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Regional Web Users Asia, Europe and

June 30, 2014* Latinamerica
already have more

Internet Users in the World web users than the
Distribution by World Regions - 2014 Q2 Y=

B Asia 45.7%

I Europe 19.2%

2l Lat Am / Carib. 10.5%

B North America 10.2%

B Africa 9.8%

B Middle East 3.7%

2l Oceamia / Australia 0.9%

Source: Internet World Stats - www.internetworldstats.com/stats.htm
Basis: 3,035,749,340 Internet users on June 30, 2014
Copyright© 2014, Miniwatts Marketing Group
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JUNE 30, 2014 (latest available data)

Internet Penetration
World Regions Population Users Internet Users (% Growth |Users %
€9 (2014 Est.) Dec. 31, Latest Data p s 2000-2014| of Table

opulation)

2000

Asia 3,996,408,007|114,304,000( 1,386,188,112 34.70%| 1112.70%| 45.70%
Europe 825,824,883/105,096,093| 582,441,059 70.50%| 454.20%| 19.20%
Latin America / Caribbean 612,279,181 18,068,919 320,312,562 52.30%| 1672.70%| 10.50%
North America 353,860,227/108,096,800f 310,322,257 87.70%| 187.10%| 10.20%
Africa 1,125,721,038 4,514,400, 297,885,898 26.50%| 6498.60%| 9.80%
Middle East 231,588,580 3,284,800, 111,809,510 48.30%| 3303.80%| 3.70%
Oceania / Australia 36,724,649 7,620,480 26,789,942 72.90%| 251.60%| 0.90%
WORLD TOTAL 7,182,406,565| 360,985,492 3,035,749,340 42.3 %I 741.0 % 100.0 °/o|
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World Internet Penetration Rates
by Geographic Regions - 2014 Q2
north america [ RGN 577
Australia / 2
Sl |, 72.9°
europe [ 70.5%
e | 5.
P ) ————————) 7.3 Every region has much

greater undeveloped
World, Avg. - - , . 42.3% potential than the U.S.

asic I 17
arice | 265

0 10% 20% 30% 0% 50% 60% T70% 80% 90% 100%

Penetration Rate

Source: Internet World Stats - www.internetworldststs.com/stats.htm
Penetration Rates are based on a world population of 7,182,406 565
and 3,035,749,340 estimated Internet users on June 30, 2014.
Copyright®© 2014, Miniwatts Marketing Group
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TOP 20 COUNTRIES WITH HIGHEST NUMBER OF

INTERNET USERS - December 31, 2013 = 74% of the World’s Users

Population, Internet Users Internet Users Penetration % Growth
%I SOy O RAGION 2014 Est Year 2000 Dec 2013 (% Population) 2/300 -2013

1 China 1,355,692,576 22,500,000 620,907,200 45.8 % 2,659.6 %
2 United States 318,892,103 95,354,000 268,507,150 84.2 % 181.6 %
3 India 1,236,344 631 5,000,000 195,248,950 15.8 % 3,805.0 %
4 Brazil 202,656,788 5,000,000 109,773,650 54.2 % 2,095.5 %
5 Japan 127,103,388 47,080,000 109,626,672 86.2 % 1329 %
6 Russia 142,470,272 3,100,000 87,476,747 61.4% 2,721.8%
7 Germany 80,996,685 24,000,000 69,779,160 86.2 % 190.7 %
8 Nigeria 177,155,754 200,000 67,319,186 38.0 % 33,559.6 %
9 United Kingdom 63,742,977 15,400,000 57,266,690 89.8% 271.9%
10 France 66,259,012 8,500,000 55,221,000 83.3% 549.7 %
1 Indonesia 253,609,643 2,000,000 55,000,000 21.7 % 2,650.0 %
12 Mexico 120,286,655 2,712,400 52,276,580 43.5% 1.827.3%
13 Iran 80,840,713 250,000 45,000,000 55.7 % 17,900.0 %
14 Philippines 107,668,231 2,000,000 44,200,540 41.1% 2,110.0%
15 Egypt 86,895,099 450,000 43,065,211 496 % 9.470.0 %
16 Korea 49,039,986 19,040,000 41,571,196 848 % 118.3%
17 Vietnam 93,421,835 200,000 41,012,186 43.9% 20,406.1 %
18 Turkey 81,619,392 2,000,000 37,748,969 46.3 % 1,787.4 %
19 Italy 61,680,122 13,200,000 36,058,199 58.5 % 173.2%
20 Spain 47,737,941 5,387,800 35,705,960 74.8 % 562.7 %
TOP 20 Countries 4,754,113,803 273,374,200 2,072,765,246 43.6 % 658.2 %
Rest of the World 2,427,744 816 87,611,292 729,713,688 30.1 % 7329 %
Total World Users 7,181,858,619 360,985,492 2,802,478,934 39.0 % 676.3 %



¢ j ° L]
ﬁ U. S. Commemlal Seerce Website Globalization

o
Companies Fhat n“&mmme extraordinary

Website
Globalization




A o o
& U.S. Commmlal Sel‘Vlce Website Globalization

Website Globalization
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Contact Us

¢ Don't use info@company.com
& International Sales — Tony@company.com

@ Better yet...create a separate page for
International Sales

@ Show your address as you would on envelope

except...
“ No abbreviations - spell out your state
| & Include USA in your address

¢ Provide direct dial phone numbers in
addition to domestic toll-free number

® Make a note that domestic toll-free number
functions only within the U.S.

@ Use International Dial Code Format: +1(828)
868-4567
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Contact Us

¢ Make it easy to ask for
information

¢ Links that auto-open email
often won't work

“ Best practice — both online
form and email option

¢ Carefully design forms for
ordering or capturing data
© Only ask for information you really need
¢ Don't include too many required fields
¢ Send acknowledgement immediately!
“ Ensure an actual human response within 48 hours
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onlta

If you wish to be contacted by one of cur intermational personnel please fill in
the information belowand hit "submit™.

Reqguired Fields are indicated by an astervisik( ).

Full Name:
Emails
Company:
Phone: "
Address:”
City/Town: "
State/Prowv: "
Post/ Zip Code:

Country:

Comments:
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Powered by
S Y nero n'- Visibly Better elos

TREATMENTS PROOUCTS PRACTICE SUCCUSS EVENTS MVESTOR RELATION S

T PRTEONE NG

COMTACT MENU
Progudt Inguenes
Chnical Questiors
intemational Inguiries ¢ Inguiries for Phrysicians or Distribators ondy

Patiant Inguines | Youcan fill out the form below, Email internslionsl hesdausren st i=toislmersn com, or call dinedt 15 972 73244 2200
Emgleymant
Invenior Selatons

1ty it

Tevgreme v e

“Frone

“Emall

Could probabliy omit q‘::“"
: Code

Mewage

"-Pb..m

(Sams)

“Cowntry

SOM SYNERON VEDICALLTD ALL FOOMTS RESERVED - TOLL FRER 300 259 0000
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Contact Uk

T
gl

We would like to hear from you
Use this form 1o contact us with guestions about our services, 1o place an order, or get a quote

First Name What can we help you with?

Last Name —Make a selection— ¥ ‘_

Company Name

Te Adational Comments:

Emall

Headquanrer
Address

Branch
Address

C lt;

—' State: | —-Select State--

Zip

_. Country: | -~ Select Country

Phone

When requesting a quote, please list number of
cards, number of versions, card size and matenal

Fax

Yes. Send me Tele-pak offers and promotions information via Email
Tele-pak does not share Email addresses with third parties

| Submit || Clear |
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International Formats and Standards

& Address formats differ globally:

= Free text for postal codes — at least 12 digits

e Some countries don’t use, many combine
letters and numbers

@ Allow for longer lines

Allow for multiple last names & titles
Allow for any number of digits in phone numbers \}

Request that no abbreviations be used

1 Alwavys include country and city field

Hiro Watanabe Trudi Hecht
C-207 1-19-25 Oude Gracht 621
Ikki-Machi 1381 X2 Weesp
Aizu-Wakatsu City The Netherlands

Fukushima 765
Japan
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International Formats and Standards

¢ Specify contact or service h
both 12 and 24 hour

¢ Spell out the time zone and
consider adding a reference
Greenwich Mean Time (GM
example:

Office Hours 9:00am — 7:00pm P
(9HO0O - 19H00 GMT -7)
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International Formats and Standards

¢Spell out dates to avoid confusion

¢U.S. convention is different than most
other countries:

@ 9/8/1 - Is this August or
September?

@ Use: September 8, 2015




Website Globalization

Include metric weights
and measures, as well
as U.S. conventions

Make sure any
calculation routines use
either inputs and
produce correct results

If you sell products
with plugs and wires,
specify voltage,
megahertz, cycles, and
plug types
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Is English Enough?

Growth in many other languages is booming
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Top Ten Languages Used in the Web
( Number of Internet Users by Language )
TOP TEN LANGUAGES | IntemetUSe™s | pnuration |  Inintemet  |% of World Total| for this Language
(% Population) | (2000-2013) | (Participation) (2014 Estimate)

English 800,625,314 584 % 468.8 % 28.6 % 1,370,977,116
Chinese 649,375,491 46.6 % 1,910.3 % 23.2 % 1,392,320,407
Spanish 222,406,379 90.6 % 1,123.3 % 79 % 439,320,916
Arabic 135,610,819 36.9 % 5,296.6 % 4.8 % 367,465,766
Portuguese 121,779,703 46.7 % 1,507.4 % 4.3 % 260,874,775
Japanese 109,626,672 86.2 % 132.9 % 3.9 % 127,103,388
Russian 87,476,747 61.4% 2,721.8% 3.1% 142,470,272
German 81,139,942 85.7 % 194 9 % 29 % 94 652,582
French 78,891,813 209 % 957.5 % 28 % 377,424 669
Malay 75,459,025 26.6 % 1,216.9 % 2.7 % 284,105,671
TOP 10 LANGUAGES | 2,362,391,905 48.5 % 696.1 % 84.3 % 4,856,715,562
Rest of the Languages 440,087,029 19.0% 985.2 % 15.7 % 2,325,143,057
WORLD TOTAL 2,802,478,934 39.0 % 676.3 % 100.0 % 7,181,858,619




Translating Your Site

o . ‘
@‘- U.S. Commercial Service Website Globalization

Number 1 Recommendation

Engage professionals that employ native speakers
of the target language!!!

= | ¢ ¢ § 0 | = Different Accents = o
- FHEAREE L 6 Better not to translate than to do it
am | €Y L <+ Different Symbols |

= o= [4] *7 | <= Different Alphabets | poorly

& English still language of international
business...for now

M Ad.com

POCCHSL.NEL -~ e

LY.C0M o ¢ Not a simple process to
2k 31 0. cofml

comprehensively translate a website
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Translating Your Site

T'ranslating Your Website

¢Can Impact website design — Text expansion/shrinkage
“ Translated English 30-40% larger in some European languages, 30-

50% smaller in Asian languages

The word “speed” 1n
German =

Geschwindigkeit

The word “speed”in Chinese = Efn
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Translating Your Site

Avoid Machine Translators

In Spanish, "Como” means “"How.”
In Spanish, "Mucho” means “Much.”

“&¢Como mucho?” does not mean
"How much?” ---

It means, "I eat a lot.”

- “¢Cuanto?” means “"How much?”
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Translating Your Site

(= Tramlated yersion of htip:/ivww tydeodynamics. com! - Windows ternet Explores
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The IR Sew Favortes Tock el e
"\ .
W ™ -"lvmu:vvau\rl'l!p L voven Mytrodyramics cony "5 Y o Pege v L Todks «
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Translating Your Site

http://translate.google.com/translate tools

Make your website instantly available in other languages

Add Google's website transiator to your webpages, and offer instant access to automatic translation of the pages. Adding the website transiator is
Heres howtodon

are
1. Select the language of your webpage: English v

2. Choose optional settings:

Translation languages 2 All languages

Specific languages

3. Copy and paste this snippet of code into your webpage

Your Fancy Web Site

Introduction

Introduction

Thes 18 an example web page. You can preview and test the webste transgiator hera. Try
changing the above settings and chck the "Prevew and Try!™ button to see the effect. For
Select Language v example if you select speciic translation languages. the languages in the dropdown menu wil
guag P ) P guag guag F

" ~ M ANe ov!
LOURK  Translate change t”"‘-’
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No need to translate entire site immediately...

CETEITER. BN T8 RN . Weoows Intanet Faplones prowded by George S0C P N =

(CIE choa =] 2 [ 6| 3 LAY chinese googie
Start small — Consider

translated introduction
A2 I, 5 g page

ERBANFTILEMR vorx

(Your Chinese intro page
submitted to Google™ China)




U.S. Commercial Service

Website Globalization
Translating Your Site

Where’s the link to English?

For Your Travel & Life
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Translating Your Site

Much clearer link to translated content...

HOME ERAN Y=-EA-R SRYN=H ox

'71:71‘17'#;!71(‘30‘#9--—————
xuunzaﬂxz numnﬁo
(=« 49“‘7{] %=

g BEEY Tel: 03-3239-88168 ExX—): corpsales@gol.com

I ADSL = Jx”-m - llpu - J’ﬂ"/s‘/ - J;}Mm -
- A8 ety ’ - ' ' i |

rusion (UL

7‘*3—;\%&5&?@:

English
- ABKSn
S BARDY=ER
Quick Scarch
FUSION GOL
o
A -
ST<CHEHAA!
m Click!
KLV
@I * 7 /(~Z2F =YY
» REF T8
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Be careful with dropdowns
Why isn’t Japan translated Best practice
into Japanese?

International Sites ¥

International Sites -
Australia
Belgium Espafiol
Danmark Francais
Deutschland ‘
Portugues
Finland taliano
France Svenska
Lapan P
i ltalia | y
4 Latin America v " ERggpr
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Additional Considerations

¢ Most of the World accesses the Web on
a Smartphone (4" screens)

¢ Must have a "m” version of your
website (as of April 21, 2015

¢ YouTube is the second most popular
search engine
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Search Engine Usage in Asia

¥ Google
® Yahoo!
¥ Baidu.com Inc
B NHN Corporation
¥ Alibaba.com Corporation
¥ Microsoft Sites
Lycos Sites
“ TENCENT

Friendster.com

¥ Sohu.com
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oogie 28 South Korea 0
hC Naver 70
Daum 16
India - -
Google Hong Kong n
g -.c' y
Taiwan - Thailand =
Malaysia &= Google 34 Yohoo 2%
ogle 79 S— Others | Bing 1
Singapore o ___}
L -
APAC Total New Zealand ﬂ
Google 51% Australia pe Yahoo 7%
Baildu 23% 5 2 ke Bing 2
Yahoo 18% £

Q3 Which of the following search engines do you use most frequently (top 3 per country)?
ource Prowpect APAL Comumer Search Behaviour & Attitudes §

Base At

11
vy sU
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Search Engine Usage in Russia
1%

Google
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Search Engine Usage in Europe

m Google Sites
W Ebay
® Yandex
W Yahoo!
® Microsoft
B NASZA-KLASA.PL
® QXLRicardo
N AOLLLC
Ask Network

® Rambler Media
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Most popular search site
in China
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How do search engines work?

¢ Web Crawlers/Spiders — GoogleBot
@ Scour the internet, indexing websites

22 Look at all sorts of things like meta tags, link-backs, keyword
frequency etc.

2 CONTENT IS KING!!!]

P
wr

Goal is to get your site to show up as high in the rankings as
possible

FIN

¢ To optimize your ranking, recommend expert guidance
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Google Main Google Spain

4 Q e e
Q 8 bt Jeeen googde. cond sdda N contrue=add sl '
~ Fie Er Yew Favorkes Took Meb
L2 Lo Vran Favortes Tock Meb ~
o o -lbum!uunml:oc-w

e £ A your URL 1o Googe

(: O ,glc e (,0\ )SIC Incluye tu URL en Google

Eiana puncosl Comparte con nosotros tu espacio en la red,
Share your place on the net with us,

Cada ver qué tastreamos la Web, adadimos y actuakzamos siios nueved

About Gooale 4 Aadmos todas las que no
Hatoras We add and update new sdes to our index each time we crawl a o8 todas las que no
POSeMmSS ¥ MAne M Megurane Cubm Srecerd © & ¢lecinarmwnts o
) not add all submitied URLS 10 owr index. and we cannct make |
Aceriang ¥ IogtAma Dppesr
introduce tu URL completa, nchado el prefiye nzep: Por egermplo
Sunness Solulions - TY T L) " 4aq P B c l
N — Please ecter your 841 URL including the ntcps profbx Fot e ASSp: ww.geegle. en/ Tambue poades aflade comentanos o palad
Ao Triac i o MR endO (e Ly DdDT Se n i 13 CICECICICNIENDS PICHTICHION v N
Webmastes Infe comements of keywords that dascrde the contant of ' pIOe S ~ e "‘:: . "'_ w30 310 PAIA PrOpOITIONEENDS IIGITRACIAN Y
4 AL ’ - et et ery Gooole mdexa o ubl tu S0
yOur page s indexed or used by Google OERCRIe) ’ )

Recuorda 1o sigulente 5000 racestamos s pagna de naal supanor del h
omies 10433 a3 pagnas mdmduales Googietot. NUestio rastreader, encor
uahza sus indces de forma penddica. por 10 que NO €3 NECESING SOV

Please note Only the topdevel page fom a host 13 necessary
~

Ang on Shis ae Googlebol, will be able to find the rest Google updates ds inde
are 0ot necessary. Dead inks will Tade out” of our index on our

Poscor o ave g7 e

cleton Lon enlaces macinos desaparecerin de nuestro InSce en o prd
BCIUMCAMOS Inteyraments

URL B, 8

Comments .

Optional.  To help us distingursh between sites submitted by Comertaros
obots. plaase type the sQuigoly letters shown heo Dpconal Para ayodamos a déerenciar entre los stios que han enviadc
e ey

- han mtroderdo de oma automatica a raved oo aigun soltw
111 correspondents (as let/as torcxdas que aparecen en ol SIQUM
sd |
. '
et

[ Add URL

Adase 5. |

Need to remove a site from Google? For more sdoematior
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Content is the #1 factor in rankings

2 Google - Microsoft lntes et Explorer
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Country Code Top Level Domains (ccTLD)

European
Domain

uk .de .fr |

% Country-specific domain names
s“www.yourcompany.fr (France)
“ Review regulations prior to buying!

¢ Benefits

“Helps from an SEO perspective

©2Good business practice if you're
targeting that specific country

“Protects your brand
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7

) . ; - :

t—/{,/y BUJGUSFINET / 7 INTERNATIONAL <+ 1740734700 @q
‘ o

A

N

JFR French Domain Names [ACCOUNT LOGIN |

Select Domain Extension ¥

MAIN MENU JFR Domain Name Registration - France Domain .FR
France Domain Name FR
Facts
Country Domain Romain Name france FR
Tid & Country Information Domain Reqgestration France FR
ADpliiCation Fee Included
Mainienance Fee Vanable
Domaing Per Applicant Unlimited
Sub Domains combr v
Popular Sub Domains

» Ewt opean Domains Local Presence Local presence Is required

Requirements EU trademark wath local France admin.contact OR

copy company reg (KBIS) in France with company
address, phone. Domain name must match
company or trademark name.

Trustee sendce Yes, additional $ 250.00
Uultiple Domains Allowed

Registrabon Contract 2 Years

Registrabon Fee for most domains  $ 259.00 for fri.com.fr

Whois Server nce FR Domain Registrotk
CATEGORY MENU . v tronce FR Do 0

Renew DomainfR

pauseandrewand com fr v | Search & Order | | Reset

Search Terms
JR France Domain
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Website Globalization

How should you handle your domain structure?

Yo'

ma Bt A 2E A

GO& )8

4 ".-, oo P ar

0 = Aspee Meos Touluse Waapesw

| DR
. FTE

e

o

D ©-
News o))t '

allx=s

X

¢ Ideal: Separate site for each target country,
using ccTLD

“ Website localization: www.google.cn (China)

¢ Also good: Subfolders for each
country/language
& Most common approacl. WwWWw.Cisco.com/de

¢ Also an option: Subdomains for each country
@ http://france.yourcompany.com
¥ Not as SEO friendly as other two options
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A Spider’s Eye View of the Page

Sparetech High precision ceramic hybnd bearmgs for semiconductor robots Today home search sitemap Home 200 mm 300 mm Wnsts
Spindles Robot Repair New Products Contacts History Press Releases Reference Matenal Distribution Opportunities High Performance
Bearings Fala Ceramic Hybrid Bearings Sparetech com Inc is the worldwide distributor of Fala high precision ceramic hybrid bearings

and related spare parts for use in semiconductor manufacturing Fala Technologies is specialty manufacturer of engineered goods mini

environments and reticle handling systems Fala is the only independent thin section beanng manufacturer serving the semiconductor
industry Fala and Sparetech offer high quality ceramic hybrid bearings for ultra clean robotic applications Read More Overview Fala
Technologies and Sparetech were the first to release thin saction ceramic hybnd beanngs for semiconductor robotic apphcations

Ceramic beanngs give clean long life performance in many vacuum and atmospheric applications High quality beanngs last times as
long as OEM components and run considerably cleaner 200 mm Solutions 300 mm Solutions Blade Housings Spindie Rebuild Services
Robot Repair Services Gate Valve Bearnngs New Products Bearing Technology Overview Pivots End Effectors Read More Upcoming
Events July 13 15 2010 Semicon West September 30 to October 2009 SemiconTamwan Booth 296 October 19 22 2009 ISMI Sematech
Conference Austin TX Recent News January 2009 Remanufactured DV spindle released for use in wet etch systems High quality
beanngs were used to improve reliability October 2008 ISMI 2008 Sparetech Fala Technologies and Texas Instruments jointly
presented paper entitled Improvements in Wafer Positioning and Contamination Levels in High Temperature CVD Processes through
Robot Mechanical Enhancements Fall 2008 DRM Beanng Fala completed development of new kind of magnet rotation beanng for etch
systems Sparatech 2009 Legal Contact us

Our Search Engine Spider Simulator stnps out the HTML tags from the page you specify and shows you how the page would look to
search engine spiders.

http://www.webmaster-toolkit.com/
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Get listed in as many sources as possible...
() ewand el =2

Searchiifug’ =4
BL\I\€SS!HD_E,X r\ I /' @
Trado\‘lorld D ——= ” ’;'J)"'

% / \ Bell

Aliant )

3/@ IV 2% G Srones recienee

Link-backs are very important factor in SEO!



CommerCial Sel‘Vice Website Globalization

( ‘() :((‘,/L' ——ymr “.",'_".'... i L\.\:ct ‘L _?’"“ y !

Wee Toa #re
» f - MWde >
fvptant Coffee . .
o
) * Ton
, , - ol Cha
- . WKLy VS TaNT "
i 8 A
Aetant Coffer *
A Cral Tea ana CoMee L1 A ~
, 2 RE A Tee s b 1

InEtant tes chat

o o lmre dom

#3 in China



Website Globalization

& AFS Littlelgloo Countries Apr 2007 - Microsoft Internet Explorer

Fe 3t VYew Fpoortes Joos Heb
R . - ’,Q_ - e . .
GM J :] - N, Search " Favorites @ v - i g ﬁ
A3 et .J-.-_:. [ fwreow . addfreestats. comfog-binjges.cp v a ¢E d
et -
— M":': ' Countries April 2007
e ';';"" Vistors n%
op Search Ingmes
. g 2 2%
— United States 120 22% B
Red. Estimate US Network 167 20 42% -
Singmes estimate US Commeecial 88 10.76% §
Visit: Vst
Sper Yol Unknow 57 6.97% |
Rel VS SEngines
inda a7 575% |
B oo [N i 2308
Page Views Raly 15 1.83%
Reguested pages
Intry Pages Braxl " 171%
Exit Pages United Kingdom “ 1.711%
Lot Advense Link Chinese 13 1.59%
Per Page
Page Ivisitor Canada 13 1.59%
US Educational 12 147%
IR  erco : —
Browsers & 05 ’ 9 110%
Screen resolutions -
Color depths Austraba 9 1 10% -

Web-tracking
software lets
you se€e

If you don't
already have
web tracking
software,

get it!
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The process of creating
a culturally neutral

website, that is “ \\\ 5 b

easy to load b \\
SN

and navigate, .f,
and that .g‘“!%\

facilitates o= 1
localization '
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Strongly recommend engaging a professional!

¢ Creating an internationalized site
requires cultural, business and
technical knowledge

¢ Initially serves as your primary,
global web site

¢ May be translated, but not designed
for a specific target market (not
Localized)

¢ Designed to facilitate localization
while maintaining global website
consistency
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Z— S5 wiimio Best
AING Practice!

XING ~ Find business contacts al the chck of & mouse

ol seand luw

XING’

XING - networking profesional on todo ef mundo o

e e T ewBarmn ds pe

ARS ) @
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High Level Recommendations

¢ Have a SEARCH function and a site
index near the top of the first page

¢ If you have multiple languages, make
obvious near top of page

¢ Offer TEXT ONLY option to eliminate
graphics and speed cruising through
your site
“2 Many other countries pay for amount of

time connected to Internet

¢ Have as much critical information at
top of page as possible to limit scrolling
down
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More High Level Recommendations

¢ Make it easy for reader to find next
piece of information with one click

© Using BACK and FORWARD buttons
annoying
¢ Carefully assess colors and images
“ Goal is to be culturally neutral

¢ Make sure graphics are necessary
to marketing the company and its
products

¢ Offer option to enlarge picture of
your products. (Put actual word ENLA
side of picture to notify reader of this
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Best Global

Websites 2013

Y-

10.
171,
L B &
13.
14.
15.
16.
1 Jor 5
18.
19.
20.
— 23 |5
22.
23.
249,
25.

2013 Web Globalization Report Card 201
www. bytelevel.com

GSGoogle
Hotfels.com
Facebook
Cisco Sysfems
3SM

Philips
Booking.com
Samsung
Twitter

NIVEA
Microsoft
Kayvak

HP

Starbucks
Wikipedia
Yahoo!

LG

Avtodesk
Iintel
Ammerican Express
Merclik
Adobe

KLM

Deloitte
KPM<G

Website Globalization

Best Global
Websites 2015

CONOAAUNS

-
.
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i 0a0N=0RaNRRRGNZ0

i

Google
Faoceboolk
Booking.com
Hotels . com
NIVEA
Wikipedia
Microsoft
Philips
Adobe

CiscC o Systemms
TripAdviIsOr

I MNA

Mercik
Starbhuouciks
Imntel

IKEA

HP

K PMNMG
SaOMmsung
MTC

Kham Academy
Johnm Deere
Aauvitodesik
Emirates
Aarmcazomn

GhDaiurmticor: Fhaport Cara
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Eng agm professzonals a must
Requires specific country expertise

¢ Process of creating or enhancing a website for a specific
country

¢ Goes beyond translation to accommodate
specific aspects of a particular culture

“iHigh-context vs. Low Context, Power-
distance, Individualism vs. Collectivism

©Country specific translation employed
(Spain vs. Mexico)
¢ Typically follows website
internationalization
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Website Globalization

Objective: MAP Cultural Dimensions
to UI Components
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1
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Cisco

Best practice!

'newways

to thrives ki s X

row 3 the Lmo 8 work 1ogather,
solve proliems togather, and T
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20 2
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“ » 4+ A perp ) fvwem steeicare com, ghobal saps M= 10005 C Q- mevicase
0 B Apple Yahoo! Google Maps YouTube Wibpedia News(62) * Popular *
]
Boexiy C W00 Dt Y,

Select a country or click the map:
North America
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Alrica pXos 74 ',".:'
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Three Types of eCommerce Sites....

Information Delivery Sites (e . _

@ Most websites, particularly B2B | s l l

& Corstructon Equipmest at Machinery Trader Carralie: Homras Cast, okt Decre, voks gmnﬂ

“a» B s mauaar ande com £ Qi contricion bade 2 M O~ !
<.> eMarkethaceS D & Apple Yahoo! Gongle Mant YouTuhe Wikipacia Newec(75) v Popelar ¢ '
m Market-makers that i b b Ny e ot R - s
| - LI O [P IRE— L e DO
bring buyers and 1;;" B Apole Yahoo! Cooghe Mags YouTue Wihpeda Newn (75) * Popular = .‘l
sellers together @ e D
Pi\\um-\ Nen Daby Kds Shoss Deaety Homwe Nudea Ood < et FumbBoe Padle « Garden  Toys Decueales  Moves  Seow Bare ’
TARCGET SUPPORTS SCHOOLS. e bl poure Feos shioping
A

& Transactional Sites =y

22 Electronic storefronts — 2.
full “end-to-end” w
transactions

Free Shlpplng 1

Commmmn +
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< » + e Mitp S www e comy dfs/ c Q* we currency convertes < O~ -~

o Apple Yahoo! Google Maps YouTube Wikipedia News(75) ¥ Popular v

Home | Tools « | Traging = | Licensing ~ | Travel « Liko Our Site? » | Help = |

' pame - Lgersng

XE Datafeed FAQ Lire Chat

There is no need 10 buy costly hardware
Or ded rcomplicated tware
vk < s | s . -
s Y v ftwa
5 o S . -
See how simple it realdy b5 » \@4 I Sign Up Now » -
t‘ 4
\>
» Product Detalls - Benelits —— Accurate & R«
Sec how simple the Find out how the P . Trust the we s
Duatafeod really 13 - Datafeed will Denelit vou LavOrite CuIvency

Take advantage of the industry's most accurate currency rates. l
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Step 3 Compiete the form below and click the submit form’ button atthe
bottom of the page,
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Enhancing Information Delivery Sites
Shopping Cart...without online checkout

. B g SN ILATRITOG - prRrY W v o SqULT JEARTITN Rewe
’ 9 5 N
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Leverage Existing Online eMarketplaces
o Dy

\ YAHOO! DIRECTORY

g 1 H T e ;
y, /f\'.L/I;ZJ\.
~ £ E 4
./ - Global trade starts here '

SekCEI S — mB FREEZONE
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Transactional Websites
¢ Depends on specific countries and products

¢ Transactional sites great if wrwms ——
you have stocking distributor &« i i v s w000
in country | ==__ e
2 Also work well for intangibles [f — - mm_ﬁ

(SaaS etc.) -a B g
B2B transactions of tangible |7 ‘!
LS

—~
\ (.‘r.: LR

PIS
N

goods not typically online

sales ﬁ ﬂ

¢ For some countries, online .
quotes based on INCOTERMS

might make sense...but avoid
¢ Must evaluate on a country-b

2
—— —— — —
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Many shopping cart options support foreign
currency, taxes eic.

oople Checkou! - Merchants - Windews ietemt Exporer
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Payment Mechanisms

¥ & Credit Cards

@ Not common in all countries
@ Need to be cautious of chargebacks

Y

& Person-to-Person transfers

@ PayPal, Google Checkout, WesternUnion
@ Great option, but may limit sales volume
= PayPal = $10,000 per transaction

A

¢ Traditional approaches

= Wire transfer, letter of credit, etc.
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Chargebacks

& A chargeback, also known as a
reversal, occurs when a buyer asks a
credit card company to reverse a
transaction that has already cleared.

¢ A buyer may file a chargeback

with his/her card issuer based on

credit card association regulations
and timeframes.
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Chargebacks

All sellers who accept credit
card payments run the risk of
being liable for charge-backs.

Chargebacks are among the
unfortunate costs of doing
business. Many sellers factor
this cost into their business
risk model.
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Taxes and Duties o

FAY

¢ International sales may or may not
be subject to destination country
taxation

3 European countries still charge VAT

@ Need to explore on a country-by-country
basis

£

¢ Duties vary worldwide

@2 Avoid selling products ‘duty paid’
@ Can find world wide duty information at:

http://export.customsinfo.com
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