners Receive Material Recommendations and | Estimated |Estimated Start |Estimated End | Space Deadline | Material Rate Max
Leverage the extensive reach of VisitFortMyers.com by Fe?::erf:plIZT‘IZESa\tAtI:r!cbt?o:ISIiZ It?:zg at
VCB Website Featured Attraction: Partners have the oppor_tL_Jnlty to be highlighted as a | showcasing your atjtractlon asa featurejd'llstm.g. This ‘ Participating partners are rotated MUST submit listing via VCB 6000 01/06/2023 03/31/2023 12/01/2022 $100.00 25
January—March 2023 featured attraction on VisitFortMyers.com. enhancement provides your business listing with premium ) Industry Portal.
. . throughout run time to ensure equal
exposure in the attraction search results.
exposure.
Leverage the extensive reach of VisitFortMyers.com by Fei;zrf:plIZ?gﬁsaglr!;?o:I?E Italng at
VCB Website Featur.ed Attraction: Partners have the oppor‘tlfnlty to be highlighted as a [showcasing your at.tractlon asa featurgd.llstln.g. This . Participating partners are rotated MUST submit listing via VCB 6000 04/01/2023 06/30/2023 03/01/2023 $100.00 25
April-June 2023 featured attraction on VisitFortMyers.com. enhancement provides your business listing with premium ) Industry Portal.
. . throughout run time to ensure equal
exposure in the attraction search results.
exposure.
Leverage the extensive reach of VisitFortMyers.com by Fei;l;ntaodplI;?Zﬁsa‘tlz:'lalciieoilslii Italr\:zg at
VCB Website Featured Attraction: Partners have the oppor‘tL‘Jnlty to be highlighted as a | showcasing your at.tractlon asa featurgd.llstln‘g. This - Participating partners are rotated MUST submit listing via VCB 6000 07/01/2023 09/30/2023 06/01/2023 $100.00 25
July—-September 2023 featured attraction on VisitFortMyers.com. enhancement provides your business listing with premium : Industry Portal.
. R throughout run time to ensure equal
exposure in the attraction search results.
exposure.
Leverage the extensive reach of VisitFortMyers.com by Fea:::;etiSZ?:I\:'::jsd;;?::gd at
VCB Website Featured Deals: Partrjners have the'o'pportunlty to feature a deal or  |showcasing your pr.omotlon asa featured dgal. ThIS. Participating partners are rotated MUST submit a deal via VCB 1000 10/01/2022 12/31/2022 09/15/2022 $125.00 15
October—December 2022 special offer on VisitFortMyers.com. enhancement provides your special offer with premium . Industry Portal.
. throughout run time to ensure equal
exposure in the deals search results.
exposure.
Leverage the extensive reach of VisitFortMyers.com by Fea::;etc‘ijsiil:ﬁl!:aelsdllissgilsésd at
VCB Website Featured Deals: Partl?ers have the'qpportunlty to feature a deal or  [showcasing your pr.omotlon asa featured dfsal. ThIS. Participating partners are rotated MUST submit a deal via VCB 1000 01/06/2023 03/31/2023 12/01/2022 $125.00 15
January—March 2023 special offer on VisitFortMyers.com. enhancement provides your special offer with premium ) Industry Portal.
. throughout run time to ensure equal
exposure in the deals search results.
exposure.
Leverage the extensive reach of VisitFortMyers.com by Fea:;get(igiilgﬁlg:;sd;;?il::d at
VCB Website FeaFured Deals: Partr.1ers have ther-pportunlty to feature a deal or  |showcasing your pr‘omotlon asa f:eatured dfeal. ThIS‘ Participating partners are rotated MUST submit a deal via VCB 1000 04/01/2023 06/30/2023 03/01/2023 $125.00 15
April-June 2023 special offer on VisitFortMyers.com. enhancement provides your special offer with premium . Industry Portal.
. throughout run time to ensure equal
exposure in the deals search results.
exposure.
Leverage the extensive reach of VisitFortMyers.com by Fea:s;et(iszil:w::;sd;;’::;sd at
VCB Website Featured Deals: Partr?ers have the'c?pportunlty to feature a deal or  [showcasing your pr.omotlon asa featured dfeal. ThIS. Participating partners are rotated MUST submit a deal via VCB 1000 07/01/2023 09/30/2023 06/01/2023 $125.00 15
July=September 2023 special offer on VisitFortMyers.com. enhancement provides your special offer with premium . Industry Portal.
. throughout run time to ensure equal
exposure in the deals search results.
exposure.
Leverage the extensive reach of VisitFortMyers.com by Fe:l:zrteodplsp:llg?ev;ligfrz:tlslli)sltaiﬁzg at
VCB Website Featured Restaurant: Partners have the opport'u‘nlty to be highlighted as a |showcasing your re.staurant as aifeatur.ed. I|st|n.g. This . Participating partners are rotated MUST submit listing via VCB 2000 10/01/2022 12/31/2022 09/15/2022 $100.00 25
October—December 2022 featured restaurant on VisitFortMyers.com. enhancement provides your business listing with premium A Industry Portal.
. throughout run time to ensure equal
exposure in the restaurant search results.
exposure.
Leverage the extensive reach of VisitFortMyers.com by Fe;:grtzdplgfu;ﬁ;’g:rz:ﬁ?;;ﬁeg(: at
VCB Website Featured Restaurant: Partners have the opportAu‘nlty to be highlighted as a | showcasing your re'staurant as a.featur'ed' I|st|n'g. This ' Participating partners are rotated MUST submit listing via VCB 2000 01/06/2023 03/31/2023 12/01/2022 $100.00 25
January—March 2023 featured restaurant on VisitFortMyers.com. enhancement provides your business listing with premium . Industry Portal.
. throughout run time to ensure equal
exposure in the restaurant search results.
exposure.
Leverage the extensive reach of VisitFortMyers.com by Fe:;:rtzdplifﬂ;lgsrgg:rz:;SI?SI;\:;: at
VCB Website Featur.ed Restaurant: Partners have the opport}u‘nlty to be highlighted as a [showcasing your re.staurant as a.featur.ed. I|st|n.g. This . Participating partners are rotated MUST submit listing via VCB 2000 04/01/2023 06/30/2023 03/01/2023 $100.00 25
April-June 2023 featured restaurant on VisitFortMyers.com. enhancement provides your business listing with premium . Industry Portal.
. throughout run time to ensure equal
exposure in the restaurant search results.
exposure.
Leverage the extensive reach of VisitFortMyers.com by Fe:;:rteodpf:;ﬁev;!:;:ﬁiﬁﬁz at
VCB Website Featured Restaurant: Partners have the opport'u‘nlty to be highlighted as a | showcasing your re.staurant as aifeatur.ed. I|st|n.g. This . Participating partners are rotated MUST submit listing via VCB 2000 07/01/2023 09/30/2023 06/01/2023 $100.00 25
July—-September 2023 featured restaurant on VisitFortMyers.com. enhancement provides your business listing with premium ; Industry Portal.
. throughout run time to ensure equal
exposure in the restaurant search results.
exposure.
Leverage the extensive reach of VisitFortMyers.com by Featl:;zdtg‘;t':fg; I\A:el\llle:i ﬁzﬁ:ged at
VCB Website Featured Event: Partners have the opp_ortunlty to be highlighted as a | showcasing your e\{ent asa featL‘lred Ils',tnjng. Thls ‘ Participating partners are rotated MUST submit listing via VCB 6000 10/01/2022 12/31/2022 09/15/2022 $125.00 )
October—December 2022 featured event on VisitFortMyers.com. enhancement provides your business listing with premium ) Industry Portal.
. throughout run time to ensure equal
exposure in the event search results.
exposure.
Leverage the extensive reach of VisitFortMyers.com by Feat:;idtl::t;g; I\Ag\lll::i ’I;:;i'iarl\zed at
VCB Website Featured Event: Partners have the opportunlty to be highlighted as a [showcasing your ev.ent asa featgred I|s.t|r)g. Th.IS . Participating partners are rotated MUST submit listing via VCB 6000 01/06/2023 03/31/2023 12/01/2022 $125.00 )
January—March 2023 featured event on VisitFortMyers.com. enhancement provides your business listing with premium ) Industry Portal.
. throughout run time to ensure equal
exposure in the event search results.
exposure.
Leverage the extensive reach of VisitFortMyers.com by Featl:;idtgzt;g; I‘Ag\llle:et ﬁz’;:z:w at
VCB Website Feat.ured Event: Partners have the opportunlty to be highlighted as a | showcasing your e\{ent asa featgred I|s.t|r.1g. Th‘IS - Participating partners are rotated MUST submit listing via VCB 6000 04/01/2023 06/30/2023 03/01/2023 $125.00 )
April-June 2023 featured event on VisitFortMyers.com. enhancement provides your business listing with premium ; Industry Portal.
. throughout run time to ensure equal
exposure in the event search results.
exposure.
Leverage the extensive reach of VisitFortMyers.com by Feat:;zdt:;:tgg; I\A:el\llle:i ﬁ;?r:ged at
VCB Website Featured Event: Partners have the opportunity to be highlighted as a | showcasing your event as a featured listing. This Participating partners are rotated MUST submit listing via VCB 6000 07/01/2023 09/30/2023 06/01/2023 $125.00 )

July—-September 2023

featured event on VisitFortMyers.com.

enhancement provides your business listing with premium
exposure in the event search results.

throughout run time to ensure equal

exposure.

Industry Portal.
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Program Group Program Name Content Opportunity Detailed Program Overview Partners Receive Material Recommendations and | Estimated |Estimated Start |Estimated End | Space Deadline | Material Rate Max
. . Unlike featured accommodations which are embedded into
. Accommodation partners have the opportunity to . . .
Premium Featured - - the page, premium featured accommodations receive a
) be highlighted as a featured deal on VisitFortMyers. R . e . .
Accommodation Deal com as well as appear to desktop users as a fly-in desktop fly-in and mobile banner within the accommodations Partners must upload their deal MUST submit a deal to VCB
VCB Website (Desktop Fly-ins and Mobile . PP P . v section of the website. This is a dedicated ad unit. Only one through the VCB's Industry Portal in 6000 10/01/2022 12/31/2022 09/15/2022 $300.00 5
and to mobile users as a banner. The fly-in and : K i . . Industry Portal.
Banners): - e R partner is shown per impression of the ad unit. Ad unit order to be featured.
banner will display within the accommodations ! . .
October—December 2022 . . impressions are rotated among five partners to ensure equal
section of VisitFortMyers.com.
exposure.
. . Unlike featured accommodations which are embedded into
. Accommodation partners have the opportunity to . . .
Premium Featured - - the page, premium featured accommodations receive a
) be highlighted as a featured deal on VisitFortMyers. R . . . :
Accommodation Deal com as well as appear to desktop users as a fly-in desktop fly-in and mobile banner within the accommodations Partners must upload their deal MUST submit a deal to VCB
VCB Website (Desktop Fly-ins and Mobile . pp P . ¥ section of the website. This is a dedicated ad unit. Only one through the VCB's Industry Portal in 6000 01/06/2023 03/31/2023 12/01/2022 $300.00 5
and to mobile users as a banner. The fly-in and . K R . . Industry Portal.
Banners): [ L R partner is shown per impression of the ad unit. Ad unit order to be featured.
banner will display within the accommodations ) . .
January—March 2023 . - impressions are rotated among five partners to ensure equal
section of VisitFortMyers.com.
exposure.
. . Unlike featured accommodations which are embedded into
. Accommodation partners have the opportunity to . ) .
Premium Featured - - the page, premium featured accommodations receive a
. be highlighted as a featured deal on VisitFortMyers. R . o . .
Accommodation Deal com as well as appear to desktop users as a flv-in desktop fly-in and mobile banner within the accommodations Partners must upload their deal MUST submit a deal to VCB
VCB Website (Desktop Fly-ins and Mobile . pp P . ¥ section of the website. This is a dedicated ad unit. Only one through the VCB's Industry Portal in 6000 04/01/2023 06/30/2023 03/01/2023 $300.00 5
and to mobile users as a banner. The fly-in and . K . . . Industry Portal.
Banners): o - . partner is shown per impression of the ad unit. Ad unit order to be featured.
- banner will display within the accommodations . . .
April-June 2023 . L impressions are rotated among five partners to ensure equal
section of VisitFortMyers.com.
exposure.
. . Unlike featured accommodations which are embedded into
) Accommodation partners have the opportunity to . . .
Premium Featured o .. the page, premium featured accommodations receive a
) be highlighted as a featured deal on VisitFortMyers. R . . . .
Accommodation Deal com as well as appear to desktop users as a flv-in desktop fly-in and mobile banner within the accommodations Partners must upload their deal MUST submit a deal to VCB
VCB Website (Desktop Fly-ins and Mobile PP P v section of the website. This is a dedicated ad unit. Only one | through the VCB's Industry Portal in 6000 07/01/2023 | 09/30/2023 | 06/01/2023 $300.00 5

Banners):
July—September 2023

and to mobile users as a banner. The fly-in and
banner will display within the accommodations
section of VisitFortMyers.com.

partner is shown per impression of the ad unit. Ad unit
impressions are rotated among five partners to ensure equal
exposure.

order to be featured.

Industry Portal.
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