
Maximizing Your 
Business Exposure on 
Google & Beyond
Industry Kickoff



What We’ll  TALK ABOUT TODAY 

● What is Destination Optimization 

and how can it benefit Lee County

● FREE Training Opportunities for your 

business & your team

● 3  Reasons to focus on Google 

Optimization

● 5 Things businesses should do to 

maximize their visibility



Destination Optimization
What is



Marketing to Drive Demand is Only HALF the Equation



Your Advertising

Your Social 
Channels

Your Website

Meet the Traveler  WHERE THEY ARE 

        Air BnB

Wikipedia
Yelp

 Facebook

Instagram

GOOGLE

TripAdvisor

YouTube



Three OBJECTIVES of Destination Optimization

READINESS

Preparing 
communities and 

businesses

VIBRANCY

Increasing visibility 
of destination 

assets

STEWARDSHIP

Supporting positive 
perception



STEWARDSHIP



Business Listings Audit
833 business reviewed

● 67 business do not have listing on 
Google Maps

● 146 business listings are 
incomplete 

● 164 business listings are unclaimed

STEWARDSHIP



21%

19%

55%

27%

Of business listings were incomplete 

Of incomplete listings are 
missing business hours

Of incomplete listings are missing a website

Of incomplete listings are missing a phone number

Of business listings can be claimed

Lee County is above average 
for completeness of Google 
Business listings at ~80%

There are opportunities to 
generate improvements.

10%

STEWARDSHIP



VIBRANCY



● Lee County VCB is a Level 8 
Google Local Guide 
○ 4,729 Images
○ Over 28 million views

● 54 miles of Google Street 
View of beaches & 
waterways

VIBRANCY



Training Opportunities
FREE



How local businesses look is an 
important part of how 
Fort Myers’ Islands, Beaches & 
Neighborhoods look when a visitor is 
planning a trip.

READINESS



Virtual Workshops for experienced 
business owners to help maximize 
exposure & conversion

Office Hours with Miles team 
experts to help businesses 
troubleshoot their issues & claim 
business profiles

READINESS



Google Business Profiles Check 

Up for Businesses

Self-assessment & 

recommendations report

● Profile Completeness 

● Profile Performance 

● Customer Sentiment Analysis

READINESS



Digital Marketing Acceleration 

● Detailed report card on business’ representation 

● Access the lessons at your own pace through the 

online learning platform

● New lessons will be published at a weekly pace 

● Two live, virtual events - this kickoff and a peer 

Q&A session 

● One-on-one support any time during the program 

● Follow-up report to demonstrate business’ 

improvement

● Certificate & recognition from Lee County VCB

READINESS



3 Reasons Why
Google Optimization



Why  GOOGLE  OPTIMIZATION ? 

1. Google Travel: deep integration = reach

2. Google Maps: everyone’s travel companion

3. Google Business Profiles: THE trusted source



Why  GOOGLE  OPTIMIZATION ? 



Why  GOOGLE  OPTIMIZATION ? 



Why  GOOGLE  OPTIMIZATION ? 

● 79% of consumers who use navigation apps 

as part of leisure travel use Google Maps.
(Skift Report, Deep Dive into Google, 2020)

● 67% of survey respondents cited use of 
Maps’ “Explore Nearby” feature as part of 
researching or booking a recent trip.
(Phocuswright, Travel Technology Survey, Q4 2019) 



Why  GOOGLE  OPTIMIZATION ? 











5 Ways to Maximize 
Exposure

Business Best Practices



A business’ profile is the 

single largest source 
of organic exposure 

for the business online. 



CASE STUDY: Independence Visitor Center

25,518,074
Total Audience 2018

Including: 

Website visits, social media views, 
search exposures and maps exposures



CASE STUDY: Independence Visitor Center

25,518,074
Total Audience 2018

22,542,336
Came from Google products directly 
related to the business profile

85%

Of total online 
audience 

Information provided by Nicole Woods for Independence Visitor Center Corp.



Better business profiles 

drive more exposure 

and more engagement



(1) Ipsos research: Benefits of a complete listing 2017

Up-to-date profiles are:

2.7X more likely to be
considered reputable.1

70% more likely to attract 
location visits.1

50% more likely to lead to 
a purchase.1



DISTANCE

RELEVANCE PROMINENCE



Hotels Restaurants Museums Attractions Etc.

The Business Profile is the central listing for a location on Google. 
Its content come from two primary sources.



Google is changing the way it wants businesses to 
manage their information online. Google My Business 

app is being sunsetted



1. Claim their business listings

2. Update their hours

3. Check relevant attributes

4. Add fresh pictures

5. Engage consistently

How Can Businesses MAXIMIZE THEIR EXPOSURE?



Claim Your 
Business on 
the Highest 
Visibility 
Platforms

Google

Apple Maps

Yelp

TripAdvisor

1



Update hours 
& core 
business 
information

2 Make sure information 
complete and accurate. 

Check Your:

❏ Business Name

❏ Business Category

❏ Address

❏ Phone Number(s)

❏ Hours

❏ Website(s)



Check for 
relevant 
attributes

3



NEW! Hotel Sustainability Attributes



NEW! Hotel Sustainability Attributes



Add fresh 
pictures 
(at least monthly)

4



Engage
Consistently

5

80% 
of unhappy customers were won 

over with the right response
Reputology poll



Watch Your Inbox: 

Registration for webinar training 

sessions in May and June

Digital Marketing Acceleration Program 

Invitations to Register (going to 

incomplete & unclaimed Google 

businesses listings)

Access to Google Business Profile 

Checkup Tool

Booking link for Office Hours support 

from Miles Partnership



Questions?



Thank you!


